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Minutes of Meeting

PROCEEDINGS OF PG BOS MEETING OF - (MBA)

Proceedings of the BOS - PG — MBA for the academic year 2024~ 2023 meeting held
on 12" June 2024 at the Seminar Hall (SMCS, PATEL NAGAR CAMPUS) at 11:00
AM, The Board hos ugreed tnd approved the course mattix and svllabus of MBA of
the above-mentioned course.

In case any input required will be suthorized by the Chairman and necessary
modification will be done as approved by the Board.

Members present:

The members present in the meeting were:

'SNo_| Name of the Attendees
| Dr, Prateek Bhanti (External Expert)
2 Dr. Kumud Saklani (Special [nvitee)
i Dr. Pooia Jain (Chairperson)
4 Dr. Deepak Sahni {(Member)
5 De. Vipul Jain (Member)
6 Mr. Sandeep Badoni B (Member)

The Chairman BOS and Dean, School of Management and Commerce Studies,
weleomed all the BOS members of the MBA Board for BOS meeting which was
scheduled on 12th day of June 2024

To confirm the minules of BOS

Agenda |- The Chairman briefed BOS members about the commencement of MBA
course from 2024-2025.

Discussion- The Chairman inlormed the house that the departimental teams have been
working on the Curriculum as per the regulations of New Education Policy 2020 and
it this direction various expent advised have been taken to define the overall Policy.

Resolution- The board sdopied and approved the discussion as included in BOS
deument.

Agenda 2- Alignment with UGC Syllabus,

Discussion- The Major core subjects were nligned with model curricula os suggested
by LIGC from time to time and syllabus was modified accordingly,
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Resolution- The modifications were approved.
Agenda 3- Chunges in syllabus of Artificial Intelligence.

Discussion- Suggestions were taken from the external expert and further inputs have
been incorpormted

Resolution-The modifications were spproved.

Discussion- During the assessment of BOS, it was brought out that there are certuin
areas where improverment cannot be met by mere modification and whole new courses
need 10 be added and there are certuin guidelines given in New Education Policy 2020
regarding the sume.

Resolution

There being no other point the meeting was concluded on a positive note and the BOS
was approved.

I'ne meeting ended with thanks o the chair for, steering the discussion in o productive
MAanner.
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Shri Gueu Ram Rai University

Department of Management
SHRI GURU RAM RAI
UNIVERSITY

[ Estd, by govt, of Unarakhand, vide Shri Guri Ram Rab University Act no. 013
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AN RA;,

Syllabus Masters of Business Administration (MBA)

School of Management and Commerce Studies

(weg 1. 2024-2025)
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Shri Guru Ram Rai University Department of Mahagemen

Vision

Developing future leaders to transtform the business world.

Mission

MI: To provide holistic education with experiential learning.

M2: To develop students who could contribute to the betterment of the society.

M3: To develop future researchers through our research and training program.
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Shri Guru Ram Rai University Depariment ol Management

Master of Business Administration (MBA)

OUTCOME BASED EDUCATION

Program Outcomes (POs)

o socictpl, health, safety, legnl and cultural 1sspes relevant 1o husiness,

PO Devilop students witle an in-depth vnderstanding of all the manngement concepts hoth b
the gendral prens of magagement as well i the panticular specidlized areas of know ledge,

[ PO2 Develop un ability mm the various arcas of husiness u:lrﬂ.
their specific prohlems:

rO3 Phinking analytically about the problems in business and making Becisions 1o slve

them. |_

[POd | Practice rescarch-based knowledse and using this 1w muke valid judgements relited o |
day to day complex profilems in business.

[ FO5 Creating, wlnul]ug_ and applving appropriste moderm Imlm—m
siluiticnes in busingss with an understanding of their limitaions

’- P06 Applving reasonming developed from the subject knowiedge o various aspects relped

(FOT

_‘ m. Apply ctlneal principles and ensure the  muaimenance of  professional cthiies

| Undeéritund anid evaluste the various ethical situstions o make the rght decivions il

different societal and enyironmental circumstances 1o ensure systainable development, |

responsibilities in busingess.

PO9

Function efTectively ns an' individual, ds o team member or o leader in diffierent setings i

buisiness,

Professionally commmicate vanous arguments, analysis or recommendations o {lerem)
andiences as and whepn the need; pnises. Be proficient in wrinen. oml and non=verhall

commumication and make effective presentations to community an farge:

Understanding of projedt managerent and finance principles and applying these 1 woil,
I ceganivition a8 o moember and leadet in W teamn and enhinge  ¢areers i

comiminient

irderstanding the teed for and prepare 1o engage i independent and Tiielong learning

the broddest context of dymamic bisiness chunges. Understanding of projeot manawemut

and finance principlis and applyving tiese 1o work in an orzaniztion,
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Shri Guru Raim Rai University Department ol Management

Program Specilic Outcomes (PSOs)
PSO 1 | Leam, understand and adopt business priaclices to utilize the opportunities and face

the challenges of an evolving global environment

PSO2 | Demonstrate ability o recognize and identify business problems. apply reasoningd
and assess response options relative to the needs and interesis of relevam
stukeholdiers o address socinl, legal, cultural, fAnancinl and ethical lssues in o
business organization. Development of skills 1o manage the complexity by using Anificinl

Intelligemes m the Data driven Business world

PSO3 | Identily. evdluate. anulvze. mterpret and apply information related to business (o
| 1 1 L] - . |
muthe reasoned decisions and solve problems of the society, achieve environmenta)

sustainability working efficiently as individuals or s teams.

Eligibility for Admission:

Aty candidate who hos the Bachelor’s diegree of any univérsity recognized by LIGC i
any stale of ay equivalent 1o the three-year degree program with not less than 5044
murks in aoy stream and valid CAT/MAT seore in aggregate is eligiblie for sdmission.
However, SC/STL OBC and other ehigible conumumnities shall be given relaxation as per
Ulriversity rules

Duration of the Program: 2 vears (Full Time)

Exit Option: For MBA programmes, there shall only be one exit point for those who join
the twosyear MBA Programme. that s m the end of the first yewr of the MBA Prograniie.
Stodents who exit after the first year shall be aworded the Post-Gradwse Diplotii (as per
unIversity examination policy),

MASTER OF BUSINESS ADMINISTRATION (MBA)

Examination Scheme:

Companents | | Internal I Internal Presentation/ Externai
Assignment/ (ESE)
Project
Weightnge I3Marks |5 Mirks 10 Marks 6l Murks
(™)
Legend:

L: Lectures T: Tutorials P: Practical/Projects C: Credits

f "' Academic Council Mueeting, Dated
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Shri Guru Ram Rai Uniiversity

Departinent of Management

Noles:

1 Credit: | Howur for Lecture T wiorinl

I Credit: 2 Hour for Practical/ Projects

First Semester

[rt this semester stidents will study all the seven care subjects offered inthe program,

S. | Course | Course Course Periods. Evaluation Subject
No. Category | Code | Name B Scheme Tl
| _ Fﬂilmli ESE
L|T|P|C[nernal) | (External)
Theory |

| Come  MPOB-10] Manogement Processand | 3|1 [ - | 4 4 fif) L

Chrganizations] Behoyioar
b, Clunpe MECO-102 Munagerial Eeonomics 3 [T F | <0 fill [N
3 Core  (RIAC-T03 ]Hnnm:iul Accouniimg 3 [0 4 4 ) | [ 11k
4 Care  [BSEV-104 |Iit|.-.|m:m Environment 311 ][] 4 40 aill | I
5 Clore FES0 N1 05 Mo 'l = 12| 4 41} il [ 010

Cesmmunieativm
0 Core  [BslA-106 Iliniimni:i | arw (0] -4 40 i) L
7 Core  (VIVA-II? Comprehensive Viva 11-14 . 1M Ly

N Totnl (189 |2 (28 240 460 700
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Shrt Guru Ram Rai University

Department of Management

Second Semester

In this semester students study all the eight core subjects offered in the

PO,
S. JCourse |  Course Course Petiods Evaluation scheme | Subject
No. KCategory | Code Nami Bessional ESE Total
| L T| ®| € imenal) (Exiemal)
® L
Theory ] 18
1 Core MOGALC-20] Munagement 3 | - 4 i il K]
Accounting
2| Core FSIJM-JU: Blsiness Decision| 3 | 4| 40 () 1))
! Making
3 Care il-'l."'r'llt'i—lf )3 Fintricial 3 | 4 40 6l (L1
Management
4 Core  MEMG-204|  Marketing 3 20 4| 40 il [0
Minugzement
3 Core  [POMG-2G5 | Production and 3 - 2 + 40 ol [
Chperations
’ | Management
) Core  [BSRM-206 Business Reseireh| 3 - 2 4 | 4D 6() [ L3}
| Methods
7 Cone IIIR]‘--IGZUT Human Resource k. - 3 Al Bl i
| Munngement
8 | Core KSOPI208 | Social Project < Loal 2] o iy
Total 211 3! 1| 29 380 420 R}

Approved as per (Agenda No- Y af
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Shri Gurti Ram Rai University

Department of Management

Third Semester

Fhe students will study two core subjects offerad and get 1o choose one major specializanon und
ohe minor specialization as per their mterest.
| hree subjeets ol their major specializauon and one subject of their minar specinlization is o be
studied in addition to the core subjects,

S. Course Course Code Course Name Periidy Evaluation Scheme | Subj
No, Category Toit
L o _-Sl!lllnnll ESE
(Internal)| (External)
Theory
| Core PRNG-30] Projeet Management 3 2|4 40 ol LIl
2 Core INBS-312 tnternuionul Busingss | 3 -4 40 11
i)
3 | Elective Major | 3 -4 40 Lii
(KL
4 | 'Elective Mujor 2 3 -4 40 iy
{1l
5 | Elective Major 3 3 - | 4 40 Liie
il
b | Flechve Minar | 3 4 4 | I
&L
7 Core SEUTHR-3I00 | Summer Training Report | - ¥4 11 100 W[
& Presentation '
Total i8] 5[10]28] 340 460 | Ao

Approved as perd Agemda No.- ) of m f
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Shri Guru Ram Rai University

Department of Managumum

ELECTIVES:

| Resource Developmen

Human Resource Management Group Subject Type
I Industrinl Relations and Labour Laws  TREL-303 (H1) Majos '
2 Industrial Psychology IDYP- 303 (H2) Mujor
3 Organtzanonal Structune and Human OSHR-303 (H3) Mujor

4 | Performance Management _IP_H ME'r..?_ﬂ.? {Ei-lj Major= Minor
Marketing Management Group Subject Type

|| Hrand & Retail Manngement RRMG-304 (M1) Major

2 Consumer Behayviour CMBH-304(M2) Major

_—___-.n;. ——

3 Murketing ol Services

LT ]

MESR-304 (M3)

Mujor+ Minuor

4| Advertising Management ADMG-304 (M4 Major
Financial Management Group ~ Subject Type
l =
1_I_l?i11mw‘iﬁrifurkcm and Institutions FMIT-305 (F1) Mujor + Minor |
' "' | 'H."I.Ul'ﬂ‘- Amtlﬂ_T:i u.l_ld-P-nr_tﬁ:il:.l . SAPM-305 (F2) Major
- Management
3 | Corporate Tax Planting | CPTP-305 (F3) Major
I — S—
4| Interintionul Finaneinl Managetient | TEMG-305 (F4) Major
! —
- 8 |

Approved as per (Agenda No.- Yol 2/ Ag
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Shri Guru Ram Rai University Department of Management

Digital Marketing Management Group Subject Type
I | b=Commerce and Digital Markets FECDOM-306 (D1 ) Major + Minor
| |
r A e T b L Y
Soctal Media Marketling OO (0L) ot
Seurch Engine Optimization SEOP-306.(D3) L
4| Adventising Tools &1 Optimiziion  [Lror-20a (L) Major
i Agribusiness Management Group ~ Subject Type
1
I | Introduction to Agn-Business IAMB-307 (A1) - Major
Manngeneni |
| :
© 2 [ Agriculture Marketing AMSNI-307 (AZ) Mujor
Systems und Mindels
| |
= AR T T T
3 | Farm Mngement PAMG-30T (A% Major
4 | Rural Marketing RUMG-30T (A4 | Major + Minor
|
|
International Business Group (Minor Elective) Subject Type
| I | import Fxport Management IEMG-308 (1B ) Minor
I 2 ] Management of Multinational | MGMC-308 (1B2) Mitor |
‘ Corporations
‘ 3| Inernutional Business Logistics | INBL-308 (IB3) | Minor

Approved as per tAgenda No- 1 af" Academic Council Meeting, Duted




Shri Guru Ram Rai University

Department of Management

Artificial Intelligence Group Subject Type
! Fundiumentals of Artificinl FAALSO9 (AT 1) Muajor< Minor
Imtellipence
> | Business Analytics and BAALSM (ALY © Major
Imelligence
3 | Artiticial tuelligence and Search [P - IV IALS) A
Spoce
[Pem— = l e —
4 IArtificial Neurtl Networks ANNW - 309 (Al 4) Muajor

Fourth Semester

he students will study two core subjeas offered and get o study subjects of their chasen major
specialization und minor specialivativn.
I'wo subjects of their chosen mojor specialization and one subject af their minor specialization is 1o
he studdied in addition 1o the core subjects.

S| Conrse | Course Coprse Ferivds  Evaluation Subject
NoCalegnry. Coide Name — Scheme Total
' LT[ [ € [ Somona i
tlnternal) | (Esternal)
- Theory N = L [
|| Core FCSR-401 | Frhics and Corporate Social | 3 [ 1 - 4n 60 11
. Responsibility
2| Core EPDP-402 Ettreprencurship 3| - a0 fi) [
Pevelopmem
3| Elective FlectiveMajor) Al =14 40 ) (i
4 | Elettive ElectiveMujor2 3 (|- 4 4 60 1M
3 | Elective Flective Miror | a1l - [ 4] 40 o) T
| Core FORNV<10 Final Dissenation Project |- |- 6 | 3 100 [
7 Core VIVOA4 T Viva Ve G| 3 - 1K) L)
Total 1551226 300 400 700
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Shri Gury Ram Rai University

Department of Management

ELECTIVES: Subject Type
‘Human Resource Management Group
I | HR Analytics Iuﬂm_--m} (k1) Mujor
2 | Compensation Management COMG-H03 (H2) Major

International uman Resource Munagement

THEM-403 (H3)

Majir = Minor

Muarketing Munugement Group.

