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University without credit system shall als

E A candidate willing
have a minimum of 40% in the passing exam followed by the counseling

g
yol of Humanitles and Soclal Sclences

Shri Guru Ram Rai University, Sche
Mass ( ‘ommunieation

Master of Journalism and

CURRICULUM

MASTER OF JOURNALISM AND MASS COMMUNIC
DEGREE PROGRAMME

ATION

1. Nomenclature:

ass Communication which will

There will be full time Master’s Degree Programme named as M A M
¢ shall be of two years (two

be written as MA Mass Communication. The duration of this programm '
full academic years) which shall be divided in to four semesters. Each semester will be of six
months. Actual teaching in cach semester is required minimum of 90 days. The examination for the
first and third semester will normally be held in the month of December and for the second and

fourth semester in the month of May or as convenient to the University.

2. The Medium of Instruction:

The medium of Instruction will be both Hindi and English.

3. The Medium of Examination:

The medium of examination will be either Hindi or English.

4. Intake:

The intake to MA Mass Communication Course is 20 students. It may increase as per provisions of

the University.

5. Eligibility to apply for Admission:

o Two Year Full Time M.A. (M.A. Journalism and
fully completed a three year Under Graduate
rough the Examinations conducted by a

No candidate shall be eligible for admission t
Mass Communication) unless he/she has success

Degree with prescribed number of Credits th
University/Autonomous Institution or possesses such qualifications as recognized by the University.

Further a candidate holding Three year Bachelor Degree in any discipline from a recognized
o be eligible. The maximum age of a candidate for taking

admission in the programme and the gap between the last Degree/Diploma courses shall be as per
the norms as prescribed by the university from time to time.

6. Selection Procedure for Admission:

to seek admission to MA ( M.A. Journalism and Mass Communication) need to
as per University norms..

7. Duration of the Programme: Two years (4 Semesters)

Z Wﬁb//'\@/
KT Y 2

Department of Mass Communication

(% Scanned with OKEN Scanner



g
Shri Gurn Ram Rab Universify, S¢ Taol af Hhynanitie aind Raclal Geleneea

Macter of Jonenaliam and Mast € Wi leating

MASTER OF JOURNALISM AND MASS COMMUNICATION
OUTCOME BASED EDUCATION
Programme outcome (POs)
PO1 | Know of Mast

Knowledge: The students acquire knos |
nowledge: The students acquire knowledge and understanding i REEE
~ . . . . i uladitne
Communication their theories and fundamental concepts. 1t w ill enhance the global as s
regional knowledge.

POZ | Problem Analysis: The students will develop critical and 7:1f1£i"|'yﬂc;'1i' <kills to identify and

analyse social issucs and problems and suggest improvements for better result. It provides a

multi-disciplinary and inter- disciplinary perspective to the students and enables them to

analyse and critique the existing policies and explore innovative solutions

PO3 | Design/development of solution : Design solution to complex problem that meet specified

needs with appropriate consideration for public health and safety cultural societal and

environmental consideration

PO4 | Investigations: The students will analyse and evaluate data on the basis of empirical gvidence
and critically evaluate practices, policies and theories following scientific approach of

Investigations.

PO5 | Modern Tool Usage: Modern appropriate technique is important for students to produce,

create distribute and promotion media content. Equipped with ICTS skills and digital literacy.

PO6 | Team Learning: The students will learn independent individual learning and collaborative
team learning through practical sessions that provide opportunities to interact with industry

and gain hands-on experience.

PO7 | Communication Skills: The students will develop communication and presentation skills

which will help in expressing ideas and views clearly and effectively with the community and

society at large.

- [PO8 | Professionalism: The students will be confident and equipped with the skills that will
promote self-management, employability, entrepreneurship, professional integrity and

leadership needed in a global workplace.

POY | Ethics: The students will learn values and ethics and an ability to apply these with a sense of

responsibility within the workplace and community which will transform them as responsible

citizens.
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.

PO | 1y | .

| vironment and Sustainable Development: The atudentawill be able ta fmpart aolutians ,i
n k(‘l‘ll‘“\l and envitonmental ¢ ontexts, and (l('l\\(\\\'w(l,ﬂ/‘ the o l.».l'_h- Al '11')"' fon ‘
Sustainable development.

arning: Acquire lifelong knowledge on different aspect of media, akills ad

| PO11 Life-long 1.¢
luhnnlugy and keep updating with the changing media scenario 5

T A7 | ! "
ingincering and Society: The students will able to use the knowledge of mass media by
knowing the instrumental and technological functions of ICT tools, to write content, et

photos and create broadcasting programmes, sounds , graphics design and visual with artistic

imputes.

Program Specific Outcome (PSOs)

| PSO 1 | An ability to define various field of mass communication.

PSO2 | An ability to understand theories practices and communication that prepare for future carers
: in mass media and media studics.

PSO3 | Appling skills in preparation, creation and distribution of content for different mass media
channels/ platform.

{PSO4 | Able to write edit and analyse different types of news and content for various media
: platform.

| PSO5 | Ability to report stories in an accurate balance professional ethical manner.
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Shri Guru Ram Rai University, School of Humanities m:(.l. Tl‘:;:'
Master of Journalism and Mass Communica

STUDY & EVALUATION SCHEME
CHOICE BASED CREDIT SYSTEM

MASTER OF JOURNALISM AND MASS COMMUNICATION

Total Credit- 80
First Semester
ST s S et ]
Course Code [ Creqit Course Name Evaluation scheme Subject
Total
Seasonal External
(ESE)
1“ an
Internal | Internal
—/—\\
MIMC-101 3 Principle of Mass 20 20 60 o
————— | | Communication
MIMC-102 3 Development of Media 20 20 60 i
——ﬁ'\
MIMC-103 3 Print Media-I (Reporting and 20 20 60 b
Editing)
MIMC-104 B Electronic Media and 20 20 60 100
Photography
MIMC105 13 Advertiving 20 20 60 100
MIMC-106 3 General Awareness and 20 20 60 100
Current Affairs
MIMC-107 2 Workshop and Seminar/ 20 20 60 100
Project/ Training &
Internship/
TOTAL 20
CREDIT

L - Lecture, T - Tutorial, P — Practical, C - Credit

| 4
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Shri Guru Ram Rai University, School of 11 )
Master ol‘.lourn,nlixm and Mass Communication
Second Semester
S. [ Course Cogg Tr— "Subject |
N 0de | Cregit Course Name Evaluation scheme ?“UIt)Jl:
W External | 1ot
(ESE)
ls( 2"(
Internal Internal
I [MIMC201 ——T— —0 | 100 |
o Development 20 20 60 1
2 [ MIMCogp ————| Communication L
202 3 Media Management 20 20 60 100
M2 v
3 | MIMC-203 E—— |
C-203 J Media Law and Ethics 20 20 60 .
4 |MIMCoor —T=——
204 3 Public Relations and 20 20 60 i
5 | MIMCLg=—+———| Corporate Communication
CL205 |3 Print Media Practical 20 20 & 100
6 |MIMCSSo0g T———
C-8S-206 |- Prayojan Moolak Hindi 20 20 60 14
—’__—_\'
7 | MIMCP- 4
“ 207 4 Wo.rkshop and Seminar/ 20 20 60 100
Project/ Training &
W R il .
TOTAL ZO\HMC&}"L
CREDITS -
A== |
L= Lecture, T~ Tutorial, p - Practical, C — Credit
7Q”’/
6
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Shri Guru Ram Ral University, School of Humanities and Soclal S¢
M.A. Journalism and Mass Communication

Third Semester

r&\m[\“ B e s (S R T "guhjccl
‘ Category Course Code Credit | Course Name Evaluation schcm't Total
—SEE&;{I—'M“ ~ | External
(ESE)
i Fa
Internal Internal
| N menl: | |
Core MJMC-30] 3 Redio ahd 20 — 20 50 100
Television
Production
(Core | Techniques
C - q :
- WIICS0R 3 Communication 20 20 60 10
[Core | Research
o HIMC 303 . Advanced 20 20 60 100
Advertising and
Integrated Market
Elective | Communication -
Ve | MIMCP-E-304A |3 Dissertation 20 20 60
OR Gr
MIMCP -E-304 B
Project
Elective MIMC-E-305A |3 Human Rights and 0 =5 = T
Mass Media
OR
MIMC-E -305 B OR
Introduction to
Social Media
Core MIMC- 306 3 Functional 20 20 60 100
English
Core MIMCP-307 2 Research Paper 20 20 60 100
Presentation
Total credit 20

L - Lecture, T — Tutorial, P — Practical, C — Credit

o 7
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Master of Journalism and Mass Communication

Fourth Semester

Course — TS Subject
Catoner Course Code | Credit | Course Name Evaluation scheme W
gory I L
Seasonal External
(ESE)
ls( ZnJ—_’
Internal | Internal
Core <o 100 |
MIMC-401 3 New Media 20 20 60 100
Technology I
Cor: <0 |
¢ MIMC-402 3 Environmental 20 20 60 bie
Communication
Core MIMC-403 3 Film Studies 20 20 |60 e
?é’::ciglvizaﬁ(m MIMCL-E-404 |2 Radio Journalism 20 20 60 100
&) A and Production-II
(Practical)
OR
Documentary
OR Production 166
IE\;IJ MCL-E 404 (Practical)
Sé)lecie}lization MIMCL-E-405 |2 T.V. Journalism 20 20 60 s
(Eleetive) A and Production -
II (Practical)
OR
OR
MIMCL-E- 405 Event
B Management
(Practical) 100
Specialization | MIMC- E-406 | 2 Print Media I1 - 20 20 |60 100
(Elective) A Specialized
Reporting
OR OR
MIMC-E 406 B Photo Journalism
100
Core MIMC-407 3 Folk Culture of 20 20 60 100
Uttarakhand
Core MJIMCP-408 2 Workshop and 20 20 60 100
Seminar/ Project/
Training &
Internship/
Total credit | 20
J& ¢
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1001 of Humanities and Social Sciences

Shri Gur
1 Gura Ram Ral University, Scl
1ass Communication

Master of Journalism and M

‘ . .
Examination Scheme

Components

External

Presentati
ation/ " Internal
(ESE)

Assignment/ Project /
I" Internal
Mar
rks Marks

20 20

Weight age(%)

N
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Master of Journalism and Mass Communieatl

M.A., JOURNAL]SM AND MASS COMMUNICATION

3 SEMESTER -1

ourse code : SRR
P MIMC-

Course Name 2 [

/

: Pl‘illciplc icati
of Mass Communication
Semester 7y car .

L - Lecture T - Tutori

al P - Practical C - Credit

- Course Objectives:
e L Introduce the paty

2. Tound s of human communication and understand various means of communication.
- Lounderstand different models of Communication

i- }Jnderstand the emerging trends of communication system.
- Importance of communication theories and its importance and relevance.

Course Contents:
Unit 1: Introduction to Communication:

Concept, nature, process and development of human communication
7C’s of effective communication, Functions of communication
Barriers to communication

Verbal and nonverbal communication

Intra-personal, inter-person

al, small group, public and mass communication
Public speaking '

Unit 2:Communication Models:

Scope, functions and limitations of communication models, development of communication
Models from simple to complex. Aristotle, SMCR, Shannon-Weaver model of communication,

E. Harold Lasswell, Osgood, Dance, Wilbur Schramm, George Gerbner, Newcomb, DeFleur, Gate-
m keeping, Convergence model.

Unit 3 Communication Theories:
Theories of direct and indirect influences,

Hypodermic Needle or Bullet, Two step, multi-step flow, Agenda setting, Uses and gratification,
Cultivation, Dependency, Cognitive dissonance.

, 5 Unit 4 Cultural Studies:
‘ Culture, ideology and hegemony
Media, democracy and the state

Political economy

Spiral of silence W
Public sphere

Post-modernism, post-structuralism Yj‘/
The digital turn W
M -

10
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Shri Guru Ram Rai University, School of llllmzl‘nlllu ‘";‘-l-;?lon
Master of Journalism and Mass Communici

Unit S Media System theories:
Authoritarian, Libert :
Dcm_ocmtic and Participant Mags media
Public opinion ang democracy .
Ethical aspects of magg media

Media and socia] responsibilit,y

Traditional Media in India: Regional diversity,

arian, Social-rcsponsibility,

relevance, future.

Suggested Books:

14

1. Mass (;Ommunication in India, Kewal J. Kumar, 2004, Jaico Books, Mumbai.

2. Issues in Mass Communication by JS Yadav & Pradecp Mathur :

. Hand%ok of Communication, Uma Narula, 2006, Atlantic Pub. & Distributors, New Delhi.

4. Theories of Mass Communication by De Fleur and B. Rokeach

? Iliaﬁd,book of Journalism & Mass Communication, Virbala Aggarwal, 2004, Concept s
elhi.

6. Modern Communication Technologies by Y.K. Dsouza

7. Understanding Media: Marshal McLuhan

Reference Books:
L. gaEQbook of Journalism & Mass Communication, Virbala Aggarwal, 2004, Concept P ub. New
elhi.

2. Handbook of Communication, Uma Narula, 2006, Atlantic Pub. & Distributors, New Delhi.

Course outcomes (COs):

COl | Knowledge on communication forms
€02 | Able to introduce the basic theories and models of communication
CO3

Identify the ways in which communication and culture are related.

CO4 | Explain and Analyse the sifting paradigm and concept of theories and models

CO5 | Evaluate the media and mass communication impact on society

CO6 | Develop and create an knowledge of elements of communication, theories and Models

CO-PO Mapping:

COs |PO1 [PO2 [PO3 [POS8 |POY | PO11 | PO12 | PSOI | PSO2 | PSO4 | PSOS
CO1 2 ] 1 2 3 2 - 2 3 2 2
(0(0)) 3 2 2 1 2 2 - 1 2 2 2
Co3 2 2 2 2 2 2 - 1 2 2 2
CO4 2 3 2 2 ] 2 - 1 2 1 1
COs 3 2 2 1 2 2 - 1 2 2 2
COo6 2 2 2 2 2 2 1 1 2 2 2

: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

2 /7 N \éy\/
/\ \/ /\%/ 1
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Shri Guru Ram Rai University, School of Humanities and Soclal Sciences
Master of Journalism and Mass Communication

" Course code T SEMESTER - I
Course Name * Development of Meah,
Semester /Year edia
L [T]|P|C
3 (003

L -Lecture T - Tutorjal p _ Practical C - Credit

Course Objectives:

1. To Understand historieq| perspective of media
2. To Understand Indian Press and freedom movement

v 1 i
i To an'c:ilyse the role of prominent personalities of Indian journalism
- tounderstand folk and traditiona] media, print and new media

Course Contents-

Unit 1 Invention of printing press and paper:

Pioneer publications in Europe and USA

Beginning otj printing in India; early origins of newspapers in India
Issues of political freedom and press freedom in India

B'frth of Indian language press-contribution of Raja Ram Mohan Roy
Birth of the Indian news agencies

The Indian press and freedom movement; Mahatma Gandhi and his journalism;
Social, political and economic issues before Independence and the Indian press;
Historical development of important newspapers and magazines in English
Press in India after independence, changing trends in print media

Unit 2 Radio :

Development of radio as a medium of mass communication - technology innovations;

History of radio in India, radio as an instrument of propaganda during the World War II
Emergence of AIR, commercial broadcasting, F. M radio - state and private initiatives
New trends in Radio broadcasting

Unit 3 Television :

Development of television as a medium of communication,
Historical perspective of television in India,

Satellite and cable television in India

New trends in television broadcasting

Unit 4 Films:

Early efforts - film as a mass medium; historical development of Indian films - silent era — talkies,
Indian cinema after independence; parallel cinema, commercial cinema; documentaries
Issues apd problems of Indian cinema, changing trends in Indian cinema

Departfnerl ass(:ommumcmon/c /Lf\ \Y >@/ wz _E
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Sh anitie
ri Guru Ram Rai University, School of Hun cation

Master of Journalism and Mass Communi
Unit 5 Folk Medig.

Traditional medig inJ form,
ndia, r .
Challenges and future of Folel\gm]Oendalladnversny, content form, character, utility, I

Unit-VI New Media:
Development of ney med;j
Future of new media
Citizen journalism

o Convergence, internet — online

Suggested Books:

1. Journalism in India, Ra ishi |
2. The Press by Rau, M. C?)gc?;;:;?y Parthasarthy, 1991, Sterling Publishing Company, New Delhi.

3. Mass Communicahon and J,
: ourn
4. History of the Press in India by I\?ﬁ}‘;’;;g Ijldla by Mehta, D.S.

5. Mass Communication i India by Kumar, Kewal J.

' Reference Books:

1- History of the Press in India by Natrajan, J,
}29;7;;11135311!1)' Rangaswam;, J ournalism in India from the Earliest to the Present Day, (Sterling Publishers,

Course outcomes (Cos):

/ COl / Describe the evolution of different media forms, including print, radio, television, and digital media.

j CcO2 / Explain the significance of technological advancements in media evolution.

LCOJ / Utilize historical examples to illustrate the evolution of media over time.

