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CURRICULUM

MASTER OF JOURNALISM AND MASS COMMUNICATION
DEGREE PROGRAMME

1. Nomenclature:

There will be full time Master's Degree Programnaened as M A Mass Communication which will
be written as MA Mass Communication. The duratibthes programme shall be of two years (two
full academic years) which shall be divided inftar semesters. Each semester will be of six
months. Actual teaching in each semester is regummimum of 90 days. The examination for the
first and third semester will normally be held lnetmonth of December and for the second and fourth
semester in the month of May or as conveniented_thiversity.

2. The Medium of Instruction:

The medium of Instruction will be both Hindi anddtish.
3. The Medium of Examination:

The medium of examination will be either Hindi angdtish.
4. Intake:

The intake to MA Mass Communication Course is 2@ehts. It may increase as per provisions of
the University.

5. Eligibility to apply for Admission:

No candidate shall be eligible for admission to TWear Full Time M.A. (M.A. Journalism and
Mass Communication) unless he/she has successtuitypleted a three year Under Graduate Degree
with prescribed number of Credits through the Exations conducted by a University/Autonomous
Institution or possesses such qualifications a®geized by the University. Further a candidate
holding Three year Bachelor Degree in any discglirom a recognized University without credit
system shall also be eligible. The maximum age ofaadidate for taking admission in the
programme and the gap between the last Degreef@gloourses shall be as per the norms as
prescribed by the university from time to time.

6. Selection Procedure for Admission:

A candidate willing to seek admission to MA ( M.2ournalism and Mass Communication) need to
have a minimum o#40% in the passing exam followed by the counselingeadJniversity norms..

7. Duration of the Programme Two years (4 Semesters)

Department of Mass Communication



Shri Guru Ram Rai University School of Humanities and Social Sciences
Master of Journalism and Mass Communic&in

MASTER OF JOURNALISM AND MASS COMMUNICATION

OUTCOME BASED EDUCATION

Programme outcome (POS)

PO 1

Knowledge: The students acquire knowledge and understanditigifield of Mass
Communication their theories and fundamental cotscdpwill enhance the global as
well as regional knowledge.

PO2

Problem Analysis: The students will develop critical and analytiskills to identify and
analyse social issues and problems and suggestverpents for better result. It providé
a multi-disciplinary and inter- disciplinary perspige to the students and enables then
analyse and critique the existing policies and @xinnovative solutions

2S
1 to

PO3

Design/development of solution Design solution to complex problem that meet
specified needs with appropriate consideratosrpublic health and safety cultural
societal and environmental consideration

PO4

Investigations: The students will analyse and evaluate data em#sis of empirical
evidence and critically evaluate practices, pasi@ad theories following scientific
approach of Investigations.

PO5

Modern Tool Usage Modern appropriate technique is important fodstis to produce
create distribute and promotion media content. jpjopd with ICTS skills and digital

literacy.

PO6

Team Learning: The students will learn independent individualrieng and
collaborative team learning through practical sessthat provide opportunities to
interact with industry and gain hands-on experience

PO7

Communication Skills: The students will develop communication and presgén skills
which will help in expressing ideas and views digand effectively with the community

and society at large.

PO8

Professionalisn: The students will be confident and equipped whta skills that will
promote self-management, employability, entreprestep, professional integrity and
leadership needed in a global workplace.

PO9

Ethics: The students will learn values and ethics andhality to apply these with a sens
of responsibility within the workplace and commuynithich will transform them as

responsible citizens.

1
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PO10 | Environment and Sustainable Developmer: The students will be able to impart
solutions in societal and environmental contexts, demonstrate the knowledge and
need for sustainable development.

PO11 | Life-long Learning: Acquire lifelong knowledge on different aspechoddia, skills and

technology and keep updating with the changing emsdéenario.

PO12 | Engineering and Society The students will able to use the knowledge of nmasdia by
knowing the instrumental and technological funcsiaf ICT tools, to write content, click

photos and create broadcasting programmes, sougdsphics design and visual with
artistic imputes

Program Specific Outcome (PSOs)

PSO 1 | An ability to define various field of mass commuation.

PSO2 An ability to understand theories practices andoomication that prepare for future

1%

carers in mass media and media studies.

PS03 Appling skills in preparation, creation and distrion of content for different mass

media channels/ platform.

PSO4 Able to write edit and analyse different types efus and content for various media

platform.

PSO5 Ability to report stories in an accurate balancef@ssional ethical manner.
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STUDY & EVALUATION SCHEME
CHOICE BASED CREDIT SYSTEM

MASTER OF JOURNALISM AND MASS COMMUNICATION
Total Credit- 72

First Semester

S. Course Course Code Course Name Evaluation scheme Subject
No. Category Total
Sessional External
(Internal) (ESE)
1 Core MAMC/ C401 | Principle of Mass 40 60 100
Communication
2 Core MAMC/ C102 | Development of 40 60 100
Media
3 Core MAMC/ C-103 | Print Media-| 40 60 100
(Reporting and
Editing)
4 Core MAMC/ C-104 | Electronic Media 40 60 100
and Photography
5 Core MAMC/ C4105 | Advertising 40 60 100
6 Core MAMC/ C4106 | General 40 60 100
Awareness and
Current Affairs

L — Lecture, T — Tutorial, P — Practical, C — Credt
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Second Semester

S. Course Course Code Course Name Evaluation scheme Subject
No. Category Sessional External Total
(Internal) (ESE)
7. | Core MAMC/ C201 | Development 40 60 100
Communication
8. Core MAMC/ C202 | Communication 40 60 100
Research - |
9. | Core MAMC/ C203 | Media Law and 40 60 100
Ethics
10. | Core MAMC/ C204 | Public Relations 40 60 100
and Corporate
Communication
11. | Core MAMC/ C205 | Media 40 60 100
Management
12. | Core MAMC/ C206 | Print Media 40 60 100
Practical
13. | Self Study | MAMC/ SS-207 | Prayojan Moolak 40 60 100
I Hindi

L — Lecture, T — Tutorial, P — Practical, C — Credt
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S. No. | Course | Course Code Course Name Evaluation scheme Subjec
Category Total
Sessional | External
(Internal) | (ESE)
14. | Core MAMC/ C-301 | Radio and 40 60 100
Television
Production
Techniques
Core MAMC/ C-302 Communication 40 60 100
15. Research-II
Core MAMC/ C-303 | Advanced 40 60 100
16. Advertising and
Integrated
Market
Communication
17. | Elective | MAMC/ E-304 A | Dissertation 40 60 100
OR
MAM C/ Or
E 304 B
Project
18. | Elective | MAMC/ E-305 A | Intercultural & 40 60 100
International
OR Communication
MAMC/
E 305B OR
Introduction to
Social Media 100
19. | Elective | MAMC/ E-306 A | Human Rights 40 60 100
and Mass Media
OR
MAM C/ OR
E 306 B
Multimedia
Communication
100
20. | Self MAMC/SS 307 | Functional 40 60 100
Study I English

L — Lecture, T — Tutorial, P — Practical, C — Credt
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Fourth Semester

S. No. Course | Course Course Name Evaluation scheme Subjec
Category | Code Total
Sessional External
(Internal) (ESE)
21. Core MAMC/C | New Media 40 60 100
-401 Technology
22. Core MAMC/C | Environmental 40 60 100
-402 Communication
23. Core MAMC/C | Film Studies 40 60 100
-403
24. Specializa| MAMC/ Radio 40 60 100
tion E-404 A | Journalism and
(Elective) Production-Il
(Practical)
OR
OR Documentary 100
MAM C | Production
/E 404 B | (Practical)
Specializa| MAMC/ T.V. Journalism | 40 60 100
25 tion E-405 A | and Production —
(Elective) Il (Practical)
OR OR
MAM C | Event
/E 405 B | Management
(Practical) 100
26. Specializa| MAMC/ Print Media Il = | 40 60 100
tion E-406 A | Specialized
(Elective) Reporting
OR
OR 100
MAM C Photo
/E 406 B | Journalism
27. Self Study| MAMC/ Folk Culture of 40 60 100
1] SS-407 Uttarakhand
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Examination Scheme:

Components Presentation/ 11" Internal External
Assignment/ Project / (ESE)
1" Internal
Weight age(%) Marks Marks Marks
20 20 60
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M.A. JOURNALISM AND MASS COMMUNICATION

SEMESTER - |
Course code . MAMC/C101
Course Name . Principle of Mass Communitian
Semester /Year |
L [T |P|C
3 |0|0] 3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. Introduce the nature of human communication ardkrstand various means of communication.
2. To understand different models of Communication

3. Understand the emerging trends of communicatiotesys

4. Importance of communication theories and itsartgnce and relevance.

Course Contents:

Unit 1: Introduction to Communication:

Concept, nature, process and development of hugramanication

7 C’s of effective communication

Functions of communication

Barriers to communication

Verbal and nonverbal communication

Intra-personal, inter-personal, small group, pubhd mass communication
Public speaking

Unit 2:Communication Models:

Scope, functions and limitations of communicatioodels, development of communication

Models from simple to complex. Aristotle, SMCR, 8han-Weaver model of communication,
Harold Lasswell, Osgood, Dance, Wilbur Schramm, rgedGerbner, Newcomb, DeFleur, Gate-
keeping, Convergence model.

Unit 3: Communication Theories:

Theories of direct and indirect influences,

Hypodermic Needle or Bullet, Two step, multi-stépwf, Agenda setting, Uses and gratification,
Cultivation, Dependency, Cognitive dissonance.

Unit 4: Cultural Studies:

Culture, ideology and hegemony
Media, democracy and the state
Political economy

Spiral of silence

Public sphere

Post-modernism, post-structuralism
The digital turn
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Unit 5: Media system theories:

Authoritarian, Libertarian, Social-responsibilitydemocratic and participant Mass media,
public opinion and democracy. Ethical aspects adsmaedia,

Media and social responsibility

Traditional Media in India: Regional diversity, eghnce, future.

Suggested Books:

1. Mass Communication in India, Kewal J. Kumar, 2QI#co Books, Mumbai.

Issues in Mass Communication by JS Yadav & Pratiéshur

Handbook of Communication, Uma Narula, 2006, AttaRub. & Distributors, New Delhi.

Theories of Mass Communication by De Fleur and @&each

Handbook of Journalism & Mass Communication, Vigbaggarwal, 2004, Concept Pub, New Delhi.
Modern Communication Technologies by Y.K. Dsouza

Understanding Media: Marshal McLuhan

No ok wdN

Reference Books:

1. Handbook of Journalism & Mass Communication, Viebaggarwal, 2004, Concept Pub. New Delhi.
2. Handbook of Communication, Uma Narula, 2006, AtaRub. & Distributors, New Delhi.

Course outcomes (COs):

Co1 Knowledge on communication forms
CO2 Able to introduce the basic theories and modelsoaimunication
COo3 Identify the ways in which communication and cudtare related.

CO4 Explain and Analyse the sifting paradigm and cohoépheories and models

CO5 Evaluate the media and mass communication impasboiety
CO6 Develop and create an knowledge of elements ehnmenication, theories and
Models

CO-PO Mapping:

COs | PO1| PO2| PO3 PO§ PO9 PO11PO12| PSO1| PSO2| PSO4| PSO5
col |2 1 1 2 3 2 - 2 3 2 2
co2 |3 2 2 1 2 2 - 1 2 2 2
COo3 |2 2 2 2 2 2 - 1 2 2 2
cCo4 |2 3 2 2 1 2 - 1 2 1 1
COo5 |3 2 2 1 2 2 - 1 2 2 2
CO6 |2 2 2 2 2 2 - 1 2 2 2

3: Highest Correlated, 2: Medium Correlated, 1wkest Correlated
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SEMESTER - |
Course code : MAMC/ C 102
Course Name : Development of Media
Semester /Year |
L |T P |C
3 |0|0]|3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To Understand historical perspective of media

2.To Understand Indian Press and freedom movement

3. To analyse the role of prominent personalitieshdidn journalism
4. To understand folk and traditional media, pant new media

Course Contents-

Unit 1:Invention of printing press and paper

Pioneer publications in Europe and USA

Beginning of printing in India; early origins of wepapers in India

Issues of political freedom and press freedom dian

Birth of Indian language press-contribution of RRg@m Mohan Roy

Birth of the Indian news agencies

The Indian press and freedom movement; Mahatmal@and his journalism; social, political and
economic issues before Independence and the Ipdéss;

Historical development of important newspapers @madazines in English

Important personalities in Indian journalism (JarBédk Buckhimgham, Kalinath Ray, Dyal Singh
Majithia, Surinder Nath Banerjee, Sadhu Singh HamidLala Jagat Narayan,)

Press in India after independence:

Social, political and economic issues and the obkbe press regarding issues like reservation,

nationalization, privatization-globalisation, lareforms

Unit 2 :Radio
Development of radio as a medium of mass commuaitatechnology innovations;
history of radio in India, radio as an instrumehpmpaganda during the World War 1.

Emergence of AIR, commercial broadcasting, F. Maadtate and private initiatives.

Department of Mass Communication



Shri Guru Ram Rai University School of Humanities and Social Sciences
Master of Journalism and Mass Communic&in

Unit 3: Television
Development of television as a medium of commurocathistorical perspective of television in

India, satellite and cable television in India.

Unit 4 : Films
Early efforts - film as a mass medium; historical developmentnalidn films - silent era — talkies,
Indian cinema after independence; parallel cinecoaymercial cinema; documentaries - issues and

problems of Indian cinema.

Unit 5 :Folk Media

Traditional media in India, regional diversity, ¢ent form, character, utility, evolution - future.

Unit-VI :New Media

Development of new media; convergence, internetine.

Suggested Books:

. Journalism in India, Rangaswamy Parthasarth§] 1Sterling Publishing Company, New Delhi.
. The Press by Rau, M. Chelapati

. Mass Communication and Journalism in India bytdeD.S.

. A History of the Tribune by Ananda, Parkash

. History of the Press in India by Natrajan, J.

. Mass Communication in India by Kumar, Kewal J.

. The Story of Journalism by Elizabeth Grey

. The Newspaper: An-International History by Antlgésmith

0O ~NOoO O h WN B

Reference Books:

1- History of the Press in India by Natrajan, J.

2- Parthasarthy Rangaswami, Journalism in Indienftbe Earliest to the Present Day, (Sterling
Publishers, 1989).
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CO1 | Describe evolution, development and growth of déf¢ media mediums

CO2 | Explain status of media in pre and post Indeperglgniase, technological advances, econgmi
dynamics, regulatory constraints and ethical camer

COo3 Interpret the role of media in National Freedom Mioent, Important personalities, Social history
& development.

CO4 | Analyse and explain the contemporary media isquresent scenario, modernity and changing
trends

COS5 | Evaluate the emergence and effect of New Commuaitdechnologies on different medium of
communication

CO6

Develop critical understanding of future of diffatenedia and upcoming trends

CO-PO Mapping:

COs | PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 |2 (3 |4 |5 (6 |7 |8 |9 |10 |11 |12 |1 2 3 4 5
COo1(3 |3 |- - - - - - 2 - 1 - 3 1 - - -
co2|3 (3 |- 1 - - 3 - 2 1 1 . 3 3 - - -
Co3|3 |3 1 1 |- - - - 1| - 1 - 3 2 - - -
Co4 |1 |3 1 2 | - - - - - 1| 2 2 2 2 - - -
Co5|1 (3 |3 |- 2 - - - 2 2 2 1 3 3 - - -
Co6|3 |3 |- 2 2- - - - - 2 2| 3 2 - - -
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SEMESTER - |
Course code : MAMC/C103
Course Name : Print Media — | ( Reportingand Editing)
Semester /Year |
L |T P |C
3 10|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To Understand the News Concept, Sources and giigichniques.
2.To Understand investigative reporting, Features@oldmn writing.
3. To understand Editing and its importance.