Sabes aned Distributiion Management

SCGMUOG-04 (M)

Major = Minm

2 | Ruegd Marketing R MO0 (M2) Mt
3| lnernationn] Markenng Manowemen IMMC-R03 TM3] Muor
Vinagchl Magmgement Group: “Subject Type
| Maonigement of Finncial Services MGES<S (1 1) Mijoe + Minor
2 Mergers and: Astuisitiong VIRAC 4G5 (F2) Matjur
Y Finaneinl Denvatives FIDNV-405 (F3) Major
Digital Murketing Manugement Group Subject Type
T Website Hosting Usifig WordPress WITWP-406 (D1 ) Major
2 Web Adialviics WEBA-SUG (122} Mujor
i | Content Marketing CMKT-06 (D3 Major = Minor
Agribusiness Management Group Subjeet Type
I 1 Agricoliwral Marketng and Price Analysis AMPAGT (AT Manjor
A Agriciltural Finance aod Project Managemcii AFPM-40TIAL) Mg
3 Globalhzation and Agriculture Pisliey GRAPIOTIAT) Major + Minot!
International Business Group (Minor Elective) Subject Type
| Internntional |aws and Treaties in Trode nnd HTHA08 (1R1) Minor
_Husingss
3 Forex Management FRMGO8 (1H2) Minor,
3| Cross-Culiumn) Hosiness Monagenent COBNM-ADR (TR3) Minor

Appoyed as per (Azends No
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Shrn Guruy Ram Rair University

Department of Management

|

I ey Logic FLLG - 408 (AL 1) Majors Minor
|
| 2 " Introduction 1n Genelie Algorithm | IGAL=409 1AL 2Y Muajor
@ | Deop Louming DPLG - 309 (A13) | Major

Approved as per (Agenda Ni,

of " Academic Council Meeting, Dated




Shri Guru Ram Rai University Department of Managemerit

FIRST SEMESTER- MBA

Course Code MPOB-101
Course Name IMANAGEMENT PFROCESS AND ORGANIZATIONAL
BEHAVIOUR

Semester /Year il
L|T|P|C
3(1)- 4

L= Levture T Trtorial P— Practical C — Credit

Course Objectives

+To help the students to undersiand monpgement functionk, 1o lumilinrize themselvis with the

praciicg ol muanapement,
2. To develop an understanding of behaviourn! process of the organizations as o whole.

3o Tocultivate an insight inw the individid behaviour ut wiirk plice.

Course Contents

|UNI | DETAILS LECTUR
T ES
1 Introduction N 8

Definition. Nature and Purpose of Mansgement, Funetions and Levels of
Muonagement. Managing: Sclence or Art. ‘

Evalution of Muanagement Thougdit: Evelution of Mankgemnent Iheary
| Approaches of Management. Early Evolution of Munagement. Different
Schools of Management Thought.

i

Munugement Functions 12

o Planning - Definition, Fundamentals of Planning & Types of Plans -
‘ Dibjectives, Strategies, Policies, Management by Objectives,

b. Orpanising- Fundamentals of Organizing- Natore and Purpose.
Departmentution. Formal an Informal Crganisation. Orminisation Levels
and the Span of Management., Strtegic Orgimizing Design. Planuinge
Process.

c. Stalfing- Line and Staff Authority and Decentralization. Staffing.
‘ t.Decigsion Making-, Direction, Process of Decision Making
& Communication and Control. Management hy ohjectives (MBO).

Approved @4 per {Agenda No- 1 of " Aademic Council Meeting. Dated




Shri Guru Ram Rai University Department of Managemenm

|3 Introduction to Organizational Behaviour | 8
Intredduction and meaning of OB, Artitudes, Values and Work Ethics,
Perception and Leaming,

StressMimnagement Leadership and Orpimizational Culture and Climnte:
| endership, Traits Theory, Manngerial Grid, Transactional Vs
Transtormational, Leadership- Qualities of good Leader. Change
Management. Conflict Management. Personnlity. Emotions and
Einotional Intelligence.

4 Individual behaviour 12
Muodels of individual behaviour. factors atfecting individual: ‘
til Perception. Aftifude. and Values: Nature, Process. Importance,

Iactors Influencing Perception: Attnibution Theory of Perception. |
{b) Conveptz Theories ol Learning: Conditiomng: Social Leanting,
and cogiitive theary, Managerial Implication of Leaming Theones,

wl Muotivation: Concept, Major Theories and Process of Motivation;
Maslow's  Need-Hierarchy  Theory:  Herzberg's Motivation-Hygience
Theorv: MeGregor's Theory X and Theory Y3 Cognltive Exiluation
Theory, Goal-Setting  Theory: Reinforcément Theory: ERG Theory:
Vroom's Expectanoy Theory:

3 Ceroup Behavionr 8

() Imterpersonal hebaviour and Group Dynamies-Benetits of Groups. |
Types ol Groups, Group Formation and Developmetit,.

Quadity ol work e and Work Ethres-tbeir Toundation in the theory und
method of wark in the Indian Context, Stress Management, Coneept of

| Corporate Socinl Responsibility,

(b0 ganisaiional Chitjges: Concept and Forces for Change, Managing
Planined Changes: Resisiance (o Change: Approaches to Manage
Organdsatianal Change, Orgambsational Development: Culture-Boandedness of
Managing the € lianje.

Totul -iE

Text Books:

PRI Gupta, RS, Shorma, B0, & Bhalla. NS, (2006). Principles & Practices of
Muompgemient, New Delhi: Kalyvani Publishers:

Approved as per (Agendu - ) of ™ Academic Council Megting, Dated




Shri Guru Ram Rai University Department of Management

32, Robbins, Judge S P T A Vohm N2016)Organizational Behaviour, | 6e.
Pearsom Pducation.

FB3. Dr. L M Prusad, (2020}, Principles mnd Practices of Manogement, Sultan Ched & Sons

Heterence Books:

REAT Stoner James A. o R Edward Freeman and Duniel B Gilbierr Jr, Management, Sth ed.,
Penrsom, New Delhi 2010.

RA2Z. Harald Koomez and Heinz Weihricl, Flements of Monagement 9th ed., TMH, New
Belhi 2012,

Course Outcomes (COs)

il Uinderstanding the different schouls of thoueht in manasement bnd its
impurtunee inan organisation,

co2 Andlyving and dppreciating the different 1ypes of mansgement functions in an |
R ES TN

CO3  Underytanding & Evaluating the organisational behaviour.

CO4 Understnding the importance of Models of individual behaviour & the fuctors
affecting jt.

COSs Validating the importance of groups and their effects on organisation.

CO6 Creating o stundand operating peociedure for improving oreanisation behavious in |

Iy ctmpuny B

CO-PO Mapping
Counse | POI| P0| PO3| POI| #OS| mow] po7] pos] PoskO10 o1 PO12[PSOL ] PSOZ PS03
(&1 3 | | I 3
CO2 L P 2 1 1 | 2 2 2
o o X | O O | 3 2 1\
o4 3 | 1 o 2 1
CO5 2 2 i 2 2 T 7
CO6 T | 2 j HIERNFABEAE
3t Hhighest Correlated, 28 Medium Comelated, 1: Lowest Correluted
15|

=3
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Shri Curo Ram Rai University

Department of Management

MHEA

Course Code  : MECO-102

Course Name  : MANAGERIAL ECONOMICS

Semester Year =1

L - Lecture T — Twional P— Practical C — Credit
Course Objectives
I. To make the students aware of the vanow coononie 15sues

2. To equip them with the tools and echniyuies of cconontic anulysis for improving thei

decision-muking skills,

Course Contents

UNIT | DETAILS

LECTURLES |

I Introduction to Managerial Economics: Micro Foonomics and
Mucro: Economics. Manogerial Economies ‘and its relevance ih
business decisions, Introduction o Manageridl Feonomies. Scope
and  Significance, Clredlar Flow in an  Economy, Production
Possihility Frontier.

N

Z Demand Analysis and Demund Forecasting: Theory ol Demand,
Fypes of Demand and their chameteristics. Elasticity of Demand and
s ‘medsurement.  Technigues of Demand  Forecasting.  Suppls
Analysis: Objective of supply analvsiss Determinunts of supply,
Elasticity of supply,

T

Production Function and Cost Analysis

Theory of Production and Cost Anabvsis: Prodoction Functions usd
18 Maonagerial Lses;

Litws of Production und analysis: Empirical Estimates of Production
and Cost: short run and Long run average cost curves and their
mnalysis: keonomies and

Diseconomigs of scale.

4 Market Structure and Product Pricing: Perfect and Imperfect
Market Struetures. Conditions of' Perfect Competition. Pricing under
Perfect. Competition. Pricing wnder Monopoly and Monopolistic
Competiton. Pricing under. Oligopoly, Kinked Demand Curve,
Bawmiol s Marnies™ tod O, Willipmsons Model,

“h

Factor Pricing: Determination  of Factor  Pricing:  Margzinal
‘ Productivity: Theors: Richardian, and Modern Theories of reni:

Maodem  Theory of Wage e determination; Clussical, Neo-
Ulassicad and Keynestan Theory of Imerest; Modern Theory of
Profic

L

| Total

of ™ Academic Council Meeting, Duted
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Shri Guru Ram Rai University Department of Management

Test Books:

IBL DN Dwivedi. Managerinl Feonomics, %th el Vikss Publishing House. New
Dilhi, 2021

TR Ahuja, L (2015), Munagerial Economics. S.Chand .

IB3, GS Gupte. Manageral Economics. 2nd Edition, Tota MeGraw-1hill Publishing Co.
Ll New Delht, 2001,

Reference Books:

RBI. Peterson, ILC,, Lewis, W.CL & Jain, S.K_(2009), Manisgerial Economies. Pearson Education.
RB2. Puul Samuelson and Nordhaus, Economics, 19th ed. Tata MeGraw-Hill. New Delhi,

Course Outcomes (COs)

CO 1 | Understunding the fundamentals of cconomies and to use this knowledge in |
mianagerial decisions for modern managers, -

CO2 | Applying the economic way. of thinking to individual decisions and business

 decisions o wse knowledpe in munagerial decisions for modemn MuInageTs.

CO3 Hru.ﬂuh_s, dmm lht. different costs of production and how they affect short and

cO4 Hnd—:ﬁtanrhn;, h-.m prices et determined i markets, the different costs of
precluction and differenn marker models and how they affect shont and long
decisions
| COS | Evaluating various factor pricing theories,

CO6. | Creating a production cost plan for a hypoibetical busingsy

CO-PO Mapping

Course | POI| 1O2| POS| PO4| POS| POS POT] PON] POSIROIO [PO1Y [FO12 [PSOIL | PSOZ] PSO))
col| 3 | 2 T T |
coz| 2| 3|1 3 3 | 2

co3| 3| 2|3 | 3 T |3 2

co4l| 2|1 |3 SR r W [0
COs | 3 i R I 0 IEaE
06 T EAE

3: Highest Correlated. 2: Medium Cortelated, 1 Lowest Correlated

Approved as per 1Agendn Noy- ) of|
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Shri Guru Ram Rai University

Department of Managemen

MBA

Course code

: FIAC-103

Course Name

: FINANCIAL ACCOUNTING

Semester /Year

i

L = Lectme T =

Fatobigl P — Practical ¢ — Credli

Course Objectives

(.

21

o peguire conceptual knowledge of the financinl accounting

o ampart skills tor recording various kinds of business trangaclions.

Course Contents

UNIT | DETAILS

i 1

eSS

LECTURES |

Introduction (o Financial Accounting

Meunine. Nature, Seope. objectives and Importance of Financial
Accounting.  OAAP,  Conventions  and  Concepts.  Users of
Accounting  information.  Role  of  Accounting  in Econormic
Drevelopment. Accounting Stnuirds.

Accounting Svstem and Accounting Equution
Business tantictions and their effects on Accounting Fquation,
Classification  of  Accounts: Owner's  Eguity. Revenues and
Expenses.

The Journul. 1.edger, 1eail balance, Subsidiary books,

Final Accounts

Trading Account. Profit and | oss Account. Balance Sheet, Fniries
and Adjustments of different heads in different books and Accounts.
Introduction to Corporate Accounting. Computerized Accounting,

Total

Financial Statement Anulysis

Atlysis and interpretation ol financial Statements, techniques of
financial stutement analysis. ratio analysis, classification of ratios.
Di-Pont Analysis.  Concepis on - sickness,  distress, Cush Flow
Anulysisand its preparation, AS-3 ( Revised)

(L '

[ 5]

Reporting of Financial Statements
Lypes of business combinations Consolidoted financial sunements.
Content of Annual Reports. Quality of fimmednl reporting. Reportig
reguiation in Indio.

Approved s per (Agenda Ne- ) of ™




Shri Guru Ram Rai University Department of Management

Text Bouks:

B Tulsion PC, Financial Accounting, Pearsondiducation. 2002,

TR R Gupa, V K Gupti, Fissoeial Accounting: Sultian chund ind Sons, New Delhi, 2022

TB3. Sudhir S, Juiswall and Asish K. Blutscharyya, Carporate Financial Statemnents undet Tndion
AS. McGraw Flill, 2023,

Reference Books:

RBI. Foster, Ci (2004}, Financidl Statement Annlvsis, 2fe. Pearson Education India

RB2, Gibsan. C. H, 12012). Finaneial Reporting and Analysis. Nelson Education.d.

Course Outcomes (COs)
o1 nderstunding the busics of financial .&munlmg anid the coneepts, conventions
and sccounting regulntions goverping it in India
CO2 | Determining the basic procedure of recording, classifyi g mnd summanzing the
accounting books in India

CO3 | Assessing (he way final accounts of a sole prupri;.‘mr wre mairtsined.
CO4 | Analysis and interpretation of fingnciul statenionts,
COs Appraising the tools and technigques o anaimw the Annual Reports of

Compan) .