LC(M ] enalyse, xplain the contemporary media issues, present scenario, modernity, changing trends

of communication

LCOS / Evaluate the emergence and cffect of New Communication Technologies on different medium
LCOG / Develop critical understanding of future of different media and upcoming trends

CO-PO Mapping:

C0133 ][!l’[21131
CO2 ]3 [3[ ]1[ , 13] ’2 ’1 1 [- 3 3 - 5 -
CO3 /3 /3 11 {1[ / , l ll ’ I = 3 (2 |- . .
o L O O O L 2 0 O O
a0 O O O O 2 O I o
061373IHHH1!2'32---

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

/L \/\ } 13
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Shrt Guen Ram Rad University, Sehool of Humanities and Soclal Sels
Master of Journalism and Mass Communieation

W—— SEMESTER -1
Coursecode ™ Wimiciin
Course Name —  prs s xr o
| oottt 13 LT (i -
Semester Year . i..'"_"‘Mbuh.\ = I (Reporting and Editing)

L -Lecture T - Tutorial p - Practical C - Credit

Course Objectives:

1. To Under:
2. To Unde S:and Thc N?WS Concept, Sources and writing techniques.
3 Tt rstand m\.rc‘sllgalwc reporting, Features and Column writing.
4. : understand Editing and its importance.
. To
idorstatd ge of technology in news gathering process.

Course Contents-

Unit I COVERING NEWS.-

E:éjn?er- mk-)’ functlon§ and qualities, General assignment reporting/ workir}g on a beat; news

gency reporting. Covering Speeches, Meetings and Press Conferences, Covering of beats- crime,
pollthal, courts, city reporting, rural reporting, municipal corporation, health, education,sports,
mVCStlgatl‘on, legislative, science & technology, entertainment, environment, disaster, conflict and
war reporting,

Unit 2 INTERVIEWING/TYPES OF NEWS LEADS-

INTERVIEWING: doing the research, setting up the interview, conducting the interview News
Leads/intros, Structure of the News Story-Inverted Pyramid style; Lead: importance, types of lead;
body of the story; attribution, verification, Articles, features, types of features and human interest
stories, leads for features, difference between articles and features.

Unit 3 EDITING-

The newspaper & newsroom: Newsroom, Organizational setup of a newspaper, Editorial
department. Co-ordination with other departments design page setting, advertisement etc. pressure

on news room; Time and space management,
Unit 4 INTRODUCTIONS TO EDITING-

Principles of editing, Headlines; importance, functions of headlines, typography and style, language,
types of headline, style sheet, importance of pictures, selection of news pictures Role and qualities of
sub/copy-editor, News editor and Editor, chief of bureau, correspondents. News rating; front page,

City/local page, Feature page.
Editorial page: Structure, purpose, edits, middles, letters to the editor, special articles, light leader
Opinion pieces, op. Ed page, Front page editorial.

Ao Y
D@M@mmunication k/@/\ Q}.‘/ W |
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Shyy Guru Ram Ral University, Sehool of Humanltles and Soclal Sclene

- Master of Journalism and Mass Communieation
Unit 5 Productjy

1 of News
. ‘\ : N§ o 1

Layout and { Ormat, Ty "\I’ ll‘t|: Principles of | ayout and Design- i lag!
Handling text mayqgy (ll\ &aphy, Copy Preparation Design process (sizc, anatomy, gid, dcslg“)y )
— Editoriql )endlmcs, pictures, advertisements), Page make-up (Print and Electronic copy
(= < n ) -
Page and Sllppluncn(s) Placement of pictures in pages. Photo features.
Unit 6 : chhnology

Modern Printing pro,
Bliotoshit Aoy, ) Esscs DTP (Degk top publishing)/software for print (Quark Express, UAHORE

e81gn ete.) Picture Editing and Caption writing.
Sug

(=]

ested Books:

Reportj .
Bals)ic J:fnfllil;\ h}:lja, 1990, Surjeet Publications, New Delhi. '
News Reponing ,l ]?;?lflsmhy, 1997, Macmillan India Pvt. Ltd., New Delhi. .
The Compleg RL Hing, K'M.Srivaslava, 1987, Sterling Pub. Housc, New Delhi.
Pete Reporter by Jullian Harris and others Macmillan Publishing Co., New York.

The Profesi : '
rofessional Journaljst by John Hobenberg Oxford IEH Publishing Company, New Delhi

S R I o

Reference Books:
1. The Journalism Han
2. Handbook of j ourn,
3. Good News Bad N
4. Issues in Mags Co

dbook by M., Kamath

alism by Aggarwal VirBala, Gupta V.S.
ews by Tharyan

Mmunication by J. . Yadava and Pardeep Mathur

Course outcomes (COs):

CO1 ificat] — :
Identification of hews, editorial page and print media terminology.

COZ | Understanding of news format, news gathering, editing process and media ethics

C03 Explain Newspaper printing process and co-ordination of departments.

CO4 | Ableto Use of print media terminology, Page layout and designing.

COS | Assess Press and field visit 1o know the working culture of press and execution

CO6 | Compose news, article, Editorial, Photo caption and feature writing and editing.

CO-PO Mapping:
COs |PO|PO | PO |PO[PO[PO PO PO | PO | PO | PO | PO | PSO | PSO | PSO | PSO [ PSO
T2 |13 |14 |5 |6 |7 |8 9 (10 |11 |12 |1 2 3 4 5

cot |3 |- -2 [- 1111132 - - 1
Coz 13 12 |- |t -3t - 1-13 131 2 I 11
CO3 |2 |2 |- |- |- -T2 12 T1-1213 3 12 T2 T 1T
Co4 |3 |2 |2 |3 |2 |2 |- T- 1 113 |3 |2 2 ] 1 -
Cos |3 |2 |- - - - 13 12 |12 |3 |3 |3 2 - - -
Co6 |3 |3 |2 |3 |3 |2 |3 [3 [2 [2 |3 |3 |2 2 3

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

3 3
/(/ ' \p \<W
- AW
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Shri Guru Ram Ral Unlversity, School of HTumanities ane -

' 'l
Master of Journalism and Mass Communlen

SEMESTER -1

Course code : MIMC g3 ——— I
N \ >~104 e et o ot -

| Course Name =
 Electronio o
[ Semester /Year I =ronic Media and Photography I ]
| L [T][P]|C
013

I N 3
L - Lecture T — Tutorial p_ Practical C = Credi(

Course Objectives.

1. To understa .
2 To understa:g tEVOIUtlon and growth of electronic media. _
echnology sound, Visual graphics and recording system in broadcast media

3. Overvi ;
e olev:l :j‘ the evolution and principles of broadcasting.
YEoP and enhance writing skills for radio and telovision,

Course Contents

Unit 1: Radio

Rfidio as a medium of magg communication

History of radio in India, Ag an instrument of government propaganda
Role anc.i Impact of radio, AIR, BBC, Voice of America etc

FM radio, Community radio, campus radio, web radio

Unit 2:Television

Advent of television in the world and in India

Early days of Doordarshan, Advent of colour television in India

Entry of satellite TV, TV ag a major means of Entertainment

Evolution of news television jn India, major channels and media houses
ENG and EFP, Changing pattern in television industry

Unit 3: Photography
Basic process of professional still photography; Types of cameras, Understanding the

Structure and working of a professional camera,
Various types of lenses, Camera shots, Depth of field

Three points lighting, Digital Photography
Camera body and lenses, Image resolution, Image Formats Raw/JPEG

Exposer Triangle, ISO, Shutter speed , Aperture, Depth of field
Brightness, Contrast, Mid tones, Highlights, Colour tones

Unit 4 : Photo journalism
Definition and concept, Text Vs Photograph
Essentials of a press photograph, Qualities of a good photojournalist
Communicating with the desk, briefing and debriefing, Yi}/
Principles and Ethics and of photojournalism A , }W

( NV :
Departy/e{r%AAass Communication }4/\

(% Scanned with OKEN Scanner



N . 1oelal Selences
Shri Guru Ram Ra University, School of Humanities and .Slocl.nl Scle
Master of Journalism and Mass Communication

Caption Writing, Man

ageme
Photography, .

wral ne treet
off-beat phot * of photographs and Digital archives. Spot News, general news, 5
: ¢ 01] b 2 rime.
Developing Specialisations l;gkﬂphy, and documentary photography, war, terror, and crime

candid, fashion, food, envir(mlensepoﬂs’\POl'traii, art and culture, environment, and induslr)", acrial,
ntal, forensic, medical, paparazzi, nature, and underwater.

Suggested Books:

A Dicti

Evoluggﬁag ‘:;chgg::‘?i{?atio_n and Media Studies by Watson & Hill

New Mcdifl Politjcs {)y I\'Icccvlsfoll by'Gcorgc Comstock

Mass Media anq g Quail & Siune (Ed)

Radi Cic_t)' by Curran & Gurevi :
adio and TV Journaljgy by K.M. SLhrivL::rsthizt;h )

—_—

Reference Books:

;- ;Sig}glg‘t’lﬁgn Writers Handbook by Nash & Oakey 1
3 OP. Shan;m grfl:;:elnlt)s of Photography, Focal Press, 2008 ’
4. Gustavson, T. (200;). g°‘°8faphy, HINDU Pocket Books, 2010 |

\

Al _ . x -
York: Sterling Iﬂnovatiorﬁmera' A History of Photography from Daguerrcotype t0 Digital. Ne

Course outcomes (CQs):

EL Describe the origin and evolution of electronic media l/w
COo2 Explain the changing pattern in electronic media industry and photography

Co3 llustrate different elements and tools of photography

Co4 Interpret the history, importance and concept of photography

CO5 Outline the principles and ethics of professional photojournalism

E06 Create and compose professional images and developing specialization skills

CO-PO Mapping:

COs | PO | PO | PO [ PO [ PO [PO PO [PO PO [PO[PO[PO[PSO |PSO |PSO |PSO | PSO
1 2 |3 4 5 16 |7 |8 (9 |10 |11 |12 |1 2 3 4 5
cor|2 {2 |3 |- |- |- |2 [3 |- [l {2 |2 |I e
co2|2 (2 |3 |3 |3 1 1 |2 |1 1 |3 |3 1 1 1 - -
co3 |1 2 3 3 3 1 1 3 1 1 3 13 1 1 1 1 -
Co4 |2 - 1 - | - 2 |3 1 1 3 13 1 1 - - -
Co5 1|2 1 2 1 2 1 2 |3 |3 1 3 13 1 2 - -
CO6 |1 2 |3 1 3 1 {2 (3 |1 |- 313 1 1 2 2 2
3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated
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Sk Gupy Ram Rai University, Sehool of [umanities mI i
Master of Journalism and Mass Communies

TR

SEMESTER -1

L -Lecture T - Tutoria) P-py

actical C - Credit

Course Objectives:

4. To help understang the ¢

reation of an advertisement campaign.
Course Contents-

Unit 1 E"olution and growth of advertising
Definitions of advertising, Features "

= A of advertisin
Objective of advenising, Histo :

- ry of advertising
Relevance of advertising in the marketing mix

Types of adver tising, Importance of advertising for society

Unit 2 Classification of advertising

Var%ous media for advertising, medium and tools of media used in advertising, creative advertising,
National and global advertising scene

Socio-economic effects of advertising
Unit 3 Ad agency management

Media Plan, type and choice criteria, reach and frequency of advertisements, cost of advertisements,
media strategy and scheduling, Account planning, account management, servicing, creative,
contents, advertising appeals, media planning, campaign planning, HRD,etc.

Unit 4 Basic knowledge of apex bodies in advertising
AAAL ASCl etc., their code of conduct. Internet advertising, advertising as tool of Corporate
Communication, Advertising Appeals. Radio and TV advertisement

Suggested Books:

1. Advertising, Dr. C.N. Santakki, 1994, Kalyani Publishers, New Delhi.

2. Handbook of Public Relations in India, D.S.Mehta, 1998, Allied Publishers, New Delhi.
3. Advertising by Wright, Winter, Zeigler
4. Creative Advertising by Moriarty, Sandra

18
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Shri Guru Ram Rai University, School of Ihmm‘nlll":‘"‘::lrullun
Master of Journalism and Mass Com
Reference Books:
1. Advertising Pripe:
NCiples & Proes: e New Delhi.
2. Sengupta. Submto‘ Bro factice, Chunawala, 1999, Himalaya Publishers, warrn'x Mc Graw _Hill,

New Delh, 199 nd Posilioning: Strategics for Competitive Advantage,

Wells Williamg etal Adverg;
Scitel, P. Fraser. The py e
Balan, R K. Corporate

'S}

all, New Jersc 1995.

& Principles and Practices, 3" ed. Prentice . 1995.

acli?c of Public Relations, 6™ cd, Prentice Hall, New Jc.rsc)', 5
Public Relations, Sterling Punishers Pvt. Ltd, New Delhi, 1992.

A o

Course outcomes (COs):

col rtising

Define bag; i
SIC concept, Meaning, history, growth and classification of adve

coz |

Under iecti
R stand objectives and practices of advertising
C03

Explain ethjcg and laws of advertising,

Co4

Outli : : =
Ine professiong] marketing media strategy, research and brand in advertising

CO5

[lustrat i isi
€ the medium anq tools of media used in advertising

6 i ;
co Write about apex bodies ,corporate communication and their ad appeal

CO-PO Mapping:
COs | FO1 | P02 [P04 TP05 [ 07 [P0y [Fo10 [POIT [POIZ | PSO1 | PSOZ | PSO3 7504 |

—
— |

col |2 I - - I [2 71 2 - 3 5 : :
CO02 3 \ 1 1 1 1 1 1 v - _1_———2‘——_—2_’—
co3. (Lg#l1 VTT = 13 1= s =i |- L . ?
cod |- (2 [z [T T T T T 7 !
® |
cos |- |- T 3 7 T 17 I 3 I 2 . :
co6 {15 (1. 03 [ |2 <. 701 |1 3 [t Q7. -[2. |[!

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

\ ¢« Yoy

v

=
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Shri Gurn Ram Rai University, School of Il""m'““l:,:u:nh‘ﬂ”"“
Master of Journalism and Mass Com

SEMESTER - I - |
"‘M‘ -
s MINCHi0g —
Semester /Year :;Cllcml Awareness and Current Affairs _‘_##_/

L [T]P €
3 [0]0]3

L - Lecture T~ Tutorja) p Practical C - Credit _ |

Course Objectives:

1. To aware about d
2. To understand re
iImpact

aily events and understand global activitics. 4 political
s . . ¢
gional and national issues related to Social, cconomical and po

Z' ?0 enhance the analysing power of students.
- Increase awareness of general knowledge and latest current affairs

.Course. Con‘tents: This paper would cover the issues and events of regional national and
intemational importance during the preceding year effecting.

Unit-1: Indian, Social, Political, Economic, Environment, Sports and Security concerns o

Unit-1I:  Issues and events of regional, national and international importance during the preceding
year effecting,

Suggested Books:
1. Uttarakhand year book
2. Jagran varshiki
3. Manorama year book,

m\ Reference Books:

1. News paper and magazine
2. Vinsar Uttarakhand year book, vinsar publication

Course outcomes (COs):

Col1 Describe international and national, issues and current affairs
Cc02 Understand changing socio, economic, political and technological scenario
Co3 Interpret global conflict and role of media
CO4 Analyse the changes at national and international and media coverage
COs5 Examine the role of media in the thought process of human being
CO6 Generate new ideas and perception to see the changing scenario and give solutions.
pL /

A 5
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CO-PO Mapping;

COs | PO Wﬁw\\
I |2 |3 PO | PO 0]

4 5 6 ’

013 2 75t |1
o33 |3 3 T5Pbdi |2
CIE N e EMEN

cos (3 |3 3\3\3\L 2
. 2 7]

Co6|3 [3 3 T2 |2

3: Highest Conelatedaz\iM?mm

q ‘i . . TC 0N
Shri Gur Ram Raj University, School of Humanities and Social Sciences
Master of Journalism and Mass Communication

A

i

ol

Department of Mass Communication

PSO [ PSO [ PSO | PSO ;’SO
3

[P0 [P0 [P0 [P0 [TO
8 19 [10 [11 |12
2 2 - 2 [
2 2 [T 2 |1
3 13 3 [2 [
3 (3 3 [3 |1
3 (3 (3 (3 |3
3 (3 (3 [3 |3

W W] W W W W
—
W
W
W

L%

rrelated, 1: Lowest Correlated

U
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Shri Guru Ram Rai University, Sehool of Humanities i

M.A. Journalism and Mass Communieation

SEMESTER - |
[Coursewode — wimmicragr——————————— |

* Workshop ; it Traiming & Internship/
Semester Year 1] P and Seminar/ Project/ Training & Internsiipr_

—_

Course Name

L - Lecture T - Tutorial P~ Practical G~ Credi

Course Objectives:

1. Gain experience in writing Technical reports/projects.

. . .
Exposure to the current technological developments relevant to the subject area of training

tper i : : i room
E.xperlence gained from the “Industrial Internship’ in classroom will be used in class
discussions.

Learn to apply the Technical knowledge in real industrial situations.

Course Contents:
1.

Minimum of 2 credits of Workshop and Seminar/ Project/ Training & Internship may be

counted towards in Master of Journalism and Mass Communication two year Program.

2. Therefore a full time intern is expected to spent 40-43 hours per week on intemship/ trainin/
project work/ seminar activities etc.

3. Internships may be full-time or part-time. Internship may be conducted during the SUmITEE

and winter break as per the norms.