4. To understand Use of technology in news gatgepincess.

Course Contents-

Unit 1: COVERING NEWS-

Reporter- role, functions and qualities, Generaigmnent reporting/ working on a beat; news
agency reporting. Covering Speeches, Meetings aagsRConferences, Covering of beats- crime,
political, courts, city reporting, rural reportingnunicipal corporation, health, education,sports,
investigation, legislative, science & technologptestainment, environment, disaster, conflict and
war reporting

Unit 2:INTERVIEWING/TYPES OF NEWS LEADS-

INTERVIEWING: doing the research, setting up the interview, cctidg the interview News
Leads/intros, Structure of the News Story—Invei®gtdamid style; Lead: importance, types of lead;
body of the story; attribution, verification, Args, features, types of features and human interest
stories, leads for features, difference betweeanlestand features.

Unit 3: EDITING-

The newspaper & newsroomNewsroom, Organizational setup of a newspapetpEdi
department. Co-ordination with other departmengsgiepage setting, advertisement etc. pressure on
news room; Time and space management.

Unit 4: INTRODUCTIONS TO EDITING-

Principles of editing, Headlines; importance, fumaes of headlines, typography and style, language,
types of headline, style sheet, importance of pgstuselection of news pictures Role and qualdfes
sub/copy-editor, News editor and Editor, chief ofdau, correspondents. News rating; front page,
City/local page, Feature page.

Editorial page: Structure, purpose, edits, middles, letters tcettitor, special articles, light leader
Opinion pieces, op. Ed page, Front page editorial.
Department of Mass Communication
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Unit 5: Production of Newspaper, Principles of Layat and Design-

Layout and format, Typography, Copy preparationi@reprocess (size, anatomy, grid, design),
Handling text matter (headlines, pictures, adventients), Page make-up (Print and Electronic copy)
(Front page, Editorial page and Supplements) Planéof pictures in pages. Photo features.

Unit 6 : Technology and print-

Modern Printing Processes DTP (Desk top publistisadiware for print (Quark Express, Adobe
Photoshop, Adobe In Design etc.) Picture Editing @aption writing.

Suggested Books:
1. Reporting, B.N.Ahuja, 1990, Surjeet PublicationsyNDelhi.
2. Basic Journalism, Parthasarthy, 1997, Macmillamaft. Ltd., New Delhi.
3. News Reporting & Editing, K.M.Srivastava, 1987, r8tg Pub. House, New Delhi.
4. The Complete Reporter by Jullian Harris and othasmillan Publishing Co., New York.
5. The Professional Journalist by John Hobenberg @xteH Publishing Company, New Delhi

Reference Books:
1. The Journalism Handbook by M.V. Kamath
2. Handbook of Journalism by Aggarwal VirBala, Gupt&Y
3. Good News Bad News by Tharyan
4. Issues in Mass Communication by J. S. Yadava ardeBp Mathur

Course outcomes (COs):

Co1 Identification of news, editorial page and printdizeterminology.

Cco2 Understanding of news format, news gathering, mgliprocess and media ethics

COos3 Explain Newspaper printing process and co-ordimatibdepartments.

CO4 Able to Use of print media terminology, Page layand designing.

CO5 Assess Press and field visit to know the workiniguce of press and execution

CO6 Compose news, article, Editorial, Photo caption faadure writing and editing.

CO-PO Mapping:

COs PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 2 (3 |4 |5 |6 |7 |8 |9 10 |11 |12 |1 2 3 4 5
Co1 3 - - 2 - - - 1 - - 3 3 2 - - - -
CO2 3 2 - 1 1 - 3 1 - - 3 3 3 2 - - -
CcOo3 2 2 - - - - 2 2 - 2 3 3 2 2 - - -
CO4 3 2 2 3 2 2 - - 1 1 3 3 2 2 1 1 -
CO5 3 2 - - - - - 3 2 2 3 3 3 2 - - -
CO6 3 3 2 3 3 2 3 3 2 2 3 3 2 2 3 3 3

3: Highest Correlated, 2: Medium Correlated,dwest Correlated
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SEMESTER - |
Course code : MAMC/C104
Course Name . Electronic Media and Photogphy
Semester /Year |
L |T P |C
3 10|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand Evolution and growth of electronexdm.

2. To understand technology sound, Visual graphicsracdrding system in broadcast media

3. Overview of the evolution and principles of broastazg.
4. Develop and enhance writing skills for radio &slévision.

Course Contents

Unit 1: Radio

Radio as a medium of mass communication

History of radio in India

As an instrument of government propaganda

Role and impact of radio

AIR, BBC, Voice of America etc

FM radio, community radio, campus radio, web radio

Unit 2: Television

Advent of television in the world and in India
Early days of Doordarshan

Advent of colour television in India

Entry of satellite TV

TV as a major means of Entertainment

Evolution of news television in India, major chalsn@nd media houses

ENG and EFP

Changing pattern in television industry

Unit 3: Photography

Basic process of professional still photographypds/of cameras, Understanding the

structure and working of a professional camera;
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Various types of lenses, Camera shots, Deptletaf fi
Three points lighting, Digital Photography
camera body and lenses,
Image resolution,
Image Formats Raw/JPEG
Exposer Triangle,
ISO
Shutter speed
Aperture
Depth of field
Brightness, Contrast, Mid tones, Highlights, Coltanes

Unit 4 : Photo journalism

Definition and concept

Text Vs Photograph

Essentials of a press photograph

Qualities of a good photojournalist

Communicating with the desk, briefing and debrigfin

Principles and Ethics and of photojournalism.

Caption Writing, Management of photographs and @lgirchives. Spot News, general news, Street
Photography, off-beat photography, and documermghoyography, war, terror, and crime.
Developing specialisations like sports, portrait,aad culture, environment, and industry, aerial,

candid, fashion, food, environmental, forensic, ioa&ld paparazzi, nature, and underwater.

Suggested Books:

A Dictionary of Communication and Media StudiesWwgatson & Hill
Evolution of American Television by George Comstock

New Media Politics by McQuail & Siune (Ed.)

Mass Media and Society by Curran & Gurevitch (Ed.)

Modern Media and Communication by Joseph

Radio and TV Journalism by K.M. Shrivastava

ourwNE

Reference Books:

The Television Writers Handbook by Nash & Oakey

Faris Belt, The Elements of Photography, Focal$/2808

O.P.Sharma, Practical Photography, HINDU PocketkBp2010

Gustavson, T. (2009). Camera: A History of Photpgyafrom Daguerreotype to Digital. New
York: Sterling Innovation.

PN
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Course outcomes (COs):

Cco1 Describe the origin and evolution of electronic aed

CO2 Explain the changing pattern in electronic medaustry and photography
Cco3 lllustrate different elements and tools of phot@ira

CoO4 Interpret the history, importance and conceptraitpgraphy

CO5 Outline the principles and ethics of professiortatpjournalism

CO6 Create and compose professional images and dewglspecialization skills

CO-PO Mapping:

COs| PO|PO|PO|PO|PO|PO| PO | PO PO |PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 /2 |3 (4 |5 |6 |7 (8 |9 |10 (11 (12 |1 2 3 4 5
CO1 |2 2 3 - - - 2 3 - 1 2 2 1 1 - - -
CO2 |2 2 3 3 3 1 1 2 1 1 3 3 1 1 1 - -
CO3 |1 2 3 3 3 1 1 3 1 1 3 3 1 1 1 1 -
CO4 | 2 - 1 - 1 - 2 3 1 1 3 3 1 1 - - -
CO5 | 2 1 2 1 2 1 2 3 3 1 3 3 1 2 1 - -
CO6 | 1 2 3 1 3 1 2 3 1 - 3 3 1 1 2 2 2

3: Highest Correlated, 2: Medium Correlated, 1: ketCorrelated
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SEMESTER - |
Course code : MAMC/C105
Course Name . Advertising
Semester /Year |
L |T|P|C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand the basic concept of advertising

2.To understand the basics and importance of adeerést.

3. To understand advertising agency management goariance.
4. To help understand the creation of an advergsgmampaign.

Course Contents-

Unit 1:Evolution and growth of advertising
Definitions of advertising

Features of advertising

Objective of advertising

History of advertising

Relevance of advertising in the marketing mix
Types of advertising

Importance of advertising for society

Unit 2-:Classification of advertising
Various media for advertising, medium and toolsnefdia used in advertising, creative advertising,
National and global advertising scene

Socio-economic effects of advertising

Unit 3: Ad agency management

Media Plan, type and choice criteria, reach angueacy of advertisements, cost of advertisements,
media strategy and scheduling, Account planninggant management, servicing, creative
contents, advertising appeals, media planning, eagngplanning, HRD,etc.
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Unit 4-: Basic knowledge of apex bodies in adveriisg
AAAI, ASCI etc., their code of conduct. Internetivartising, advertising as tool of Corporate

Communication, Advertising Appeals. Radio and TVetisement,

Suggested Books:
1. Advertising, Dr. C.N. Santakki, 1994, Kalyani Psbiers, New Delhi.
2. Handbook of Public Relations in India, D.S.Meht@98, Allied Publishers, New Delhi.
3. Advertising by Wright, Winter, Zeigler
4. Creative Advertising by Moriarty, Sandra

Reference Books:

1. Advertising Principles & Practice, Chunawala, 1998nalaya Publishers, New Delhi.

2. Sengupta. Subroto, Brand Positioning: StrategieCfumpetitive Advantage, Tata Mc Graw —Hill,
New Delhi, 1990.
Wells Williams et.al Advertising Principles and Biiaes, ' ed. Prentice Hall, New Jersey, 1995.
Seitel, P. Fraser. The Practice of Public Relati6figd, Prentice Hall, New Jersey, 1995.
5. Balan, R.K. Corporate Public Relations, SterlingiBliers Pvt. Ltd, New Delhi, 1992.

»w

Course outcomes (COs):

co1 Define basic concept, meaning, history, growth eladsification of advertising

CO2 Understand objectives and practices of advertising

COo3 Explain ethics and laws of advertising.

CO4 Outline professional marketing media strategy,aegeand brand in advertising

CO5 lllustrate the medium and tools of media useddwvestising

CO6 Write about apex bodies ,corporate communicatiahtheir ad appeal

CO-PO Mapping:

COs PO1 | PO2 | PO4| PO5| PO7| PO9 PO10 PO1l PO12 PSOQ1 PS0O2 OBSl PSO4
CO1 2 1 - - 1 2 1 2 - 3 3 1 1
CO2 3 1 1 1 1 1 1 1 - - 1 2 2
CO3 1 1 1 - 3 - 1 2 1 - 1 1 2
CO4 - 2 2 1 1 2 3 1 3 1 1 3 1
CO5 - - 1 3 3 - 1 1 3 1 2 1 1
CO6 1 1 3 3 2 - 1 1 3 1 1 2 1

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - |
Course code : MAMC/C106
Course Name : General Awareness and CurreAffairs
Semester /Year o
L [T |P|C
3 |0|0] 3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives
1. To aware about daily events and understand glah@itzes.
2. To understand regional and national issues retate8ocial, economical and political impact
3. To enhance the analysing power of students.
4. Increase awareness of general knowledge and @atesint affairs

Course Contents: This paper would cover the issues and events obmal national and

international importance during the preceding yeiecting Indian, Social, Political economic,
environment and security concerns etc.

Suggested Books:
1. Uttarakhand year book
2. Jagran varshiki
3. Manorama year book.

Reference Books:

1. News paper and magazine
2. Vinsar Uttarakhand year book, vinsar publication

Course outcomes (COs):

COo1 Describe international and national, issues anceotiaffairs

CO2 Understand changing socio, economic, political #setinological scenario

CO3 Interpret global conflict and role of media

CO4 Analyse the changes at national and internatiomélnaedia coverage

CO5 Examine the role of media in the thought procedsuofian being

CO6 Generate new ideas and perception to see the clgasggnario and give solutions.

CO-PO Mapping:

COs | PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 |2 (3 |4 |5 (6 |7 |8 |9 (10 |11 (12 |1 2 3 4 5
Co1l1|3 |- - 1 2 | - 1 2 2 - 2 1 3 2 - - -
CcOo2 |3 2 2 2 3 2 2| 2 2 1 2 1, 3 1 - - -
co3|3 |3 |3 |3 |3 21 3| 3] 3| 3 2 1, 3 1 3 3 3
co4/3 |3 |3 |3 |3 2 21 3| 3| 3| 3 1| 3 2 3 3 3
co5/3 |3 |3 |3 |3 2 2 3| 3| 3| 3| 3] 3 2 3 3 3
co6|3 |3 |3 |3 |3 2|1 3| 3| 3| 3| 3| 3| 3 3 3 3 3

3: Highest Correlated, 2: Medium Correlated, 1: kstwCorrelated

Department of Mass Communication




Shri Guru Ram Rai University School of Humanities and Social Sciences
Master of Journalism and Mass Communic&in

M.A. JOURNALISM AND MASS COMMUNICATION

SEMESTER - |l
Course code : MAMC/C201
Course Name : Development Communication
Semester /Year 1l
L |T P |C
3 10|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand Development Concept, and concerns

2. To understanding different aspects, issues andgirabof development
3. To understand different Models of development

4. To Understand developed and developing countries

Course Contents-

Unit 1:Development

Concept, process and models of development ( GandWestern, Eastern, Schumaker, Communist)
Approaches to development, Genesis of developrraitators of development

Problems and issues in development

Unit 2:Characteristics of developing societies

Development dichotomies — socio-economic gaps @ndplications

Gap and its implications, gap between developeddandloping societies.
Social change, modernization, Globalisation ancebigment

Unit 3 : Concept-Definition-Philosophy-process-thees (economic, political and social)
Role of media in development communication; Indian

Indian experiences of Development communication

Strategies in development communication

Social, cultural and economic barriers

Problems faced in effective communication.

Writing development messages for rural audiencegiip requirements of media

Writing with special reference to media and tel@ns

Unit 4: Democratic decentralization

Panchayati Raj - planning at national, state, regiadistrict, block and village levels.

Development support communication; Population anamilly welfare- health-Education
Environment. Developmental agricultural and ruraiteasion agencies: governmental, semi
governmental and non-governmental organizations.
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Suggested Books:

1.

© N A WD

Development Communication, Uma Narula, 1999, HaahPublications Pvt. Ltd., New Delhi.
Development Communication in India, Raghvan.

A Manual of Development Journalism (Press Instiaftedia): Alam Chalkels.

Rural Communication (A.M.C.) : Prof . R. Sinha &v&a

Communication & Social Development in India (Steg)i : B. Kupu Swamy.

The Community Newspaper : Karris & Hocks.

Reporting Agriculture : William Ward B.

Agricultural Journalism : Rodnary Fox.