€O 6 | Developing a lung term strategy for the Tinancial planting of o business concern
by unalyring the fnaeinl stitements.

CO-PO Mapping

Course | POI| P02 po3| pod| Pos| Pog] POT POS| m&pm an ' nrﬂhm-*ﬁm

ot 3| 1|1 I E " FS AR

Col | 3 2 2 1 w2 [

CO3 | 3| 2| 2 3 1 3 [(2 | 2

Cod | 3 3 i — 2

CO5 | 2 | 2 [ 1 3 | 2 ] | 3 [ 2 | 2
—Co6 2 2| 2 L2 2

3 Highest Corpelined. 2 Meditm Corpelited, | Lowest Correlntied

I

I
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Department of Management

MBA

Course Code : BSEV-104

Course Name  : BUSINESS ENVIRONMENT

Semester Year  : 1

MT | P C
3|y - 4
L - Lecture T — Tutorial P — Pragrical C — Credit
Course Objectives
L. To equip students with the necessury insights into the environment of business
2. Twlink the organizations strategies with the chabiging envitonment,
30 e course will foeus on Indian cuses. approsches und experiences
Course Contents
_UNIT [ DETAILS | LECTURES
1 Business and its Concepts 10
| Definitions. Approaches and Significance of Envitonment, Business
Environment und Society Coneept. Social responsibility of Business,
Business Ethies, Technological Development and Social Changes.
case studies and field work. i
.- Business and Economy 1
Econbmic Systm, Cupitulism, Socinlism, Mixed Economy, Feilures
ol Indian Econnmy. Public Sector, Private Sector, Smull Scule
indusirigs: Coneepl. Significance, lssues and Prionities. Role of
Public Sector in Indian Foonomy and its Problems. ease studies. and
L | feld work.
L Business and Government 12
Role of Government in Leommmie Plunning in India. Introduction to
Eeonomic Policies, Industrial  Policy. Monetary  Policy.  Fiseal
. | Poliey. case studies and field work. N
4 Legal framework of business: 6
Consumer Protection Act. TROCH, FSSAL Industrial acts. case
studies and feld work. o
'5 International Business Environment 10 '
At overview, Intertationn] eotioimic Groupings; GATL, WO,
| UINCTAD, Wordd Bank, IMF, European Union, FIMs |
: i |
Total 48 |
20
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Text Books:

FBI. LC. Dhingre, Indian Economies: Environment and Policy. 25th ed.. Sultan Chand & Sons,
New Delhy 2012,

TB2, SK Mishm and VK Pur, 4h ed., Econemic Enviromment of Business, Himalaya Publishing
Hiouse. Mumbai. 201 1.

B3, Cherunilam Franeis - Business Environment.
Reference Books:

RB1. Ghose AN - Inhian Economy=lts Nature and Problems. Agarwal A N - Emerging Dimensions
of Indinn Manogement, Dot R and Sondharan K PPV < Thdian Economy.

k12 Adhikon M - Bconomic Eovironmoent of Business.

. Course outcomes (COs)

I ———— —

CO 1 | Defining the coneepts of husiness and its environment.

C02 | Deducing the role of mixed economy in the development of national economy.

CO3 || Dxpluining the monetury and fiscal markets of Tndie.

04 _fl"lidl:ﬂ-ill‘ll,'_ the role ul"icg:ﬂ' environment and it irtpact o business.
CcOs Highlighting the funetions of international Instititions and their role in slobal
business environment.

CO6 (’rtu‘l-il-lp, u utnﬁdﬁ:ﬂ'upcruiliug pl‘l‘itt.;ﬂ-.m.', for a [ivpothetical business in order Lo fice
dynamic husiness environment effectively

o CO-PO Mapping

Course | PO1| PO2| POS| PO4| POS| PO6| POT| POR| POS[POII [POTL [POI2 [PSOL [PS02 PS03
cor| 2 1 I 3|1
coz| 3 | 2 | | 2 [ 2 | 3| 2 | 2
EEIENERR 3 2 3|V | 2
CO4| 3 | 2 | [ 2 a2 [ 2 1
CO5| 3 3 1 B )| e 4 -
CO6 | 3 3 | 2 BiEs

3 Highest Corredated, 2 Medinm Correlated. 1 Lowest Corelited
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MBA

([ Conrse Code : BSCM-105

Course Name  : BUSINESS COMMUNICATION

Semester /Year  : 1

3 - 2 4

L - Leeture T— Tuterinl P — Practicil C— Creddiy
Note: 2 Practical is egoal to 1 Credit
Course Objectives

. To sequite effective <kills i reading, writing, comprehension and communication,
2 Tolearm'to use clectronic media for business communication

Course Contents

CUNIT | DETAILS ] LECTURES |
1 Introduction 'l 8

Importanee of commumication skills in Business, Growth of businéss
commumnication in recent sears, The Communication Process,
Rarrers and Cateways fo communication, Communication Models,
Chanmels and dimensions of communicaiion.

Verbal Communication 10
Pvpes of muonagerial spedches. Group  discussions,  Meetings,
Seminars and  Conlerepces,  lmportance  of  pon-verbal
communication — positive gestures. symbols and signs. physical
appenranee & the an of selfopresentation & conduct. Interviewing
Skills: Facing different types of interviews, EXit ivterviews, Muking
Power pomnt predentations: The an of effective listening, Principles
of effective listemng, factors alfecting lisening

Negotintion Skills: o

" Internal and External Business Communication 11
Interial Business Communication: Gldelines for Meetings:
Introduction. 'vpes of Mectings. Before the Mecting. During the
Meeting, After the Meeting. mnd Common Mistakes mude s
Meetings Writing Memos, Circulars and Notices: Introduction. what |
is 3 Memo? Circulars and Notices,

Externnl Business Communication, Writing Business Letters:
Introduction, Principles of Business Letter Writlng, Types of
Busingss Letters, Format for Business Letiers

0.
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The Art of Public Speaking & Group Discussion 9
Niture, uses and importance, guidelines for GD. Effective Oml
presentations.  structuring.  rehearsing.  and  delivery  methods.,
Reading Skills for £ ffective Business Compmumeation: Introduetion,
what 15 reading”? Types of reading.

n

Employment Communication {0
Resumes and Cover Letters: Writing a Resumie, Wiiting Job
Application Letters, Other Letters about Empleyment. Group
Discussuns and Interviews: Introghuction, what is a Group
Discussion? Anending Job Interviews. Wnting effective Business
Repurte |

Total

T

Texl Bonks:

TR Kity 0. Locker and Stephen KyoKaczmarck. (2007) Business Communication:

Building Critical Skills, 3%e. TMH. NewDelhi,

TRZ. Ravimond V. Lesikar, Marie I, Flutley, Kothryn Rentz and Neerjo Pande (200%9),
Buosiness Communication: Making Connections in o Digital World, 11e. TMEL New Delhi

B3 Apgnrwnl Rohin-Busmess Commumication and orgamzanon & Munagement. Toxmunn.

Reference Books:

R

Guffiev. Mary Ellen (20063, E-book=-usiness Communicstion; Process and Produet. Sie

Cincinnad, Ohio; South-Western College Publishing Thomson.

RB2, . Ravinond V, Lesikar, Maorie E Flofes, Kathryn Rente and NeesquPande (2009)
BusinessCommunication: Making Contections in g Digital World, | e TMH. New Delli,

Course Outcomes (COs)

® o

Assocuting knowledee, skills. ond judoment with human comniunication (it
facilitate theik abillty o wiork.

CO2 | Caegorizing the sub-skills of listening and speaking in verbal communication

and be ablg to deliver effectively in the real lime contexts.

€03 Imbibing 1he mechanics of writm; professional testimonies and will help the

. students to constriet etfective parovraphs which beflt in o lonper composition.

| CO4 || Leaming aboul the different forms “of written communication technigues 1o mike
effeciive internul and extentul business comespondence.

COS | Leaming the art of effective public -Eu_nlualh L .

CO6 | Creuting @y innovative blmuca.-, communication model for the company . '

0 r o)
Approved os per { Agends No- yor™ #\L]\Wj] Mmﬁw(:tf Q V\/ :
H &B_ X’)‘/




Shri Guru Ram Rai University
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CO-PO Mapping

Course | POIl PO2] Po3| Pod| Poz| rosl PO7| ros| Po9l POl POII] POIZ] PSOI| PSO2| PS03
coi| 3|2 | 3 ]
co2 | 3 2 3 % W
COox | 3 3 | 3 2 ! [
Cid | 3 | 2 > | y # I
COs | 3| 2 3 [ 2 2 0T
CcO6 | 2 | 3 [ 2 | 2

32 Highest Comrebited. 2: Medium Correlated. 1: Lowest Correlated

/]

N
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Department of Management

MBA

Course Code @ BSLA-106

Course Name : BUSINESS LAW

Semester /Year ¢

L - Lecture T — Tutonial P— Practical C — Credit

Course Objectives

L]

corporale bodies and related maners,

Tov gin knowledge of the various acts of b which relate to blisiness (ransaelions, cerdin

Fo understand the applications of these lnws o pmeticn] commercinl situations.

Course Contents

DETAILS B

TLECTURES |

The Indinn Contract Act, 1872

cssertinl clements: void  agreemems:  classification of  contrucrs:
Quosi Contract; performance of conlract: discharge of contriiet:
remedies for brebeh of contrugt. Special Contracts:  Indemnity,
Ciunraniee. Batlment, Pledge, und Agency.

Concept of Coniract, Offer and Acceptance: valid contracts and 1s

14

The Sale of Goods Act, 1930
Muture of Contraet of Sale: Formoaton of Comtrucr of Sole,
Agreement o Sell. Conditions and Warranties. Transfer ol Property
in Goods, Performance of the Contruet of Sale, Remedies for
Breach, Unpaid Seller and his rights, nghts of bovers. Sale by
Auction.

1]

The Information Technology Act, 2000

Meaning and importance of Information Technology  Act 2000,
Uy ber secarity erminologies- Cyberspace, Hucking. anack surface,
mitnck vector, threat, nsk, vulnerability. Cyber terrorism, Offences
and  the corresporiding peanlhes, Duties of Subscribers, Cyber
Appellate Trbunals. Case Studies

The Consumer Protection Act, 1986

Basic Concepts: Compliint. Camplainant, Consumer, Rights of
Consumer, Consomer Forums: Ther Role, Powers and Functions.,
Procedure for Consumer Grievance Redressal. Muojor Decided
(s

The Companies Aet, 2013
An Cherview, Nature and Kinds of Companies; Formation of o
company; Company Mmmagement: Company Meetings.

- Towal

a N

'II-('_J ;
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Text Books:

P 1. Kuchhal, M. C 120125, Busmess Law. (8th Ed.), Vikas Poblishing,

FH2. Kumir, B, (20013), Legal aupects of Business (3rd EditionLCengage Leaming
I B3, Kapoiar, N T 2013, Elemints of Mercanle Law, 015t Ed2). 5. Chand.

TB4: . Cyber Security Undetstinding Cyher Crimes, Computer Forensies und Legnl Perspectives by Sumit
Belapure and Nina Godbole, Wiley idia Pyt Lid,

Referenee Buooks:

RI31. Pathok, N, (20100 Legal Aspects of Business, (3th Ed,) TMH. Avtar Singh {201 5) Company Law,
i 16th Ed.) ERC

RE2. MC Kuchhal, Indian Company Law, Shri Mahavir Book Depot, Dielhi, 201 1, Latest edition,
Course Quicomes (COs)

CO 1 ‘_-T.i!.;'-i-ifl;i!g the -'i_'lll.:iiln.‘.'i_l.;f_b_;l-l.l}';ﬂ duy busmess contracts and l.hclf_lcgul bindings.

CO2 | Anticulating the way the market works and rights and dutics of buyer and seller,

CO3 | Upderstanding the basic terminologies related to eyber security and current eyber
security thrent landscape.

CO4 | [xamining the consumer rights, forms and grievance redressal procedure off
consumer. also what is competition of business and what control does the
govemment have on iL

COS5 | Learning the laws for company and its formation and other funclioning.

CO6 | Developing o basie Jegal romework for the company on the basis of legnl
svslem In the country

CO-PO Mapping

ourse trﬂm&nﬂ POB POT PC :Mnm:ﬁ'ﬂnm:li'snj Psoa] Pso3l
o1 3 - S| T 5
coz| 2 | 2 [ | ) O 3
CO3| 3 2 | Y5l ]
CO4| 3 | 1| 2 31 ]2 » 1) O 3
COS| 3 211 2 1 2

t'ﬂﬁ 1 2 2 2 3 2 | 4

3 Highest Correlated. 2: Medium Correlated, 1: Lowest Correluted

[ / .
/“ 26
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MBA

(Course Code : VIVA-107

Course Name : COMPREHENSIVE VIVA

Semester /Year :1

R

L= Lecture | — Tutonial P — Prmctical C — Credit

Objective o the course is 1o make students improve their expression and communication
encompassing the studied theoretical subtects amd their inter relations.

Fach student shall undergo Viva ~Voee of the different subjects they have siudied in the first
settrester, Marks shall be owarded Both by internal and external examiner and the toral will be added
lor the determination of grides,

Course Outeomes (COs)

COl1 | nderstunding all the basic concepts of management.
CO2 | Developing an understanding of the way business organizations work.
CO3 | Developing an ability to implement Jeamings to problems in business

Oranisstions.

CO-PO Mapping

Course | POI| PO2[ PO3| PO4| POS| POG| PO POS POY] POIO PSOL| PSO2| PSO3
cor |3 ] 21 i
co2 [ a1 ] 2
o3 | 3 > | i | 2

i Highest Correlated, 2: Medium Correlated, 1: Lovwest Correlated

14
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Shri Guru Ram Rai University

Depurtment of Management

SECOND SEMESTER- MBA

Course Code : MGAC-201

Cowrse Name 1 MANAGEMENT ACCOUNTING

Semester : 2

I - Lecture T'— Tutwrial P — Practical C — Credin

Course Objectives

o meguoint students with rote of Munueement Accounting in plinning, ¢ontrol and decision-

Prhabkiiie.