4. During the summer vacation students are ready for industrial experience. Therefore, they
may choose to Workshop and Seminar/ Project/ Training & Internship related activities.
5. Every student is required to prepare a file containing documentary proofs of the activities

done by him/ her.

up Course outcomes (COs): _
CO1 | Identify the technical knowledge in real industry situation.

CO2 | Understand the report, feature, news and article writing and scripting for broadcast media.

'CO3 | Demonstrate regarding working environment, responsibilities and ethics.

CO4 | Analyze the technology for various media platforms.

CO5 | Assess the social, economic and administrative consideration during intern and training.

CO6 | Develop the skill for Gain experience in writing, reporting and editing for various media.

22
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Master of Journalism and Mass Communication

COs | PO [ PO [P Toan
O PO PO T~
SERENP go §° PO [ PO [PO [P0 [PO [ PO [ PSO | PSO [ PSO | PSO | PSO
708 |9 |10 ||zt |2 |3 |4 |5
Co1 |3 ??%TL\\
C\OZ31\3\*1\?L'3333311311
C031?T??L;3333322333
c041_\3\\3\j‘2\3333311233
T |~ R
C05113\1\T1\3333311333
o7 o o e A K N O T 2 O O E R R
3: Highest C 1\\3 L 333 3 |3 [1 1 3 |3 3
# orre AR |
#ed, 2: Medium Correlated, 1: Lowest Correlated

/
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Shri Guru Ram Raj University, School of Humanities and Soclal Sefenc
Master of Journalism and Mass Communication

M.A. J
OURNALISM AND MASS COMMUNICATION
SEMESTER - 11

Course code

COUTSQ N'"n(! : I\‘IJI\IC'ZOI T
‘ : DCV
Semester /Year 1l = Tpmei Communication
Le ) C
1 ol
L - Lecture T — Tutoria] p _ Practical C = Credit
Course Objectives:

1. To understand Develo
Pment
2. To understanding iy e

= “Herent aspects, issues and problems of development
3. To understand different Models of developmenpt '

4. To Understand developed ang developing countries

Course Contents-

Unit 1 Development:

Concept, indicators, process and models of development

Approaches to' development, Genesis of development, Indicators of development
Problems and issues in development

Unit 2 Characteristics of developing societies

Development dichotomies — socio-economic gaps and its implications

Gap. and its implications, gap between developed and developing societies.
Social change, modernization, Globalisation and development

Unit 3 : Concept-Definition-Philosophy-process-theories (economic, political and social)
Role of media in development communication; Indian

Indian experiences of Development communication
Strategies in development communication

Social, cultural and economic barriers

Problems faced in effective communication.

Writing development messages for rural audience; specific requirements of media
Writing with special reference to media and television.

Unit 4: Dcmocraticgcccntralization

Panchayati Raj - pldnning at national, state, regional, district, block and village levels.

Development support communication;

Population and family welfare- health- Education Environment.

Developmental agricultural and rural extension agencies: governmental, semi govgmmental and

non-governmental organizations. -
\/
TRV )@// 2
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Su

N
2
3.
4.
5
6. The Communily News
7
8

. Agricultura] Journalig;

ties and Social Sciences

Shri Guru Ram Raj University, School of Humani oxtion

Master of Journalism and Mass Communi

ested Books:

Development Communje
Developmen Communijc
al of Dcvclopmc
Rural Communication (
Communication & Socj

. . w Delhi.
ation, Uma Narula, 1999, Har Anand Publications Pvt. Ltd., Nev

ation in India, Raghvan,

ntJournalism (Press Institute of India): Alam Chalkels.
AM.C.): Prof . R. Sinha & Gavdi.

al Development in India (Sterling) : B. Kupu Swamy.
Paper : Karris & Hocks.

* William Ward B,

M : Rodnary Foy,

Reporting Agricultyre

Reference Books:

1.

. . " . " ’ 2"
Sn.n!\ as Mekote and H, Laslic Steovs, Communication for Development in the Third World
Edition, Sage, 2007

SHigE Changing Villages : Human Factor : Dubac S.C.

Mass Media & N

: ational Development: Wilbur Schramm

Wilbur Schramm, Mass Media and National Development, Stanford, Calif, orthia ]964‘1- -
Hunt Dian, Economic Theories of Development: An Analysis of the Compsiing SRS
Harvesters Whitsheaf, New York, 1989.

Joshi P.C,, Communication and National Development. Anamika Publication, New Delhi, 2002

Course outcomes (COs):

Co1 Define and describe the concept, process and indicators of development and relangn
with media

(0(0)) Conceptual understanding of different models of development and approaches of
Development communication :

Co3 Identify and explain different agencies, programmes, schemes and policies related to
development

CO4 Compare the divide between Developed and Developing societies

CO5 Examine the major challenges, problems, issues in development and development
Journalism - i

CO6 Able to create and produce report, stories, news, design ICT and strategy campaign for
development.

CO-PO Mapping:

COs | PO | PO PO | PO | PO [ PO [ PO | PO | PO [ PO | PO | PO | PSO | PSO | PSO | PSO | PSO
1 [2 |3 [4 |5 (6 (7 (8 |9 [10]11]12]1 2 3 4 5
co1 |3 (3 |- 1 (- |- |- |- 1 |- 1 [- I3 3 - - N
co2|3 |3 |- I (- |- |- |- |1t |- |1 (- |3 3 : = -
Co3 |1 3 1 3 - - - - 1 2 (2 |- 2 2 - < =
CO4 |3 2 - 1 - - - - 1 - 1 - 1 1 - - -
cos|1 [3 |2 |2 |- |- |- |- |2 (1 |1 |- |3 2 - - -
COo6 | 1 1 (3 (- |3 |- |[- |- |3 [3 |3 |3 |I | 3 2 3

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated
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os and Social Sciences

Shri Guru Ram Rai University, School of Humaniti entlph

4 , ags u
Master of Journalism and Mass Comm

SEMESTER - I

| Course code  MINCa; -
Cour ‘
e Nasie * Media Managge
Semester Year y agement

—

L

L -Lecture T - Tutoria) p

= Practical C - Credit

Course Objectives: ‘
1. To understand characteristics of med;

a management and media marketing
2. To understand the OWnership pattern y

of different media organizations.

3. To understand - )
4. To understand ﬁlncpons and organizational structure of various departments.
' Stand media promotional activities.

Course Contents-

Unit 1: Media Management

Prmc'lples of management, Functions & Significance
Media - a profession and industry

Ownership pattern of newspaper, radio and TV : Private Ltd., Public Ltd,; Individual

Ownershi i i i ip;
p, Partne‘r, Trust, Society Transnational ownership, Cross media ownership;
Mergers and acquisitions

Unit 2:. Business and legal aspects of media management
Advertising, PR, Brand Promotion & Marketing Strategies, HRD,
Employee/employer Relationship, customer relationship
Problems specific to media management

Unit 3: Editorial Management

Changing role of editorial staffs and other media persons
Editorial response system

Organisational structure in newspapers, television and Radio, Space/Time, Circulation-Reach
Promotion-Market survey techniques

Unit 4: - Personal Management and Financial management
Production, Cost, Capital Cost, Commercial Polity
Budgeting, Production Scheduling, Media Scheduling

Suggested Books:

1. Newspaper Management, Gulab Kothari, 1995, Intercultural Open Uni., Netherland.
Handbook of Journalism & Mass Comm. Virbala, 2002, Concept Pub. Co., New Delhi.
Newspaper Organisation & Management, Herbert Lee Williams, 1978, Surjeet Pub.,New Delhi.
Media for Managers by Frank M. Corrado

Principles of Management by Henry H. Albers ,
7
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Shri Guru Ram Rai University, School of Humaniti
il eation

Master of Journalism and Mass Commut
Reference Books: crof Journal

1. The Indiap M
an Me

I\.’[th M“““gcmcm- , 58, RCSPOHSC Books: VanitaKohli

Singhal, M, (2014), Mu'l‘ adav: Adhyayan Publishers & Distributors. |

Hannagan, T.(ZOO’*) ' Managemeny, New Delhi: Random Publication. |

dia Bugipe

el

3). Man

5. Kotler, P, ang Armgyy, agement Coneepts & Practices. England: Prentice Hall. .
6 Ramas“’amy, Vg mgng - (2003) Principles of Marketing (12th Edition). Indiu:l’rcnhc:.c Hall.
Limited, h Nmnakmnmi, S. (2002). Marketing Management, Macmillan India

Course outcomeg (COs):

Co1 De

Co2 I iy concept and fundamental of media management =

_ nculcate understanding on structure and functions of news media organisation |
Explain the issue, concerns of media management, challenges of media industry |

Co4 Analysis the media €conomics, strategic management with case studies "

Cos Evaluate the Structure of news media organizations in India |

CO6 Develop an understating of market force and management strategy

CO-PO Mapping:

COs _|PO1 [PO2 PG4 [¥07 [vos TFor [FPoil [Foiz |PSO1 |PSO2 ;

col |2 I - 1 T _ : 3 5 |

0 [z [T T 5t : : 1 .

co3s |1 > : : . - 1

i 2 3 - 1 I 1 i . 1

I LR LIRS I e S ERAEEY e I I

cos 112 2T [- |2 R P I 1
B 1

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

B

RN W e
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Shri G : olendls
i Gury Ram Ryj University, School of Humanities and Soclal Selencs
Master of Journalism and Mass Communication

SEMESTER - 11

————

Course code
Course Name
Semester /Yeqr

L
L

L - Lecture T — Tutorial P_p,

Uthics

U ——

actieal C - Credit

Course Obicctivcs :

1. Discuss d;
2. To unde filffere.n tlaws related to mass media
3 Underst;: S:;-nd-'o“mﬂlistic ethics, N
c ndi
4. To understa:dg :(;I:Uﬂdamemal rights and restrictions.
mpt of court, defamation and other important aspects.

Course Contents-

Unit 1 Constitution of India:
Preamble, fundamentg| i '
| . ntal rights-freedom of speech and expression and their limits

Unit 2 Press laws:

History of . -
De fan?; o :_f ‘rf:fethS n In_dl.a. Contempt of Courts Act 1971- civil and criminal law of
ant provisions of Indian Penal Code with reference to sedition,

gg'fnfa fgsainst women and children; laws dealing with obscenity;
Wo;f{liiril ]ZCJ ets I"_S*Ct 1923, Right to Information- Press and registration of Books Act 1867.
g Journalists and other newspapers employees (Conditions of service and Miscellaneous

Provisions) Act, 1955_;- Cinematograph Act, 1953; Prasar Bharti Act;
WTO agreement and intellectual property right legislations, media and public interest litigation.

Unit 3 Cyber Laws and Ethics:
Development of interest; Social networking sites, Types of Cybercrimes, Issue of

p.rl' vacy on net, Hacking and ethical hacking; Regulation Laws in Different countries
digital media ethics, new media and popular culture. Power and control in new

platforms, surveillance society, ethical and legal issues.

Unit 4: Media Ethics

Media's ethical problems including privacy, right to reply, sting operations Guarding against
communal writing and sensational and yellow journalism, Freebies, bias, coloured reports. Ethical
issues related with ownership of media and national, transnational monopoly, Private treaties
between media and corporate houses. Role of Press Council of India and its broad guidelines for the
press, paid news Codes suggested for the media by Press council, Editors Guild of India, Advertising

Council of India, PRSI, NBA Accountgbility and independence of Media.
(a\/,
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s and Social Sciences

Shrij Guru Ram Rai University, School of Humanitie o

o n
S Master of Journalism and Mass Commu
ug

ags

ested Bookg.

. II:/[/chinl\frcdibilily by Aggarwal, § K
- Mass Mcdjs. g
M 1 Laws ang Regulations by Rayudu, C.S.

S, Pres ;
su 58 Laws and Communication by Ahuja, B.N.
Ic by Mﬂl\kﬂkar’ D.R

Fraud
- Press and pregg of the Progs by Ghosh, Kekar

L ‘ 5
. Media Ethicsg AW In India by Ghosh, Hemendra Prasad
and Laws by Jan R. Hakeculdar

N N s W —
5
o
o
i
g
=
a.
s~/
-
(]

2

Reference Books:
I, Dixit, Anjl 1.

BaSl:: gn];l,légg(()) Gf It’rcSS L‘.‘WS and Mcdia Ethics, Reference Press .
Basu, D.p. 2005 ’Ln rosion ) T‘he Constitution of India: Gurgaon, Lcnfls exi
Singh, Srikan: Jz;m a“(’i of the Press in India, N. Delhi, Prentice H.all of India hing House
Singh, S-Swar;m n;\ hyam Kanoon evam Uttardayitva, N..Dclhlj Satyam' Pl'l ishing
Laws of p: ..004,PressaurBhartiyaSansad, N.Dellu,CIass1calPub11.shmgCo.

¢ Press, D'D-BaSu, 1996, Princeton Hall Publishers, New Delhi.

= R

Course outcomes (COs):

COI | Define ethica] framework of media laws and ethics
C02 Explain and Identify technology and ethical parameters in news writing
CO3 | Interpreted the regulatory bodies and their functions
~ | CO4 | Analyse media social responsibility and accountability factors
COS | Criticize the media content debates and issues
CO6 | Develop critical thinking to create awareness related to Media coverage of violence and law
with case studies

CO-PO Mapping

COs | PO1 | PO2 | PO7 | P010 | PO11 | POI12 | PO11 | PO12 | PO11 | PSO2 | PSO3 | PSO4 | PSOS
cot |2 [2 |3 |1 |2 |- 3. |- 2 1 1 1 1
coz [t |1 [3 2 (2 1- 2 2 2 1 2 2 2
co3 (3 |1 |3 1 |2 |- 2 - 2 - . 2 2
cod [1 (2 [3 |1 |2 : 2 - 2 - = 2 3
cos |1 |1 [3 |3 |2 2 |2 - 2 3 3 2 2
co6 |1 |3 [3 |3 |2 2 2 - 2 1 3 3 2

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

e V \PV
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e
|

i g vroe and Social Sciences
Shri Guru Ram Raj University, School of Humanities '";(-l-:;:m
Master of Journalism and Mass Communic:

SEMESTER - II

*MJ MC-204

S Plll)lic v ’
Semester /Year - Relations ang Corporate Communications

Course Name

[ LT[F[C
3 [o]o]3
L -Lecture T - Tutorial p e
~ Fractical C - Credit
Course Objectives:
1. To Understand Public relati
elation o
2. To understand stategy § and its importance

Planning ang campaign in Advertisement and Public Relation projects.

3. To understand e-pR concept and objectives

4. Understand the im
portance of Adverti ication in an
organization, 1sement, PR and corporate commun

Course Contents-

Unit 1:Public relations —

Definitions of public relations, publicity

. propaganda, public affairs,lobbying, etc.)
Ethics of PR (PRSI code of ethics). paganda, p

Interface of PR with various management disciplines (HRD, finance, marketing, law,etc.)
Tools for PR (interpersonal, mass media and targeted media)

Unit 2: Evolution and history of public relations —

Definitions of PR, PR and allied disciplines (publicity, propaganda, public affairs, lobbying, opinion

building, etc.). Symmetrical and asymmetrical theories of PR - law and ethics of PR (defamation,
copyright, invasion of privacy, PRSI code of ethics).

Unit 3: Interface of PR with various management disciplines - (human resources and
development, finance, marketing, management services, planning and development, etc.) - publics in
PR, PR tools (interpersonal, mass media and selective media) - PR in industry (Public Sector, Private
Sector and MNCs) - PR in Central and State Governments and the functioning of various media
units of the State and Union Governments.

Writing for PR : Internal and External Publics (house journals — printed and electronic, bulletin,

boards, open houses, suggestion boxes, video magazines, speeches, articles, etc.). Writing for media
(press release/backgrounder, press brief, features, rejoinders, etc.).

Unit 4: PR in industry, in central and state governments

Role of PR in crisis communication

PR writings: House journals, bulletin boards, suggestion boxes, In house documentaries,
presentations etc) PR writing for media (press release/backgrounder, press brief, rejoinders, etc.)

PR - law and ethics of PR (defamation, copyright, invasion of privacy, PRSI code of ethics).

ARSI T
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Shri Guru Ram Rai University, School of Humanities m}d Sf)cinl Sciences
Unit 5: COl‘por ¢ Master of Journalism and Mass Communication
) e compy s
UNication.
- Corporate Culture, COrporg t;c}:ll'l;m' Advent, role, strategic importance
- Skills and tale “ Plitlosop}
nts of 5 phy, corporate
s - COrpora :
- Building a distinct corp Ox:')lte it;'ec?‘ltmllunlcator
G n l y

citizenship

- Reader i py

! blic Qpjp;
. Public Relationg_ A}:lg:im & Mass Communication : Morris, Janowitz and Paul Hirsch (ed.).
. Handbook o FPubl: entific Approach : Sahai, Baldeo.