Reference Books:

1.

aprwbd

Srinivas Mekote and H. Laslie Steovs, Communicafion Development in the Third World,"®
Edition, Sage, 2001.

India's Changing Villages : Human Factor : Dubag. S.

Mass Media & National Development: Wilbur Schramm

Wilbur Schramm, Mass Media and National Developm8tanford, Calif, orthia 1964.

Hunt Dian, Economic Theories of Development: An Kais of the Competing Paradigms, Harvesters
Whitsheaf, New York, 1989.

Joshi P.C., Communication and National Developm&namika Publication, New Delhi, 2002

Course outcomes (COs):

co1 Define and describe the concept, process and itodgcaf development and relation
with media

CO2 Conceptual understanding of different models ofetlgyment and approaches of
Development communication

CO3 Identify and explain different agencies, programnsebemes and policies related to
development

CO4 Compare the divide between Developed and Develogooggties

CO5 Examine the major challenges, problems, issuesveldpment and development
journalism

CO6 Able to create and produce report, stories, neesigd ICT and strategy campaign
for development.

CO-PO Mapping:

COs | PO|PO | PO |PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 |2 (3 |4 |5 (6 |7 |8 |9 (10|11 (12 |1 2 3 4 5

CO1 |3 3 - 1 - - - - 1 - 1 - 3 3 - - -
COo2 |3 3 - 1 - - - - 1 - 1 - 3 3 - - -
CO3 |1 3 1 3 - - - - 1 2 2 - 2 2 - - -
CO4 |3 2 - 1 - - - - 1 - 1 - 1 1 - - -
CO5 |1 3 2 2 - - - - 2 1 1 . 3 2 - - -
CO6 | 1 1 3 - 3 - - - 3 3 3 3 1 1 3 2 3

3: Highest Correlated, 2: Medium Correlated, 1: estCorrelated
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SEMESTER - I
Course code : MAMC/C202
Course Name : Communication Research-I
Semester /Year 1l
L (T |P |C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand the research process and discuss asgects of research
2. Meaning and significance of communication research
3. To know about various research methodologies.

4. To know about data collection process and arsabfglata.

Course Contents-

Unit 1: Communication and Research

Meaning of research, pure and applied researatntsioc approach to social science
Research, Concept and scope of communication isaaed and importance in the Indian
Context, areas of research in communication: scamedysis, message analysis audience
Analysis, media analysis and effect analysis

Unit 2: Research Problem

Research problem, criteria for selecting a reseprchlem

Formulation of research problem, Research Desigtypes and components
Synopsis, its meaning and importance, Elementghblas, hypothesis

Unit 3: Data Collection and Analysis
Methods of data collection: Historical, experiménsarvey, case study, content analysis, interview
and observation Sampling

Unit 4: Measuring variables

Levels of measurement, measure of central tendeatigity and reliability, measures of dispersion,
correlation and co-officient of correlation)

Research Report, Writing the research report, Sogmice of bibliography, index Appendices,
footnotes.

Suggested Books:
1. Research Methodology, C.R.Kothari.
2. Media & Communication Research Methods, Arthur Beager, 2000, Sage, New Delhi Pub.
India Pvt. Ltd.
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Reference Books:

Media Research Methods, Gunter, 2000 Sage, New Balh India Pvt. Ltd.

Gupta S.C. and Kapoor K.V. Fundamentals of MathemmlaStatistics, Sultan Chand & Sons,
Delhi, 1994.

Rebecca B. Rubin et.al. Communication Research MeasThe Guilfor Press, New York, 1994.
Susanna, Horning Priest. Doing Media Research:nfnoduction, Sage, New Delhi, 1996

. Arthur, A. Berger. Media Research Techniques, Sdge; Delhi, 1996

Course outcomes (COs):

co1 Define basic concepts, methods and stages of osear

CO2 Understand the sampling methods and technique

CO3 Demonstrate the ability to choose methods, desmgather data., appropriate to
research aims and objectives

CO4 Analysis the data techniques and tabulation

CO5 Asses and devise internet as a source to writaraseeport, ethical prospective of
mass media research

CO6 Design and develop skill in data analysis, pregsr®psis, dissertation, projects ang

presentation

CO-PO Mapping:

COs PO1| PO2| PO3 PO4 PO5 POy PO1PO11| PO12| PSO1| PSO2| PSO3
colr |1 1 1 3 1 - 2 2 - 1 1 -
coz |1 2 1 3 1 1 1 2 - 1 1 -
COo3 |1 2 2 3 2 1 2 2 1 1 1 1
Co4 |1 2 1 3 2 1 2 2 - 1 1 -
COo5 |1 2 2 3 2 3 2 3 2 1 - 2
CoO6 |1 2 3 3 3 2 3 3 2 1 1 3

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - I
Course code : MAMC/C203
Course Name : Media Laws and Ethics
Semester /Year 1l
L (T |P |C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives:
1. Discuss different laws related to mass media.
2. To understand journalistic ethics.
3. Understanding of Fundamental rights and restristion
4. To understand contempt of court, defamationahdr important aspects.

Course Contents-

Unit 1:Constitution of India

Preamble, fundamental rights-freedom of speecheapdession and their limits
Directive principles of state policy, Fundamentaties

Provisions of declaring emergency, their effectermergency on media,
Reporting legislature, Parliamentary privileges aretlia

Indian Constitution and media , Role of media imderacy

Unit 2:Press laws

History of press laws in India: Contempt of Coukts 1971- civil and criminal law of
Defamation- relevant provisions of Indian Penal €wadth reference to sedition,

Crime against women and children; laws dealing wiikcenity;

Official Secrets Act 1923, Right to Information-e8s and registration of Books Act 1867.
Working Journalists and other newspapers emplof@esditions of service and Miscellaneous
Provisions) Act, 1955;- Cinematograph Act, 195349r Bharti Act;

WTO agreement and intellectual property right legisns, media and public interest litigation.

Unit 3: Cyber Laws and Ethics

Development of interest; Social networking sitegds of Cybercrimes, Issue of privacy
on net, Hacking and ethical hacking; Regulation @wDifferent countries digital media
ethics, new media and popular culture. Power antfalin new platforms, surveillance
society, ethical and legal issues.

Unit 4: Media Ethics

Media's ethical problems including privacy, righd teply, sting operations Guarding against
communal writing and sensational and yellow jousm) Freebies, bias, coloured reports. Ethical
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issues related with ownership of media and natjdrethsnational monopoly, Private treaties between
media and corporate houses. Role of Press Couhtilda and its broad guidelines for the press,
paid news Codes suggested for the media by PraswxitoEditors Guild of India, Advertising
Council of India, PRSI, NBA Accountability and inaendence of Media.

Suggested Books:

Media Credibility by Aggarwal, S.K.

Mass Media: Laws and Regulations by Rayudu, C.S.
History of Press, Press Laws and Communication toyj# B.N.
Press and Pressure by Mankakar, D.R.

Freedom and Fraud of the Press by Ghosh, Kekar

Press and Press Laws in India by Ghosh, Hemendsaér
Media Ethics and Laws by Jan R. Hakeculdar

1.

No gk owd

Reference Books:

1.

No ok wwN

Dixit, Anil K:2006, Press Laws and Media Ethics fé&ence Press

Basu, D.D., 2020, Introduction to The Constitutaiindia, Gurgaon, Lexis Nexis

Basu, D.D. 2005, Law of the Press in India, N. Dd#nentice Hall of India

Singh, Srikant:Janmadhyam Kanoon evam Uttardayivaelhi, Satyam Publishing House
Singh, S.Swaroop : 2004,PressaurBhartiyaSansadaliN,DlassicalPublishingCo.

Patterson Philip, (2013), Media Ethics: Issues@ases. Chennai, India: McGraw-Hill Education.
Laws of the Press, D.D.Basu, 1996, Princeton HabliBhers, New Delhi.

Course outcomes (COs):

COo1 Define ethical framework of media laws and ethics

CO2 Explain and Identify technology and ethical pargerein news writing

CO3 Interpreted the regulatory bodies and their fumsio

CO4 Analyse media social responsibility and accounitgtfihctors

CO5 Criticize the media content debates and issues

CO6 Develop critical thinking to create awareness egldb Media coverage of violence and law

with case studies

CO-PO Mapping:

COs | PO1|PO2 | PO7 | P010| PO11 PO12| PO11| PO12| PO11| PSO2| PSO3| PSO4| PSO5
Co1 |2 2 3 1 2 - 2 - 2 1 1 1 1
coz |1 1 3 2 2 - 2 2 2 1 2 2 2
COo3 |3 1 3 1 2 - 2 - 2 - - 2 2
Co4 |1 2 3 1 2 - 2 - 2 - - 2 3
COos |1 1 3 3 2 2 2 - 2 3 2 2
CO6 |1 3 3 3 2 2 2 - 2 1 3 3 2

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - lI
Course code : MAMC/C204
Course Name : Public Relations and Corpota Communications
Semester /Year 1l
L |T P |C
3 10|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To Understand Public relations and its importance

2. To understand strategy planning and campaign ireAthement and Public Relation projects.

3. To understand e-PR concept and objectives.

4. Understand the importance of Advertisement, RiRarporate communication in an organization.

Course Contents-

Unit 1:Public relations —

Definitions of public relations, publicity, propauda, public affairs,lobbying, etc.)
Ethics of PR (PRSI code of ethics).

Interface of PR with various management disciplifi¢RD, finance, marketing, law,etc.)
Tools for PR (interpersonal, mass media and tadgetedia)

Unit 2: Evolution and history of public relations —

Definitions of PR, PR and allied disciplines (pultly, propaganda, public affairs, lobbying, opinion
building, etc.). Symmetrical and asymmetrical theprof PR - law and ethics of PR (defamation,
copyright, invasion of privacy, PRSI code of ethics

Unit 3: Interface of PR with various management disiplines - (human resources and
development, finance, marketing, management sexyvpaianning and development, etc.) - publics in
PR, PR tools (interpersonal, mass media and se&teetedia) - PR in industry (Public Sector, Private
Sector and MNCs) - PR in Central and State Goventsrend the functioning of various media units
of the State and Union Governments.

Writing for PR : Internal and External Publics (Beujournals — printed and electronic, bulletin,
boards, open houses, suggestion boxes, video magazapeeches, articles, etc.). Writing for media
(press release/backgrounder, press brief, featigjesnders, etc.).

Unit 4: PR in industry, in central and state govermments

Role of PR in crisis communication

PR writings: House journals, bulletin boards, swwfjiga boxes, In house documentaries,
presentations etc) PR writing for media (pressass#ébackgrounder, press brief, rejoinders, etc.)

PR - law and ethics of PR (defamation, copyrightasion of privacy, PRSI code of ethics).
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Unit 5: Corporate communication: Advent, role, straegic importance
- Corporate culture, corporate philosophy, corporitizenship

- Skills and talents of a corporate communicator

- Building a distinct corporate identity

Suggested Books:

Reader in Public Opinion & Mass Communication : N&rJanowitz and Paul Hirsch (ed.).
Public Relations— A Scientific Approach : Sahai|dg®.

Handbook of Public Relations in India : Mehta, D.S.

Corporate Public Relations : Balan K.R.

Public Relations Handbook : Dilenschneider, Roheend Forrestal, Dan J.

Public Relations Principles Cases and Problemsar®|d-razier H., Kalupa, frank B.
Future of Journalism, Mass Communication and Pubdilations: Jan R. Hakemuldar.
Public Relations Concept : J. Shri, N. Jethu, BigfPublishers Pvt. Ltd. New Delhi.

ONOGORWNE

Reference Books:
1. Madhumita Chatterji, Corporate social Responsihifidxford University Press, 2011
2. Igbal S. Sachdeva, Public Relations —PrinciplesRuadtices, Oxford University Press,2009.
3. Jethwani,JaishreeJ.:Corporate Communication, Oxfondersity Press
4. Chatterji, Madhumita, Corporate Social Respongibili Oxford University Press

Course outcomes (COs):

Cco1 Identify the basic concept, history and objectigepublic relation

CO2 Understand theories and practices of PR and Cdgp@@mmunication

CO3 Develop the ability to design professional markgstrategy and research in PR

CO4 lllustrate the ethics and laws of PR and CorpoCammunication

CO5 Critically examine the corporate communication adyeole and strategic management

CO6 Able to understand to write for PR and other mediéing with Interface of PR and

various management disciplines.

CO-PO Mapping:

COs PO1 | PO2 | PO4 | PO5| PO7| PO9| PO1p POJ1 POl12 PSO1 PSDO2 OBS PSO4
CO1 2 1 - - 1 2 1 2 - 3 3 1 1
CO2 3 1 1 1 1 1 1 1 - - 1 2 2
Co3 - 2 3 3 1 - - 2 2 2 1 3 -
CO4 - 2 2 1 1 2 3 1 2 1 1 3 1
CO5 2 2 2 1 2 1 - 2 2 1 1 1 -
CO6 - 2 3 3 1 - - 2 3 2 1 3 -

3: Highest Correlated, 2: Medium Correlated, 1: estwCorrelated
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SEMESTER - lI
Course code : MAMC/C205
Course Name : Media Management
Semester /Year 1l
L |T P |C
3 10|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand characteristics of media managearmehtnedia marketing

2. To understand the ownership pattern of differendimerganizations.

3. To understand functions and organizational strectdivarious departments.
4. To understand media promotional activities.

Course Contents-

Unit 1: Media Management

Principles of management, Functions & Significance

Media - a profession and industry

Ownership pattern of newspaper, radio and TV :@ei\Ltd., Public Ltd.; Individual
Ownership, Partner, Trust, Society Transnationaiership, Cross media ownership;
Mergers and acquisitions

Unit 2: Business and legal aspects of media managem
Advertising, PR, Brand Promotion & Marketing Stgies, HRD,
Employee/employer Relationship, customer relatignsh
Problems specific to media management

Unit 3: Editorial Management

Changing role of editorial staffs and other meddespns

Editorial response system

Organisational structure in newspapers, televiseond Radio, Space/Time, Circulation-Reach
Promotion-Market survey techniques

Unit 4: Personal Management and Financial managemen
Production, Cost, Capital Cost, Commercial Polity
Budgeting, Production Scheduling, Media Scheduling

Suggested Books:
1. Newspaper Management, Gulab Kothari, 1995, Intaucall Open Uni., Netherland.
2. Handbook of Journalism & Mass Comm. Virbala, 2008ncept Pub. Co., New Delhi.
3. Newspaper Organisation & Management, Herbert Ldbamis, 1978, Surjeet Pub.,New Delhi.
4. Media for Managers by Frank M. Corrado
5. Principles of Management by Henry H. Albers
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1.

S

Course outcomes (COs):

The Indian Media Business, Response Books: VanhitiKo

School of Humanities and Social Sciences

Master of Journalism and Mass Communic&in

Media Management: K.P Yadav: Adhyayan PublisBesstributors.
Singhal, M. (2014). Media Management. New Delhin&am Publication.

Hannagan, T.(2008). Management Concepts & Practioggand: Prentice Hall.