Course Contents

_UNIT | DETALLS

LECTURES |

-

'| Conceptonl Issues and Behavioural implications

Noture, Scope of mansgerient accounting:  meaning,  delinition,
natire and  scope of  Munagement  sccounting;  comparison  of
maniagement  accounting  with - cost  accounting and  financial
accounting, Cost congepls:  meming,  scope.  ohjectives,  nnd
importance of Cost gooounting: cost, costing, cost contral, aid eost
riduttion: elements of cost,

Components of tital cost. cost sheet, Classification of costs:
Historienl development of mamsgement acconnting. Key differences
between financial, cost and manugement accounting. Analyse the
current influences on monigement  sccounting. The roles ol
I I.I.I'l'.i.li._!l::l“l"l-i..‘ﬂi Wecoramiiins.

1

Budgeting
Concepis and Ohjectives, Types of budger. Merits and Demerits of
Budgetary Control. Fixed and Flexible Budeet, Cash Budget dnd
tster Budget, Zero based Budgeting,

Identify and analyse the human behaviourl challenges 1w the
budgeting. Process in crgamizations. explain the natune of budgets
and the reasons that arganizations use budgets Preparation of an
operations budgen fexible budget and cash budget

- Cost Behaviour and CVP analysis

Definition. Assumptions and Uses, Marginal Costing Vs. Absorption
Costing, CVP JBEP Analysis, Key factors amd Safety  Maorgin,
Mamnagerial Deeision-Making: Areas — Product Mix, Muoke or Buy,
Pricing Decisions,

Standird Costing
Standard Costing aml Variance Analvsis: Meaning of Stundard Cast
Cand Swndurd Costing, Advantages, Limitations: and Applications;

Approved as per (Agenda No- ) of ™ Ac
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Muterial, Labour, Overliead und Sales Vananees, Introduction 1o
largst Costing. Life Cyele Costing. Quality Costing. and  Activity
Performance Measurement and Evaluation 16
Responsibility  conmtres,  Investignting  Varance Control  Actin.
Performumee Mussures, charscteristicy snd purpose of performince
measurement  Systems, analyse the differcot types of financial
performunce measures and thetr Limitions. The Balunce Scorecard
Rewird Systemt, Choraetenisties of the Balanced Scotecard and its |

l‘ﬂ:

advantuges  over muditional  performunce  measurement  systems
Meaning ind functions af lventory, Need, Scope And importanee,
fechniques of inventory management. ABC analysis, 200 and
different stock  levels: Just in Time Invemory  Manasgement,
| Inventory Ratio. aging schedule of mventory, Inventory Audit,

Total 48

Text Books:
T Charles T. Hoengren, Gray L, Sundeny, and Willinm O, Strmiton. Introduction to Management
Accounting. 14th ed,, Premtice-Pearson Education, Delhi, 2008.

TB2, Khan, M.Y., and LK, Jain, Management Accounting, 6th ed., Tats MeGraw-Hill, New Delhi,
2004,

Reference Books:

RBL MN. Arore: A Textbook of Cost and Manogement Accounting. Vikas Publishing HausePyr.
Lad.

RB2. SN Maheshwari, and S.N. Mittal, Cost Accounting: Pheory und Problems. Shree Mahuvir
Bouk Depot (Publishers).

Course Outcomes (C'Os)

Col Linderstanding the conceps of Munagement Aceounting and 1o implement the |
Cost Accounting concepts slong with Financial Accounting in identilying the
Impact of the same pn managenient decision making.

Co2 Defining the concept of budgeting, reasons why organtzations use hudgers, vairious

iypes of budgets und its preparition

003 Assessing the concept of murgingl costing and he able to annlyze the different

| planning: and controlling toals: like trenk even amlysis. PV patio, CVP and
identification of the arcas ol manugement decision muju_u#

‘ CO4 | Gathering the concept of Sundard costing, Varianee analysts and Target costing

amd sppreciating the apphication of vanous vanances like moterial. labour.
overhend and sales m controlling cost.

€05 | Implementing the performance measurement. system and types ol finaneial
peonmance  mensures, convepl of inventory  and  inventory  management
techmigues.

CO6 | Creating o stundard operating procedure for controlling costs in o manufiscturing
concern |

n |
Y al .""r:'—(\""_...h 29 |

L L
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CO-PO Mapping

Course] POI| PO2| PD3| PO4| POS! PO PO7| POR| PO9| PO POLI] POIZ)P PSe12)
corL | 3 3 Sl 3
(8 > > I 2 3
[REL S | 3 ]2 [ 3
04 2 ] ] ] 3
cas | 2 L 3 3
O i 2 3 5 T

3: Highest Comrelated. 22 Medium Correluted. 1) Lowest Correlated
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MBA

Course Code  : BSDM-202

Course Name  : BUSINESS DECISION MAKING

Semester @2

L - Lecwre T — Tutorial P — Practical C— Criedit

Course Objectives

. Tointroduce the students to the hasic conegpts of statisties and operations rescarch.
2. To understand the important tools. technigues mnd methods of operations rescarch and their
husiness applications,

Course Contents

umr | DETAILS | LECTURES

Measures of Central Tendency and Dispersion b
Avernge- Concept. Types, Mathematical Aversges- Arithmetic,
mean, Median, Mode, Measures of Dispersion: Range, Quartile
Deviations Mean and Standard Deviation. Vanance- CociTicient of
Varnanee-  Comparison  of  vanous  measuies  of  Dispersion,
Skewness- Relative Measures of Skewness- Karl Pearson, Bowles,
Kelly- CoefMicient of Skewness, |

2 Correlation and Regression I 10
Cortelation- Scatter Divgram, Karl Petirson™s Coellicient of
Correlation, Spearman’s Coetficient of Rank Correlation:

Regression: Method of Least Squures, Repression Coefficient
Propertics of Regression Coetficient, Apphcation of Regression
equations.

R Assignment Models 12
Mathematical Fonmulation of Assignment Pundamental Theorems.
Hunganan  Method  for  Assignment  Problem,  Unbalanced
Assigmment Problem. Vanations in Assignment Problem,

Tramsportation Models
Muthemuticdl  Formulation, TForins  of Trangportation  Problem,
Fepdible Solation, Thitinl Basic Feasible Solutions by North West
Comer, Least Cost and VAM Methods and Moving towards.
Optimum . Solution: By Stepping Stone and. MO methads,
‘ Degeneracy n Transpornmtion. Problem.  Maximization  in
. T runsportation Prablems.
4 Game theory and Replacement Model b

Chameteristic ol Game Jllmh Minimies, Criterion and L'lptlmul |

Approved as per ( Agendy No.- ) of . \Wncll Hrffli('./ ) ] \A/XJ/
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| Strategy, Saddle Point, Minimax Theorem, Replacement Models and
Systenis, Relinbilitv- Replacement of itemis that Deterniorate, |
5 | Job Sequencing and PERT/CPM 10
Assumptions, Processing and Job wquencing on two and thice
. | machines, Mroject Management by PERT and CPAM.
_Total | 8“0
Text Books:

T3], Richard | Levin and David S, Rubin, Statistics for Munsgement, 8%ed., New Delhi:

Pearson Education 201 1.

TR2. } K Sharma, Operations Rescarch-Theories anll Applications, Mocmillan India Lid., New
¥elhi, 2009,

. TR3. Harry Render. Ralph M. & Michael B, Hannn, Quantitative Anilysis. |
Reference Books:
REL. G.C. Beri. Business Statistics. Tata MeGraw Hill, 2 ed.. (New Delhi) 2005,
12132, Hird and Gupta, Operatons Research, S, Chand & Sons, New Delhi 2011

RH3. Budnik Fronk S., Dennis Mcleavey. Richard Mojena, Principles of Operations Research. All
India Traveller Bookseller. New Delhi, 2003,

Course Qutcomes (COs)

||:'ﬂl | Understanding operational research models from the verbul deseription of the
L real system
co2 HIL.]J.[!]:MJIL!: the mathematical tools thut are needed to <olve npumu.u'lmn

. : problems,
€03 | Determining the solution for real life problem by using simulation techniques,
CO 4 | Deconstructing the strategy which is useTul in dectsion making with the help of
ditferent levels of pume,
COS | Expressing awareness gbout the job sequencing und solution for projects using
— network analysis technigues. o
CO6 | Developing o husiness plan using operations research 1ools for a hypothetical
coripany

o Ij‘sz[
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CO-PO Mapping

pot] pa2] pos| pod| pos| pos| ror| pos] Pos| roin] Pontl Ponafrser | rsoz| psos
col ~3 2 o ' 3
2 3 2 Bl | | i § 3 I
CO3 2 2 D > ] 2 2
COd 2 3 T -3 B ] T 3 [
cos | 2 2 1 3
0 X [ ] i i g T 1 I

3: Highest Correlated, 2 Medium Comrelated, |: Lowest Comelsted
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MBA

Course Code < FIMG-203

Course Name ¢ FINANCIAL MANAGEMENT

Semester 13

[.- Lecture T — Tutorial P — Practical C — Credit

Course Objectives
Fo o anadyze the health of a compmy through their mnual reports.,
2. Tounderstand wha an nsset is worth and what determines thm value.

3. To'understand the vanous important nancisl decision in an orgunization,

Course Contents

UNIT | DETAILS (LECTURES

| ]

Introduction [ 3
Naoture. Objectives. Noture, Scope and  Concepts of  Finaneial
manogement  Financial  Muanoger - Functions, Role, Types of
F indmiaﬂ ikd..i-;inna Risk P-:ﬂum Frime u-mrh. l'm 'I'in.mq.i.ﬂ I}m.Lt.im

2 { ast uf{apltnl (1]
Busic Viluwon Models-Debt. Eguity, Preferentidl Shares, Retained
Enmings.
Capital Structure
Concept of Leverage and its Imppet on the Valuation of Firm.
Theores. of Capital Structure- Net Income Approach. Operating
fheome Approach. Miller - Modigliant Approach. Determinants of
Capitnl ﬁlru.:tr,_l}'_u_ |

i Investmont Decisinng 1 8
Capitnl Budgeting: Techniques of Capital Budgeting Decisions.
Capital Budgeting under Risk and Uneengimy, Feonomie Life,

| Analysis of Real- Life Capital Budpeting Devisivns,

4 Dividend Decisions 12
Dividend and its Form. Theories of Dividend Policy and their
tmpact onthe Valye of o im, Determinomts of Dividend Policy.
Working Capital Management
Meaning and Concepts ol Working Cupital. Estimating Working

Capital - Requirements. Management of  Cash Reccivables - and

| | Inventory |

3 Corporate Restructuring [ 10
Marger and Acyuisions -Tupes, Sources of Tokeover Cains,
Valuation and Finonemg of Acquisitions, Analyvsis of some Cuse
Stiadies and Project Assignment.

Total =

34 |

Approved us per [ Agenda No- pof ™




Shri Guru Ram Rai University

Department of Management

Text Books:

I'B1. Van Home Jomes C;

20008,

I'B2. Brearly, RA. and Myers S.C.

PR3, Prassans Chandra: Financial Mansgement. MeGraw Hill

Reference Books:

RIBT. Pandey, LM: Fmancud Management. 9th Ed. Vikis Publishong.

RE2. Khum and Jain: Financial Mamagement. MeGraw L],

RB3, Fnancil Decision Miking: Concepls and Coses, John ) Hariipton ISAN-13: 978-

(133152500

Course Outcomes (COs)

Finameial Management and Policy. Prentice Hall of Indin. 1 2th 1

1Con
I

|co2_ |

Outlining the besics of Tineneinl management in business particularly the time
vl of migney und the risk return famework.

| Displaying the coneent of cost of capital for the various sources ol capital,

CO3

|
CO4

; COS | Highlighting the strategies of ¢orporite restructuring available 1o a ) firm.

CO6

Appraising the theories of capital structure and levernge and I:.-urmng techniques
to optimize them.

Lxumining the theoties detining dividend ipolicies in o Am and understand the
| impartnnce of working capital management in mannging the current asscts,

| Developing an optimal capital structure for a hy p_uthn{.nI company

CO-PO Mapping

. Pnneiples of Corporate finance. MeCraw Hilloth Edition,

Coure] POL| PO2] PO3| ros| PO3| Pos] PoT] ros o] ron] ro1z] psol| rsoz| psos
i 3 Z 3 3 3
02 ] i I i r 1
CO3j 3 3 i ] 2 2 1 2
CO4 1 1 2 3 [ 2
05 3 1 3 3 3
COb 2 | 3 3 2 1
3 Highest Correluted, 2: Medium Correlated, 1: Lowest Correlated
/ 0
V 4 'y;‘f{’f Pt 35 1" 2
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Shri Gury Ram Rai University Department of Management

MBA

Course Code  : MKMG-204

Semester 32 _
L Lr|r C
JEEE
L= Lecwre T — Tutorial P Practical C — Criedit
Course Objectives
. I To help the students to understand the conceptunl frimework of markéting management.

2. Toexpose the participants 1o the vanous décisions the marketing managers in India are

reguited w ke under variaus eovironmental condinons.

Couse Contents

| UNIT | DETAILS | LECTURES |
I Introduction 1
Marketing éra, '!.'Im']uflim: Concepts, Marketing Mix and Marketing
Environment, Me caning and Dimensions of Markel, STP, Portfolio
anilysis, Im[mrlﬂ.m.:.- ol marketing in developing nations, extended
marketing mix
2 Consumer Behaviour ' 10
Meanmg  and  its  Imporance, Copsumer Buving  Behaviour,
Déterminants  of Copsumer  Behaviour, Midels  of  consumer
. hehaviour, Produet, Meaning, Role, Product Plimning und Process,
. Product Life Cyele, Brandimg.
1 Pricing n
Meaning, Role, Theory and Practice of Pricing. types of pricing and
its objectives, channel of distribution. role and abjectives, levels of
| channels, ungonventional ¢honnels. , B
4 Promution mix I
Advertising, rule snd objectives. publicity, sales promotion, personal
selling, IMC. specialty media, non- conventional  murketing
techniyues.
Serviees Murketing
Churactenstics. importance in Indian economy, Ivpes of services,
| | rale of prople componei

Total T

0 /L

|"'1 r -
Approved as per | Agenda No.- Wnul Mcﬂmg \A/ zy/
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Shri Guru Ram Rai University Department of Management

PR Rajan Suxens, Marketing Munagement, 3rd ed. Fatn MeGriw Pl New Delhi, 2009,

I'B2. Koter, Philip - Marketing Management: Analysis Plaming and Contral,

Reference Bonks:

RBL.Swnton W I - Fundamentals of Marketing.