1

2

3

4. Comporate Pypye poi20ns in India : Mch, .S
Z. Publ%c RelatioDl:II;@latlons ‘BalanK R
7

8

- Public Relatiopg Psgg'b(;()k + Dilenschneider, Robert L. and Forrestal, Dan J.
. Future of o ‘P'es Cases

: d Problems : Moore, Frazier H., Kalupa, frank B.
_ urnalism, and Fro : Moore, Frazier H,, ,
. Public Relations Cogci/;is‘sjcommunxcallon and Public Relations: Jan R, Hakemuldar.

i, N. Jethu, Sterling Publishers Pvt. Ltd. New Delhi.
Reference Books:

1. Madhumita Chgter::
2. Igbal S, Sachd:\zeq; Cf’rporate social Responsibility, Oxford University Press, 2011
3. Jethwani ] aishreej’ : Cu blic Relations —Principles and Practices, Oxford University Press,2009.
& Chatterji, Madh" Orporate Communication, Oxford Unviersity Press _
’ umita,  Corporate  Social Responsibility, Oxford ~University ~Press
Course outcomes (COs):

Co1 Identify the basic concept, history and objectives of public relation
C02 Understand theories and practices of PR and Corporate Communication
C0o3 Develop the ability to design professional marketing strategy and research in PR
CO4 | Tlustrate the ethics and laws of PR and Corporate Communication
CO5 | Critically examine the corporate communication advent, role and strategic management
CO6 | Able to understand to write for PR and other media writing with Interface of PR and

P various management disciplines.

CO-PO Mapping:
COs | POL | PO2 | PO4 | POS [POT [POY [POI0 | POII | POIZ | PSOI | PSO2 | PSO3 | PSO4
cor 12 |1 |- -0 [z [T |2 !
= 3 1 I I I 1 1 1 1 2 2
Cos -2 PP
coe |- 22 v v o E
cos |z |2z |z |t |z |t |- |z 2 |1 [T |1
jCO8 IR 7 aidemd 13 b Je 12 N8 2 dr TR

3: Highest Correlated, 2: Medium Cprrelated, 1: Lowest Correlated

5
M il \\/ XD/ 31
Depértment of Mass Communication %../\

(¥ Scanned with OKEN Scanner



. ities nnd
Shri Guru Ram Rai University, Sehool of ll'll:‘\:::“
M.A. Journalism and Mass €0

SEMESTER - 11

Course code M

Coursc Name * Print Media Practical

L - Lecture T - Tutorial P - Practical C - Credit

Course Objectives:

1. To understand how to write news on different aspects.
2. To understand specialised reporting

3, To write news on investigative issue
4, To understand opinion pole

Course Contents-

This Segment will mainly consist of practical in various areas of reporting enumerated 11 theti-“;:
semester; at least five assignments mentioned in the first semester will be given to tl-le s.tuden -
each topic. All Topics including feature writing, interviewing, assignments 0N invesng'atw.e, slpd'm;
commerce, reviewing, marketing, court, legislative and other allied areas of rep.ortmg inc ltlem:l
Election survey project: exit pool, opinion survey etc. will also be evaluated by the internal/ €x
faculty.

Similarly, not less than five assignments in each area of editing will have t0 be completed by t.he
students and assessed by internal/ external faculty. They will also have to bring out the practice

. sre r i ts
journals, mini/ lab newspaper magazines and do page make up and lay out exercises, Assignmen

will also be given and assessed in news selection, subbing editorial and article writing. The practical
examination will be held preferably at the end of the semester.

Students will have to organise press conferences, organise press briefing, writing press releases and

editorials on current issues, conduct interview of personalities and making of their own demo
newspaper including all formalities for learning purpose.

Unit 1: Designing of News paper
o Designing layout of newspaper

* Rewriting and editing of news stories as per news value and requirement of design.
o Proof-reading of news and write-ups

o Creating effective headlines, sub-headings and bullet points

Unit 2: Practical/Assignments

o Students will cover press conferences,
o Special assignment practice for print,
o Coverage of local events with photos,

o Preparation of newspackage with the use of ICT tools and prescribed software
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Department of Mass Communication

b A

(% Scanned with OKEN Scanner



einl Sciences
e | wml(losnnd Soci
Shrk Guypy Ram Ral University, School of Hus '."m"m“m“""
Master of Journalism and Mass C¢
Suggested Books:

* N '§ N i \J SR ) : n l i
1. News Rtpomn'{, and hdmng by Shrivastav K. M. (1991) Sterling Publishers, NewDelh
‘ ctice, by Hodgson F. W. Heinemann London, 1984.

1. The Journaljgy

Ournalism, M
ndbook for Jo
and Ethics, by

y amath, Vikas Publishing.

Kamath, Vikas Publishing, i 19
Urnalists — by T, J. . George, IMC , New Delhi, 1989
Nanda, V, Kanishka Publishers 2018

Editing: A Hy
Media Lawsg

ENESEN)

Course outcomes (COs);

Co1 Define media, tenninology, facts, software and reportiﬂgg———‘—"’a—’——’-"T
CO2 | Understang Teporting, page design and layout technologyW
€03 | Application of layout and design, editing principles, writingW

NEWS paper production
CO4 | Explain process ang function of news paper department, coordination and new trends

CO5 | Evaluate the role of technology and impact of news papers on society. ]

CO6 | Create and design news, news package, feature, edit page article and editorial.

CO-PO Mapping:

— o |
PSO | PSO

COs | PO | PO [ PO [PO [P0 [P0 [P0 [P0 [P0 [0 [£0 | PO | PSO | PSO ;’SO "0

T2 43 14 05 J6 |7 |8 |9 |10 |1 |12 |1 |2
COL|2 W 4= |- [V " [T e 23 1L - |- |-
Co2|3 |3 12 13 |2 |2 |3 (3 |2 (1 |3 |2 |3 |2 2 L
CO3 |3 A3 =13 |8 | =B a2l = 13 13 12 |2 :
Co4 |2 3 fogdent-iil- o2 73T 2703 3 .11 |2 |-
COs|2 |3 |- |- |- [- ({2 [3 - {2712 T2 |t [2 |- 3 :
Co6 |3 |3 |1 |3 |2 |2 [3 13 121213 13 |2 [2 |3
3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

/
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Shri (\
"0 Ram Rai Unis crsity, Sehool of Hunanitiesa
Master of Journalism and Mass Communie

E‘EESM\.,\\‘\\ SEMESTER - 11
Course Name - MMCS§ 350
Semester /Yeqy :l*?“"f -

Mlﬁ%.

1. T<? understanq in

. 1po s g e
) };lndl. Portance of Hjj language and to strengthen oral communication skills in
- 1o understang
gramm : e
i. To understanq how arand inculcate the knowledge of grammar in Hindi Language.

to : e
UnderStanding how to I:Se. appropriate word in Hindi language.
Vrite paragraphs and passages in Hindi language.

Course Contents.-

9. HEAROT @Gt
10. 3cTEUS & Yig el aiteasr -
o TeThea 3T

o TaeameR Aifare
o #1o g Rig

o ererafearE

o Mfdeg g

o IRTUd ‘RarEr

o HAGT LT el ;
o Udhdt fave

o HITCI ST
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ences

Shri Gy, . '
Gury Ram Ryj University, School of Humanities and Social Sci

! cation
Suggested Books: Master of Journalism and Mass Communica

I 3R O
: %;ﬁgﬁmﬂmmaﬂmmm
: m%ﬁﬁhﬁﬁz%’mrﬁamﬂﬁmmam

IR 35 S e, feer, AR SFTOET

[£9]

w

Reference Books:

Co1 mwmmmmm

CO2 g'quﬁﬂﬂgqm

COo3 mmﬁ%ﬁﬁm&ﬁﬁm

COo4 Wmmmmwmm

CO5 m%mmw$mww
COo6

LR LR 1 T oy e ———

CO-PO Mapping:

COs |PO| PO |PO[PO[PO[PO[PO|P0 PO [P0 PO |PO | PSO|PSO | PSO | PSO | PSO
P2 13 (4 (s 6 |7 |8 |9 |w0|ujz|t |2 |3 |4 |5
cot |3 Jv it - - -1 3 [- [t |t [t [T [T
po2 |3 (1 |1 |- 13 |- 33 - |- |5 [- [T [t 1 |1 |1
[co3 [2 [1 |1 [~ T2 -3 [3 -3 -1 1 |t |1 [
e R L R P R EN N B B P B I A T T E
cos |1 |1 [1 |- [3 |- 13 13 - 3 - |1 [T |1 [T |1
|C06 |2 |2 |2 |- |3 |- [3 [3 [- 2 [3 [3 [1 [t [z [3 |3
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" Gupy Ram Raj University, School of Humanitics and Social Scien

M.A. Journalism and Mass Cmnnnmlcullt)"

Course code SEMESTER - 11
Course Name ‘I;’IIJMCP.M-, R

- 0 »
Semester /yq rkshg

ar .y P and Semingyy ProjEZﬁTi'ﬁﬁiﬁ;vz’@@ﬁ{hl’/;/

|
B

—

Gain expers
APerience i vrir:
2. Exposure to th " Writing Technical reports/projects. ;o
3. Experienc nological developments relevant to the subject area S

the Current tech

€ gaine( f

: ) rom the ¢ . oy : i om
discussions, the “Industrial Internship’ in classroom will be used in classro

Learn to 4
pply t} :
Y the Technigg) knowledge in real industrial situations.
Course Contents:

1. Minimum of .
2 credits of Workshop and Seminar/ Project/ Training & Internship may be

counted towards i
. S In Master of Journalism and Mass Communication two year Program.

i Therefore ime i | "
. a full time inger is expected to spent 40-45 hours per week on internship/ training/
project work/ seminar activities etc,

/3. Internshj i
{ IPS may be full-time op part-time. Internship may be conducted during the summer
and winter break a5 per the norms.
Dur :

ring the summer vacatiop students are ready for industrial experience. Therefore, they
may choose to Workshop and Seminar/ Project/ Training & Internship related activities.

Every student is required to prepare a file containing documentary proofs of the activities
done by him/ her.

Course outcomes (COs):

CO1 | Identify the technical knowledge in real industry situation.

CO2 | Understand the report, feature, news and article writing and scripting for broadcast media.

CO3 | Demonstrate regarding working environment, responsibilities and ethics.

CO4 | Analyze the technology for various media platforms.

COS5 | Assess the social, economic and administrative consideration during intern and training,

C06 | Develop the skill for Gain experience in writing, reporting and editing for various media.

36
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CO-PO Mapping
Cco E R ET .
" fo PO | PO PO THr~—
> |3 40 PO [po
: PO
col \6 ; go il
02(3 |1 : T T
c0311‘*§\1.3:‘33333
_(:941.31"\3\1\;33333
cor [T — 3 (3 |3 [3 |3
C0631\1\l31-133333
3: Highest Correlated 12 el ; Bt
2 Medhum o
Medium Correlated, 1: Low 3tC e
est Correlated
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"0 Rany Ral University, School of nmanitl

]0 Master of Journatism and Mass (‘mnmuulcnllun
JOURN ALlSM AN

og and Soclal Seleneed

M.A

D MASS COMMUNICATION

SE QTR
Course code M MESTER - 111 |
Course Name 1C‘301 — e

. Rad' I
l() r P y JE——
Semester /Year & Televigion P

roduction Techniques _ ppma=t

b oL T - Tutoria b s C=C
b d - Credit
Course Objectives:

. Radio Stations-
4 10ns Managements in public and private Sectors

Course Contents-

Unit 1 - Radio

Basic principles of audio production |
Making of a radio statiop
Acoustics |
Microphones

Field and studio recording

Use and mixing of sound, audio, effects, music

Unit 2: Voice modulation

Key elements of radio writing, anchoring, Radio Jockey iﬂ
Formats of radio programmes

{

|

Announcement, talks, features-documentaries, plays, dialogue, writing, newsreel,
Discussion, interviews, news-writing, commercial/jingles, music

Unit 3: Television
Making of a television studio, crew
Key elements of television writing, television news, documentary/feature,

Discussions, interview, drama, commercials programme presentation
Kinds of cameras, camera mountings, angles, movements, shots

Unit 4 : Writing a script

Visualizing and shooting script strategy of production
Picture composition

Logging, editing, dubbing graphics, special effects
Lighting, Art direction, Costume, make up

— W &V W
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Shry : . soelal Selences
' Gury Ram Ry University, School of Humanities and Socl

i rieation
Suggested Books: Master of Journalism and Mass Commu!
1. Radio productj
100, rohe .
Television produuiobm mclclsh, 1999 focal press, oxford
B y n_,r y h SS, OX10rd. " A Ihi.
Editing film and vige, ()nlu & thomg spann, 2004, surjeet publications, new de
TV productipp b o deskto

*SKLOP by thomac «
) Y ge ; P Oy thomas g,
Film production : gcrald Millergoy,

.
I . kl‘

(US I 38 ]

arnard wilkic.

iwaczek,
Reference Books:

1. Writing and Proqyey:
uction for Television ang Filmn; Sage, India by John Ribcr.
duction byD ? J

99 ‘Hang cclan Megrath,

‘Ha . .
Delhi,Anmo] Publication (I; sth?i(:k of Radio T.V and Broadcast Journalism, New
4. Sinha,P.C:: 2005 )

i : lication (Ist
edt) ncyelopedia of Broadcasting TV & Radio, New Delhi , Anmol Public
5. Todorovic,Alc .
” Friedma::;‘:l;:::endar Louis: 2006: Television Technology, New Delhi, Focal
7. " And, zony 2007 ; Writing for Visual Media, New Delhi, Focal Press (2nd edt.I)\I ot
. »Andrew: 2007 Broadcast J : i . 4 Television News) N. Delhi,
Focal press (5th ¢ at) ournalism (Techniques of Radio an

Course outcomes (CQs);

co1 Identify different format, function recording of radio and TV broadcast

C02 Explain broadcast language , terms of TV and radio

Co3 Demonstrate knowledge on TV, radio broadcast production techniques

CO4 Analyse and discuss basic principles of audio video production technique ]
COs Distinguish the visualizing and shooting script strategy of production

CO6 Create and produce script for TV and Radio

CO-PO Mapping:

COs |POL | PO2 TPOS [PO8 [ POI0 | POII1 | POIZ | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
col |2 1 1 2 - 1 1 3 1 1 1 1
co2 |1 2 1 - 1 1 1 2 2 1 1 1
co3 |2 - 2 1 3 2 2 2 2 2 2 -
co4 |! | 3 3 I 2 2 2 I 2 1 -
cos |1 I 3 3 ! 2 3 I ’ 3 2 -
co6 |- 1 1 1 1 1 3 - . 2 : -

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

/k” \ﬁ\/‘\/
- / \ \I\ W [I\/\/‘/ -
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) Rad University, S¢ ' snltles and S0¢t
niversity, Sehool of Hum nleation

Master of Journalism and Mass ComY

—_ SEMESTER - 111
P MIMeggy

R
Course code

../"'_—'_ —————
Course Name ”

Lours e Compuni
= . ———— MUnientt. . o
Semester /Year . —__ieatj
g on Resear
[ ————
\\

——
e

L - Leeture T~ Tutorig) p p IR
ractical C - Cregit

Course Objectives: -

1. To understand the concept of Re
search

2.Tou .
3 I’O ngerStand the basic functions of
. To understand sampling anq it , l:search
po

4. To understand analysis methods ance

Course Contents-
Unit 1:Basic understanding-

. . ) i ch
(paradigms) in media, such ag olving resear
]

of o
Convergence of theoretical perspectives I ev .
| and cultural studies

Frankfurt School and American Empirical schoo

Unit 2:Experimental m
. ethod )
Semiotic research analysis » exploratory studies.

Longitudinal Studies comprisi
mpris
Qualitative data collectiong ng ?0hort and panel Study methods, trend study
L - Questionnai e
Qualitative empirical methods: aires, field notes, schedule, diaries o -
- s: Ethnography, unstructured/semi-structured interviewing, participant
observation, focus groups, textual analysis
nalysis techni .-
i:)m yarativ:ilzzgugs (non-statistical): Grounded theory method, finding patterns, constant
Pa rtfo P ho , concept mapping, critical discourse analysis, semiotics,
™ i _C report: Introduction; Literature Review; Theoretical Framework
esearf: Qﬁ;lestlons; Method; Results; Discussion; Limitations of Study;
Preparing funded research » Research ethics; plagiarism and informed consent

Unit 3: Latest trends in contemporary mass communication research
New trends in Mass Communication Research

Challenges in digital and new media research.

Heightened selectivity and media audience

Basic understanding of Internet and its use in MCR

Linear and wide-angle perspective of media effects.

Unit 4: Statistical tools

Report writing
Styles of reference writing ( APA, EPA, MLA, footnotes etc.)

Statistical softwares /6
. ~ 7 W \&\/
\/\\ & 40
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Shri Gury Rim Ry University, Sehool of ".,,.m‘nllh;:“‘::;:":“("‘"'
Suggested Booky; Master of Journalism and Mass Comt
1. Researcly Mey,
0dolor. ol 2004
2 R, gy o Methody gy echmniques, by .0 Kotar, New Age fnternationth
o, &R NS S
VI ey @A, Fedha, 2004,
Reference Books:
1. Media &; Comnmnicalion Reseqy M
2. E}lcrgf‘r,l{()()(), S]ugc‘Ncw Delhj pyy, | u"":s‘ Arthur Agy
3. Media Research Mgy, Ndia Pyy, 144
5, G '
4. Pancerselvam; Rescargy, Mcl:mcr’ 2000 Sage, New Delhi Pub. IndiaPvt, Ltd.