Kotler, P. and Armstrong G. (2008). Principles ddifiketing (12th Edition). India:Prentice Hall.
Ramaswamy, V.S. and Namakumari, S. (2002). MargeManagement. Macmillan India Limited.

co1 Define the concept and fundamental of media managem

CO2 Inculcate understanding on structure and functadneews media organisation
CO3 Explain the issue, concerns of media managemealiedges of media industry
CO4 Analysis the media economics, strategic managemiimicase studies

CO5 Evaluate the structure of news media organizatiomsdia

CO6 Develop an understating of market force and manageéstrategy

CO-PO Mapping:

COs PO1 | PO2 | PO4 | PO7| PO8| PO1g PO1l1l POl12 PSO PSQ2
Co1 2 1 - 1 2 1 2
CO2 2 1 1 2 3 3 1 2 2
CO3 1 2 2 2 - - - 3 1
CO4 1 2 3 - 1 1 1 1 1
CO5 1 2 1 - 2 2 2 3 1
CO6 1 2 2 1 - 2 2 3 1

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - I
Course code : MAMC/C 206
Course Name : Print Media Practical
Semester /Year 1l
L (T |P |C
O [0|3]3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand how to write news on different atpec
2. To understand specialised reporting

3. To write news on investigative issue

4. To understand opinion pole

Course Contents-

This Segment will mainly consist of practical inrieaus areas of reporting enumerated in the first
semester; at least five assignments mentioneleritst semester will be given to the students on
each topic. All Topics including feature writingitérviewing, assignments on investigative, sports,
commerce, reviewing, marketing, court, legislataed other allied areas of reporting including
Election survey project: exit pool, opinion survetg. will also be evaluated by the internal/ exaérn
faculty.

Similarly, not less than five assignments in eadaaf editing will have to be completed by the

students and assessed by internal/ external factitgy will also have to bring out the practice

journals, mini/ lab newspaper magazines and do pagje up and lay out exercises, Assignments
will also be given and assessed in news seledidrhing editorial and article writing.

The Performance of the students will be evaluatethb external and internal examiner together. It
will also include the publication work during theopeeding academic year and contribution of the
students. The practical examination will be helefgrably at the end of the semester.

Students will have to organise press conferencemnese press briefing, writing press releases,
editorials on current issues, conduct interviewpefsonalities and making of their own demo
newspaper including all formalities for learningpose.

Suggested Books:
1. News Reporting and Editing by Shrivastava, K. M91) Sterling Publishers, NewDelhi
2. ModernNewspaperspractice, by Hodgson F. W. Heinerhandon, 1984.

Reference Books:
1. The Journalist's Handbook, M V Kamath, Vikas Palbhg.
2. Professional Journalism, M V Kamath, Vikas Pulitigh
3. Editing: A Handbook for Journalists — by T. J. 20&e, IIMC , New Delhi, 1989
4. Media Laws and Ethics, by Nanda, V, Kanishka Publis 2018

Department of Mass Communication



Shri Guru Ram Rai University School of Humanities and Social Sciences
Master of Journalism and Mass Communic&in

Course outcomes (COs):

Co1 Define media, terminology, facts, software and rapg

CO2 Understand reporting, page design and layout tdogg@nd changing trends.

CO3 Application of layout and design, editing princiglevriting techniques and software for

news paper production

CO4 Explain process and function of news paper departneeordination and new trends

CO5 Evaluate the role of technology and impact of npajsers on society.

CO6 Create and design news, news package, featurgyattarticle and editorial.

CO-PO Mapping:

COs |PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 12 (3 |4 |5 (6 |7 |8 |9 10 |11 (12 |1 2 3 4 5

CO1 |2 - - - 1 - 2 1 - - 2 3 1 - - - -
co2 |3 3 2 3 2 2 3 3 2 1 3 2 3 2 - - -
CO3 |3 3 - 3 3 - 3 2 1 - 3 3 2 2 2 3 3
CO4 |2 3 - - - - 2 3 - 2 3 3 1 2 - - -
CO5 |2 3 - - - - 2 3 - 2 2 2 1 2 - - -
CO6 |3 3 1 3 2 2 3 3 2 2 3 3 2 2 3 3 3

3: Highest Correlated, 2: Medium Correlated, 1: kstwCorrelated
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SEMESTER - |
Course code MAMC / SS207
Course Name . Self StudywreTRe® f2=1 (Functional Hindi)
Semester /Year 1l
L (T |P|C
3 |0[0]| 3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand importance of Hindi language andremgthen oral communication skills in
Hindi.

2. To understand grammar and inculcate the knowlefigeaonmar in Hindi Language.

3. To understand how to use appropriate word in Hismaguage.

4. Understanding how to write paragraphs and passad¢isdi language.

Course Contents:

1. ST TEATGAROT

2. Hlertaanvor

3. STHRT AR AT — folvT, agd, HRE qAM Fell & Y& YA, T Y,
I fawiyor Ud Hweiyor

4. GBI, yATgard, f[adm g warell o

5. TG Ud BT U3 olE

6. 3are — UG 4 f2=l

7. gfaaeq (Rard)

8. &= oiae

9. HERIT oI+

10. SIRIEUS & URTg Bl AfegdR —
@) T=gHR I@id I) YrarRed serad (LI femarR Aifeard
AV) wor g Rig (V) et afear (VI) wfa< =ds
(VII) virT 9 “Rrarr (VIII) w9k = ol (IX) oot fae
X) wHrerer saRTeA

Suggested Books:

1. AT YRORT IR JANT, AT AT, TR Tebrer

2. IATE HeAl: FAGIT 3R TR, HeATel =g AT, TeTRNAT Tehrer

3. IS {21 % I=1i+e | & argare @ fQuig, gRees, Jefiear qere

Reference Books:
1. WSS (241 R S HaR, Jois 81, qeIRiar gawre
2. TaTEd B @ fafay wu, Iois s, deflren gore
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Course outcomes (COs):

CO1 | f2S) 99T 3fR ATHNUT BT 4 U

CO2 | S—3q=id HT8T Bl FHSHI

CO3 | 3/qare fa=iM & A= & &1 S

CO4 | 99T TRV AR e fIgm &1 fazeryor

CO5 | ITRMEvE & URTE 2l AIRRIDBRI & ANTEE B HATH

CO6 | TST FTPRYT AR 3Fare I H S&far dqoI kg

CO-PO Mapping:

COs | PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 |2 (3 |4 |5 (6 |7 |8 |9 (10 |11 (12 |1 2 3 4 5
CO1 |3 1 1 - - - 3 3 - 1 3 . 1 1 1 1 1
CcOo2 |3 1 1 - 3 - 3 3 - - 3 . 1 1 1 1 1
CO3 | 2 1 1 - 2 - 3 3 - - 3 . 1 1 1 1 1
CO4 |1 1 - - 1 - 3 3 - - 3 - 1 1 1 1 1
CO5 |1 1 1 - 3 - 3 3 - 1 3 - 1 1 1 1 1
CO6 | 2 2 2 - 3 - 3 3 - 2 3 3 1 1 2 3 3

3: Highest Correlated, 2: Medium Correlated, 1: kstwCorrelated
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M.A. JOURNALISM AND MASS COMMUNICATION

SEMESTER - Il
Course code : MAMC/C301
Course Name : Radio & Television Productio Techniques
Semester /Year 1l
L [T |P|C
3 10|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives
1. Understand different stages of production of rgaimgrammes

2. Develop ability to write script for radio advertment
3. Understand how to produce news for Radio
4. Radio Stations-Managements in public and prigsetors

Course Contents-

Unit 1 : Radio

Basic principles of audio production

Making of a radio station

Acoustics

Microphones

Field and studio recording

Use and mixing of sound, audio, effects, music

Unit 2: Voice modulation

Key elements of radio writing, anchoring, Radioki®c

Formats of radio programmes

Announcement, talks, features-documentaries, ptigggue, writing, newsreel,
Discussion, interviews, news-writing, commercialgjies, music

Unit 3: Television

Making of a television studio, crew

Key elements of television writing, television newscumentary/feature,
Discussions, interview, drama, commercials prograrmnesentation
Kinds of cameras, camera mountings, angles, movesm&mots

Unit 4 : Writing a script

Visualizing and shooting script strategy of prodmct
Picture composition

Logging, editing, dubbing graphics, special effects
Lighting, Art direction, Costume, make up
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Suggested Books:
1. Radio production, robert mcleish, 1999, focal pres$ord.

Television production, ralph donald & thomas sp&@Q4, surjeet publications, new delhi.
Editing film and video on the desktop by thomas a.

TV production by gerald millerson.

Film production by steven bernstein.

Creating special effects for tv and video: barnailllie.

Single camera video production by r.b. musburger.

Documentary for the small screen by p. kriwaczek.

© N A WN

Reference Books:
1. Writing and Production for Television and Film; 8a¢ndia by John Riber.
2. Editing and postproduction by Declan Mcgrath.
3. Ravindran,R.K. :1999 :Hand Book of Radio T.V and&icast Journalism, New
Delhi,Anmol Publication (1st edt.)
4. Sinha,P.C : 2005: Encyclopedia of Broadcasting TR&dio, New Delhi , Anmol Publication (1st
edt.)
5. Todorovic,Aleksendar Louis: 2006: Television Teclogy, New Delhi, Focal
Friedmann,Anthony : 2007 : Writing for Visual MedMew Delhi, Focal Press (2nd edt.)
7. Boyd,Andrew: 2007: Broadcast Journalism (Technigqafdadio and Television News) N. Delhi,
Focal press (5th edt.)

o

Course outcomes (COs):
co1 Identify different format, function ,recording addio and TV broadcast

CO2 Explain broadcast language , terms of TV and radio

COos3 Demonstrate knowledge on TV, radio broadcast prtoln techniques

CO4 Analyse and discuss basic principles of audiowigieduction technique

CO5 Distinguish the visualizing and shooting scripattgy of production

CO6 Create and produce script for TV and Radio

CO-PO Mapping:

COs | PO1| PO2| PO5 | PO8| PO10| PO11| PO12| PSO1| PSO2| PSO3| PSO4| PSO5
CO1l |2 1 2 - 1 1 3 1 1 1 1
Ccoz2 |1 2 1 - 1 1 1 2 2 1 1 1
CO3 | 2 - 2 1 3 2 2 2 2 2 2 -
Co4 |1 1 3 3 1 2 2 2 1 2 1 -
COs5 |1 1 3 3 1 2 3 1 - 3 2 -
CO6 | - 1 1 1 1 1 3 - - 2 - -

3: Highest Correlated, 2: Medium Correlated, 1: estwCorrelated
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SEMESTER - Il
Course code : MAMC/C302
Course Name : Communication Research-II
Semester /Year
L (T |P|C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand the concept of Research

2.To understand the basic functions of research
3. To understand sampling and its importance
4. To understand analysis methods

Course Contents:

Unit 1:Basic understanding-of Convergence of theoretical perspectives inguglresearch
(paradigms) in media, such as, Frankfurt SchoolAmerican Empirical school and cultural studies

Unit 2:Experimental method, exploratory studies.

Semiotic research analysis

Longitudinal Studies comprising Cohort and paned$tmethods, trend study

Qualitative data collection: Questionnaires, fietites, schedule, diaries

Qualitative empirical methods: Ethnography, ungtreed/semi-structured interviewing, participant
observation, focus groups, textual analysis

Analysis techniques (non-statistical): Grounded otite method, finding patterns, constant
comparative method, concept mapping, critical disse analysis, semiotics,

Parts of a research report: Introduction; Literateeview; Theoretical Framework

Research Questions; Method; Results; Discussiaonitaiions of Study;

Preparing funded research « Research ethics; plsmgiand informed consent

Unit 3: Latest trends in contemporary mass communiation research
New trends in Mass Communication Research

Challenges in digital and new media research.

Heightened selectivity and media audience

Basic understanding of Internet and its use in MCR

Linear and wide-angle perspective of media effects.

Unit 4: Statistical tools

Report writing

Styles of reference writing ( APA, EPA, MLA, footies etc.)
Statistical softwares
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Suggested Books:

1.

Research Methodology: Methods and Techniques, ByKothari, New Age International, 2004

2. WfSIT oy, 999 <A1, SRITOM AR IThIGH, TSNS, 2004.

Reference Books:

1. Media & Communication Research Methods, Arthaa A

2. Berger, 2000, Sage, New Delhi Pub. India Pd. Lt

3. Media Research Methods, Gunter, 2000 Sage, Nadti Bub. IndiaPvt. Ltd.

4. Paneerselvam; Research Methodology, (New DRtentice Hall of India, 2007).
5. Churton, Mel; Theory and Method, (Hampshire, Mitan, 2000).

Course outcomes (COs):

co1 Define basic concepts, methods and stages of osear

CO2 Understand the sampling methods and technique

CO3 Demonstrate the ability to choose methods, desmgather data., appropriate to
research aims and objectives

CO4 Analysis the data techniques, tabulation and daadysis

CO5 Asses and devise internet as a source to writareseeport, ethical prospective of
mass media research

CO6 Design and develop skill in prepare synopsis, diggen, projects and presentation

CO-PO Mapping:

COs PO1| PO2| PO3 PO4 PO% POy PO1MPO11|PO12| PSO1| PSO2| PSO3
Ccol |1 1 1 3 1 . 2 2 - 1 1 -
Ccoz |1 2 1 3 1 1 1 2 - 1 1 -
Co3 |1 2 2 3 2 1 2 2 1 1 1 1
Co4 |1 2 1 3 2 1 2 2 - 1 1 -
Cos |1 2 2 3 2 3 2 3 2 1 -

CoO6 |1 2 3 3 3 2 3 3 2 1 1 3

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - Il
Course code : MAMC/ C 303
Course Name : Advanced Advertising and lefgrated Market Communication
Semester /Year 1l
L |T P |C
3 10|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand the basic concept of advertising

2.To understand the basics and importance of adeerést.

3. To know the concept of integrated marketing comrmaion.
4. To aware about marketing mix.

Course Contents-

Unit 1 : Introduction

The Advertisement as Communication, Scope and itapoe
Capitalism and the Advertising Industry

Theories of Advertising - Information, Service, ¢diegy

Grammar of Advertisements — print, audio-visual

Unit 2 :Consumer Behaviour: Internal and External factors influencing

AIDA model, DAGMAR model, Maslow's Hierarchy model

The Brand: concept and management, strategy amnctste, positioning, image and personality
Campaign planning and brief writing, crafting omlincampaigns: social media and vWOM
campaigns, metrics, analytics, and viral analysis

Unit 3: Advertising through Print, Electronic and Online media
Types of media for advertising

Segmentation, Positioning and Targeting

Media selection, Planning, Scheduling, budgeting

Market strategy and Branding

Unit 4: Understanding Integrated Marketing Communication
Meaning and concept

Key features, Objectives and components of IMC
Theoretical Underpinnings and Models of IMC

Benefits and Barriers

Relevance of IMC for digital promotion
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Unit 5: Advertising Research
Market research and advertising research

Pre-test research, post-test research, AudienceaRé¥s need and motivation theory of market

research, major theorist of market research (msgchphic/life style research, psycho-physiological
research

Unit 6 : Promotional Elements and Tools
Understanding Promotional mix

IMC tools

Personal selling

Advertising

Public Relations

Direct and Database Marketing

Sales promotion

Online communication / Interactive marketing

Suggested Books:

David Ogilvy, Ogilvy on Advertising,Pan/Prion Books

Frank Jefkins,Advertising Made Simple, Rupa& Co.