RB2Z. Cumduf Still - Fundamentals of Marketing and Goam Cundift Rusenberg, L J - Marketing.
RE3. Riumaswami and Nama Kumir - Markeling Munagement.

Course Outcomes (COs)

CO1 | Commenting on the concepis ufnmrk'_u_ii

02 Dietermining the concepts of corsumer behavior and product,

CO3 | Integrnting the coneepts of pm.in;_ rd |.Imum:!-.

o4 ndmmndmg the role of advertising in the process of branding

COS | Analvzing the basics of services marketing and its scope.

CO6 | Developing an effective nmrl'wnng plan using the appropriote "ui.:rhum;.,
Stratepics

CO-PO Mapping

Cours | POL| PO2| PO3| PO4| POS| POs| POT| POX| PO3| POLI POLI] POIZPSOI | PSO2] PS03
:'m 3 . | | . . -

co 3 3 | 2 ! : | 3

(1] ] 2 2 2 2 2

o4 J 2 I . | I I 2 |
Cos 2 T 3 3
COu 2 ' I [ 2 2 3 x I 3
32 Mhghest Comelnted. 20 Medivm Correlated, 1: Lowest Correlated




Shri Guru Ram Rai University Department of Mapagement

MBA

Course Code : POMG-205

Course Name  : PRODUCTION AND OPERATIONS MANAGEMENT

Semester (Year :2

TP C
ST

L = Leature T Tutorid P— Practical C— Credit

Course Objectives
1. Tounderstand the various operational problems in the arenof Production.
2. To learn the various technigues availoble for discharging the responsibilities as operatlons

manmger.

Course Contents

UNIT | DETAILS L LECTURES

I Introduction 10
Meanmg,  definition &function of Production & Cperations,
Objectives of  Production Mansger. Production flow tvpes,
Munufacturing Systemis, Chullenges offered by vanious Svstems, JIT
&  lLeun Manufcturing.. Production, Planning &  Control,

| Forecusting.

2 Plant Location & Luyvout LU
Line Balaneing, B0, Schedulitp technigues [or Job Shop svstem,
Johndon™s Technifue. Plint Locativin Factors affecting plant
location & location analysis. Plam layodt. its lestures & types af
layout. Material  Handling. Capucity  and  Capacity  Design,

| Agercgaie Planning:
3 Product Dhesign & Development 8

The various technigues-Wark Study. Flow Process charts, SIMO
| ehan Calewlasion of Standard time,

4 Materials Managemeni 1]
Scope and  significance, Inventory Control Technigues. TOQ
Models.  e-procurement,  Maoterial  Requirement  Planning
Maintenance. its ubjectives and types, Total Productive Maintenance
(1PN, Plant Safety.

5 Quality Control & Inspection {1
Contiol Charts. Quality  Assurance. Quality  Circle, Concept of

FOM, Aceeptunde Sampling, 1SO-9000 & 13000, ERP, Six Sigmn |

& Kabzen,
Tl
- ' ff L, e 14
Approvid ok per i Agenda No.- yof ™ ﬂcqujﬂtumh '(.15 ( Qmﬂv
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Shri Guru Ram Rai University Department of Management

Text Books:

(31, Charry SN, Production and Operation Maonggement-Concepts  Methods and
Stratégy, PHI New Delhi2005.

B2 Bafl. ES. Maodern Production Management: John Willev, New York 1993,
B3, Garg. Afay-Production and Operations Managemeht, TMIELDell.
Reference Books:

RE|. Chise. B Richard, Shankar, R., Jucobs, AR, Aquilune, NJ <Operutions and Supply
Manngement ML Delin

RA2. Pummerselvam, R., Proguction and Operations Management. PHT.Delhi
RIB3 Aswathuppu, K. Production und Operations Mansgement. TMH.Delln

REB4. Madan, Pankaj: Production and Operation Management: New Delhi; Global Vision
ffublishing 2010,

Course Qutcomes (COs)

cO 1 Examining apphication ol | m:dﬁm&.nhﬂ_wnuph ol opertions muiigement ard |
| apply decision-suppurt wols 1o business decision miking. !
€02 | Determining application of knowledge of husiness. concepls and functions in an

integroted manner as well as develop aworeness about material handling
technigies.

O3 Expressing awareness about Product design and work .linuh

COd Implementing the concepls in Operations Management 1o solve business
processes and matenal manugement.

CO3 Associating upprotches Lo l.‘lpt.i'.l:l.l.li.lil'il.ﬂ performanee improvement. quality control
: and inspection,

CO6 | Developing an effective prmlus.th:-rn and operations plan for o hypothetical

COTTIINY

CO-PO Mapping
Cours | POI| PO2| PO POJ| POS rﬂ1 POT| PO PO -Fmr_{ POLI| POIZPSOL | PSOT PSOY
£ | | !
(4] } i 3
Cio2 ¥ 3 - 1 | : 3
Cod X i - i 3
Cid 1 1 2 i 3 ] 2
L% ] M I I [ ol T
COb | | | 2 3 2
3 Highest Correlated, 2: Medium Correlated. | Lowest Carrelated

/ A
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Shri Guru Ram Rai University Department of Management

MBA

Course Code BSRM-206

Course Name  : BUSINESS RESEARCH METHODS

T Semester 12

L= Lecture T — Tutorial P — Practical ' — Credin

Course Objectives

1. Toeguip the students with the basie understanding of the research methodology,

2, Toprovide an insipht into the spplication of modern onslytieal tools and wechmques for the
purpose of management decision — muking.

Course Contents

UNIT | DETAILS B LECTURES |

|

Introduction 8
Meaning und sigmticance of research in manngement, Cancepl
Nature, Scope. Need and Role of Business Research, Charactenistic
of Research, munagerinl value ol business research.

Heseurch Process 1
Fypes of research. the rescarch process. Rescarch Désign Process
andd tvpes of Resetreh Designs Festures of a good rescarch design,
Formulation of & Research Problem: Defining a Research Problem,
lechnigues mvolved o delining a problem. Methods of duto
collection, Selection of Appropriote methid of Dot Collectiorn,
Pitfalls in the use of Secondary dam

Measurcment and Scaling 1
Concepts and importance in business research. Types of scales,
atitwde enstremient,  rating  seales.  Qualittive  rescarch.
Questionpnire designing. Principles ol Desigriltig o Questionniire
ad Schedule, Charneteristics of a good questionniire. Limitations
ol Questionnaine, Reliphility, Validity of Questionmire.

Sumpling Design and Sampling Procedures {1
Concept of samipling, Importance of Samipling, Types of Sampling
Methisds, Sumpling and Non-Sampling  Errors, Sample Design,
Determinants of Sample Size. Steps in Deésigning the Sample.

Data Anunlysis und Presentuation 1t
Editmg. Coding. Tabulmion and Processing of Data, Hypothesis
lesting, Type | and Tvpe 11 Erors, Applications of 1- Test, £ Test,
- Test, Chi-squbre Test ard Analysis of Vasance (ANOVA), Repor
Writlhg: Tvpes of Research Repons, Guidelines for Writing a
Report. Report Format. Guidelines for evaluting i report.

{7.-—'* “ - o 401"

Approved as per ( Agenda No.- yof ™ ﬂchnml Mee w&@t’(‘ {" /



Shr Guru Ram Rai University Department of Management

Text Books:

TBI. Zikrhund: Business Research Methodi, Cengage Learning2011-12.

1B, Coaper and Schindler: Business Research Methods, Tata Me Graw Hilk2007.

I3, Malhotra and Dash; Marketing Research - An applicd orientation, Pearson éducation, 2010,
I'B4. Kothari: Research Methodology - Methods and Techniques. New Agelnternational.
Reference Books:

RB1. Satmders: Research Methods for Business: Pearson Educntion, 2010,

RBZ Bryman und Bell: Business Reseurch Methods Oxlord,

RH3IR. Pannerselvam - Rescarch Methodology - Prentice Hall of Thdia, New Dellu, -2004.

Course Outcomes (COs)

€01 Highlighting the basic concepts of research, meaning and its significance.
Q02 Determinmy different data collection methods and processing of dutis.
CO3  Gathering how o 1I|.\ velop Guestiannoire.
CO4  Fxecuting the sampling teehnigues J_.yﬂ]_::am;‘bllﬂk design.
COS | Implementing data imterprétation and writing varions types of report.
06 | Creating a guestionnuire and deriving effective results for n Ivpotherical research
- objective

CO-PO Mapping

Conrse| m;%m_m_ pos! pos| POT] pok| POU] PO POLL] POI2] PSOL PSO2| ISOS!
COl | I | !
ol _' 3 | 2|

i3 3 > [ 2 £ P 2
oy 2 2 2 2 2
O 3 ? | a I ]

COH i 2 I 2 3 2 |

3: Mighest Correlated. 2: Medinm Correlated. 10 Lowest Correlated
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Shirt Guru Ram Rai University

Department of Management

MBA
Course Code + HRMG-207
Course Name  : HUMAN RESOURCE MANAGEMENT
Semester: 2
TP C
3 - - 3
[i= Lecre T — Tuwwomal P — Practical € — Credin

Course Objectives

1. To helpthe studems o dévelop un understariding of the concept & techniques of ¢ssentil

funetions of human resource management.

2. The conrse will nse and focus on Indian expenences. approaches and cases.

Course Contents
UNIT 1 DETAILS LECTURES |
I - Fundamentals of Human Resource Management 8 '
o) Evolution of HRM (by Objectives and Function of HRM (¢}
Striecture of HR Department (d) Role and Responsibilitics of HR
Munager (e) Relevapee of FIRM () FIRM in Global environment
() Strategic HRM.
2 - Staffing the Organization 12 |
lalob Analvsis: Job Description and Job Specilication.
(b)Humnn Resource Planning (o) Recruitment and Selection: Source |
of Reerultment, Stages  in Selection  Process (d) Emploves
. Onentation  and Placement (e} Role of HR  department m |
Crmentition.
Developing the Emplovees
(a) Training concepl. Needs., Training Methods, (b) Develiping
Fifective Training Programmes (e} Executive Development methods
() Evaluating training end Development effectiveness (e) Crpss-
cultural raming &development. |
3 Fstablishing Reward and Pay Plans 10
(o) Job  evaluation; (b) Intrinsic ve  extrinsic  rewards, (¢}
Compensation administration — Concept & components, Factors
affecting Compensation (d Concept o Wages. Wase Boards: Wage
policy (¢ Incentives und Benefis.
Maintaining High Performance
() Performance Managenment Svstems (b) The Appraisil Process(c)
Criterid for Performance Appraisal (d) Benefits of Performance
Appraisal (e) Appraisal Methods m [hstortions in performiance
apprinsal. f p i
] L

|
Approved as per [Agenda MNo.- jof ™ Wil Meetifip ""L’“f;
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Shri Guru Ram Rai University Department of Management

4 Labour Relations and Colleetive Bargaining 8
ta) Concept and Significance of Industral Relations, (b Collective
Bargaimmg-Concept. Types und Procedure (¢) Gnieviinee  reasons
and redressil Process,

5 inter Mobility and Sepuration 10
{a) Promotion- Purpose. Principles and  Tyvpes: (b Transfer:
Reasons,  Prinaiples and  Tvpes; (¢) Emplovee Diseipline —
| Separation. Luy-O4T, Resignition. Dismizsal. Retrenehment,
Total 48 |
Text Books:

THE. Dessler. Gray. and Biju Varkkey. MHumun Resource Management, Hith ed. Pearson
Eduocation, New Delhi, 2009 Human Resoutee and Persotnel Management, Aswathappa K. Tht
MeGiraw Hill.

TH2. Human Resource Manngement, Jest and Cases, Rab VSP. Excel Books,

Reference Books:
RB1. Humin Resource Management, CGary Dessler, Pearson Education.

RE2.Humun Resource Management, David A, DeCenzo, Stephen 1*. Robbins, Wiley

Course Qutecomes (COs)

ool Riluting he concepts of manuging Muman Resources in an organisation & |

. identify effective Human Resource prctices in orzaniztion, ‘
CO2 | Fxamining the importance md diflerent methods of human resource - planning.

| stufting. tmining and developing the emplovees.

U003 | Decomitructing perlormunce dppraisul and ifs various stnges.

€04 | Appraising the concepts of lubour relations and colleetive burgaining.

LCOS | Implementing methids of inter mobiliy and separation.

(CO® | Devising an efMicient human resource plan Tor a hypothetical company

.' CO-PO Muapping

Course | POI| PO2| PO3| Pod| Pos| Pos| PO | POX| Poa]| POlD POI| POIZPSOL | PSO2| PSOS
T 5 i - AL Pl = 2

:::::; 3 ] 1] 2 2 ': ] I
(03 V a - | i " |
CiOu 3 2 2 I 2 2 ] 2
coOs | 3 3 3 2 | 2 T
[ BT | prJ i 2 i 2 -+ |

3 Highest Correlited. 2: Medium Correluted., |- Lowest Correlaned
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Shri Guru Ram Rai University

Department of Management

MBA

\Course Code : SOPJ-208

(Course Name : SOCIAL PROJECT

Semester 32

Fach student shadl undertuke a Social Project at the end of second semester. Marks shall be awarded
by intemal examiner and will be added for the determination of grades.

Course Outcomes (COs)

, {E} o EjnJu:rhlun-.‘I-i-nE all the busic concepls of monngement in society.

niigisiigliplinliesiiolinialiiiuipie

€02 | Developing an understanding of the way social organisations work.

CO3 | Developmg an ability 1o implement learnings to problems o social nrganisu:[imn.