5. Churton, Mel; Theory and ¥ (New Delhi, prengice Hall of India, 2007).
Cthog, ampshire, M Millan, 2000).
Course outcomeg (COs)~

CO1

Define bagje Concepts

» Methods apq st

ages of rescarch
coz

Understang the Sampling methods ap

d technique
CO03

Demonstrate the ability to choose m

jate to
ethods, designs to gather data., appropria
research aimg apq objectives

CO4 s

Asses and devise internet as a source to

- ive of
write rescarch report, cthical prospectl
mass medig research

CO6

' | : tion
Design and develop skillin Prepare synopsis, dissertation, projects and presenta

CO-PO Mapping:

COs | PO1 P02 [P03 [ 704 Tpos PO7 | PO10 | PO11 | POIZ | PSO1 | PSO2 | PSO3
sl K K N TR E 3 P e e s S R RN
N R S N N S P P F R FE B
cos L2 RT2 3 i hT 1 1 1 1
= 0 2 |1 I3 2 1 2 2 - 1 1 =
cos |1 12 T2 3 [z 3 12 13 [z 1 - 2
co6 |1 12 3 13 13 [2 3 13 |2 |1 1 3

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

L

Yy
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4. To aware about mark

Course Contents.
Unit 1 Introductiop-

Theories of Advertising
Grammar of Advertiseme

. tketing communication.
eting mix

14 Wikl
joclal Selene
. ”‘d 50¢
Shy Gury Ram Ryt University, Sehool of I|nmnnI"ll‘;:‘:nlvullnl'
Master of Journatism and Mass Con

SEM ESTER - 1M1

and liil_tzuilulMlll“' Con

Unit 2 Consumer Behaviour:

Internal ang External factors influencing-
AIDA model, DAGMAR mode
The Brand: concept angd manag

Campaign planning and by
campaigns, metrics, analytics,

Unit 3 Advertising throy
Types of media for advert

Media selection, Planning,
Market strategy and Branding

Unit 4 Understanding Integr
Meaning and concept
Key features, Objectives and ¢

Theoretical Underpinnings and Models of IMC

Benefits and Barriers

Relevance of IMC for digital promotion

%

epartment of Mass Communication

gh Print, Electronic and Online media-
ising
Segmentation, Positioning and Tar

Scheduling,

T Y v

|, Maslow's Hierarchy model

|
. 1 i
CIent, strategy and structure, positioning, image and personality

ef writing, crafting online campaigns: social media and VWOM
and viral analysis

geting
budgeting

ated Marketing Communication-

omponents of IMC
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" o Ram Rai University, School of Humanitics and S¢

« Communication
' Master of Journalism and Mass Com
oy Ad\'cr(isin" aster of Jourt
5

Market researcly and ag

Vertisi
Pre-test research, Crttlsmg Tesearcl £ market
. ~tes res . . N } ol md
re . ear o theory .
search, major theorigt of markg ch, Audience Rescarch, need and motivation " hysiologlCi‘l
research et rese psycho-p

arch (psycho graphic/life style rescarch,

Unit 6 - Promotiong) Elements ypq Tools
Advertising, Publig Relat-al mlx{ IMC tools, Personal sclling
08, Direct ang Database Marketing

N} icati : i
IMunicatioy, / Interactive marketing

Suggested Books:

. Frank chkins,Adg Y on Advertising Pan/prion Books

1

2

3.

4. Heath Robert L, H
5 !

6

Reference Books:

1. Jethwaney Jaishri, Ady

9

ertising, Phoenj f
2. Chunawalla, A P &, Fhoenix Publishing House

ng Theory And Practice, Himalaya Publishing House

Course outcomes (COs):

Col1 Describe advertising concept, theory , role , scope and importance

Co2 Explain consumer behaviour, models, theories and factors influencing

€03 Apply Integrate Marketing Communication tools and techniques in advertising

CO4 Analyse Market research and advertising research model and process

CO05 Distinguish online communication and Interactive marketing with professional uses of
advertisement

CO6 Design and create advertisement for media with promotional elements and tools

CO-PO Mapping:

COs | PO | PO | PO | PO | PO [ PO [PO[PO[PO | PO [PO | PO [ PSO | PSO | PSO | PSO | PSO
1 12 13 14 |5 |6 |7 |8 |9 |10 |11 |12 |1 2 3 4 5
Corfz |1 |- |- {- |- |- [2 Tt 1-"13 11 |2 2 - = =
co2|2 |1 |- - {2 {1 |2 |2 |1 |- [2 |2 |2 1 - - -
Co3 |1 1 12 |- 12 (v |2 |3 |1 |- |3 |3 [1 - 2 1 1
Co4 |1 (3 (3 (- 3 |3 |3 |3 |1t |- |3 [3 |1 - 2 2 2
COs |1 1 300- 13 |2 (3 |3 |1 (- |3 |3 |1 - 1 1 1
CO6 | 1 I {3 |- {3 |1 |3 |3 - |13 13 |1 - 2 2 3

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

/L/V\W»‘”/Yf
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Shri
1 Guru Ram Rai University, School of Human A e

M.A. Journalism and Mass Commun

Course code SEMESTER - 111

* MUMCP-E
-E-304 A
Semester /Year Iy

L - Lecture T - Tutorial P - Practical C — Credit

Course Objectives:

1. To understa ; i i
nd the concept of Dissertation and how to select @ particular dissertation topIc:

2. To underst
g rstand research, types of research, research methods and mythology
. To understa i
erstand the use of info graphics and different kinds of charts

4. Explain data collection techniques and data presentation

Course Contents-

d Semester- The

student has to

Each Student is required to start initial work on his/her Dissertation in the Secon
student will have to submit the synopsis just after the end of Second Semester. Each
submit three copies of Dissertation by the End of Third Semester.

Every Student will have to do a dissertation in any arca of Mass communication under the guidance

of faculty member of the study centre. The objective of dissertation is to enable a student to have an

in depth knowledge of the subject of his/her choice. It should be a research pased effort and should

endeavour to create new knowledge in any area of mass communication.

Note: It will be evaluated finally after viva by the external and internal examiner.

Suggested Books:
1. Introduction to Communication Studies, by John Fiske. Routledge Publications, 1982.

2. Media Research Techniques, by Arthur Asa Berger. Sage Publications, 1998.

Reference Books:

1. Research Methodology, Cauvery.R, SudhanayakU.K, GirijaM and Meenakshi.R, S.Chand&

Company Ltd, New Delhi.

2. Research Methodology: Methods and Techniques, C.R. Kothari, New Age International, New Delhi

44
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Course o
utcome
S
COl1 e

):

a
Ui nd techniques
dlffercm stages of
of rese

arch

Dempo
Dstrate o
fdiff;
erent data and sampling mythol
1ology

CO-PO Mapping:

Appl al
y, Ppro
priate
rese,
arch metho csig’nql g atl dat
dd s to gather data.

of [Humanities A1
1 Mass Communlcn

Outlj
ne and
analys;j
Ysis the framework of researcl
arch reL//

ed i 1 l

1d Social Sciences
tion

I

PO
! 5 :’07 PO10 | PO11 Wmﬁﬁ
I [1 1 : 1 i l l
I |1 l : 1 l l :
| ———T [z |2 |
. : 3 2 2 = —T—’?—’__
s 3 3 2 |1 |3

I 2 2 1 1 3

3: High IT 2 west C
est Correlated, 2: Medi
g edium Correlated, 1: Lowest
, 1: est Correlated

—

V1
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Shry Gury Ram Sclences

Soclal
al University, School of Humanities nlm:"w
MAL Journatism and Mass Communieatio

Coorse code SEMESTER - 111
Course Name
Semester /Yeqr

- Practical C - Credit

Course Objectives:

To understang . .
The objective owfhtt _‘5 Prf)ject and submit the synopsis of project before work on it. e
Uses of informat?()oject 15 to enable the student to have an in depth knowledge of the subject.

Discussion of ty, " graphics and different kinds of charts in project.
€ findings in relation to the project.

1.
2.
3.
4.
Course Contents-

Each Student i i .
ent 1S required to start initial work on his/her Project in the Second Semester. The student

ill h 3 ) i
:;;l e .to subm1t. the Synopsis just after the end of Second Semester. Each student has to submit
ree copies of Project by the End of Third Semester.

EV-CC;'y Student will have to do a project report in any area of Mass communication under the
guidance of faculty member of the study centre. The objective of project is to enable a student to

have an in depth knowledge of the subject of his/her choice. It should be a research and practical or

field bas?d effort and should endeavour to create new knowledge in any area of mass
communication.

Note: It will be evaluated finally after viva by the external and internal examiner.

Suggested Books:

1. Research Methodology: Methods and Techniques, C.R. Kothari, New Age International, New
Delhi

2. How to write dissertations and Project Reports by Kathleen McMillan and Jonathan weyers.
Publisher Pearson education India.

Reference Books:

1. Handbook on Proposal Drafting and Project Management in development sector by Rajesh
Malhotra.

2. Ranjit Kumar, Research Methodology— A Step-by-Step Guide for Beginners, Pearson, 2005
4¢
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Master of Journalism and Mas

Co1

Co2

| I impg
Co3 Portance of project with use of models

Shri
. Ram Raj University, School of Hum: anities and
s Communication

——

Social Sciences

orrelated 1: Lowest Correlated

7L

lg
CO04 | De e T an of fesearch project,
1ty
CO5 [ Consiger “rent data ang Sampling mythology
easy
CO6 | Makey e *© the colfecy data to be used in project
8N and 1,
na :
8¢ a piece of original project with use of modern tools

CO-PO Mapping —

R
‘ e 8 P ;’WW PO [PO [ PO | PO [ PSO | PSO | PSO | PSO | PSO
] L1 8 |9 4 5
[cor T3 3\3\3\\ 10 (11 [12 |1 |2 |3
] B 1 273
-‘C02123\1\2\1\2\312221 L
Rt S N T gy e e S K VO P P P T T L T K
RSl R A T i o v N N 2 I O T L O T
1c051333\2\1\§\3133311222
[co6 |1 [3 3 oIl 33 (1T 13
| 313 = 3 [3 [T |1 |2 |2 |2

2
3: Highest Correlatedz\lJvffmm\JLJ 301 2 {3 3 |1 1 3 3 3

V \{Qb

R
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Master of Journalism an

SEMESTER - 111

Q‘M)j%.

1. To und -
2T Undirrsst;l:il s;lgmﬁcance of Humap, Right
. ; ts.
Uman Rights and role of United Nations.

3. To understang ;
mporta .
'@ and role National Human Rights commission of India.

4. To understang th
€ rol s X
¢ ofNGos, Red Cross, and Media for Human Rights in India.
Course Contents-

Unit 1: Concept, Sc
. Ope ang
Human rights i carly ages reed ot

Law terms and phr:
ases and the; " .
Human rights: importance CIr uses in Human Rights

Declaration of human rights

Human Rights

. mental air and water polluti
Human Rights and Communal Riots pollution

Human Rights in the terrorized areas
Human Rights, Hunger and Health
Role of media for saving human rights

Human nghts; live vffith dignity and equal opportunity with merit for betterment
Human Rights and right to freedom of speech and expression

Unit 3: Human Rights issues

Human Rights and Crimes against women

Human Rights of Accused persons

Human Rights and child labour, bonded labour

Human Rights and death, torture in police lockups
Ethical and Legal Challenges in Reporting Human Rights

Unit 4: Human Rights Organizations
National Commission on Human Rights
State Commission for Human Rights
- National Commission for Women (NCW)
- United Nation and related organization
48
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s and Social Sciences

Shri Gy .
U Ram Rai University, School of Hunanite o on

4 a¢s Comm
Master of Journalism and Mass Comt

Suggested Books:

- Humap Rightg

2- Protectj » FLN, Sen, 29 5 o
clion of 05, Sri Sai Lay Publications, Faridabad.

3 man R; . .

Bllztthnlre fi uma:]g lgsf Khwaja Abdul Muntagim, 2004, Law Allahabad Publlshcr's.h  Tesining
4- UN COdology (New ork: [;i“séomlmzm Rights Training: A Manual on Human Rights

entre for H : »2000).
umg o .
5 II;?ES)_ "N Rights, Minority Rights (Geneva: World Campaign for Human Rights
8 SCO Hu
) man s

6- Nagendra Singh, E;g:lts of Women (Paris: UNESCO, 1999).
7- UNESCO, carb Cement of HumanRights (Calcutta: E L House, 1986).

OK on Humgp Rights,

Reference Books:
I- Basu,D.D, g,
» YUy Humg . .
2- Mathur, K. (200 4)n§1ghts l_ﬂ Constitutional Law (New Delhi: Prentice Hall, 1994).
3- IGNOU, (2008), ppgec nr- 18 Gender Violence, Sage Publication, New Delhi _
S Media ang Contemporary Social Issucs, Communication Division, New Delhi.

4- Gopala Bhargay,
5- H.O Aggarwi[ (;0(3(())01). Hum.an rights concern of the Future, New Delhi: Gyan o
) International Lay &, Human rights. Allahabad: Central Law Publications.

Course outcomes (COs):

co1 Identif i
Y the evolution, growth, law and terminology of human rights
C02 | Und i
¢rstand the conceptual frame work between media, gender and human rights
Co3

Explain dj wr -
plamn different humap rights issues in contemporary society

Co4 . _
Able to analyse, Tepresentation of human rights and gender issues in media

CO0s5 Assess the role of national commission, media freedom and their impact on society

CO6 | Develop under standing on laws and ethics related to gender and human right

CO-PO Mapping:

Cos [PO |P [P [P (P (P [P [P [P [P [P [P [PS [PS [PS|PS[PS
1 0Oj]0O|0O|j0OjO0O|O|O|O|O|O|O|O |O |O|O]|O
2 |3 |4 |5 |6 |7 |8 |9 [10 |11 |12]1 2 3 |4 |5
Cco1 |3 I 12 (2 (3 (2 |2 (2 (- |2 |3 |- |3 1 - - |-
Coz |3 2 12 |3 |3 [2 |2 |3 |2 |2 |3 |- |3 1 I 11
COo3 |3 3 03 |3 |3 (2 |2 |3 |3 |3 |3 |- |3 1 3 |3 |3
Co4 |3 3 13 (3 |3 12 |2 (3 |3 |3 |3 [- |3 1 3 13 3
COs |3 3 (3 |13 (3 (2 (2 |3 |3 (3 (3 |- |3 1 3 |3 |3
CO6 |3 3483 (313 13 12 |3 |3 [3. 43 |- (3 1 3403 |3
3: H

ighest Correlated, 2: Mediug Correlated, 1: Lowest Correlated
/Z/ \_/\ v )&\/ }’J\/ »
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Master of Journalism and Mass Commu

Course code

SEMESTER - 111

L - Lecture L2
T- Tlltoria 0

- Practical C - Credit

Course Objectiveg,

. To understand the ¢

- To aware
about
Q .
. To understapq COncis’twe Site and social media platforms
Evaluate the impactp OfpartiCipatOYy communication.

of socia] media on culture and society.

" i
ncept of Social medig

PSS o

Course Contents.

The User & The Fourth Screen

Changing Chatacter of Compypigngn " & Producton

unication-Ethicg] Issues?
Unit 2:Social Medija Technol
Analogue and digita] technolo
Digitization of media

Media convergence
ICT-scope and role

0gies & Applications -
gy

Unit 3: Sociology of the Internet and New Media

Social Construction of Technology, Utopian-Dystopian Interface,
Digital inequalities — Digital Divide and Access,

Economy of New Media - Intellectyal value; digital media ethics,
New media and popular culture,

Use of social media in politics

Cyber security

New media ethics

Unit 4: Impact of Social Media
Internet/Online activism

Citizen Journalism

Cyber crime

Democratization /Digital Divide

Audience analysis & content planning \/ i\\"/ \Q/ g
1 : i
50 f
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Master of Journalism and Mass Communic

Suggested Bogkg,

1. Bcnncll_.W. aQ

2. C nee N
&L, ﬂstcllq 3 O -
5. Ma edig o
. Edwarg Eqn“t \vorkgow-q' The Internet and Global 41 Activism 2003-
&4r. OCICLY: 1 errve .
lUCpn $\h Y+ across-cultural perspective .
Nt pp3 apter |, 1y, — ot S ’ oty: a theoretical
4. Kahn,RanL:{ » 2004, fOr""“l()nahsm, networks, and the network society:

logoings KCllncr’ “N 0

% Li 1ggmg New cdia & C\‘-, Media ang Internet Activism: From The Battle of Sealtle 0
© Ister Marggy, New ° Society, vy g No.1,2004,

¢ Uy oy .