Jefkins Frank Butterworth, Public Relation TechmsiuHeinmann Ltd.
Heath Robert L, Handbook of Public Relations, SAgklications,
Dennis L. Wilcose& Glen T, Public Relations, Pearso

Kaul J.M., NoyaPrakash, Public Relation in India)dDtta

ogrwNE

Reference Books:
1. Jethwaney Jaishri, Advertising, Phoenix Publishiogise
2. Chunawalla , Advertising Theory And Practice, Hiaya Publishing House

Course outcomes (COs):

Cco1 Describe advertising concept, theory, role pscand importance

COo2 Explain consumer behaviour, models , theories antbfs influencing

COo3 Apply Integrate Marketing Communication tools aadhniques in advertising

CO4 Analyse Market research and advertising researaehand process

CO5 Distinguish online communication and Interactmarketing with professional uses |of
advertisement

CO6 Design and create advertisement for media with ptamnal elements and tools

CO-PO Mapping:

COs PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 2 3 4 |5 6 7 8 9 10 |11 |12 |1 2 3 4 5

Co1 2 1 - - - - - 2 1 - 3 1 2 2 - - -
CO2 2 1 - - 2 1 2 2 1 - 2 2 2 1 - - -
COo3 1 1 2 - 2 1 2 3 1 - 3 3 1 - 2 1 1
CO4 1 3 3 - 3 3 3 3 1 - 3 3 1 - 2 2 2
CO5 1 1 3 - 3 2 3 3 1 - 3 3 1 - 1 1 1
CO6 1 1 3 - 3 1 3 3 - 3 3 1 - 2 2 3

3: Highest Correlated, 2: Medium Correlated, 1: estwCorrelated
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SEMESTER - Il
Course code : MAMC/E- 304 A
Course Name : Dissertation
Semester /Year 1l
L |T |P|C
3 1003

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand the concept of Dissertation and taoselect a particular dissertation topic.
2. To understand research, types of research, resegettiods and mythology

3. To understand the use of info graphics and diffiekards of charts

4. Explain data collection techniques and dataguragion

Course Contents:

Each Student is required to start initial work as/ler Dissertation in the Second Semester. The
student will have to submit the synopsis just after end of Second Semester. Each student has to

submit three copies of Dissertation by the Endlufd Semester.

Every Student will have to do a dissertation in anya of Mass communication under the guidance
of faculty member of the study centre. The objexti¥ dissertation is to enable a student to have an
in depth knowledge of the subject of his/her choltshould be a research based effort and should

endeavour to create new knowledge in any area e§ m@mmunication.

Note: It will be evaluated finally after viva by the exhal and internal examiner.

Suggested Books:
1. Introduction to Communication Studies, by John €idRoutledge Publications, 1982.
2. Media Research Techniques, by Arthur Asa Bergege $aublications, 1998.

Reference Books:

1. Research Methodology, Cauvery.R, SudhanayakU.Kja®ir and Meenakshi.R, S.Chand& Company
Ltd, New Delhi.
2. Research Methodology: Methods and Techniques, Kokhari, New Age International, New Delhi
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Course outcomes (COs):

Co1 Define research and techniques

CO2 Understand different stages of research

COo3 Apply appropriate research method designs to gaker.

CO4 Demonstrate of different data and sampling mythplog

CO5 Outline and analysis the framework of researchntepo

CO6 Create research based dissertation, projects @apaug Synopsis

CO-PO Mapping:

COs PO1| PO2| PO3 PO4 PO POY PO1@PO11|PO12| PSO1| PSO2| PSO3
Co1 1 2 1 1 1 1 1 2 1 - 1 1
CO2 1 2 3 1 1 1 1 2 1 1 1 3
COo3 |- 1 - 3 1 1 1 1 1 - 2 2
Co4 |2 2 2 2 1 1 3 2 2 - 1 3
CO5 1 2 2 3 3 - 3 3 2 1 1 3
CO6 1 2 2 3 2 1 1 2 2 1 1 3

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - Il
Course code : MAMC/E 304 B
Course Name : Project
Semester /Year
L [T |P|C
3 |0]0]| 3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

To understand what is project and submit the syisaggroject before work on it.

The objective of project is to enable the studeritave an in depth knowledge of the subject.
Uses of information graphics and different kindslodrts in project.

Discussion of the findings in relation to the patje

PwbdbrE

Course Contents:

Each Student is required to start initial work as/tier Project in the Second Semester. The student
will have to submit the synopsis just after the eh@econd Semester. Each student has to submit
three copies of Project by the End of Third Senmreste

Every Student will have to do a project reportiry area of Mass communication under the guidance
of faculty member of the study centre. The objext¥ project is to enable a student to have an in
depth knowledge of the subject of his/her choitshbuld be a research and practical or field based
effort and should endeavour to create new knowl@dgey area of mass communication.

Note: It will be evaluated finally after viva by the exhal and internal examiner.

Suggested Books:
1. Research Methodology: Methods and Techniques, Kokhari, New Age International, New Delhi
2. How to write dissertations and Project Reports byhkeen McMillan and Jonathan weyers.
Publisher Pearson education India.
Reference Books:
1. Handbook on Proposal Drafting and Project Managémendevelopment sector by Rajesh

Malhotra.
2. Ranjit Kumar, Research Methodology— A Step-by-S3ejde for Beginners, Pearson, 2005
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co1 Identity study area and review of literature

CO2 Explain relevance and importance of project wik of models

Co3 Construct a detailed plan of a research project.

CO4 Demonstrate of different data and sampling mythgplog

CO5 Consider and measure the collect data to be usgbject

CO6 Make a design and manage a piece of original prejeéh use of modern tools

CO-PO Mapping:

COs | PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 |2 (3 |4 |5 (6 |7 |8 |9 (10 |11 (12 |1 2 3 4 5
COo1l |1 3 3 3 3 1 2 3 1 2 2 2 1 1 1 1 1
Co2 |1 2 3 1 2 1 3 3 1 2 2 2 1 1 1 1 1
CO3 |1 1 3 2 3 1 2 3 1 2 3 3 1 1 1 1 1
CO4 1 2 3 3 3 1 2 3 1 3 3 3 1 1 2 2 2
CO5 |1 3 3 3 2 1 3 3 1 3 3 3 1 1 2 2 2
CO6 | 1 3 3 3 3 2 3 3 1 2 3 3 1 1 3 3 3

3: Highest Correlated, 2: Medium Correlated, 1: kstwCorrelated
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SEMESTER - Il
Course code : MAMC/E 305 A
Course Name . Intercultural & International Communication
Semester /Year
L (T |P|C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit
Course Objectives

Understand various dimensions of international comigation

Understand and functions of western news values.

Understand UNESCO's efforts in removal of imbalaotaews.

Understand how communication and information amoadf equality and exploitation.

pwbE

Course Contents-

Unit 1: Definition, concept and scope

Relationship between culture and communication

Basic understanding of culture as a social institut value systems

Inter-Cultural communication, Modern mass mediaedscles of intercultural communication

Unit 2: Barriers in inter-cultural communication- (Reference to Religious, political and economic
pressures, inter-cultural conflicts and communargti

Impact of new technology on culture

Globalization effects on culture and communication

Mass media as a culture manufacturing industry

Culture, communication and folk media

Unit 3: Definitions and issues in International Conmunication

Political, economic and cultural dimensions of insgional communication
Communication and information as a tool of equaditgl exploitation
International news flow-imbalance

International, regional and internal disparitiesriadia growth
Communication as a human right

Unit 4: International news agencies and syndicatesheir Organizational structure and functions
Critique of western news values, Information- préoaapCultural imperialism

Impact of new communication technology on news flasatellite communication- its

Historical background-status-progress-effects-miatiion super highways-international

Tele communication and regulatory organizations

Effects of globalization on media systems and theictions

NWICO, Major players in international communication
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Suggested Books:

1.

2.
3.
4

An Introduction to Intelectural Fred. E. Jandt. Goumication, 2004, Sage Pub. India Pvt., New Delhi.
Galtung, J. & R.G. Vincent (1992). Global Glasndsiward a New World

Information and Communication Order by Cresskill, Nampton Press.

Harasim, Linda M. (2003). Global Networks; Compsatemd International Communication, New
York, Longman.

Herman, Edward S and Robert W. McChesney, (1991%bab Media: The new missionaries of

corporate capital. London and Washington; Cadsalnalipour,

Yahya, (2003), (ed.), Global Communication. Bould&D; Wdsworth.

Lewis, Patrica, (1993), (ed.). Alternative Mediainking Global to the Local. Paris, UNESCO
Publications.

Reference Books:

w

1. Handbook of International & Interlaectural Commuation, Willam .

2. Martin, J.N. & Nakayama, T.K. (2002). Readings metcultural Communication. Experiences

and contexts (McGraw- Hill, 2001)
Samovar, Porter, Understanding Intercultural Compation: The Working Principles, 2009.

4. Thombre, A, Ramesh N. Rao Specifications of Intkucal Communication : The Indian Context

(SAGE Publications India Pvt Ltd, 2015)

Course outcomes (COs):

CO1 Define concept and scope of intercultural and ma@#onal communication
CO2 Understand the mass mediated communication systdntase studies
COo3 Explain the effects of globalization on media syss$

CO4 Analysis and discussion on Issues in internaticoaimunication

CO5 Evaluate democratization of information flow anddiaesystems

CO6 Develop and critical thinking on international neaggencies and syndicates

CO-PO Mapping:

COs | PO|PO | PO |PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 /2 |3 (4 |5 |6 |7 (8 |9 |10 (11 (12 |1 2 3 4 5
COo1l|1 1 - - - - 2 2 - - 2 2 1 2 - - -
Co2 |1 1 - - 2 1 2 2 - - 2 2 1 1 - - -
COo3|1 1 - - 2 - 2 1 - - 2 2 - 1 - - -
CO4 |1 2 1 2 2 - 2 2 - - 2 2 - 1 1 1 1
CO5 |1 2 1 1 2 1 2 2 - - 2 2 - 1 1 1 1
CO6 | 1 2 2 1 2 2 1 2 - - 2 2 - 1 1 1 1

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - Il
Course code : MAMC/E 305 B
Course Name . Introduction to Social Media
Semester /Year
L (T |P|C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand the concept of social media

2. To aware about blogs, website and social medi&optas
3. To understand concept of participatory communicatio
4. Evaluate the impact of social media on culture soaety.

Course Contents-

Unit 1: Social Media- a new paradigm

The Digital Experience — mobile, cyberspace, alapps
Technology and Literacy Redefined - Internet, Inéta www.
The User & The Fourth Screen- representation &a@pection
Changing Character of Communication-Ethical Issues?

Unit 2: Social Media Technologies & Applications
Analogue and digital technology

Digitization of media

Media convergence

ICT-scope and role

Unit 3: Sociology of the Internet and New Media

Social Construction of Technology, Utopian-Dystopiaterface,
Digital inequalities — Digital Divide and Access,

Economy of New Media - Intellectual value; digitaédia ethics,
New media and popular culture.

Use of social media in politics

Cyber security

New media ethics

Unit 4: Impact of Social Media
Internet/Online activism

Citizen Journalism

Cyber crime

Democratization /Digital Divide
Audience analysis & content planning
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Suggested Books:
Bennett,W.Lance. New Media Power: The Internet@habal 41Activism 2003.
Castells. Manual The Network Society: a cross-caltperspective,
Edward Elgar, MA (Chapter 1. Informationalism, netks, and the network society: a theoretical

1.
2.
3.

4.

blueprint pp.3-45), 2004.

Kahn, R and D Kellner, “New Media and Internet Aiim: From The Battle of Seattle to

Blogging’ New Media & Society, Vol. 6, No. 1, 2004.

Lister Martin .New Media — A critical IntroductioRoutledge,2009

Reference Books:
1. Understanding digital culture by Vincent Millerage Publications, 2011.
2. Social Media: Language, Policy and Management, égdika Verma,: New Delhi, Parikalpna

Pub. Co. 2020.

Course outcomes (COs):

Cco1 Define social media terminologies and their meaning

CO2 Describe virtual culture, social media ethics, aytrdme and laws

COos3 Explain social media technology its application aeev paradigm

CO4 Analyze sociology of the Internet and new media

CO5 Evaluate the impact of social media, advantagestdtion and risk factors
CO6 To create & dissect multimedia content planning @sdal design.

CO-PO Mapping:

COs| PO|PO|PO|PO|PO|PO| PO |PO| PO |PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 /2 |3 (4 |5 |6 |7 (8 |9 |10 (11 (12 |1 2 3 4 5
CO1 |2 1 3 - 2 1 3 3 - - 3 3 2 2 - - -
CO2 |2 1 3 - 3 2 3 3 2 - 3 3 2 1 - - -
CO3 |1 1 3 3 - - 3 3 - - 3 3 - 2 1 1 1
CO4 | 2 1 3 - 3 - 3 3 1 - 3 3 - 1 1 1 1
CO5 | 2 2 3 1 3 1 3 3 - - 3 3 - 1 1 1 1
CO6 | 1 1 3 1 3 - 7 7 - - 3 3 - 1 2 2 2

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - Il
Course code : MAMC/E 306 A
Course Name : Human Rights and Mass Media
Semester /Year 1l
L |T P |C
3 10|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand significance of Human Rights.

2.To Understand Human Rights and role of United Nmtio

3. To understand importance and role National HumahiRicommission of India.

4. To understand the role of NGO'’s, Red Cross,Madia for Human Rights in India.

Course Contents-

Unit 1: Concept, Scope and need of Human Rights
Human rights in early ages

Law terms and phrases and their uses in Human Right
Human rights, importance, declaration

Unit 2: Human Rights and Media

Human Rights and Democracy, Human Rights & Edunatio

Human Rights and environmental air and water poltut

Human Rights and Communal Riots

Human Rights in the terrorized areas

Human Rights, Hunger and Health.

Role of media for saving human rights

Human rights; live with dignity and equal opportynvith merit for betterment.
Human Rights and right to freedom of speech andessgpon

Unit 3: Human Rights issues

Human Rights and Crimes against women
Human Rights of Accused persons

Human Rights and child labour, bonded labour
Human Rights and death, torture in police lockups

Unit 4: Human Rights Organizations
National Commission on Human Rights
State Commission for Human Rights
United Nation and related organization
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Suggested Books:

1-

Human Rights, A.N. Sen, 2005, Sri Sai Law Publazi Faridabad.

Protection of Human Rights, Khwaja Abdul Muntag204, Law Allahabad Publishers.

UN Centre for Human Rights, Human Rights Trainifg:Manual on Human Rights Training
Methodology (New York: UN, 2000).

UN Centre for Human Rights, Minority Rights (Genew&orld Campaign for Human Rights,
1998).

UNESCO, Human Rights of Women (Paris: UNESCO, 1999)

Nagendra Singh, Enforcement of Human Rights (Ctlci L House, 1986).

UNESCO, Yearbook on Human Rights.

Reference Books:

1-
2-
3

Basu, D.D., Human Rights in Constitutional Law (NBeihi: Prentice Hall, 1994).
Mathur, K. (2004). Countering Gender Violence, SBgblication, New Delhi
IGNOU, (2008). Mass Media and Contemporary Sossiiés, Communication Division, New Delhi.