CO-PO Mapping

Course | PO1POZ [PO3 [PO4 | POS| PO6POT | POS| POY] POLOPSOL [PSO2 PSO3
o1 | 3 1
. coz] 3 | 2 2
co3| 3 1 2

5: Highest Correlated, 20 Mediom Correluted, 1 Lowest Comelated

Approved as per ( Agendn No- 1 of ™ Ag




Shri Guru Ram Rai University

Department of Management

THIRD SEMESTER- MBA

Course Code @ PRMG-301

Course Nume : PROMECT MANAGEMENT

Semester @ 3

L = Lecre I'— Tuworia!l PF— Practeal C — Credit

Course Objectives

[

5

To help students 1o acquire conceptisal knowledge ol the project manhigemént tools wnd

techniques and
To impar practical skills for decision making.

Course Contents

UNIT | DETAILS LECTURES
| Introduction 9
DPefimitioms,  Classifieation, Project nsk, Scope. Conceprs  and
Chuoracteristics of Project, Imponance of Project Managetnent.
Project manigement-delinitions. overview, Project plan,
_ Praject numagement life eveles and uncertaimty, Project Planning,
2 Project Organization b
Project Orgamizanion: Various Forms of Project  Orgonizmtions,
Project Organization Charting, Orgamztion Human Resorees, The
. Project Muntger, The Project Team. Project Team Pitfalls.,
3 Project Financing (N
Froject Fimuneing. Project Cost Estimation, Sources of  Finanve
_ Contract Management, Tvpes of Confracis. -
+ Project Implementation and Monitoring 15
Praject Resource Reguirements, Type ol Resources, Men, Materials.
Finanee, Multl project Resources scheduling: Resourees Allocation
method, Project Monitoring and comirol.
Project network  Techngues (PURT und CPM). Plasning for
Monitorimg  dnd  evalugiion.  Project  Management  Informution
‘ System. Project Scheduling- Time Constrained  and  Resource
Constroined Scheduling. Project Audits.
- L ,
5 Project Direction aad Control 10
Project Divection, Tvpes of Project Tertninution, Project in Troible, ‘
Termination Strategies, Evalustion of Terminition Possibilities,
lerminglion Procedures, -
Total R

é

Approved av per | Agehida No.- ) of ™ Acic
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Shri Guru Ram Rai Universiny Department of Management

Text Books:

B, Project Management-for 2141 contury-Heenct Lieniz. Kathyn-Pearson Academic Press
RS
TBZ. Project Manavemient-Dénislol,

Heferenee Baoks:
RB{. Project Management-David 1 Cleland-MeGraw Hill International Edition. 19496,
RBZ Project Managemen-Gopalukrishrun- MeMillian India Lid.
RB3. Project Mutingement-Harry-Maylor-Pearson Publication,

Course Outcomes (COs)

CO.1 | Bxaniining the basics of project munugement, project planning and imporiance.
CO2 | Outlining the organization of human resources in u project.

{?03 Summanzing the concepis of project finuneing und soutves of finance, |
CO4 | Implementing the various project nerwork Wehniques (PERT. CPM & |
Scheduling).

COS | Assensing the project controlling and different problems in projecss
CO6 | Developing hest practices 1o be foliowed for project mansgement in the |
campany

CO-PO Mapping

t‘;:}r:n'P?I Emlrjm PO4| POS| POG PO7] POST POIPOL0 POTT [POIZ [PSO1] PSO2 | PSO3|
: : |

co2 | 2 2 2 2 11 2 : 2

CO3 | 7 |1 2 i 2 2 r
CO3 | 2 2] 2 [ 2 TR =" 3

cos| 2 [ 3 [ 2 ] 2 |
C06 i 2 2 EEREN |

3: Highest Corrclawed. 2: Medium Correlited, §: Lowest Correlated
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Shri Guru Ram Rai University

Department of Management

MBA

Course Code  : INBS-302

Course Name  : INTERNATIONAL BUSINESS

Semester 3

— | gT[P] €
T3 |

l. - Leecture T'— Tutorial P— Practical C — Credin

Course Objectives

il

Course Contents

o enable the students (o learn nature. scope and structure of Inernational Business,

Vo understand the influence ol vardbus environmental factors on internationdl business

operalions,

UNIT

DETAILS

LECTURES

Introduction

An Overview. [vpes of Intemationsl Business- The External
Environment. The Feonomic  Emvironment.  The  Palitical
Environment, Legal Envirofment, Human Cullure Envitonment,
Inthuetics on [rnq.l:.. ].Ii'ln’.ﬂl_ﬂll.!lll ail Trade Potterns,

lnmmﬂlmnnl Trade Cunmpts
Recemt World Trade and Foreign Investment Trends, Balance of
Payments Accounts and the Dollar Deticir, Concept and significance
of halance of pavments oecount: Current und  capital  account
compimens and sccoutiting svstem: Bilmnee of pavment deficits and |
correction policies, Macrocconomic Manugement  Theorles and

Institutions, Approoches (o International Business,

({13

b

- LINCTAD. Internatioaol commodity trading and sereemiernts.

Waorld Financial Environment

Cross-National Cooperation and Agreements, Tarif) and Non-Tardft
Barriers,  WTO,  Regionnl  Blodks,  Intemationnl  Matketing
Decisions- Mode of Entry, Mirketing Mix Decision for Intermational
Busmess. WO and Developing Countries. IMF. World Bank.

10

Glolal € ompetitiveness

Export Manngement, Licensing Joint Venture Technology wwd
Cilobal Competition. Quality Control and Pre-Shipment Inspection,
Role of Cleanng and Forwarding Agems. Shipment of Export
Carga, Excise and Customer Clearance. Shipping Svstem and
Freight Structire.

Flpm-"l and Im;:uri Documentation
Export  [nvemtives, Export  Promotion  Schemes  with  Special

Reference to Indin. Challenges in_ Interngtional Business, hm_g't_

1]

11

Approved as per (Agendo No- jof
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Shri Guru Ram Rai University

Department of Management

'l'minnLT Cl_‘IIII'ITJ'H-T'Iii:‘.i- Fopology  of EIC’s. i
Foreign Exchange Regulations and Formalitics. Bank Documents.
Letter of Credit. Role and Schemes of BECGC and Commercial
| inks.

Structure,  Process,

| Fotul

Teat Books:

I81. Justin, Paul and Rawmck Kapoor. International Business; 2*%ed .. Prentice-Hall of
Indha Ltd.. 2012,
T2, Inerimtional Business, Rukesh Mohan Joshi, Oxfird University Press,

B3, Intermational Business. Fhud Menipaz Amit Menipaz. Sage publication.
Reference Books:
RB). Intermations! Business by Dre, Vimal Jaiswal -Himalava PublishingHouse,

RBZ. International Business Eovironmient, Bhalla V.. <t Anmal ).

Course Outcomes (COs)

<01

pecyrETr=Iei

| Summurizing the cancepts und Fn.lm:: affecting internationalization process.

o2 Highlighting the wends in oversess markets  international  agrecments.
international trude and investment

03 Imegrating economics, geo-politics, lewnl and culturgl dimensions necessin for
multi-national operations. S

CO4 | Associntng the locel and global perspective towards international business und
miernitional operations af domestic busingss.

C0s Cateparizing the different documents uquln:d in mlmullmnul business.

CO6 | Developing a plan for effective interndtionalization of the business

CO-PO Mapping

C:ﬂi;...'ml pozl PO3| POG POS| POBL PO?| POS] POOPOI0 POTT POI12 [PSO1L] PSO2| PSOS
o1 | 2 | 2 i [ ]
COZ [ 5 | | | i 3 p] =2 )

CO3 | 2 I 2 |PF1 2 2
co4 | 2 | 2 2 | 2 ]

CO5 | ] 2 | ]

€06 7 00 il Tl [ 2 ] 2| 1 1
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MBA

Course Code  : IRLL-303 (1)
Course Name  : INDUSTRIAL RELATIONS AND LABOUR LAWS

|
u;-_i;q[
-

e

5

L - Leciure | Tutonal P Prucheal € — Credit
Course Objectives

|, To help the studenis o develop an understanding of the conceprs of ndustnal relations.

2. To give wdeep insight about the various provisions of industrial laws,

b

Fhe course will use and foows on Indisn experiences, approaches and cases,

Course Contents

CUNIT | DETAILS | LECTURES
K Introduction N
Concept and  Determainunts of Industrial - Relations,  Industriad
Relations wm  Indin, Manoging IR Changes. 1R: Wellore und
Productivity. Technology and TR, Effective Commiunication Svstems
and IR Mansgement. Indian Culture snd [R. Three patties 1o IR and
! rale ol govi.
2 Labour Administration and Trade Unions | 2 '
ILC and Indian Constitutiona]  Provisions 10 Relation 10 Labor
Admimstration - Central Mochinery of Labor Administration -
Labor Admimistration ar the Stuie, District and Loeal Lovels. Trpact
of Roval Commission on IR, Trade Unions- Origin and growth of
unjons after independence, umions in the erg of Liberalization,
Purpese. Functions and Structure of Trade Unions. fumetions anid
mle -af Trsde Unjons m collective burgaining: Problems of Trade
Linions. Trode Union. Legislation. Trade Union Act 1924, Socinl
I Responsibility of Trade Unionis, Trude Uniion Movemeny in Indii.

3 Grievance Redressal Machinery 1
Consulttive Bodies (Bipartite, Tripartite) and IR Strutegics. Worker
Pevelopment and Worker panicipation in management (WPM),
Auntrition- ixsues and Challetiges. Disciplinary Action: Puirposes ahd
Procediires, Concilintion,  Arhitration,  Adjudication, Collective
Bargaining (Perspective.  Barsmning: Stucture,  Procedure  and
Michimery for Collective Bargaining). The Bargining Process -
Strenpths and Skiflls. Industrinl Disputes: Faoiors, Forms: [ nnds.

Prevepmon amd  Seiitement. Role of Siote and Cenurnl  Labour
| Admimstration. Steikes avid [aickonts~ be Todustiinl Fiaiplovidicig 1] '\/\//
Fi¥
o

;/)':m ing. Dated
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|Standing Orcders) Act. 1946, The Industeial Dispates Act, 1947,
Contemporany Trends and Future of Industnial Relatons in India
= Labour Laws (0
Introduction and Developnient of Laboor Law in Indi, Need for
Labour Legislation, Indign Constitution and labour regulations- 1.0
and Labour Legislations. - o
5 Welfare Measures and Social Security Measures 12
Factories  Act 1948, Minimum  Wages Act, 1998 atid recemt
dmendments, Payment of Wages Act 1936 Payment of Bonus Act
1965, . The Equal Remuneration Act 1976 Child [Labour
{Prolibition and Regulation Acr, 1986, The Contract Labour
(Hegulmon and Abolition Act. 1970, (Oaly lmportant Provisions of
the Acth Emplovment Standing Ordeérs (Principles of Natural
Justice), 1946, Social Security Measures- The Employees Provident |
|lunds and Miscellaneous Provisions Act, 1952, The Employees’ |
State Insumunce Act. 948, Paymeni of Greauity Acl 1972,
Muaternity. Benehit Acw 1961, Workmen s Compensation Act, 1923,
[Only  Tmportant Provisions of' the Act), Apprentices  Act-Law
relating w Apprentices Act of 1961 (Only Impontant Provisions of
the At
Total 48 |

Text Buoks:

1B, Industrial Relations: Theory and Practive. Paul Edwards, Wiles 2003,

[B2. Specification of Industrial Relanon & Labouwr Laws (6th Editian ), 8.C. Srivastava, Vikes
Publieation Howse.

Reference Books:

RBI. Indusinal Relation &lLabour Laws. ArunMunuppi. Tuta MeGraw-Hill.

RA2. C.S VenkotdRutnsm- Industrinl Relations (Oxfiord Pub,.2008).

Course Qutcomes (COs)

CO1 | Highlighting the concept of Industrial Relations and their role in :twidinﬂ
indistnal unrest and mmintaining industrial peace. |

€02 | Deconstructing the concept of Treade Unions, their origin and growth pre and post-
| independence. and the related tools and funétions,
LCO3 | Assessing the concepl of Grievance Redressal Machiners In India,
LCO4 | Appraising the Labour Legistution and Labour Laws in India .
LCOS5 | Hlustrting the different wellire mensures and Acis supporting i1
(CO6 | Devising an effective industrial relations peliecy of 4 company B ‘

V ;i S0

Approved as per (Agenda No.- " Academic WIEL'LL,. Dated L.l.l
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CO-PO Mapping

:
2

[Course | POI| PO2| POJ] POJ[ POS] POS[ POT] POS] PORPOID POLT [POIZ PSOI[PS
Ol 3 '

L%}

02

2 i ] t

| Bed

O3

o4 1 2 2

Y T )

LA

COs5 I 3 5

4
r
¥
]
1]
| | (e | e | G| dad

CO6 [ [ 2 i

P
i

31 Highest Comelated. 2: Medium Correlated, 1 Lowest Comrelated

7 by

31
Approved as per (t Agendn No.- yof ™ ,Hudﬂmiw:&lilm. Dated ..___.__\‘“ ¥}/
A < 4t




Shri Guru Ram Rai University Department of Management

MBA

Course Code = IDYP-303 (112)

Course Name INDUSTRIAL PSYCHOLOGY

Semester @ 3

. = Teeture T — Tooriad — PFractieal C — Credin
Course Objectives

[0 Tor Helpy thie students get deep Insights iie concepts of Tndusirial Psvehology.
. L The course will use and focus on Indian experiences. approsches and cases,

Course Contents

1 Introduction 8 ‘
Nature, Scope and Problems of Industrial Psychology, Development
mnd  Importance of Industrinl and  Organizational  Psychology.
Industnalization  in Indiae  Individual  Difterence and  their
Evoluation, Role of [Heredny ond Eovironment. Organizationa)
Attitude Psychological Testing: Utility. Relinbility and Validity. |
The Role of the Psyehologist in Inﬂuutn in
Occupatiomal Psychology: Swdy of Behavior in work situmion and ‘
- application of Psychological principles 1w problems of selection,
Macement, Couseling and Tesinitg. Design of work environmients:
Hunutn enginecrihg and physical etviropment techniques of job
.' analysis. Soctal Environment-Giroup Dynamic in Industry. Personal
Psychology: selection Tmining. Placement, Promotion. Counseling, ‘

[ ¥ ]

Job Motivations, Metivation & work behavior, (Theory X und Y,
McClelland's. Need Theory. Herzberg's Twe Factor  [Theory,
‘ Cultural Differences in Motivation Job Satisfaction.
Indusirial Behaviour ' 8
Introduction and Implications of Motivation. Perception, Lenming.
Leadership, Personality and Attitude in Organisiions,  Consumir |
Behaviour: Study of Consumer Prefirence, Effect of Advertising, ‘

w..