A=A crits d
Reference Books, Critical Introduction, Routledge,2009

: 1g digitg)
2. Social Meg; gila Culture By v;
dia: L Y Vincent Miller, s; i 201l
Pub. Co, 2020. Nguage, po; lller. Sage Publications,

»olicy and Managoment, by Decpika Verma,: New Delhi, Parikalpa

Course outcomeg (COs),

Co1
Define Social media o
- Minologies and their meaning
Describe Virtua] culture, soq; _ ! -
» Social media ethics, cyber-crime and laws
COo3 Explain sog;
Ocial i - ;
media technology its application and new paradigm
CO4 Anal i
Yze sociology of fhe Internet and new media
CO5 Evaluat i
© the impact of social media, advantages, limitation and risk factors
CO6 To creat i :
ate & dissect multimedia content planning and visual design.
CO-PO Mapping:
COs | PO | PO\ PO | PO [ PO [PO [P0 [P0 [P0 [PO [P0 [ PO | PSO | PSO | PSO | PSO | PSO
L2 |3 |4 6 |7 |8 |9 |10 |11 {121 |2 |3 |4 |5
cor\z L3 - 2 [T 33 [~ -13 3 [2 [z [- |- |-
coz |2 |1 3 |- 43 {2 [3[3 [2 |- 13 [3 |2 |1 |- [- |-
co3s[t [1 13 [3 [~ [~ (33 - 1-13 13- [z |T [t |1
codl2 |1 |3 |- [3 [- 3 3 [T -3 (3 [- [t [t [T |
cos|2 [2 [3 v 3 v 3 {3 [-[-[3 [ |- |t [t [v [t
cos |1 [1 [3 (1 |3 [-17 {7 [- - |3 [3 |- |v |2 [2 |2

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

R
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Conrse Name -
" : - """(‘”mm] ’
Semester Vear  yqgy o nglish

! M"M(*.‘l["’

———

. .”'i_;-‘;"" — 1 101!
1. - Lecture I“'“l'ml P i,'.m‘“( T 7 1 i
A C - Credit
Course Objectives:
1. To understand Engligh gram
: m
2. To understand proper yge of
. ),
3. To understand degrees ofcm:
§ 1

4. To impart knowlcdgc

arand itg ygees,
arts of speech.

: _ , qasive voice
Patison, direct and indirect speech, active and passive v

about jcati
advanced Vocabulary for effective communication

Course Contents-

Unit I: Grammar apq usages

Sentence : Subject and Predicate; phras

Number, Person and Gender, ]’al’u of éc i
Preposition and usages, Degre 5 01 dpeech
Gerund and Infinitives, Time
Direct and Indirect Speech
Voice: Active and Pasgjye

Vocabulary building: homophones, word form
One word substitution synony

¢s of comparison,
and Tense , Articles

ation,
ms, homonyms

Unit 2: Comprehension ang Composition

Reading Comprehension of preferably public information texts.
Paragraph and précis writing,Formal Correspondence.
Public Speech, Drafting of Reports and Projects.

Unit 3: Translation and Essay Writing
Essay writing on current affairs
Translation from Hindi to English and Vice Versa

Unit 4: Phonetics and Phonology

Sound and letters, Stress and reduction
Syllables, accent and narration

Voicing and devoicing of consonants
Alterations of sounds, Reading of passages

Unit 5: Emphasis especially on functional and conversational English

52
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Master of Journalism and Mass Comimt

Suggested Bookg.

T.Bal
“2ala Sy
Tyamy,

Crystl ] lippes. My,

rriiwi;‘llhhgu'g“'“‘s Ponguin, ™ PO0K of English phonetics for Ind

les ap ' Wip, nghish phoneties

Osb . Practjee
= lgrn. Mic el L‘S ) MBuage each: reioti Tuteja

Cvito A, ), ¢ and ¢aching.- Kadambari Sharma and Tripti

Uzanp, e Co.. 1994,
Sep Na Qg ; ) ) 1 Co.,
ph. Humml Con Sbom, Public Speaking, 3" edition, Hongaton Mlﬂy:l. New York.

Munication - The Basic Course, Harper Collins, 0

) vid
jan students, McMillan Davic

o

Reference Bogkg.

1. Handpy,

0 E .
2 . nglis)
3 IS)cuu’ ! &eta) Prac]rgmmm" and Usage, McGraw Hill .
" al, R. and g Ice COUI’SQ in : L. . ntice Hall of India.
Surj English Pronunciation. New Delhi: Pre

Publjcqs; i ; _ d
Ubhcat‘o“& Song (2011 - English Grammar and Composition.New Delhi: Sultan Chan

€cna, §, (2009 .
)-Co -
MMunicayjoy Skills, New Delhi: Prentice Hall of India.

Course outcomeg (C()s).
CO1 D

» Writing and language skills

/

and communication

CO3 | Apply knowleq
F [ 8¢ about advangeq vocabulary for effective communication
FCO4 I Classify Synonyms 5

(?05 ! Assess laﬂguage abil
EO6 I Design and draf; rep

nd antonypg Wwith quotations

: translation and presentation skills for media professional

Ort writing | public speech, presentation and delivery

CO'PO Mﬂpping:

PO | PO [ PO [ PSO [ PSO | PSO | PSO | PSO | PSO
9 |10 |11 |12 1 2 3 4 5
33 (2 - 1 1 - - .
- 30wl 3 ¥ 317 1 1 - - -
I 3 3 |3 - 1 1 s - -
N 3 (3 |3 |- 1 1 - - =
- 3 4313%|= 1 1 = -
[cos|! 1 3 - 3 - "B B 1T
3 Highc}st Correlated, 2: Medium Correlated, 1: Lowest Correlated
—

% &\/\u \ X\W/ (/\/53
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Master of Journalism and Mass Commt

SEMESTER - 111

e

- ._.<———-‘//
sentation/

on / Chapter/ Paper P'res

P

Course Objectiyes,

1.
2.

3,

4,

To 1ssy
av . . UCS, optj
< @ Positive dis,popFl.OnS’ and res

Sition towarg ources for research paper writing.
ards continued learning about rescarch ethics

ents wit
apef, including the

1 the ski .
ills of planning and writing a research p
1es of

docum €searc]
entati 1 prob . )
ation, lem, the use of primary evidence, and the techniqu

It wil] help them fy,
and on-line resource

Miliar w;
ith t : . .
. he essential research tools such as bibliographics: indexes,

Course Contents.

1.

Students
are requireq " .
length. In thejr work :}? wm_e a research paper or chapter approximately 5-10 pages In
» they will research their topic, incorporate supporting materials, and

format thejr Paper or
n style.

chapter ; \
pter in accordance with the required documentatio

2. Students select 4 rese : '
They should aim to g arch topic of interest and formulate research questions-
presentation. evelop questions that are relevant and suitable for publication ©OF

3. Each stude

nt con e . . X .
grounding their rdUCts a mini literature review on a specific topic. This review will help In
es - ) . :
presentation. earch and providing a solid foundation for their paper, chapter, or

4. Students are
fast informat;incourz?ged to use the latest research technology, such as onlin® databases, for

blicati on retrieval. This will aid in gathering relevant and up-to-date SOUrces for their
publication or presentation,

3 Prese.nt and discuss an “Ideal” research design and empirical strategy to test research
question.

6. Students practicfe formatting citations and references according to different styles (APA,
MLA, etc.). This ensures that their research is properly documented, whether for publication
or presentation.

7. Students are provided with a list of potential journals or conferences for their research
papers, chapters, or presentations. They can choose where to submit their work based on
relevance and scope.

8. Students present their final research papers, chapters, or prcsenta_ltif)ns for sub{ms§lon tf(‘)tzgi);
pecr-reviewcd journal, edited book, or academic conference. This 1S the culmination 0
research and preparation.

/A/ 54
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Shrj
'Cury Rapy g, Uniy Sefence?

s and Social

ersity aniti
sity, School of Hum Leation

0. These LR
aCthIl'eS Sh()u] Taster of Journalism and Mass Commun

and provig e degi ,
€ pracy; deslgn .o hinking,
o IC . B ed t \ . Cill thir
Presentatiop, jou ale \ © actively engage students, promole ?rll'. ¢ paper
10. Every = roughout the research paper, chapter publication 0
Y Student jg i carch paper, cha|

S1Son| sati
done by i hands-on learnmg and real-world application-

i 0 pre jvitics
Presentatiop, m/h.e F relateq : ll;are e containing documentary proofs SEie acllPa er
- This Portfolj, wil] Search Pape Writing, Chapter publication, or Fap

erve ; . . cfforts.
Assessment Methogs. A evidence of their academic and research

Participatiop 1
1on ip :
* Submission gng > discussi
$s10n ang - 581ons ang activities

o Peerevalyas: of r
 Final reseaatlon of Presentation SST arch
rch paper Submiss; ills
0

Paper chapter drafts

N and publicat .
Course outcomes (COS)- 10, paper presentation.

CO1

Describing establ;
Stablished
acts, concepts, and theories relevant to the research topic.

Cc0O2 Explaining the sion;
18nificance ang implications of the research problem.
CO3 | Applying researg |
h h methods ang techniques to collect and analyze data.
CO4 | Analyzing 4 ident] —
g data to identify trends, patterns and relationships.
CcOos

Critically assessing the signifi

cance and contribution of the research to the field.

CO6 | Designing and :
create i
writing Innovative research methodologies or approaches to research paper

CO-PO Mapping:

i P B PO|PO[POTPOTPO[FO[PO[ PO [P0 PSO|PSO| PSO [ PSO [ PSO|
S 16 17 (8 |9 |10 |1 |iz]1 |2 |3 |4 |5
coryt 131t v 2 - 2 T 0 1 - - )
co2 |1 |3 |V 43 |1 |2 (1 2 (1T 1 11T 1- 1 1 - . -
CO3 |- |2 |3 |3 (1 [t |- (1 11 [- - 1= 1 1 1 1
cod [t |2 3 5T 2 [- 20 - - - 17 1 1z |z |2
Cos |1 |2 |1 3 |1 |2 [- 1t |1 [- |- |- [1 1 I 1 1
cos |1 (2 [3 |3 [3 (1 [- 3 (2 (2 |- - 11 (1 |3 [3 |3
« 3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated
o 55
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SEMESTER . 1y
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——

vd Social Sciences
jeation

L - Lecture T — Tutorial p :

~ Tracticy) C- Credit

Course Objectives.

1. To understand Cq

2. To understand cyber/
3. To understand ney, med
4. To study the contep; of

Unicatiop T,
e .
0nlin€j0u CI-l hology and jts concept and scope.
Malism anq its importance.

ia, it :
N rea‘ch and impact o society.
1a and ltS typeS.

Course Contents-

Unit 1: Introduction to ney

- V medj
Internet, its historica] Perspective 12 technology

Information and Communicatigy, technology

Basic understanding of i
terminologies and tﬁeir Inten.mt from the Viewpoint of Mass Communication, Defining new mEdis
Meaningg Digital media, new media, online media

Unit 2: Understanding of basj :
ct )
Web servers, erminology-
Basic knowledge of Multimedia,
Web page, social media, Blog, Viog

Unit 3: Web page development- inserting, linking; editing and publishing

Cyber Joum‘alism: Digital news paper, News portal, On-line editions of newspapers- management
and economics: cyber newspapers-creation, feed, marketing, revenue and expenditure,

Online editing and publishing. Ethical issues in blogging and other internet writing

Merits and demerits of cyber journalism over traditional newspapers, Socio-economic aspects of
cyber journalism

Unit 4: Sociology of the Internet and New Media

Social Construction of Technology, Utopian-Dystopian Interface, Digital inequalities — Digital
Divide and Access, Economy of New Media - Intellectual value; digital media ethics, new media
and popular culture, Use of social media in politics, Cyber security New media ethics Piracy,
Copyright, Copyleft and Open Source, New Media and Ethics, Social platforms, cyber crime, threats

i YA
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’ mmlish, 199
A Journalist's Guide 10 the 1nlcm
3- Writing for New cdiy, T
i Web by Andrey, Bo

08
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1

|
|
feation

Cdig, Lchrow.
Crngy

slhi.
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U The N

1,
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G Information chlmolo
5 Illustrated Worjg of
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Christop? HJROM,
‘allahan o Cl
' [)y Cal fedia,
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SSenty ide i

anig p_ Curtip,
Crngt by nil Madan,
S by Preston Grallg,
snce Books:
pefere “(c:;akra\,arthy,hgdish, 2004 .

I- Ray Tapas,2009:0

5. b}

nlineJomnahsm:AB
Pvt.Ltd

ss
r Pre
i, Autho
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|
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— 1
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Co3 |

cod |
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o6 |
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s 2 2\2\2\1 : 5 1 ] 1 3 j
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Course Name 5
Semester /Ye * Eviy

L - Lecture T - Tutorial P

Course Objectives:

Course Contents-

Unit 1: Environmenta] Commy
Environmental Ethics anq Media

Nicatiop;

Ication; Concept, objectives and scope.
Mass Communication Chg vt

I ] nnels available for communication environmental issues.
Newspaper reporting and writing
Magazine feature writing

Visual and electronic reporting,

Unit 2: Environmental issues (Local, national and global):

Global warming, Ozone layer depletion, Deforestation, Acid rains, Natural disasters (earthquakes,
cloud bursts, flash floods)

Indicators of Environmental degradation
Social Indicators

Unit 3: Natural Resources (forest, water, wildlife):
Human population growth, factors responsible for population explosion, social and economic
impacts of population explosion on environment and media.

Sustainability Principles and Ecological integrity and Mass Communication Participatory
Communication and Environmental Management.

Sources of information and Research Techniques.
Risk Perception, Risk Realities.

Unit 4: Environmental Public Relations and Advertising Campaigns:

Environmental organization related with environment UNEP, WWF, ITUCN, WCED, EARTHSCAN,
BNHS, NEERI, CEE, WII Speaking for the Environment, Environmental persuading, negotiating
lobbying, letter writing campaigns, €tc.

M AV WV,
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Ran Raj University, School of Humanities and Socia

avested B()O . . ation
Sugg ks: aster of Journalism and Mass (,ommll“ic"“‘

1- Scientific Outlog

2- Science Commu * Londpp,

: b
Nicatjoy, a da

b Crtrand R
3- Writing sciene nd D ussell, George Allen & Unwinf Ltd. (1954)
science evelo » eorge Allen : i,(1993)
USA, (1973) WS for e N Pment, §, v Vilanilam, Sage Publications. New Delhi, (

ass i , as, Texas,
Environmen(gy comm Media, D, Burkett , Gulf publishing companys Roda
unicﬂlion
and

: . iooe (2006).
Reference Books: Public sphere, Robert Cox, London; Sage publications, (

1. Global Negotiatj

10ns Vol |
2. N.K. Uberoj (0 and 1
) 10). 5 »
3. P.CJoshi &Namity Josnl:’ilmnmema1 Studies, Excel Books, New Dclhi ;
4, TS5t Chauhan’ 2008 (2(-)09)‘ A Text Book of Environ,mcntal Science, A. P. H. Pub. New Delht.
Delhi. » EVironmepg : . & L : Press, New
Mal Studies, Laxmi Publication, University Science Press:

4-

Y Bino Agarwal (ed).Centre for Science and Environment.

Anubha Kaushikg,
C.p, :
Kaushik (2010). Environmental Studies, New Age International-

Course outcomes (COs);

V COl1 | Enhance knowledge on var
| . riou
communicatigp

i __——————ental |
s dimensions of environment and environme

[co2 |

Describe the
natura]
resources, explosion , effects and Environmental Management

(€03 | Environmenta] Publ;
ubl P — : i
i Ic Relations and Advertising Campaigns, role of Environmental

CO4

Explain the object; e

Jectives, scope and importance of Environmental journalism
CO5 | Evaluate and identify the ¢
degradation

nvironment issues and problems, Indicators of Environmental

CO6

D i ‘ ? i
. evelop ﬂ_‘e deep'understatmg about environment and knowledge of writing in depth and
Interpretative environmenta| report and media utilization.

CO-PO Mapping:

COs |PO|PO PO |PO|PO[PO[PO[PO[PO[PO]PO]|PO|PSO[PSO|PSO|PSO[PSO
P12 43 (4 |5 |6 |7 (8 |9 [10ftnfiz]t |2 |3 |4 |5
cor (3 |2 |- [t |- 3 [-112 1 ]-13 -1t [3 [t |- [-
coz [2 [2 - {2 [-[3 [t [z 2112113 |t |- |- |-
cos3 (2 (3 (3 3 3 [3 2 (3 (3 |23 [t [3 |2 |t [1 |-
cod |3 [2 [- |3 |- 13- {2 [z [t [z [- 13 [3 [- [- |1
cos |1 [1 |1 [3 |2 |3 [t |2 |t |t |2 |- [2 |3 |1 [- [-
cos |1 |1 (3 |3 (3 (3 [- 133 (333t [- [3 [3 |3

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated
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L 1

Shr' 2 siences
1 Gur jal Scienc
u an R ities and So¢
aQ s Jumanitic .
i University, School of 1 S munication

aster of Journalism and Mass C

Course Objectives:

1. To understand brief p:

hist
2. To understand Eumpeano;y-(’f World ang Indian cinema,

3. To understand pogt wa

Course Contents-

Unit 1 Brief History of World Cinem
a:

The pioneers- Lumj ) .
The Emopean Scierl::ree }IBErOthers.’ Melics, Griffith, Hollywood, Silent Era- Charles Chamlin,
" BXPressionism, Sergei Eisenstein; American Talkies and production

House; Neo Realism, Lychina v : .t
Japanese Cinema no Visconti, Jean Renoir, Alfred Hitchcock, Post War period;

New wave F ilms,. Jean Lue Godard, Cohtemporary Scene
The position of Cinema in DeVeloping Couiitries i

Unit 2 A Brief History of Indian Cinema;

T.hc.Pxoneers .Phalke; The Talkies; The Studio Culture; Coming of the Superstars; Fifties and
Sixties; The Big Budget and Multi-starrers; The Angry Young Man, Rise of Multiplex and
Crossover Cinema.