4- Gopala Bhargava (2001). Human rights concern oftitare, New Delhi: Gyan

5-

H.O Aggarwal (2000) International Law & Human righf\llahabad: Central Law Publications.

Course outcomes (COs):

Cco1 Identify the evolution, growth, law and terminojogf human rights

COo2 Understand the conceptual frame work between mgdiajer and human rights
COos3 Explain different human rights issues in contemposaciety

CO4 Able to analyse, representation of human rightsgerdler issues in media

CO5 Assess the role of national commission, media fseednd their impact on society
CO6 Develop understanding on laws and ethics relategtaler and human right

CO-PO Mapping:

COs | PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 2 3 4 5 6 7 8 9 10 |11 |12 |1 2 3 4 5
coi1|3 (1 |2 |2 |3 |2 |2]| 2| - 2| 3| - 3 1 - - -
co2|3 (2 |2 |3 |3 |2 |2]| 3| 2| 2| 3| - 3 1 1 1 1
co3 |3 (3 |3 |3 |3 |2 |2]| 3| 3| 3| 3| - 3 1 3 3 3
co4(3 |3 |3 |3 |3 |2 | 2| 3| 3| 3| 3| - 3 1 3 3 3
co5(3 |3 |3 |3 (3|2 | 2| 3| 3| 3| 3| - 3 1 3 3 3
co6(3 |3 |3 |3 |3 |3| 2| 3| 3| 3| 3| - 3 1 3 3 3
3: Highest Correlated, 2: Medium Correlated, 1: kstwCorrelated
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SEMESTER - Il
Course code : MAMC/E 306 B
Course Name : Multi-Media Communication
Semester /Year
L (T |P|C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. Understand the introduction and basis of Multimedporting.
2. Understanding the importance of Multimedia Jousmali

3. The use of sound and video footage in multimedia

4. To Understand Audio video content and mobilenalism

Course Contents-

Unit 1:Networked society

Development of internet and online journalism — wieb, web 2.0, web 3.0, semantieb and
beyond Interactivity, Crowd sourcing, RSS, Mashupsdgets, Folksonomy, Socidlookmarking,
CC, Metrics, Analytics, passive democratic fundregqA/B testing) tactics, new concepts.

Unit 2:CAR/CAJ
Mobile journalism, Newsroom for online journalism

Unit 3: Backpack journalism
Non-linear storytelling,
New Styles for writing -visual language, micro-temt, narrative journalism

Unit 4: Marketing for the web —

SEO, AdSense, AdWords, PPC, Pops, Ad-blocks, Direit, new techniques,
Journalism as conversation — Audience developn@adial media, Blogs, Comments,
Feedbacks, Opinion polls, Message boards, Messe@igat rooms, Games, Quiz
Ethical practices involving the Internet and soamdia

Mobile Journalism

Photos for web — forms and format, still, gallesjideshow Audio for web —forms and format,
Internet Radio, Audioboo, Soundcloud, Podcastsa@cast yourself

Video for web —forms and format, Narrowcasting,98eal casting, Internet Television,
Broadcast yourself, live streaming

Data journalism — forms and format, data mine
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Suggested Books:

Introduction to Online Journalism: Publishing Neavil Information by Ronald De Walk.
Web Journalism: Practice and Promise of a New Meadiy James Glen.

Online Journalism: Principles and Practices of N&wshe Web by James C. Frost.
Digitizing the News: Innovation in Online Newspager

Online News: Journalism and Internet by Stuartille

arLDOPE

Reference Books:

1.

o

A journalist’s guide to the internet: Callahan, @pher.

2. Online journalism : Jim Hall
3.
4. Savage, Terry Michael, and Karla E. Vogel. An Idtrotion to Digital Multimedia. Jones &

Video journalism: Multimedia Storytelling, Routleglg2017

Bartlett Publishers, 2013.

Christin, Anne-Marie, ed. A History of Writing: RroHieroglyph to Multimedia, Flammarion-Pere
Castor, 2002.

Korolenko, Michael. Writing for Multimedia: A Guidand Source Book for the Digital Writer.
Pearson. 2005.

Garrand, Timothy. Writing for Multimedia and the WeA Practical Guide to Content
Development for Interactive Media. CRC Press, 2006.

Course outcomes (COs):

Co1 Define multimedia and basic of multimedia mediaorépg

CO2 Demonstrate decision making skills of multimediatemt

COos3 Apply understanding on ethical issues related tmersources

CO4 Able to illustrate skills to explain and identiigontent of multimedia production
CO5 Assess combine content to form interactive narediov web

CO6 Able to compose and plan multimedia content usingimedia software

CO-PO Mapping:

COs PO1 | PO2 | PO3 | PO4| PO5| PO10 PO12 PSOLl PSQ2 PSOQ3 PSD4
Co1 3 1 - - 1 1 - 3 1 1 -

6{0) 1 3 1 2 - 1 3 2 2 3 2

CcOo3 2 2 - 1 - 1 - - 2 1 1

CO4 2 - 2 - 3 2 3 - 1 2 2

CO5 3 1 - - 1 1 3 3 1 1 -

CO6 1 3 1 2 - 1 3 2 2 3 2

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - Il
Course code : MAMC/ SS307
Course Name : Functional English
Semester /Year 1l
L [T |P|C
3 10|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand English grammar and its uses.

2.To understand proper use of parts of speech.

3. To understand degrees of comparison, direct anceridspeech, active and passive voice.
4. To impart knowledge about advanced vocabulargfiective communication.

Course Contents-

Unit 1: Grammar and usages

Sentence : Subject and Predicate; Phrase and clause
Number, Person and Gender

Parts of Speech

Preposition and usages

Degrees of comparison, Gerund and Infinitives.

Time and Tense

Articles

Direct and Indirect Speech

Voice : Active and Passive

Vocabulary building: homophones, word formatione eavord substitution synonyms, homonymes.

Unit 2: Comprehension and Composition

Reading Comprehension of preferably public infoioratexts.
Paragraph and précis writing.

Formal Correspondence.

Public Speech

Drafting of Reports and Projects.

Unit 3: Translation and Essay Writing
Essay writing on current affairs
Translation from Hindi to English and Vice Versa

Unit 4: Phonetics and Phonology
Sound and letters

Stress and reduction

Syllables, accent and narration
Voicing and devoicing of consonants
Alterations of sounds.

Reading of passages
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Unit 5: Emphasis especially on functional and conversatignglish

Suggested Books:

1. T. Bala Subryamanyam: A text book of English phasefor Indian students, McMillan David
Crystl,l linguistics, penguin.
A remedial English grammar for foreign students
Principles and practices of language teaching.-alddzhri Sharma and Tripti Tuteja
Osborn, Michael and Suzanna Osborn, Public Spea&fhedition, Hongaton Mifflin Co., 1994.
McGregor, Graham and White, R.S. The Art of Listgni(eds.) Croom Helm, Sydney, 1986.
Devito A. Joseph. Human Communication — The Basiar€e, Harper Collins,"6ed., New York.
Natalie Rogers. How to Speak without Fear, GoybS&eelhi, 1982.
Reference Books:
1. Handbook of English grammer and Usage, McGraw Hill
2. High School English Grammar & Compaosition , WrerM&rtin
3. Sethi, J &etal.A Practice Course in English Promaiien. New Delhi: Prentice Hall of India.
4. Pal, R. and Suri, P.L. (2011). English Grammar @othposition.New Delhi: Sultan Chand
Publication& Sons.
5. Leena, S. (2009).Communication Skills, New DelmerRice Hall of India.

Nouoswhd

Course outcomes (COs):

Co1 Define sentence formation, writing and languagésski

CO2 Understand the importance of language in meatiscammunication

COo3 Apply knowledge about advanced vocabulary for gifeccommunication

CO4 Classify synonyms and antonyms with quotations

CO5 Assess language ability, translation and presemiaiills for media professional

CO6 Design and draft report writing , public speeclesantation and delivery

CO-PO Mapping:

COs|PO[PO[PO[PO[PO[PO[PO[PO|[PO[PO|PO[PO[PSO[PSO[PSO|PSO]PSO
1 |2 |3 |4 |5 |6 |7 |8 |9 |10 |11 |12 |1 |2 |3 |4 |5

coi(3 [2 |- |- |- - T-1-T322]-1T11]1]- - -
co2(3 [2 [- |- |- - T-1-T13 33| -1 ]1]- - -
co3|1 [2 [1 |- [--T-1-713[3[3]-]1 1] - - -
coal1 [1 [- |- |- - T-1]-T13[3[3]-11]1]- - -
cos|1 (2 |1 |- [- |- -1]-713[3[3]-]1 1] - -

co6|1 [1 [3 |- [3 |- -13[3[3] 3] 3| - - 2 | 3] 3

3: Highest Correlated, 2: Medium Correlated, 1: eetnCorrelated
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M.A. JOURNALISM AND MASS COMMUNICATION
SEMESTER - IV

Course code : MAMC/C 401

Course Name : New Media Technology

Semester /Year IV
L [T |P|C
3 |0|0] 3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand Communication Technology and it€ephand scope.
2.To understand cyber/Online journalism and its inguace.

3. To understand new media, its reach and impact cietyo

4. To study the content of new media and its types.

Course Contents-

Unit 1: Introduction to new media technology

Internet, its historical perspective

Information and Communication technology

Basic understanding of Internet from the viewpamhtMass Communication, Defining new media,
terminologies and their meanings — Digital medaymedia, online media

Unit 2: Understanding of basic terminology-

Web servers,

Web Browsers, URL, Home Page, Search engine, kttéhrotocols.
Basic knowledge of Multimedia.

Web page, social media, Blog, Vlog

Unit 3: Web page development- inserting, linking; diting and publishing

Cyber Journalism: Digital news paper, News por@;line editions of newspapers- management
and economics: cyber newspapers-creation, feedketiag, revenue and expenditure,

Online editing and publishing. Ethical issues iadging and other internet writing

Merits and demerits of cyber journalism over tradidl newspapers, Socio-economic aspects of
cyber journalism

Unit 4: Sociology of the Internet and New Media

Social Construction of Technology, Utopian-Dystapilnterface, Digital inequalities — Digital
Divide and Access, Economy of New Media - Intellettvalue; digital media ethics, new media and
popular culture, Use of social media in politicgb€r security New media ethics Piracy, Copyright,
Copyleft and Open Source, New Media and Ethicsjagbptatforms, cyber crime, threats and viral
messages.
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Suggested Books:
1- Handbook of New Media, Liverow.
2- The ABC’s Of Internet, Crumlish, 1998, BPB Publioas, NewDelhi.
3- A Journalist's Guide to the Internet: The Net asperting tool by Callahan Christopher.
4- Writing for New Media: The Essential Guide to Whdifor Interactive Media, CDROM, and the Web
by Andrew Bonim.
5- ABC of the Internet by Crumilish
6- Information Technology by Danis P. Curtin.
7- lllustrated World of Internet by Anil Madan.
8- How the Internet Works by Preston Gralla.

Reference Books:
1- Chakravarthy,Jagdish, 2004 : Net, Media and thesMGasmmunication, New Delhi, Author Press
2- Ray,Tapas,2009:0nlineJournalism:ABasicText,NewD€knbridgeUniversity Press India Pvt.Ltd

Course outcomes (COs):

co1 Define sociology of the Internet and New Media

CO2 Describe virtual culture and Digital Journalism.

CO3 Relate the need of cyber security and privacy éw media

CO4 lllustrate digital production and social media pwip

CO5 Evaluate convergence culture, social media andcpzatory media culture

CO6 Produce the digital media content with using modweedia tools

CO-PO Mapping:

COs |PO1| PO2| PO3| PO4 PO5 POT PO10PO11| PO12| PSO1| PSO2| PSO3| PSO4
COo1 3 2 1 2 2 1 2 2 1 2 3 1 2
6{0) 3 3 2 2 2 1 3 2 1 3 2 2 2
COo3 2 1 2 1 2 3 1 2 1 - 1 1 1
CO4 1 1 3 1 3 1 3 3 3 2 1 3 3
CO5 2 1 2 1 2 2 3 2 3 1 2 3 2
CO6 1 1 2 2 3 - 3 3 3 1 2 3 2

3: Highest Correlated, 2: Medium Correlated, 1: estwCorrelated
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SEMESTER - IV

Course code : MAMC/C 402

Course Name : Environmental Communication

Semester /Year IV
L (T |P|C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To impart basic knowledge of environmental stadi

2. To create awareness about the role of mediavim@mental promotion

3. To develop an attitude of concern for the emment.

4. To provide understanding how media professiocatscontribute in creating awareness

Course Contents-

Unit 1: Environmental Communication: Concept, objedives and scope.
Environmental Ethics and Media.

Mass Communication Channels available for commuigica&nvironmental issues.
Newspaper reporting and writing

Magazine feature writing

Visual and electronic reporting.

Unit 2: Environmental issues (Local, national and pbal):

Global warming, Ozone layer depletion, Deforestatidcid rains, Natural disasters (earthquakes,
cloud bursts, flash floods)

Indicators of Environmental degradation

Social Indicators

Unit 3: Natural Resources (forest, water, wildlife)

Human population growth, factors responsible fgouydation explosion, social and economic impacts
of population explosion on environment and media.

Sustainability Principles and Ecological integritgnd Mass Communication Participatory
Communication and Environmental Management.

Sources of information and Research Techniques.

Risk Perception, Risk Realities.

Unit 4: Environmental Public Relations and Advertisng Campaigns:

Environmental organization related with environmeNEP, WWF, IUCN, WCED, EARTHSCAN,
BNHS, NEERI, CEE, WII Speaking for the EnvironmeRrnvironmental persuading, negotiating
lobbying, letter writing campaigns, etc.
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Suggested Books:

1-
2-
3-

4-

Scientific Outlook. London by Bertrand Russell, @goAllen & Unwinf Ltd. (1954)

Science Communication and Development, J. V. Vidanj Sage Publications. New Delhi, (1993)
Writing science news for the mass media, D.W. Bitirké&sulf publishing company, Rodas, Texas,
USA, (1973)

Environmental communication and public sphere, RoBex, London; Sage publications, (2006).

Reference Books:

1.

2.
3.
4

Global Negotiations Vol | and Il, by Binod Agarw@d).Centre for Science and Environment.

N. K. Uberoi, (2010). Environmental Studies, ExBebks, New Delhi.

P. C Joshi &Namita Joshi (2009). A Text Book ovEEonmental Science, A. P. H. Pub. New Delhi.
Dr B. S. Chauhan, 2008, Environmental Studies, Lidmblication, University Science Press, New
Delhi.

Anubha Kaushik& C. P. Kaushik (2010). Environmergaidies, New Age International.

Course outcomes (COs):

co1 Enhance knowledge on various dimensions of enviertmand environmenta
communication

CO2 Describe the natural resources, explosion , effacti Environmental Management

CO3 Environmental Public Relations and Advertising Caigps, role of Environmenta
organization

CO4 Explain the objectives, scope and importance ofifenmental journalism

CO5 Evaluate and identify the environment issues anblpms, Indicators of Environmental
degradation

CO6 Develop the deep understating about environmenkaod/ledge of writing in depth
and interpretative environmental report and medieation.