Leadérship. [ndustrial Movidle. The Nature and Scope of Engineering

. | Pavchology, its Application to Industry.
4 Industrial Efficiency 12
Efficiency ot Wark: the concepr of efficieney. The Wark Curve, iy
Charactenistics. Work Methods; Todrs of Work, Nature of Work,

Fatigue and Boredpm. Rest Pouses, Stiess Management and Well-

Heing at Work, Personul Factors: Age Abilities, Interest, |
| Sl viNNRD Ve
Lot
7
Approved as per (Agendn No.- ) of ™ Academic U%m Duh:d W
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3 | Grievances und  Grievance handling  Procedure:  Industrial 1
Disputes: Courses, Strikes and Lockowts, Industnal Relations
Machinery Bi-Parfite and Tr-Partiie Agreement. Labour Coores gnd
Industrial  Tribunals, Code of  Discipline.  Swnding  Order.
- Union/Matisgement Relations,

 Total

Texi Books:
IB1. Industivil Psychology, Asha Rani, Centrim Press,

TR2, Industrial Psvehology. R, Jayprakash Redds, APH Publishing Com,

Reference Books:

REBI. Industrial Psvellogy, Alison Thomas Cottinghin, Runddm House Publishers.
RBZ Tittin, J amd MeCuormtic E). Industrial Psvehology. (Prentice Hall), 6th Edn., 1975,
RB3. MeCommic E.J.: Humun Factors Engineering and Design (MeGraw Fill), $th Edn., 1976

Course Quteomes (COs)
o1 E.wmifnlng. findumental theary and -l]!."‘ﬂ..|{lilﬂ'li:[ll of industrial psychology. |
co2 Apprecining the role of paychologist in industry and dev elop ability for solvi ing

prublems involving employee - industry relationship.

-

i.msl

Assessing the industrial behaviour and its implications for the inudietry

|

CO4 | Summarizing the concept of idustrial efficiency and relisted Factors.
Cos

affecting iL
Coo

Dcn:mrmmh the caneept of working environment in industry and the Faciors

Creating a master plan for effective psv dml::ruml management of employees in
thie company

CO-PO Mapping

° “ourse | PO1] PO2] POI[ POA] POS] POR] POT[ POS] POSFOLD [FOLI [POI2 [PSO1] PS03 PS03
Col | 3 A2
coz | | 1|2 T ] 3 3
03 il 22 2 oL 2
cod | 3 2 | 2 T I
cos | - [ 3 2 | 3
€06 | 3 | 3 3 2

3: thghest Correlated. 2: Medium Correluted, 1: Lowest Correldted
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|+

_UNIT [ DETAILS

1

MBA
Course Code  : OSHR-303 (H3)
Course Nume  ; ORGANISATION STRUCTURE AND HUMAN RESOURCE
DEVELOPMENT
Semester: 3
T T T
301 & 4

L - Lecture T — Tutonal P — Peactical € — Credin

Course Objectives

To lielp thee students 1o develop an uderstunding of the concept of organiaional strucire.

To develop an understinding o the concepl & technigques of essentidl functions ﬂl‘hunmn

eSO mandeemernt,

Pne course will use and focus on Indian expenences. approgches and coses.

Course Contents

LECTURES

Organisation Structure
Meaning, Types and Designing, Kinds of Cyganizationnl Structuse,
Urganizational Design mnd Strategy in Changing Global Framework.
| Human  Resource Planning  Approaches 1 Human  Resource
Dimensions of Humon Resource Planmng. Benefits of Human
Resisutee Planning. Mroblema/Barriérs ) Human Resourée Plonning.
| Method af HIRP and manpower forecasting,. '

(]

1

Concept of Organizational Structure

Chrgnnizationn| Culture. Efficiency and Fifectiveness, Approsches of

Orgonrzanonad Bffectiveness, ‘Orgonizational  Elfeetiveness and
Technology. Organizational Change Tarpets of Cliange, Planned ind
Uiplanned Change, Stimadlating Factors for Organizational Change,
Resistance 1o Organizationn! Change, Lewin's Foree Field Theory
of Change. Evolutionary and Revolutionary Change in Oruanization
Munuging Changes: Action Researche Dhagnosing the Oreanization,
Concept of Total  Quality Munagement, Developments  in
Revolutwmnry Chahpe Re-Engineering, Reéstruéturing,

i

Concept of Organisational Development

History of Organisation Development, Values, Assumptions and
Beliets i L1, Orgamzationn]  Transtormaton  Birth,  Growth,
Decline und Death, Institutional Theory of Organizational Growth,
Cikeiner’s model of Organizationa) Growth, 0.1

Technigues to deal with Resintance to Change. 0.0 Techniques 1o
promote Change; (LD intervention: Human Process Interventions,
Structure and Technological  Imterventions  and Stratezy
Interventions — Sensiivity Trmning -~ Survey Feedbuck. Procdss

T

Fi
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Consultation — Team Bulding - Inter- Group ﬂr:h:[upmt:lll-‘

Innovations ~ Leaming Orgamisations

- Career plunning & Carcer Dﬂelupmuul

Concept. Succession  planming, Curéer pathing and dual cateer
path. Evolution and Coneept of HRD, HRD climaie, Eveluation
frme work: collecting, duw for evalustion and its element. HRD

Matrin, HRD Function. HRD Process and HRD practices. Role of |

line Manogers and supervisors i HRD.

1

lﬁ;

Organizational Culture and HRD
Work foree diversity and HRD, Labor Market chinges, Equal
Employment  Opportunity. odapting  demographic changes  and

| gender 1ssues

_Tatal

Text Books:
I'B1. Organization Development, Veet Vohra Dotling & Kindersley,

TB2. Managing Change in Organization. NilamunSengupta,
B3, Planning and Managing Human Resources (2nd Editiony, William 2. Rothwell & 11 C.

kazamas. Humun Resource Development Press Ine.
Reference Books:

RBI. Wendell L. French Cecil H. Bell. Jr.: Organisational Development. MeGraw-Hill, 6/e. 2005,

RBZ. Human Resource Planning. James W_ Walker, MeGrave-I1il1, 1980

Course Outcomes (COs):
CO 1| Outlining the basic concepts of organisation structure and the related clements. |
CO2 | Summanzing the coneepts related 1o changes in arganisalion structure.
CO3 | Deconstructing the concept of orpanisationa] development and the techmigues o
manage chinges
o4 [elermining the process of ciireer plunnm;.: aned human resource development. |
€05 | Exconting the process to adapt to changes in the organisution.
€06 |1y pothesizing an efficient plun for human resouree development in the company
CO-PO Mappin
Eg:::m PO1| PO2L POI| POY| POS| POS| PO7| POB| POSIPOIO POLT POIZ [PSOT] PS0Z] PS03
3 I i1
co2 ) 2 1 1 2 = 2 2
CO3 2 ki 2 a |
o4 | 2 ! 2 2
COS 2 2 1 Il 2
COn I 2 P p 2 -
31 Highest Correlated. 22 Medium Correlined. 1: Lowest Correlnted
(/C S ¢
/ 1"/‘/
(- @ —
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MBA

Cuurse Code : PRMG-303 (H4)

Course Name : PEFORMANCE MANAGEMENT

Semester : 3

=l
—
i |

e

L-Lecture T — Tworial P — Practical C — Credit

Course Objectives

L. To familianze students abour concepts of performance and compiensation management,

-+

Touse these coreepts to fuce the challenges ol atiricting. retiining and motivating

emiplovees W high performance

Course Contents

NIT

DETAILS

=

LECTURES |

Introduction

Performance Management: Scope and Significanve. Performance
munagement. process —  Performance Planning —  Performanice
Appraisal -Performance. Memoring - Performunce  Management
Strategie Planning. Counselors- Client Relutionship. Understunding
Client’s Behovior.  Developing and  termination s Counseling
Relationship and Follow Up. Assessing Client’s Problem. Special
Problems  in Counseling. Counselor’s  Auiudes.  Skills  of
Counseling.  Cownscling  Sumtegies Counseling  Stmlepies.
Counseling Therapies- Insight Origiied Therapy,

]

Behavior Therapy and Group Theory

Communication snd Persuasion. Communication  Strategies and
Referenee Grroup and their Role in Understanding Client’s Problem,
Motivation and Inventive Requirement of Produictivity. Role of
Counseling i Understonding of Low  Productivity: of  Indian
Waorkers. Need of Counseling Cell in the Organization. Application
of Counseling 1w Organizational Situntions with . focus on
Performance Counseling.

Developing a Performance Muanagement Culture

Dbjectives of o Performance 'Management System (PMS). Role of
Ihe Line Manager in suceessful PMSs. Motivational benefits of a
| PMS, The Ten “Performunce Commandmonis’. Dialogue between
eich Manager and  histher emplovee. Expeetations about  the
requirements of the job Feedbsck on performunce. Timely treatment

| ol the first three components of the D E F T mdel, J-'mp!uT
8é

L
¢/

)
1

12

Approved as per (Agendn Ne.- ) of ™ Acade /l,f']i-‘ﬂi“}'— Dated
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| develupment.

Linking performance and Pay Across an Organization

Reward Systems: Complexity of poy for performance, Rewarding
beluviors and actueverment, Decisions on “weighting” of rewurd
criteri,  Copsistendy and Fuimess of reward. Critical Success
Factors, Role of top management, Integration of PMS  with
Organization  svstems,  Participative  dilogue.  Quality  Feedback

skills. Best practice conching and traiming. Repuolar recogniton of

pood performunce- significance & methods. Persomil development

| stratisgies.

h

Current Developments and Emerging lssues in Performance
Munagement

Application of value-based manngement approaches 1o perfonmance
management. Modern performance measuremenm frameworks: Six
Sigma: Pertormance Prism. Foreed ranking Balanced Score Curid.
Contemporary issues in pecformance management. Studyving the
impaet of change in organization’s structure, culure and strategy on
the adoption of new performance mensurement methods  and
technigues. Methods of PMS- Apprasal,  Commusication and
Interview,  Performance feedback  and  counseling.  Talent
Muigemenl.

Total

Text Books:

IBI. Counschng Skills for Managers, KavitaSingh, PEHI Lenrning Pot, Ltd. 2007,

TH2. Basic Counseling SKills, Richard Nelson Jones, SAGE 2002,
IBX. Performance Meanagement, Robert L. Cards. M. E. Shurpe, 2003,

Reference Books:

RBI. Performance Management and Appraidul Svitems. T V Rao, SAGE. 2004,

RB2 Tance A Berger amd Dorothy (2007). The Talent Manogensen Hand Book. Taa Me-Graw

Il

Jee/

o

5T||
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Course Quteomes (COs)

CO1 | Iighlighting why being an HR specialist it is important 1o understand the |
: cutieept of mmw..llmg anil its application.
€02 | Outlining what is group behaviour and how dnes it relate o productivity.
CO3 | Dewerminng the concept of Performance Managetient System and i1 |
. application,
CO4 | Analysing how increase in performange leads to increase in compensation,
COS | Assessing the corrent issues in and tools of Performance management. ‘
€06 Creating an innovative performance management plan for the cotupany
CO-PO Mapping
F('::r:e PO1| PO2| PO3| PO4| POS| PO6| FOT] POS] POYPOIN [POLL [POI12 [PSOI [PSO2 [PSO3
3 R |
02 ! 2 3 I | 2 |
COY | 2 2 2| 2
COd 3 0 2 : 3 [ 1
COs | 3 | 2 I |1 2
CO I 1 | 2 = 3 =30 (|

3t Highest Comelated. 2: Mediom Correlnted. 12 Lowest Correluted

/—-w’"

”?W/

i“l.
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MBA

Course Code  : BRMG-304 (M)

Course Name : BRAND AND RETAIL MANAGEMENT

Semester 2 3

| - Lecture | Futorinl P — Practien! C — Credit

Course Objectives

1.

bd

-

o understand the concept 01 brand and brand management and the strategies relate 1o it

To huve students develop marketing competencies in retailing and retail consulling.

Io prepare students for positions inthe retadl settor or positions in the retail divisions of

consulting companies,

Course Contenis

UNIT | DPETAILS LECTURES |
I - Brand und Brand Management 1
Concept. elemenmy and Importahce, coneept and manngement of
brand equity. brand lovalty, bramd awareness, pereeived quality of
L | hends
2 Brand associations R
| Positioning  decisions  of hrands,  messurements  of  beind
L associations, selecting. ereating and maintiining associntions,
3 Brand Strategy 8
Overview. elements of hrand strategy, types of branding Stratepies,
. brand extensions.
I d | Retail Management 12
Introduition to Retdiling. Definition, Characteristics. Evolution of
Retaiting in lndia, Retailing in Indin, Emerging Trends in Retailing,
B Factars Hehind the change of Indinn Retail Indusiry.
5 Retail Formats: Rewil Sales by ownership, On the binis of 1
Merchandise offered, non-store Bhsed retall mix & Nonraditional
‘ selling. I
Store Planning: Desipn & Luvout. Location Manning  and s
importance,  retiling  mage  mix. Effective  Retud) Space
Management. Floor Space Management,
| Total 8

Approved s per { Agenda No.- 1of ™ Acade
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Text Books:

P31 Strotegie Brand Management: Building. Measunog and Managing Brand Eguity, Kevin
Keller. Pearson. 3 edition.

2, Pioduct and Brand Maonogement, | apan K.Punda, Oxfard Publishing.

B3, Cullen & Newman: Retuiling — Envimnment & Operations, Cengage Leuming EMEA

4. Berman & Fvaev: Retai] Management, Prentice Hall.

Reference Books:
RBL Gixl-The Mantra of Branding. Vipul Jain, Notion Press.

REBZ, Gibsan G Vedamani: Retal Management: Functional primeiples & pragtices. Joico Publishing
B3 Bogay. Tuli & Srivastava: Retail Management- Oxford University Pablications.