Profiles of Satyajit Ray, Guru Dutt, Bimal Roy, Raj Kapoor, Yash Chopra, B.R. Chopra,
Ramanand Sagar

The Development of Cinema in Uttarakhand.

The parallel Cinema,

Genres in Indian Cinema Romance, Action, Thriller, Horror, Mythology.

Unit 3 Film Making:
Budgeting
Scripting and Screenplay

Raw Stock, Film Formats
Functions of producer, Director, Choreographer, Lyricist, Music Director, Art Director,

Production Crew Casting, Location hunting,

Post production
Recent Technological Innovations in Cinema
Distribution and Exhibition of Films in India.

Film Appreciation, Film Criticism, Film Reviews. LV W
M %1/\ 60
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Shyy G

Ury Ry . o0S
h ; . ial Science
Suggested Books, ;}ni University, Schol of Humanities and Socia

- Aster of Joyy Tass Communication
1. Indian Film e R rnalism and Mas
2. How filpyg are Arang

i ) : I8hn :
- Filmas an gy b I8t 1 I (OVP, 21 Edition, 1980).
PPCiation . A0bas, (National Book Tryst, 1977).
) arlcscu ) )
Reference Booksg, 0

n; CERT, New Delhi).
1. Eric Baranenn& .

Shnagyyg
G Y; Indigg e
i thn\i::tAof 3oy EIS0rship 1y "N Filin OV, 304 Edition, 1980).
. 1ol 1CmadAbbas Wﬁes, (Gowt, of Indja Prcss,Nasik,l969).
-+ MaricSetton; y, aS an gy ¢ made (Nationg Book Trust, 1977).
. a i i
S Cmcmatography Censorshi Tl i e o
. . . e 1
6. Hindi cineryy ek a an, raj oy L i Maate
,a
9esh kumgr, Taxshila prakashan
Course Outcomeg (COs);
[cor ]
Understang the fijp, form ang o
— e A 1ts historjcy] context
Plain the elem, nts ang tech
— - nology of cinema
Ustrate th
; € differencg between camera shots, angles, movement
CO4 elate g
nd distingy;; different fijy form, genre and style of cinema
Ccos5 Assess th i :
¢ changing Seenario and genre of films and techniques worldwide
CcO6 Construct i
8 deeper Meaning op authorship, feminist theory and genre of film
CO-PO Mapping:
e FTRET TS
COs | PO1 | PO2 [ PO3 [pg3 P08 | P09 [P010 [ Po11 [POT2 PSO1 | PSO2 | PSO3 | PSO4
c0122-22222-2233
el R R R R e e o L
Sl i O O O 2 N PR o e s r R
4 13 PPl T 3T |2 2 : :
c0522.2222222233
sl bt N R R R R R i I o B
3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

2

LA
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Shri g
ury R
n i ,
m Raj University, School of Humanities and Soclal Sciences

“A. Journalism and Mass Com munication

SEMESTER _ 1v

Course code
Course Name

= Credit

Course Objectives:

1. To understand g
Volutiop . .
2. To work efficiently o, S of Radio in Indian scenario and its significance

3. Demon _1S0und recording vith A
strate the basicg cording with different kind of microphones.

of
4. Analyse the Seriptis sound recording techniqu

8 and conceptyg]ize radio p aran
rogrammes

Course Contents-

programmes for ev. ;
aluation at the time of practical examination

Sound Recording : Handj;

: Handling with di .
Script Writing: Writ .g with different kinds of microphones.
it Ing of different kinds of script
: (; ing : lfferc;nt kinds of Audio editing techniqiles

rogrammes : Field and studio intervi . e
discussion, Radio Play, Commel;)t ;:;emews, phone in programme, studio discussions, Talk, Panel
Radio News: News reporting/ writi .
writing, News editi i i ilati

and ol Eaans g s editing, Planning production and compilation of news
Radio News Reading: Radio News reading/ Presentation.

Radi.o Programme Production : Organizing and participating.
Studio Production of Radio News Reel and current affairs programme, Radio Documentary

Production.

Evaluation : The Practical examination will be held preferable at the end of the semester. The
practical performance of the students will be evaluated by the external and internal examiner
together. It will also include the related practical work done during the proceeding academic year.

The practical examination will be held preferable at the end of the semester.

ice Training) with media establishment (Print / Electronic/
re appearing in End Semester Practical Examination.

7& 62
-

Note : 30 days attachment (Apprent
Allied Institution) will be obligatory befo

Department of Mass Communication

(¥ Scanned with OKEN Scanner



Shry Gup .

Suggested Books: "

1. SC Bhatt ’BmadCas[ ]

2. Parthsarty; Here j, tho\lmalism

3. Broadcast jq ;

Urng
4. Perspective o ﬁim’ Cohler, Davig ..
5. News Writing for RO o T-V., Sy Cith, Prentjq Hall,

ad; : :
10 ang T.v 31cs‘ll°’ Harper and Row
“YL. Shrivagy

Aster

Baci. .
asic Principleg

Reference Books:

. Broadcast J°11rnali
Electronic Magh
Radio Prasargy, g

Radio aur D, ol
ord: . :
Mass Commmic:rsha Atrakarig, , Pr Iilshm. Sinha
10N in Thq: rof, Harimohan

S, By
drey, Foca] Press, Oxford,

B

Course outcomes (Cos)

o1 Identify the basic techn;

ey and Soci
- Ulll\'crslly, School of Humanities and ?i(())n
f Journalism and Mass ComnmlliC'l

al Sciences

ava, Sterling Publication, New Delhi.

00
Schnique g arshan By Prof. Ram Mohan Pathak

e

L ques of broadcasting.

Develop the Concepty,)

jingles

co3 |

u .
Nerstating of skills making interview, radio programs and

Develo
P and prodycg SCTipt for radig formats
CO4

CO05

Analyse the ¢ :
Xecutj S o
oD, requisite, challenges in radio program production

Eval : -
aluate Radjq Professiona] by using modern tools
CO6

| W

Produce Styd; :
fudio based Radio Programmes in different formats

CO-PO Mapping:

COs | FO1 | P02 | PO3 TP04 705 [ 708 [Fos [F0I0 [For2 | 7S01 | 502 | F503 | PS04
col [SEedul-r T T 2 3 2 |- |-
coz (TR 13 (2 1T T T [3 |1
o3 |- 12 11 2 [T [z 12 3 - - 12 2
cod |1 12 (3 |1 (3 [z T 3 13 - L= 2
co5 157 I (1 1272 2 |3 3 - I - 2
cs |- (- |2 T2 13 12 2 13 3 |- [ 2|2
L

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

i

Y
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Shyi
Gupy Ram Rai 1 g Selences
i lnivcl‘Sily, School of Humanities and Soclal?

Course code “As Journalism and Mass (?nmumnimlloll
Course Name

Semester /Yegq,

L - Lecture T _ Tutoy 1
a

- Practical C= Credit

Course Objectives.

1. TO Und&rs
tand
2. Student wij) i OCumenty

. “iderstang
3. Students wij] able to kn;\};e lT:‘«lew:mce of documentary

4. To devel 2 the 5
Op script Writing skills tffuo(tiure and scripting the documentary
or documentar
Course Contents. y.

Practical work sh
. all be carri
required to maintajp arried out }y . l
reco Oy the studen ini wing and are also
other programmes for evard of the agg; ts pertaining to the following

luation at thegnmemS/ practical exercises i.e. News, Documentaries and

time of practical examinati
| amination.
Unit 1: Understandip,

gtheD
Documentary. Repres Ocumentary- Introduction to the debate on realism Six Modes of

; : €natation: . . :
Poetic Ethical. Debates in the DPartlclpatory, Expository, Observational, Performative, eflexive, an
Actor/Participant, V Ocume

2 oice in the ntary Encounter Defining the Subject/Social .
Posturings of the Narration_pagt; QCument.ary; Problematics of ‘Voice of God’ Narrator &Different
ition, Participant, Filmmaker & Audience, Camcorder Cults, Documentary

Unit 2: Document .
Library,Atchives lzgtfm({}lctlon:' Pre-Production- Researching the Documentary, Research:
’ on, life stories, ethnography Writing  concept: telling a story, Writing 2

Treatment, P .
Pitching, 1 opol gnd Budgeting Structure and scripting the documentary Issues of Funding and
itching, Issues of Primary and Secondary Audience

Unit 3: Dm-:umentai\ry Production: Production Documentary Sound, Documentary Cinematography
= ahredsponswe filmic encounter Location Research, Technologies and Techniques, Shooting
Schedule, Shot Breakdown, & Call list Production Team, Meetings, Checklist, Crowd Funding

Unit 4: Documentary Production: Post-Production, Grammar of editing, Transitions: Scenic Realism
&Sound Effects and Visual Effects, Aspect Ratio, Language, Duration, and marketing of DVD,
andissues of piracy Distibution and Exhibition Spaces (Tradiotional and Online), Festivals and
International Market Box office documentaries

Evaluation: The Practical examination will be held preferable at the end of the semester. The
practical performance of the students will be evaluated by the external and internal examiner
together. It will also include the related practical work done during the proceeding academic year.
The practical examination will be held preferable at the end of the semester. The students have to

making a short documentary (10-20 minutes).

64
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Shus
hl‘l Guru Ral
|

Note : 30 da R Ay
Allied Inst1tut10n) Wi l hmem Mnst n:]r 'l“tYs School of Humanities and Social Sciences
Uy be o bhg (A Pprentl vournalism and Mass Communication
be ]nln lC/
Suggested Books; fore earj 8 With media establishment (Print / Electron

fing in n End Semester Practical Examination

1. Michae] Moo
2. Nanook of the Ngnger ang Me

Reference Books:
1. AFlyin the Cuiris

Hardcover S depey nd

age, 2015 Nt Docyp,
125' ‘::‘gama Sham‘ OCumgy, entary Film j In Indja, by K P Jayasankar& Anjali Monterio,
- Edgar, Robery 0

15)Th ¥ Filmg j, 0 Indig

2. Isiiywar;i Susan Cmg age ofFlmlBIOC:ncsl Aesthetics at Work; Palgrave, Macmillan.
5. Sikov,ed. (2019 Filny ema Styg; msbury: London.
6. Kumar J.Ke ) T stugj 1es anq 5T eKe}’ Couccpts London and New York: Routledge.

val. (2006) Mass Production, New York: Columbia university press

Unication i, India. Jaico Pub
Course outcomes (C0s)' 1c0 Publication.

Plan to make documentary
0
i fany socio-economic and current issues
valuate the rolg of Narrator, actor gudi
I' ,audience, participations i nta
cmematography Sl A
co6 | Design research b
ase . !
i Writing, script presenting anchoring, voice over narration, shooting
with professional camerg
|

CO-PO Mapping:

| COs | PO1 | PO2[PO3 | PO4| P05 [ P08 | Po10 | FOIT| POz | PSoi| FS02 [ PS03 [ PS04
CoL:12 e - |- [- - 11 I (2 3 |2 8 1
co2 [t 2 |- 13 - 2 1T 1T 17 - 2 3 1
co3 |1 2 2 2 |- 2 2 2 3 1 1 3 2
cod [T |2 (3 |2 [z |2 [3 3 3 [T 2 |3 |z
cos |2 |1 11 |- [z [z |3 1z [T [1v |z |3 i
ot e s 13 Iz 13 [T 3 2 [z [3 11

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

) %fvm/}/ W
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e

" reS

clent
jos and sochl .
(e

i Gy
U Ray, Raj University
sity, jeation

School of Humani
A. Journalism and Mass Commun

L - Lecture T - Tutorial P

Tacticq) C- Credit

Course Objectives;

1. Handling different Kinds o -
2. Practice of different Kinds \Y

€0 ¢ .
. . -amera, shooting with TV camera.
3. To practice for studio jp, fery;

1

l (3
o €0 ed'mng techniques.
4. Develop and enhance Writing ks, Studio discussions
] .

i .
lls for different television programimes
Course Contents-

Video Camera : Handling 4:
e 8 different ;
Studio Lights: Use of sty lightesm kind
Script Writing: Writing of g; P ’
3 erent ki .
Editing : Different kinds of Vident kinds of script.

.. r . AB roll
editing. €0 editing techniques- cut, mix and dissolve use of cutaway,

s of Video camera, shooting with TV camerd,

gte:;;e;v:.%chmglfes, field and studjg interviews, studio discussions.
12 0N NEanizing and participating in Chat Show
Making Documentaries: T.y Documentary Production.

T.V. News: News reporting/ writing: News editing, planning production and compilation of news
programs. ’

T.V. News Reading and Anchoring. : Television news reading/ presentation and anchoring.

Note: The Students are required to maintain record of the assignments/ practical exercises for
evaluation at the time of practical examination.

Evaluation : The practical examination will be held preferable at the end of the semester. The
practical performance of the students will be evaluated by the external and internal examiner

together. It will also include the related Practical work done during the proceeding academic year.
The practical examination will be held preferably at the end of the semester.

Note: 30 days attachment (Apprentice Training) with media establishment (Print /  Electronic/

Allied Institution) will be obligatory before appearing in End Semester Practical Examination.

o 66
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Shrj
Guy
l{ll fonets
ted Boo mR fal gelent
Slltmtﬁ . dl\? ’x“i\‘lllll\ﬂ\“‘ School of Ilunmnml l.:::: n
) P e Jollrnah O oF Journatism and Mass Commt unfen
ress, Long M Toehns
2. Electronic ng(l‘)w) hmqucs “('Radi(, : Focal
3 Broadcastmg lll.lnih“ n; rlncibl ATV News (Media Manuals) by A- Boy®
ndig Cs g
4. Seript to Sere 19, by and py, 00).
C .C. Actice press, (20
5. Radio and TVn n llltFOducf ‘mth Nc\:;)lh Sengupta, New Delhi: Authors Press
ourp lol\l clhi: Sa o
nhsm.N 0 Oumnalism by ]ﬂt g(ll ))ll) New Delhi: Macmillans (2000)-
Reference Books: : : . Sharda, New Detit: 720 (l,(l989)'
1. KPlJayasank - Shivastava, Sterling Publications pyt. L
3 Sankarg A
Hardcover, § Onte:
age, 2015, CHO: A Fly - 1dit
2. Apama Sharmg; Doc1 Fly in the Curry: Independent Documentary Film in Ingle
3. Sinha,P.C : 20 um entaryF
el Encyq) ilms in Indj Macmillan:
Opedia ; Critical Acsthetics at Work; Palgrave: ’

edt.)
1 Publicalion (Ist

4. Broadcast News: it
ng, R

Bernas, Focal p eportj
ress, Ing and
Television Joumahs;ocal ress, Oxforg };r(;);i(l)lcmg, Ted White and Frank

Or Yorke, Routledge,

ro
adcasung TV & Radio, New Delhi , AnmO

wn

By Ivo

Course outcomes (COs);

e T
wc_()/{_,__ L video camera with functions
Onstrate the bagjo video editj
- -~ editing techniques of broadcasting
roduce Studig
Pl psed TV Programmes in different formats
Cco4 an to make a d
Ocumentary with skilled production techniques
CcOo5 Assess the televis; :
evision techniques for making interview, chat show and discussion
o6 Prepare, e : i
p ?roduce writing script, studio and outdoor program with editing techniques.

C0-PO Mapping:

[COs | PO | PO | PO | PO [ PO [ PO [PO [PO[PO [PO [ PO [PO | SO 550 [ 7SO0 | PSO | PSO |
12 |3 (4 |s |6 |7 |8 |9 |0]ufuft |2 |3 |4 |°

S TR X N O 0 2 A O e 0 O 2 O

cozl3 11 |3 |- [3 [2 [3 [3 [t |- |3 |3 17 1z |2 |2 |

co3 |1 |1 {3 |- |3 3 13 - |- |3 |3 |! 1T [t |1 |

coil2 13 13 |- [3 |2 [3 [3 [ [* |3 |® |2 512 |2 |2 |

<oz 12 13 1- I3 12 |2 % |- |- |® [* ] T |3 |3 |3

coelT 11 13 |- (3 |23 (3| |- |° 3 1 |1 |3 |3 |3

3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

b /‘/wv Y\
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Jial Selences
m Ry Uniy L

St
manities and S

ersity, Sehool of Hu

aind goclal Gelences

\
M Univer
M., "iv“s“)’; School of Humanities #

ur AL
Course code l"“rnnllsm and Mass Communication

Course Name
Semester /Yeqy

L - Lecture T _ Tuty; |
lalp_

Course Objectiyeg.