CO-PO Mapping:

COs | PO|PO | PO |PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 |2 (3 |4 |5 (6 |7 |8 |9 (10 |11 (12 |1 2 3 4 5
CO1 |3 2 - 1 - 3 - 2 1 - 3 - 1 3 1 - -
COo2 | 2 2 - 2 - 3 1 2 2 - 2 - 3 1 - - -
CO3 | 2 3 3 3 3 3 2 3 3 2 3 1 3 2 1 1 -
CO4 |3 2 - 3 - 3 - 2 2 1 2 - 3 3 - - 1
CO5 |1 1 1 3 2 3 1 2 1 1 2 - 2 3 1 - -
CO6 | 1 1 3 3 3 3 - 3 3 3 3 3 1 - 3 3 3

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - IV

Course code : MAMC/C 403

Course Name : Film Studies

Semester /Year IV
L (T |P|C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand brief history of world and Indianezna.

2. To understand European science expression and ganealkies.

3. To understand post war and the Japanese cinema.

4. To develop an understanding of films as a medificommunication.

Course Contents-

Unit 1 : Brief History of World Cinema

The pioneers- Lumiere Brothers, Melies, Griffithpljwood, Silent Era- Charles Chamlin,
The European Science- Expressionism, Sergei Emangtmerican Talkies and production
House; Neo Realism, Luchino Visconti, Jean Rerfdfred Hitchcock, Post War period;
Japanese Cinema

New wave Films, Jean Lue Godard, Contemporary&cen

The position of Cinema in Developing Countries.

Unit 2 : Brief History of Indian Cinema

The Pioneers Phalke; The Talkies; The Studio CefltGoming of the Superstars; Fifties and
Sixties; The Big Budget and Multi-starrers; The Andioung Man, Rise of Multiplex and Crossover
Cinema.

Profiles of Satyajit Ray, Guru Dutt, Bimal Roy, Ré&@poor, Yash Chopra, B.R. Chopra,

Ramanand Sagar

The Development of Cinema in Uttarakhand.

The parallel Cinema.

Genres in Indian Cinema Romance, Action, Thrilkkoyror, Mythology.

Unit 3: Film Making

Budgeting

Scripting and Screenplay

Raw Stock, Film Formats

Functions of producer, Director, Choreographerjdist, Music Director, Art Director,
Production Crew Casting, Location hunting.

Post production

Recent Technological Innovations in Cinema

Distribution and Exhibition of Films in India.

Film Appreciation, Film Criticism, Film Reviews.
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Suggested Books:
Indian Film by Eric Baranenn&Krishnaswamy; (OVPdZadition, 1980).
2. How films are made, KhwajaAhemad Abbas, (NationabBTrust, 1977).
3. Film as an art and appreciation, MaricSetton; (NCERew Delhi).

1.

Reference Books:
Eric Baranenn&Krishnaswamy; Indian Film (OVP, 2nditibn, 1980).

Cinematography Censorship rules, (Govt. of IndesBrNasik, 1969).
KhwajaAhemad Abbas, How films are made (NationabBdrust, 1977).

MaricSetton; Film as an art and appreciation, (NCERew Delhi).

I S

Cinematography Censorship rules, (Govt. of IndiesBrNasik, 1969).

Hindi cinema ek adhyayan, rajesh kumar, Taxshikashan

Course Outcomes (COs):

COo1 Understand the film form and its historical context

CO2 Explain the elements and technology of cinema

CO3 lllustrate the difference between camera shotdeangiovement

CO4 Relate and distinguish different film form, genrelastyle of cinema

CO5 Assess the changing scenario and genre of filmgeatohiques worldwide
CO6 Construct a deeper meaning on authorship, fentimestry and genre of film

CO-PO Mapping:

COs | PO1| PO2| PO3| PO5 PO PO% PO10PO11|PO12| PSO1| PSO2| PSO3| PSO4
Co1 |2 2 - 2 2 2 2 2 - 2 2 3 3
co2 |3 3 - 3 1 2 3 2 1 - 1 3 3
COo3 |2 3 1 1 2 2 2 2 2 - 1 3 3
CoO4 |3 3 2 2 1 2 3 3 1 2 2 2 2
CO5 |2 2 - 2 2 2 2 2 2 2 2 3 3
Co6 |3 3 - 3 1 2 3 2 3 - 1 3 3

3: Highest Correlated, 2: Medium Correlated, 1: estwCorrelated
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SEMESTER - IV

(Specialization Elective)

Course code : MAMC/ E 404 A

Course Name : Radio Journalism and Produin — II (Practical)

Semester /Year IV
L |T P |C
0 |0]3]3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. To understand Evolution of Radio in Indian scemand its significance

2. To work efficiently on Sound recording with differtekind of microphones.
3. Demonstrate the basics of sound recording techeique

4. Analyse the scripting and conceptualize radagpammes

Course Contents-

Practical work shall be carried out by the studgetsaining to the following and are also required
maintain record of the assignments/ practical egesci.e. News, Documentaries and other
programmes for evaluation at the time of practamination.

Sound Recording :Handling with different kinds of microphones.

Script Writing: Writing of different kinds of scrip

Editing : Different kinds of Audio editing techniques.

Programmes : Field and studio interviews, phone in programntadis discussions, Talk, Panel
discussion, Radio Play, Commentary.

Radio News News reporting/ writing, News editing, Planningpguction and compilation of news
and other programs.

Radio News Reading: Radio News reading/ Presentatio

Radio Programme Production : Organizing and pasiang.

Studio Production of Radio News Reel and currertiaf programme, Radio Documentary
Production.

Evaluation : The Practical examination will be held preferabtethe end of the semester. The
practical performance of the students will be eatdd by the external and internal examiner together
It will also include the related practical work aoduring the proceeding academic year. The practica
examination will be held preferable at the endhaf $emester.

Note : 30 days attachment (Apprentice Traininghwitedia establishment (Print / Electronic/
Allied Institution) will be obligatory before appeng in End Semester Practical Examination
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Suggested Books:

1.

N o gap~wDd

SC Bhatt ,Broadcast Journalism-Basic principles

Parthsarthi ,Here is the News

Broadcast Journalism, Cohler, David Keith, Prenkied.

Perspective on Radio and T.V., Smith S. Leslie peaand Row

News Writing for Radio and T.V., K.M. Shrivasta&terling Publication, New Delhi.

ST 3R gREeA THABIRGT, i, RAT UISdh, TEIRNT YHeH T8 qoel |

ST ArEiT], IR fIaRERE AT, SAlfdo, dael callfdod & Haw H, SHaedr aqgdal,

[aN

SEIABT YhTeH, T8 ool

Reference Books:

1.

2
3.
4.
5

Broadcast Journalism, Boyd Andrew, Focal Pressofaxf

Electronic Madhyam Radio Evam Doordarshan By HRain Mohan Pathak
Radio Prasaran Ki Nai Technique By Dr. Kishor Sinha

Radio aur Doordarshan Patrakarita By Prof. Harimoha

Mass Communication in India, Kewal J. Kumar

Course outcomes (Cos):

COo1 Identify the basic techniques of broadcasting.

CO2 Develop the conceptual understating of skills mgkirterview, radio programs and
jingles

COo3 Develop and produce script for radio formats

CO4 Analyse the execution, requisite, challenges imoradogram production

CO5 Evaluate Radio Professional by using modern tools

CO6 Produce Studio based Radio programmes in diffdoentats

CO-PO Mapping:

COs PO1 | PO2| PO3| PO4 POY§ PO8 POHY POI1IPO12| PSO1| PSO2| PSO3| PSO4
COo1 3 1 - - 2 - - 2 2 3 2 - -
CO2 1 1 2 2 2 1 2 2 2 - 1 3 1
COo3 - 2 1 2 - 1 2 2 3 - - 2 2
CO4 1 2 3 1 3 2 1 3 3 - 1 - 2
CO5 1 1 1 1 2 2 2 3 3 - 1 - 2
CO6 - - 2 2 3 2 2 3 3 - 1 2 2

3: Highest Correlated, 2: Medium Correlated, 1: estwCorrelated
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SEMESTER - IV

Course code : MAMC/ E 404 B

Course Name : Documentary Production (Prdical)

Semester /Year IV
L |T P |C
0 |0]|3]3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

To Understand Documentary

Student will understand the relevance of documgntar

Students will able to know the structure and sorgpthe documentary
To develop script writing skills for documernyta

PwbdE

Course Contents-

Practical work shall be carried out by the studg@etgaining to the following and are also required
to maintain record of the assignments/ practica@r@ges i.e. News, Documentaries and other
programmes for evaluation at the time of practamination.

Unit 1: Understanding the Documentary Introduction to the debate on realism Six Modes o
Documentary. Represenatation: Participatory, ExppsiObservational, Performative, eflexive, and
Poetic Ethical. Debates in the Documentary Encaudédining the Subject/Social Actor/Participant,
Voice in the Documentary: Problematics of ‘VoiceQdd’ Narrator &Different Posturings of the
Narration,Participant, Filmmaker & Audience, CantmrCults, Documentary

Unit 2: Documentary Production: Pre-Production- Researching the Documentary, Research:
Library,Archives, location, life stories, ethnoghgpWriting a concept: telling a story, Writing a
Treatment, Proposal and Budgeting Structure angtsay the documentary Issues of Funding and
Pitching, Issues of Primary and Secondary Audience

Unit 3: Documentary Production: Production Documentary Sound, Documentary Cinegraphy
— aresponsive filmic encounter Location Research, meldgies and Techniques, Shooting
Schedule, Shot Breakdown, & Call list Productiomife Meetings, Checklist, Crowd Funding

Unit 4: Documentary Production: Post-Production, Grammadiing, Transitions: Scenic Realism
&Sound Effects and Visual Effects, Aspect Rationggaage, Duration, and marketing of DVD,
andissues of piracy Distibution and Exhibition SggafTradiotional and Online), Festivals and
International Market Box office documentaries

Evaluation: The Practical examination will be held preferablethe end of the semester. The
practical performance of the students will be eatdd by the external and internal examiner together
It will also include the related practical work aoduring the proceeding academic year. The practica
examination will be held preferable at the endhaf semester. The students have to making a short
documentary (10-20 minutes).
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Note : 30 days attachment (Apprentice Traininghwitedia establishment (Print / Electronic/
Allied Institution) will be obligatory before appgng in End Semester Practical Examination

Suggested Books:
1. Michael Moore: Roger and Me
2. Nanook of the North by Robert J Flaherty
3. Bombay Our City by AnandPatwardhan

Reference Books:

1. AFlyin the Curry: Independent Documentary Filmndia, by K P Jayasankar& Anjali Monterio,
Hardcover, Sage, 2015.
Aparna Sharma: Documentary Films in India; Critidakthetics at Work; Palgrave, Macmillan.
Edgar, Robert.(2015)The language of Film. Bloomgbuondon.
Hayward, Susan. (2018) Cinema Studies The Key Guackondon and New York: Routledge.
Sikov,ed. (2010) Film studies and production. NegrkY Columbia university press
Kumar, J. Keval.(2006) Mass Communication in Indeico Publication

o bk whN

Course outcomes (COs):

Co1 Identity different stages of documentary productechniques

CO2 Demonstrate research skills in collecting evidences

COo3 Prepare and produce the structure and script@iddicumentary

CO4 Plan to make documentary on any socio-economicarrént issues

CO5 Evaluate the role of narrator, actor ,audiencdjgypations in documentary
cinematography

CO6 Design research base writing, script presentindp@niicg, voice over narration, shooting

with professional camera

CO-PO Mapping:

COs PO1| PO2| PO3 | PO4 | PO5| PO8| PO10| PO11| PO12| PSO01| PSO2 | PSO3| PSO4
Co1 2 - - - - - 1 1 2 3 2 - 1
CO2 1 2 - 3 - 2 1 1 3 - 2 3 1
COo3 1 2 2 2 - 2 2 2 3 1 1 3 2
CO4 1 2 3 2 2 2 3 3 3 1 2 3 2
CO5 2 1 1 - 2 2 3 2 1 1 2 3 1
CO6 1 2 2 - 3 2 3 1 3 2 2 3 1

3: Highest Correlated, 2: Medium Correlated, 1: kstwCorrelated
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SEMESTER - IV

Course code : MAMC/ E 405 A

Course Name : T.V. Journalism and Produatin - Il (Practical)

Semester /Year IV
L |T P |C
0 |0]|3]3

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. Handling different kinds of Video camera, shootwmith TV camera.

2. Practice of different kinds of Video editing techues.

3. To practice for studio interviews, studio discussio

4. Develop and enhance writing skills for differéglevision programmes

Course Contents-

Practical work shall be carried out by the Studgetsaining to the following and are also requited
maintain record of the assignments/ practical egesci.e. News, Documentaries and other
programmes for evaluation at the time of practamination.

Video Camera: Handling different kinds of Video camera, shagtwith TV camera,

Studio Lights: Use of studio lights,

Script Writing: Writing of different kinds of scrip

Editing : Different kinds of Video editing techniques- cotix and dissolve use of cutaway, AB roll
editing.

Interview: Techniques, field and studio interviews, studscdssions.

Chat Show: Organizing and participating in Chat\@ho

Making Documentaries: T.V. Documentary Production.

T.V. News: News reporting/ writing: News editingapning production and compilation of news
programs.

T.V. News Reading and Anchoring: Television news reading/ presentation and anolori

Note The Students are required to maintain recordhef assignments/ practical exercises for
evaluation at the time of practical examination.

Evaluation : The practical examination will be held preferalliethe end of the semester. The
practical performance of the students will be eatdd by the external and internal examiner together
It will also include the related Practical work @owluring the proceeding academic year. The
practical examination will be held preferably a& #nd of the semester.

Note : 30 days attachment (Apprentice Traininghwrtedia establishment (Print / Electronic/
Allied Institution) will be obligatory before appgng in End Semester Practical Examination.
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Suggested Books:
1. Broadcast Journalism: Techniques of Radio and TwWd\@ledia Manuals) by A. Boyd, Focal Press,
London (1997).
2. Electronic Journalism: Principles and PracticesSéngupta, New Delhi: Authors Press, (2006).
3. Broadcasting in India, by P.C. Chatterji, New Deage, (1991).
4. Script to Screen: An Introduction to TV JournalibynK. Sharda, New Delhi: Macmillan, (2000).
5. Radio and TV Journalism.New Delhi by K.M. Shivasta8terling Publications Pvt. Ltd. (1989).

Reference Books:
1. K P Jayasankar& Anjali Monterio: A Fly in the Curindependent Documentary Film in India
Hardcover, Sage, 2015.
Aparna Sharma: Documentary Films in India; Critidakthetics at Work; Palgrave, Macmillan.
3. Sinha,P.C : 2005: Encyclopedia of Broadcasting TR&dio, New Delhi , Anmol Publication (1st
edt.)
4. Broadcast News: Writing, Reporting and Producingg White and Frank
Bernas, Focal Press, Focal Press, Oxford, 2010
5. Television Journalism By Ivor Yorke, Routledge.

n

Course outcomes (COs):

co1 Identify the different kinds of video camera witinctions

CO2 Demonstrate the basic video editing techniquesaddicasting

COos3 Produce Studio based TV programmes in differemh&ts

CO4 Plan to make a documentary with skilled productezhniques

CO5 Assess the television techniques for making iméevychat show and discussion
CO6 Prepare, produce writing script, studio and outgwogram with editing techniques.