1. Understan,
S Undonse e concepy o
3. Understand hoy, ¢, of Varjgy eIt

4 Man
Coo . agem .
4. Understand the importal:clnate With the tean? Mt theories of management
Cloey,

€Nt mapy .
geme
Course Contents.- it

Unit 1 -Introductigy to event M
Anagemep¢

Size & type of event, Ry

s % €
designing, Analysis of con Nt Team, Code

: of ethics, Princi ¢ Management, concept &
Cept, Logisics i iples of even g

. concept,
Unit 2 - Planning toq]g p

Unit 3: Managing Strategies

Pr otoc?ls, Dress codes, staging, staffing, Leadership, Traits and characteristics, Leadership skills,
Managing team, Group development, Managing meetings

Unit 4 : Presentation skills

Presentation skills and use of computer in events, Written communications, (Official, semi-official,
Invoice). Verbal communications,

Unit 5 : Research & planning:

Types and category, Sports, Rallies, Wedding, Preparing event proposal, Use of planning tools,
Security, Occupational safety, Crowed management

Event Logistics: Logistic policy, procedures, performance standards functional areas, Concept,
theme, Fabrication, light & sound, handling venders

68
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Suggcstcd Books:

1

Event Manp,

2. Successfy) ‘ Egvemcm B
3. Tulsian p C \C
4,
5

{ Succcssful 1‘3\1

Prasad Ly _

Reference Books:

1.

o

' Risk Manag

Event Mark

10 ne&

Hospital;

arkey;
Successfy Evelﬁctmg &

Leaming E
.Event Plany;
Event Stugj,

Shyy Q

Y

S: Theo
Cment f,

Course outcomes (C0s)-

Co3

-

co4 |

Demonstrate kn
ow] s
*dge ang ability to identify of risk areas, evaluate safety measures

Plan an event
and :
Formulate Tesearch, planning and logistic related to various events

Tingg lc\ 0 rgllnismio

My,
tnt M“““Eemc ageme
1

\
Y Antop, Shone

anagcmcnt by San;j

ang

y A

Cetingg

lley’ ] Ohn W
3 eseal'(.‘,h
T «

' Va
bt ll e
Magemg, { Der Wagen

nt

ury
Ray, Raj llnlvvl‘sll\’»

o School nl’llumn‘nlih;
Ster of Journalism and Mass CoN!

& Brenda R Carlos.

nton Shong & Bryn Parry
X Management

& Bryn Parry

iley and Sons, 2008
and Policy for Planned Events by Donald Getz,
and Evepgg by Julia Rutherford, Silvers 2007

Aya Singh Gaur, Sanjay V. Sag8r®

Nageme g ement by J. M. Mithews, Avishkar publishef, 200
* A Practicq| Handbook, byAnton Shone, Bryn Par

’c’o’z_u’/

ISCUSs ways of Strategi
ra :
tegic Marketing and media planning for events

Assess the SW :
OT analysig of Cvent management organisation

Prepare
pare and produce eyept Proposal and develop presentation skill with the help of ICT tools

CO-PO Mapping:

ejences |
and Sochll Scle
$

\unlt‘"“""

Vikas Puhlishing,
6.
ry, CengagC

2007

COs | PO | PO | PO T PO [PO [ PO [P0 [P0 70 [P0 [P0 PO [ PSO | SO | FSO | PSO | PSO
112 13 14 |5 16 |7 |8 |9 |10|n]z|1 |2 |3 |4

corf{2 |1 |13 |1 |2 [2 103 [3 [- |- 13 (3 |2 2 2 1 1
co212 12 {3 1- 13 12 I3 [3 [- [- [3 [3 |2 2 2 2 2
iﬁ)s 302 13 1V {3 |2 13 {3 [t [1 [3 (3 [2 (2 |2 [2 |2
cod|2 I3 |3 13 13 I3 [3 3 (1 [1 [3 (3 [t |t [3 |3 3
lcos|1 13 {3 |1 [3 J2 [3 3 {1 v (33 - |- [t [t [t
[co6|1 |3 [3 |3 [3 [3 3 (3 1 1 ]33 [1 1|3 [3 |3
3: Highest Correlated, 2: Medium Correlated, 1: Lowest Correlated

/

, -
IR
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\.h i
(l
Q r 114Y

U

fenced
i Sm'lll' Selet

|l

Crslty, School of Humanities !

m 3 S OCJournatism and Mass (‘mnnul""'"“m'
Course Name ]MS:IT\ ------ §E:MESTI"I
: P"lllt —Y~d0g A Ry
Gemester /Year % Mt‘(li;{:“-m. ‘
~— Sheeintt,
“\’l“(:'c-m"."“‘l Reporting

Lecture T ~— ) TP r

L = Tutoriy, Pop, A UL
Aetic) o
£ - (‘-l‘(‘_ i
Course Ob ectives: dit
1. Understand the Pro
€ss of
er .
2. gnd lStmtlld the bag;e r] e Porting
3. Develop the generg] amep various platforms.
, - Crsty S cover.
4. Understandmg the basics n of arg cu“uragc‘d
e ¢ and sports reporting.
n'llc re . p p g

Course Contents. Porting,

Unit 1: Introductiy to Pecializeg R
. ¢ ¢ i
Definition of Specialized e
Evolution of Specializ
Relevance of specialj

T Zed repory;
Creativity in special; _portin

zed reDOrting

Unit 2: Types of speciq
Crime reporting

Court reporting

Election reporting
Conflict reporting
Terrorism reporting
Health reporting

lized reporting

Unit-3: Specialized Re
Science reporting
Environment reporting
Development reporting
Rural and Agricultural reporting

Unit-4: Reporting on Culture, Lifestyle
Culture, art and literature reporting :
Lifestyle reporting

Economic and commerce reporting

Sports reporting

Defence reporting

Education reporting

International reporting

Department of Mass Communication

i
n contemporary times

porting in Sciepce and Environment

and Other Topics

70
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Shy
W Gy "Ry i (al Setenee”
«fed Books: M Unjy ped SO
Suf._'.':l““( Mx\&lpl.“\(‘""\h School of Humanitles? ||| al
The complete POl Journa 4 Mass Commt!
. TePOIYgy smoand |
5. New reportin
: Basic JournaliK ing, }\M Arig 5 ang
i ™, pary ¢ Sivg asty S Macmian blishing co., neW york:
4. Journalism ip Indiy W\ruy vy, |¢ I P
N ab 19 s Sterling pub. House, new delhi.
3.

The press by Ry Y Parthyg, acmi|
y M ity R tllan India pvt, Itd., New Delhi.

6. Mass C()mmumc'“ lelapm N d., Ne

7. Professional joy, 1 naligy, _

g. The professiong ; oury ¥ Se ‘i’P'“"m‘ ndia by Mehta, 1y,

9. Modern news teporti, aligt; § anjali

l .
10. News Wutmg by Ha gi] Y care W bcrg oxford jch publishing company, New Delht.
G cna H'll'pcr Nchork_

Reference Books:
1. M.V.Kamath- Prof,
essig

2. Mass Commupic, lism; v;
2. tion j 18In; VlkasP

db in dla ublishing, New Delhi.
it 11;138 C:I(l)lk:f JOum'clhsm by eVal Kumar, Mumbai, Jaico Publishers

Pany, New p elhi. 0mmllmcatlon Virbala Aggarwal, 2004, Concept

Course outcomes (COs):

media.

Demonstrate
and apply the skill in specialised reporting

co4 Analyse the v.
arious angles of pews and its impact on readers
C05 Examine the r. - -
| elevance of Specialized reporting in contemporary times
06 Create s .
C pecialised news stories and content following news ethics and news values.

CO-PO Mapping:

PO | PO | PO | PO | PO | PO [PO [P0 [PO [PO [ PO | PO | PSO | PSO P50 | PSO | PSO
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3ol 131 2 o 2 11 |- - -
3012 13 13 12 |2 J2 {2 T2 13 |1t |3 |2 |- - -
g3 13- 12 13 1212 1312 13 [2 |2 3 3
303 (3 43 {2 {3 |3 {2 |2 |3 |2 |3 |2 |2 3 3
3012 13 13 12 [3 13 12 |2 |3 [3 {3 |2 |2 3 3
s 3 123 s l2 23 13 |3 ]2 |3 (3 |3
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- Lecture T — - '
L -Le T“tOrlalP\Pra t B
Clica) G -
= Credjt

Course Objectives.

1. Understand the need gy, i
7. Understand the briefhisto 8nifjc

3. Understand the prip; Phot

Ples of p

1 Socl

) 08 ant
ersity, School of ""'"‘f"“Iml,ult“'“""
Wter of Journalism and Mass Com

R-1y o

n N
ce .0 Ephoto Journalism,
0 Journaligp,

4. Understand phOtograDhic oo lotography.
i

course Contents-

e ;
nts ang different types of photography

Unit 1: Introduction ¢, Photo Journy);
alism;

Definition, need apq
professionalism, ethics; ph
responsibilities of Photojg
Identifying and selecting
. Using journalistic neyw

signiﬁcance;
Urnalist; Higt,

§ Worthinegs 5

Unit 2: Photography

What is photography,
photography - subject
Major Schools of Photography.

Unit 3: Photographic Equipments:

elements of photojournalism -Obj ectivitys
Who is photojournalist and why? Qualification; 12 atus.
Iy of Photojournalism: Historical origin, and present S

0 journalism coverage:

oto j Ournaljst.

ty, fairness,
hts and

principles of photography, photographer and its jargons, composition _Of
and light. A brief history of photography, Eminent Photographers of India,

Cameras — types, formats, lens — different kinds and their functions; basic elements of digital
photography . Shot , focus, shutter, speed , selection of subject, photo editing,

Unit 4:Photographing as Photojournalist:

Photographing People, event, wildlife, environment, sports, natural calamities, tourist places,
conflicts, war, social, economic and political events as a photojournalist ,Photography for

advertising,

A
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Ury R, enees
. \m .l Selen
Sugchted BOO]-(S' II\}lxx:i\ Umvcrs".\’\ School of Humanities ’"“.l:;:l:u
1. Basic Photg T O Journalism and Mass Communie:
2. All aboyt Pho, y~Mi°hﬂcl
Delhi, Braphy Astn;:gﬁ“d‘
3. Practica] . Dilwyp: ( New
< |‘ TH Vantt 2()'
4. The Photograpfra.phy YO SH Nationa) Book trust, Year of publication
5. Elkinis, Japy. S Guidg ¢ - "HARM
> “dmeg: 2007 Clo | A HPB/pe
: ght by 1o C.
’6/. i(;tl:sog’ Bryan:zoli PLl;Otogml’]\y }1)"31, eman Johy Cofing & Brown, 2005
Y Y Scott - 20 > Undg Ory, R o
+200 - m(and- ) Ollllcdgc
8. All About Photogra,pll?lgnal Pho O;Ir]apl - phm"gl‘ﬂbhy Penguin Random Hous¢
’ lya a A ’ . AQ
Dejpy; 0 Francisco, Peachpit Press
R(,‘fcrcnce BOOkS: || y Ashok DilW{l[i’ Nmionall il Trust, 20 18.
e g
4 racti . 0
cal Photo_]ourna' g Journyy; : i1l Education-
3 COImnunicati0n . ISm: A rofess; i‘?m by Brian Horton, McGraw Hill EdU )
s C Oong H . e jcations, ’
pubhshmg House % Ology fo, Dét Guide by Martin Keene, AE ?Ubh?atcmationﬂl
4. Horton, Brian,(ZO' 11 Pment,Pannu, P, Tomar A Yuki, IK 1

01) Assoe:
) SOC .
lated Press Guide to Photojournalism, McGraw-Hill Education

Course outcomes (COs);

col |

coz |

|
C03
oyl
cod
05 |

o6 |

Define basic c
on
Cepts of PhOtOgraphy and its components

Explain ugeg and
a 1‘ g =
PPlicability of different type of lighting in photography

Prepare and
Produc :
’ € professiong] images using photo editing software
Organize

camera sh i :
00t with basic elements of digital photography

Debat : :
e photo Journalism Vvarious types and ethics

Devel i : :
elop skill for photo Journalist with help of ICT tools and technique of photogr aphy

L

CO-PO Mapping:
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Journayign Aoyl Mmanities and Socia| Sciences
b ass Communicalion

Course Objectives:

{nowW the brief history of the folk
2' Understand language statyg of G
3, Understand the Folk Songs, g

Tultm.re of Understand.
arhwalj and Kumaupj Dialects,

k Dan, .
4 ynderstand Architecture and A ces, Festive and Fq

) Ik Tales and J atra.

chaeolo 8y of Uttrakhanq.
Course Contents-

it ¢ A Brief History of Folk Culture
IntrodlICﬁOH to Uttarakhand folk culture
Geographical and historical overview of Utarakhand

 Concept of folk culture and its importance in preserving heritage
overview of major folk art forms and performance genres :

Language: Status of Garhwali and Kumaoni Dialects
Food and Costumes

of Uttarakhand

Unit 2: Folk Culture
Folk Songs, Folk Dances
Folk Theatre

Fairs and Festivals

Folk Tales, Jatra

Unit 3: Folk Music and instruments
Folk Music

Folk instruments: Dhol, Damama, Nagara, Dhapli, Ransingha, Masak Been, Hurki, Daurn
Thali etc.

Folk Artist and their contribution.

Unit 4: Architecture and Archaeology
~ Sculpture, Wood Craft, Drawing and Mural,
Rangoli ( Aipan) and Dhooli Chitra

Suggested Books:
: g% fEl‘he ;glk Tales of Uttarakhand by Govind Chatak, translated by Arun Pant.

2. Uttarakhand Samagra Adhyaan Savita Mohan, Taxshila prakashan ok AN
] oy - iyal, Uttara books
3. Kedarkhand (dharm, sanskritl, vastushllyp avom paryaton), Hema Uniyal, Utta

; / \ % 74
’ 'V ‘
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."'I 1 Shl‘i Guru Ra N .
% m Raj University, School of Humanities and Social Sciences

Master of Journalism and Mass Communication
Gb dhwal bhasa, sahitya aur sanskriti, Govip

Gadhwa“ o .ek " oyt d Cljatak, Taxshila prakashan
Bharﬁ ya lok sanskirti ka sandarb, - madh
Uﬁara“"ha] ke dewalya, trilok chand bjq
Ban chal ke lok vadhya, Jugal Kishore

e akhand gazettier( vol. 2 & 3) (seto
; Uttarﬂkhand ke lokoutsav avom parvout

Petsali, Taxshila prakashan

f'two books). Edwin t. Etkinsen, Taxshila Prakashan
sav, D.D.Sharma, Ttaxshila Prakashan

O e | SN Y™ >

ferenc® Books: .
R i Howley, K. (2010). Understanding Community Media. New Delhi: Sage

5 Howley, K. (2.005)- C.omm.unity Media People, Places, and Communication Technologies. New
york: Cambridge University Press.

3 Gargi, Balwant: Folk Theatre in India, Rupa and Co., Bombay, 1991
5. Malik, Madhu, Traditional Forms of Communication and the Mass Media in India
5, Kumar, Keval Kumar: Mass Communication in India, Mumbai, Jaico Publisher

Coursé outcomes (COs):

col Define Folk Culture and tradition of Uttarakhand

o2 Conceptual understanding of architecture and archacology of Uttrakhand

03 | Explain the role of media in promotion of folk culture, Food and Customs

T04 | Analysis the Folk Artist and their contribution in Uttarakand folk culture

1005 | Evaluate the significance , impact of modernization and globalization on folk culture

C06 | Develop and create content about different dimensions of folk culture, knowledge of
| traditional communication mediums

C0-PO Mapping: 7
COs PO | PO | PO | PO PO | PO | PO | PO PO | PO | PO | PSO PSO | PSO ;’SO i’)S l(’)S
9 10 |11 |12 1 2

1 |2 |3 |4 |5 |6 |7 |8 o |
ol 13 11 - - |2 |2 [3 |3 |! 1 [3 |- ? ? 1 1 1
oz 12 11 11 1- 13 |t (3 [3 |! I 3 |- 1 1 1 L
DO 12 - R A ENE 1 1 1 1 |1
gl 12 |- [~ 12 - P i 1 1 1 1 |1
s (2 (1 11 |- |2 (2 |3 |- |- I° IREER LR L
s T3 13 - (2 |2 12 13 11 L

y 3 : ted
3: Highest Correlated, 2: Medium Correlated, I: Lowest Correlate
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Shri Gur ST .
u Ram Rai University, School of Humanities and Social Sciences
Master of Journalism and Mass Communication

SEMESTER - IV

5.+ MIMCP-tg
e . n
[ Namé : Workshop and Seminar; Project/ Training & Internship/

o

/ - 0
Worlal P — Practical C — Credit

iectives:

2

Gain experience in writing Technical reports/projects.

 Exposure to th.e current technological developments relevant to the subject area of training.
3 pxperience gained from the ‘Industrial Internship’ in classroom will be used in classroom
Jiscussions.
4, Leam to apply the Technical knowledge in real industrial situations.

Course Contents:
{, Minimum of 2 credits of Workshop and Seminar/ Project/ Training & Internship may be
counted towards in Master of Journalism and Mass Communication two year Program.

2, Therefore a full time intern is expected to spent 40-45 hours per week on internship/ training/
project work/ seminar activities etc.

3. Internships may be full-time or part-time. Internship may be conducted during the summer
and winter break as per the norms.

4, During the summer vacation students are ready for industrial experience. Therefore, they
may choose to Workshop and Seminar/ Project/ Training & Internship related activities.

5, Every student is required to prepare a file containing documentary proofs of the activities

done by him/ her.

Course outcomes (COs):

(01 [Identify the technical knowledge in real industry situation.

002 | Understand the report, feature, news and article writing and scripting for broadcast media.

€03 | Demonstrate regarding working environment, responsibilities and ethics.

\ _ : :
h Analyze the technology for various media platforms.

/

Cos Assess the social, economic and administrative consideration during intern and training.
?

n writing, reporting and editing for various media.

Develop the skill for Gain experience i
/%‘/ M > 76
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Master of Journalism and Mass Communication
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