CO-PO Mapping:

COs|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 /2 |3 |4 (5 |6 |7 |8 |9 10 |11 (12 |1 2 3 4 5
COo1 |3 - 3 - 3 3 3 3 1 - 3 3 3 3 2 2 2
Cco2 |3 1 3 - 3 2 3 3 1 - 3 3 2 2 2 2 2
CO3 |1 1 3 - 3 - 3 3 - - 3 3 1 1 1 1 1
CO4 | 2 3 3 - 3 2 3 3 - 1 3 3 2 2 2 2 2
CO5 | 2 2 3 - 3 3 3 3 - - 3 3 1 1 3 3 3
CO6 |1 1 3 - 3 2 3 3 - - 3 3 1 1 3 3 3

3: Highest Correlated, 2: Medium Correlated, 1: kstwCorrelated
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SEMESTER - IV

Course code : MAMC/ E 405 B

Course Name : Event Management

Semester /Year IV
L |T|P|C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. Understand the concept of event management.

2. Understand of the use of various managemeatidseof management.
3. Understand how to coordinate with the team.

4. Understand the importance to event management.

Course Contents-

Unit 1 : Introduction to event Management

Size & type of event, Event Team, Code of ethRspnciples of event Management, concept &
designing, Analysis of concept, Logistics of cortcep

Unit 2 : Planning tools

Feasibility, Keys to success, SWOT Analysis, Ainegént, Develop a mission, Establish Objectives,
Preparing event proposal, Use of planning tools.

Unit 3: Managing Strategies

Protocols, Dress codes, staging, staffing, Lead®rdfraits and characteristics, Leadership skills,
Managing team, Group development, Managing meetings

Unit 4 : Presentation skills

Presentation skills and use of computer in events,

Written communications, (Official, semi-officialnvoice). Verbal communications,
Unit 5 : Research & planning:

Types and category, Sports, Rallies, Wedding, Pmegpaevent proposal, Use of planning tools,
Security, Occupational safety, Crowed management

Event Logistics: Logistic policy, procedures, performance standdidsctional areas, Concept,
theme, Fabrication, light & sound, handling venders
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Suggested Books:

1. Event Management By Lynn Van Der Wagen & BrendaaRds.
Successful Event Management By Anton Shone & BigmyP
Tulsian P C — Business Organisation & Management
Prasad L.M.- Principle of management
Successful Event Management By Anton Shone & BigmyP

arMeDdn

Reference Books:
1. Event Marketing & Management by Sanjaya Singh G8anjay V. Saggere, Vikas Publishing,
2010

2. Hospitality Marketing & Management by J. M. Mrthewssishkar Publisher, 2006.
3. Successful Event Management: A Practical Handboypknton Shone, Bryn Parry, Cengage
Learning EME, 2004.

4. .Event Planning, by Judy Alley, John Wiley and S@&%08
Event Studies: Theory, Research and Policy forréldrEvents by Donald Getz, 2007
6. Risk Management for Meetings and Events by Julidn&tord, Silvers 2007

o

Course outcomes (COs):

CO1 | Describe all the steps of planning and organiaingvent

CO2 | Discuss ways of strategic marketing and media phanfor events

CO3 | Demonstrate knowledge and ability to identify akrareas, evaluate safety measures

CO4 | Plan an event and Formulate research, plannindogmstic related to various events

COS5 | Assess the SWOT analysis of event managementisggiam

CO6 | Prepare and produce event proposal and developmati®n skill with the help of ICT tools

CO-PO Mapping:

COs | PO|PO | PO |PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 |2 (3 |4 |5 (6 |7 |8 |9 (10 |11 (12 |1 2 3 4 5
CO1 |2 1 3 1 2 2 3 3 - - 3 3 2 2 2 1 1
CO2 |2 2 3 - 3 2 3 3 - - 3 3 2 2 2 2 2
CO3 |3 2 3 1 3 2 3 3 1 1 3 3 2 2 2 2 2
CO4 | 2 3 3 3 3 3 3 3 1 1 3 3 1 1 3 3 3
CO5 |1 3 3 1 3 2 3 3 1 1 3 3 - - 1 1 1
CO6 | 1 3 3 3 3 3 3 3 1 1 3 3 1 1 3 3 3

3: Highest Correlated, 2: Medium Correlated, 1: ketwCorrelated
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SEMESTER - IV

Course code : MAMC/ E 406 A

Course Name : Print Media — Il Specialize@®eporting

Semester /Year IV
L |T P |C
3 |0|0]|3

L - Lecture T — Tutorial P — Practical C — Credit
Course Objectives

1. Understand the process of online reporting inotexiplatforms.

2. Understand the basics of parliament news coverage.

3. Develop the general understanding of art, cultacesports reporting.
4. Understanding the basics of economic reporting.

Course Contents-

Unit 1:

Specialized reporting

Evolution of specialized reporting

Relevance of specialized reporting in contempotiangs
Creativity in specialized reporting

Unit 2:

Crime reporting
Court reporting
Election reporting
Conflict reporting
Terrorism reporting
Health reporting

Unit-3:

Science reporting

Environment reporting
Development reporting

Rural and Agricultural reporting

Unit-4:

Culture, art and literature reporting
Lifestyle reporting

Economic and commerce reporting
Sports reporting

Defence reporting

Education reporting

International reporting

Suggested Books:
1. The complete reporter: Jullian harris and othersrivlhan publishing co., new york.
2. New reporting & editing, K.M. Srivastava, 1987,r8tey pub. House, new delhi.
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8.
9.
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10. News writing by Haugh George A.

Reference Books:
1. M.V. Kamath: Professional Journalism; Vikas Pubigh New Delhi.

2. Mass Communication in India by Keval Kumar, Mumkigico Publishers

School of Humanities and Social Sciences
Master of Journalism and Mass Communic&in

Basic journalism, parathasarthy, 1997, Macmillagidrpvt. Itd., New Delhi.
Journalism in India by Parthasarthy, R
The press by Rau, M. Chelapati
Mass communication and journalism in India by MeBt&5.
Professional journalism by Sethi, Patanjali
The professional journalist: John Hobenberg oxferdpublishing company, New Delhi.
Modern news reporting by care H. Warren, Harpewyydek.

3. Handbook of Journalism & Mass Communication, VigbAggarwal, 2004, Concept Pub.Company,
New Delhi.

Course outcomes (COs):

Co1 Define beat/specialised news reporting and theiction.

Co2 Explain relevance of specialised news and othetecdrior print media.

COos3 Demonstrate and apply the skill in specialised repg.

CO4 Analyse the various angles of news and its impaceaders.

CO5 Examine the relevance of specialized reportingomemporary times

CO6 Create specialised news stories and content fatigwews ethics and news values.

CO-PO Mapping:

COs | PO|PO | PO |PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO
1 |2 |3 |4 |5 (6 |7 |8 |9 |10 |11 |12 |1 2 3 4 5
CO1 |3 1 1 1 3 1 2 1 1 1| 3 1] 2 1 - - -
co2 |3 3 2 |3 |3 2 2 2 2 2| 3 1| 3 2 - - -
CO3 |3 3 2 |3 |3 2 | 3 - 2| 2 3 2| 3 2 2 3 3
CO4 | 2 3 |3 |3 |3 21 3| 3 2 2| 3 2 3 2 2 3 3
CO5 | 2 3 2 |3 |3 21 3| 3 2 2| 3| 3| 3 2 2 3 3
CO6 | 3 3 1 |3 |3 21 3| 3 2 2| 3| 3| 3 2 3 3 3

3: Highest Correlated, 2

: Medium Correlated,.owest Correlated
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SEMESTER - IV

Course code : MAMC/ E 406 B

Course Name : Photo Journalism

Semester/Year : IV
L |T|P|C
3 (0|03

L - Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. Understand the need and significance of photaglism.

2. Understand the brief history of photo journalism.

3. Understand the principles of Photography.

4. Understand photographic equipments and diffeggras of photography

Course Contents-

Unit 1: Introduction to Photo journalism:

Definition, need and significance; elements of platrnalism -Objectivity, fairness,
professionalism, ethics; photo journalist- who @journalist and why? Qualification, rights and
responsibilities of photojournalist;
History of Photojournalism: Historical origin, apdesent status.
Identifying and selecting events for photo jours@icoverage
1. Using journalistic news worthiness as critefi@nidentifying events for photojournalism.
2. Using human interest as criterion for identifyevents for photojournalism.
3. Using artistic, aesthetic, and cultural fac@sscriterion for identifying events for
Photo journalism.

Unit 2: Photography

What is photography, principles of photography, tpgoapher and its jargons, composition of
photography - subject and light. A brief history miotography, Eminent Photographers of India,
Major Schools of Photography.

Unit 3: Photographic Equipments:

Cameras— types, formats, lens — different kinds and theinctions; basic elements of digital
photography . Shot , focus, shutter, speed , seteof subject, photo editing,

Unit 4:Photographing as Photojournalist:

Photographing People, event, wildlife, environmegports, natural calamities, tourist places,
conflicts, war, social, economic and political etgeas a photojournalist ,Photography for advegisin
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Suggested Books:

Shri Guru Ram Rai University

1. Basic Photography- Michael Langford.
2. All about Photography by Ashok Dilwali, National &otrust, Year of Publication:2010 New

Delhi.

© N AW

Reference Books:

School of Humanities and Social Sciences

Practical photography by O.P. SHARMA HPB/FC.
The Photographer's Guide to Light by Freeman Ja#ilin€ & Brown, 2005
Elkinis, James: 2007, Photography Theory, Routledge

Peterson, Bryan:2011, Understanding Flash Photbgré&enguin Random House
Kelby, Scott : 2006, Digital Photography, San Fisew, Peachpit Press
All About Photography, New Delhi by Ashok Dilwahlational Book Trust, 2018.

1. Associated Press Guide to Photo Journalism by Bt@mon, McGraw Hill Education.

2. Practical Photojournalism: A Professional GuideMartin Keene, AE Publications, UK.

3. Communication Technology for Development,PannuT8mar A Yuki, IK international
publishing House .2011

4. Horton, Brian.(2001), Associated Press Guide tadjbornalism, McGraw-Hill Education

Course outcomes (COs):

Master of Journalism and Mass Communic&in

Cco1 Define basic concepts of photography and its coraptan

CO2 Explain uses and applicability of different typelighting in photography

COos3 Prepare and produce professional images using @uitiog software

CO4 Organize camera shoot with basic elements of dligitatography

CO5 Debate photo journalism various types and ethics

CO6 Develop skill for photo journalist with help of IC®ols and technique of photography

CO-PO Mapping:

COs|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO|PSO
1 2 3 4 5 6 7 8 9 10 |11 | 12 1 2 3 4 5

COo1 |3 - 3 - 3 1 3 3 - - 3 3 2 1 - - -

co2 |1 - 3 - 3 1 3 3 - - 3 3 1 1 - - -

Co3 |1 1 2 - 3 1 3 3 - - 3 3 1 1 1 1 1

CO4 |1 1 3 1 3 3 3 3 - - 3 3 1 1 1 1 1

CO5 |2 1 3 2 3 3 3 3 3 - 3 3 1 1 2 2 2

CO6 |1 1 3 1 3 3 3 3 1 - 3 3 1 1 3 3 3

o

3: Highest Correlate

, 2: Medium Correlated, 1: estnCorrelated
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SEMESTER- IV
Course code : MAMC/ SS 407
Course Name : Folk Culture of Uttarakhand
Semester /Year Y
L [T |P|C
3 |0|0] 3

Course Objectives

1. Know the brief history of the folk culture of Undéand.

2. Understand language status of Garhwali and Kumiaiects.

3. Understand the Folk Songs, Folk Dances, Festivd-afidTales and Jatra.
4. Understand Architecture and Archaeology of Wttend.

Course Contents-

Unit 1: A Brief History of Folk Culture of Uttarakhand,.
Language: Status of Garhwali and Kumaoni Dialects
Food and Costumes

Unit 2: Folk Culture : Folk Songs, Folk Dances
Folk Theatre

Fairs and Festivals,

Folk Tales, Jatra

Unit 3: Folk Music: Dhol, Damama, Nagara, Dhapli, Ransingha, Masak Beerki, Daurn
Thali etc. , Folk Artist and their contribution.

Unit 4: Architecture and Archaeology: Sculpture, Wood Craft, Drawing, Mural,
Rangoli and Dhooli Chitra

Text Books:

The Folk Tales of Uttarakhand by Govind Chatakygtated by Arun Pant.

Uttarakhand Samagra Adhyaan , Savita Mohan, Texghakashan

Kedarkhand (dharm, sanskriti, vastushilp avom giany), Hema Uniyal, Uttara books
Gadhwal bhasa, sahitya aur sanskriti, Govind Ghataxshila prakashan

Gadhwali lokgeet : ek sanskritik adhyayan, Gov@ifchtak, Taxshila prakashan

Bhartiya lok sanskirti ka sandarbh : madhya Hayal Govind chatak, Taxshila prakashan
Uttaranchal ke dewalya, trilok chand bhatt, TalesRrakashan

Uttranchal ke lok vadhya, Jugal Kishore Petsalishila prakashan

Uttarakhand gazettier( vol. 2 & 3) (set of two kep Edwin t. Etkinsen, Taxshila Prakashan
10 Uttarakhand ke lokoutsav avom parvoutsav, D.D.Shartaxshila Prakashan

© NGO A~®WDNRE
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Reference Books:
1.
2.

Course outcomes (COs):

oW

Shri Guru Ram Rai University

School of Humanities and Social Sciences

Howley, K. (2010). Understanding Community MediaviNDelhi: Sage
Howley, K. (2005). Community Media People, Pla@s] Communication Technologies. New York:
Cambridge University Press.
Gargi, Balwant: Folk Theatre in India, Rupa and, Bambay, 1991
Malik, Madhu, Traditional Forms of Communicatiordaine Mass Media in India
Kumar, Keval Kumar: Mass Communication in India, ivhai, Jaico Publisher

Master of Journalism and Mass Communic&in

COo1 Define Folk Culture and tradition of Uttarakhand

CO2 Conceptual understanding of architecture and aatbgg of Uttrakhand

CO3 Explainthe role of media in promotion of folk culture, Fband Customs

CO4 | Analysis the Folk Artist and their contributionliitarakand folk culture

CO5 Evaluate the significance , impact of modernizatod globalization on folk culture

CO6 Develop and create content about different dimerssad folk culture, knowledge of
traditional communication mediums

CO-PO Mapping:

COs PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PO|PSO|PSO|PSO|PSO|PSO|PSO
1 (2 |3 |4 |5 |6 |7 (8 |9 |10 |11 |12 |1 2 3 4 5
COo1 3 |1 |- - 2 (23|31 1] 3| - 3 3 - - -
CO2 2 |1 |1 |- 3 /13| 3| 1, - 3| - 1 1 1 1 1
CO3 3 |2 |- - 3 | - 3| 3| - 1, 3| 1 1 1 1 1 1
CO4 3 |2 |- - 2 | - 2 | 2| - - 3| - 1 1 1 1 1
CO5 2 |1 |1 |- 2 2| 3] - - - 3] 1 1 1 1 1 1
CO6 1 |3 |3 |- 21233 1| - 3| 1 1 1 2 2 2

3: Highest Correlated, 2: Medium Correlated, 1: estnCorrelated
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