Course Outcomes (COs)

LCON | Ouwtlindng the concept o brand and its virious elements, |
CO2 | Determining the concept of brand associations and the process of execuling them |
CO3 | Annotating how brund stritegies are nmde and utilized eflectively.
CO4 | Appreciating the concept ol retatling i Indis. and the opportunities  and
chillenges inherent in 1L

| [ Assessing 1he different retuil formats and the planning of retail stores.

CO6 | Crenting o suitehle plan after examining insights into all functional dreas of
L retmling

CO-PO Mapping

(Course | POI| PO2| PO3| PO4| POS| POG] PO?] POS] E{B{F(M_IJIQH' POI2 [PSO1| PSO2| Fﬁﬂﬂ‘
cor | 3 N 3 1 |
coz | 3 [ | W
03 | 2 2 1 2 |
coa| 2 2 | 2 >
C0s 2 ]2 2 | 2 |
o6 | | 2 2 3 21 3] 2 2

3: Highest Correlated. 2: Medium Correluted, 1: Lowest Comelated
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MBA

Course Code = CMBH-304 (M2)

Course Name  : CONSUMER BEHAVIOUR

Semester <3

-

I tTlP] C
— % <

L= Lediure 1 Tueoriad F— Practical C — Credin

Course Objectives
1. To equip students with the basic knowledge abour the tssues and dimensions of consumes
behaviour. |

2. Todevelop skill and ability 10 analyse consumer informnnion. |

3o Lo dears to develup consumer behaviour oriénted marketing strategles,

Course Contents

CUNIT | | LECTURES
| DETAILS

1 An Overview, Coneept and  importance  of Consumer b
Behaviour

Types of Buving Behaviour. Buying Motives, Measures 1o fulfill
| changing demands of consumers.
2 | Individual Determinants of Consumer Behavior 10
Consumer Neads and Motivation- Personality and Self Concept-
Consumer Perception, Consumer Attitudes- Attitude and Intention,
Attinade Formation and Attitude Change. Consumer us o Leamer.
~mpaet of mediaand globaliamton on constner behavior. |
3 - Consumer Psyehographics 1
Psychogruphics Vs, Demographics,  Concept of  VALS,
Sectological  Influences  on Copsumer  Decision. Making -
Consumer proups — Consumer reference groups - Fumily — This
changing strueture of furtiily - family decision making -Family
Lite evele - Sociyl class and Mobility. Lifestyle Analysis -
Culture: Sub-Culture-Cross Culturé-Interpersonal Commumication
and influence -Opinion Leadership,
4 Consumer Decision Process I

Purchise Provess, Rationality in Buvings Muodels of Consumer

Belinviour -The Economic model- Learhing model-Psyehoanalviic

model-The socidlogical model- The Howard Sheth model of

Buving Behoviour-The Nicosin model-The Engel - Kollar - = .

Hisckwell Model-Engel. Blackwell and Minjagd (EBMymodet. . |/ 5 /)

W A S W __
/j | l'iuliu/;é {ﬁfj Uw

i
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5 Pre and Post Purchase behaviour of consumers and its 1]
importanee

Cuinsumer diellght and Didsansfhction, Brand and beind Lovalty,
consumer dissatistiction canses and medsures 1o hindle consumer
dissatisfuction.

Test Books:
1131, Schiffman and Kanuk: Consumer Behaviour, PHI Learning.
FB2. Engle. Blackwell and Mininrd: Consumier Behoviour, Thomson'South-Wester, 2006,

Reference Books:
. RBL. Loudonand Dyella Bioe: Consumer Behaviour. TRATL
RE2. Wright Ray: Consumer Behaviour, Thompson,

KB, Zaltmyin and Wallendr of «Consumer Behaviour, John Wiley & Sons Ine.

Course OQutcomes (COs)

€O To develop an understanding of the cancepts of consumer behaviour,

CO02 [ -“hppmﬁmg the role of attitude & pereeption in determuning consumer behaviour,
LCO3 | Détermining the irtipact of sociological influchees on constimer decision hml-.lm
CO4 L Examining the models ol consumer h:‘!'b.!'.—_!_-l.'ll.l.l' |

COS | Appraising the effects of pre and post purchase hehaviour in l:nn'i'ufrncr

I behaviour B o
[ CO6 | Deviloping the positioning stralegy sccording 1o consumer characteristics and
behoviour.

CO-PO Mapping

[Course | PO1] POY POI[ PO4] POS| POG PO?] POS] POSIPOLD [POTL [PO12 [PSO1PSO2 PS03
coy o3 2 2 2 1 l

(oo | 2 2 2 2 I
O3 3 i i 3 il B L

Co4 i 3 ' [ z | 2
CO5 2 2 2 2 i
COn i z i 3 3 3 3
3: Highest Comreluted. 20 Medium Correlated. |2 Lowest Correlated

/ 7 qv‘//"
m V Cq?/ ‘1::‘} &/
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MBA

Course Code  : MKSR-304 (M3)

Course Name : MARKETING OF SERVICES

Semester : 3

o
& |
i,

L= Leetaure T — Tutonoal ' — Proctien) © -—— Credit

Course Objectives

o b=

I'his course wms o familiarize students with the services in murketing.
I willeguip the stodients with understanding of the components of marketing.
The course will use amd focus on Indian experiences. approaches and cases,

Course Contents

UNIT  DETAILS | LECTURES

I The Nature of Services Marketing 12
Introduction.  Defininon and  Choaractenistics  of  Services,
Classiliction  of  Servites, Evolltion of Services Marketing.
Importance of Services Marketing in Indian Economy. The Services
Murketing Mix-lmpartunee of 7 P's in Services Marketinig,

2 The Serviees Marketing o ] |
The Peaple Component, Services and the Importinee of the People
Component. Using People o0 Differentiate Services:  lmernal
Mirketing. Employée Motivation and  Implicition for Service
Delivery.

"3 | Murket Segmentation 1
Selection of Murker and  Posttoping of Services, Quuntity and
| Quadity of Services, GAP model, RATER, SERVQUAL

ia :ippliuxliun of the Components of Marketing of Services in 10
Financind Services with special reference to Bunking, Mututl Fund,
Porttoho Management Services. Hespials, Consuftaney Services,
Education and Traning Services

E Application of the Components of Marketing of Services in | 6
Different Sectors
Marketing of Towrsm, Trwel and Tmnsport Services,

Totsl G
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Fext Books:
I'B1. Services Marketing. A Pearce Richurd. B Robbinson Junior, Asnita Minal, Tata MC hill.
B2, Services Marketing, CH Lovelock Johenwitrtz, Tuth MC hill:
TR3. Services Marketing. B Snimivasan, PHI lewming.
Heference Books:
RB1, Marketing of Services, Chaundhary. MacMillan.
RB2. Christopher Lovelock. Services Marketing: People, Technology and Strategy.
Pearson Education. Sth ed.. 2011,

Course Outecomes (COs)

. cor Outlining the concept of seryices mirketing, its evolution and imiportance
€02 | Determining the importunce of people component in marketing of services.

i - ¥ " 'S I -__.—I
Co3 Summarizing | how murket segmentation is done in services murketing.
CO4 | Examining the coneepts of murLLtmtt of services in financiul services.
COS5 | Implementing concepts of murketing of services in differunt sectors,

CO6 | Developing a suitable marketing mix or plan sccording to the challenges and
opportunities in the Hield of maorketing of services

CO-PO Mapping

Course | POL] PO2 PO3| PO4| POS] PO6] PO7] POS] POY] POLE POILT] POIZIPSOT] PSOZ] PS03
o1 | 3 [ _ I N [
02 2 2 I 2 | 2

CcO3 | 2 [ 2 2 i
COd 2 2 1 0 ) I |
COs5 2 2 2 | = 1

COG I | [ 2 3 1 2 |

37 Highiest Correlated, 2: Medium Correlated, 17 Lowest Correluted

Jeg~ g A Ve
in. Dated m\/

-
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Course Code : ADMG-304 (M4)

Course Nume s ADVERTISING MANAGEMENT

L= Lectre T — Tutosial P— Prisctical C — Credil

Course Objectives
To aequaint the students with concepts and technigues of advertising management.

Fo give expetience in the opplication of concepts for developing and effective advertising

programme,

Course Contents

UNIT | DETAILS

(=

Introduction
Advertising rale and importance. Setting advertising objectives,
adverisement campaipn. Scope of advertising from local t glubal.

8
|

Rale of Advertising in Product Life Cyele (PLC)

Low dnvolvement and  high involvement products — In beand
building — Consumer behavior — Target audience and  murket
segmentation- Advertising message deeisions- Message content

| MRSSUES SIMICTIrE- INessaie e Tormial and souree,

1

Setting  Communication Objectives for the ad  campaign
PAGMAR- fuctors affecting determination of Advertising hudger

Methods of setting ad budget - Media plannmg - Medin buying -
Media abjectives - Factors 1o be considered while selecting media,
Developing o media strategy with medin-mix, Role of Media in
Advertlsing, tvpes of medin, Compartive Study  of  differem
- Advenising Media.

Role of ereativity in advertising
Determining the message theme- Unigue Selling Proposition (LISP)

source in ads and celebrities as source in Indian ads - Copywriting
for print - Out-of-home, television, radio and web. Ohjectives and
methods of pre-testmg and  post-iesting Advertising mmp.um
Copywriting = its elomens. Developing Effective Advertising oy,
ypes of advertising  copies. (Creativity  and  Visualization  in
| Advertising.

il

- P-hilfnnin;_, srategmies - Types of ndwnmng uppeals — Role of

10 |

Fconamic impact of advertising
Advertising and Socicty - Ethical and s

SSUES 1T :r.d\-u.-rtjsiq%_i

Approved s per (Agenda No.- ) 6l'™ Acpdemic C
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T Advertising and Andinn values | culiuke < Regulatory system for
control on advertising in India - Advenising Standard Council of |
Iniin (ASTH - Varous lows ind ennctmems concerning ndvertising ‘
in Indin. |
 Total 48 |

Text Books:

TR, Wright, Winters and Zeiplas - Advertising Managemeni.

I'BI. Belch & Beleh - Advertising and Promations - Tata MeGraw FHIL

I B3, Foundations of Advertising Theory & Practice- S.A. Chanpwalla& K.C. Sethin HPH.

Reference Books:

R Gupta und Rama- Advertising and Sales Promation Munagement-An Indiun Perspective (Text
. angd Cases ) Sultan Chumd & Sons.

RBZ. Asker. Myers and Batra -Advertising Managerment - Prentice Hall,

Course Outcomes (COs)

€O | Highlighting the trends in advertising and advertising industry in Indin.

€02 | Determinitip the coneepis and technigues of advertising messape decisions,
CO3 | Assessing the media mix and role of media in advertising.
CO4  Formulating cffective adverising messige and copy with ereativity and

'. vistltzalion |
COS | Judeing the ethical, social and legal isdbes In advertising and assess produetivity
of advertising.

CO6 | Devel -pmg a plan using the varmus focets of ady wrbising, puhh:‘ relation and |
Promotion mansgemen)

. CO-PO Mapping

(Course | POI| PO2| PO3| PO4| POS] PO POT] POS] POYPOID [PO11 POI2 [PSOI [PSO2 IS
| CO1 | 2 2 ' 2 2 1 |
oz 3 | P ¥ I | 2
co3 HIE | [ 3 2 2 z
cod4 | 2 ] 2 2
05 I 2 2 ' 2 3
CO6 2 I 2 3 2 1

3: Highest Carrelmted, 2: Medium Correluted, 1 Lowes| Correlsied
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CUNIT ; DETAILS LECTURES |

Shri Gurmi Ram Rai University Department of Management

MBA

Course Code FMIT-305 (F1)

~ Course Name : FINANCIAL MARKETS AND INSTITUTIONS |

L= Letture T — Tutoriil P — Prctical C— Credit
Course Objectives

I, The objective of this paper is 1o introduce students to the different aspects and components of
tinamcial Institations and fnancal markets.

2. To enable them womke the eitiona) decision id fnaneial ¢nvirbnment

Course Contents

I

[

Financial System 10
Niure and Role o Finaneil System: Steueture/orpanization of
finoneial svstem: Functions of finaneial secior; Indian Financial
Svstem-an  overview:  Globalisstion  of  Finuoeial  Markets,
Regulatonn Framework  for Non-banking  Financial - Institutions:
Primary markels: Secondury markets: Money Markets.
Muanugement of Commercinl Banks 10
An overview, Muanagement of Banking Institutions; Nepotiable
Instruments, Baoker-Customer Relations - Know your Costomer [KYC|
sudehines. Workimg  Capital Management:  Project  Financing.
ncluding Infrastruciure Projects: Mrudential Notms Preseribed by
Regulitors: Nonsllerdorming  Assets: Uopital  Adeguncy  Normis,;
Basel I Framework  and  Basel-lll:  Risk-Rating  Agencies:
Regulatory framesvork for Banks.

e

Hanking Technology & Recent trends in banking sector ]
Elictromic Bankinge- Core Banking -~ Electronic products Teller Muchines
at the Honk Cogmters — Cash dispensers — ATMs = Anywhere Anvtime
Hanking - Heme banking (Corporate and personal) Flectronic Paviment
systems Oyl Banking. Blectronic fuidds tronster: systeins — plain
messpges (Telex or data communication) = structured miessages (SWIFT,
el ~ RIGS Information Technology- Rele and uses of technology U
pradation - Crdobal developmens in Banlong Technology.

| Risk of Financial Inter-Mediation 8

Intmduction: Interest Rote Risk: Re-financing Risk: Re- investment
L Risk: Market Risk: Crodit Risk: Operational Risk: Liguidin Risky | / C_. -/]//

Approved as per | Agenda No - ) of ™ Actdemie Cou
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2 Management of Non-Banking  Financial Institutions and | 1
Depositories

Securitisation: Coneepl, niture. seope, and their implications; DFls
in Indi: NABARD, Stute Level Institutions- 1DFC, REC, IFCI,
181 SIDBL Funclions and ohjectives of Depository

Total 48

l'est Books:

FR1. K Sasidharan. Financial Services ond System (2008), MeGraw-Hill Publishing Company, New
Bxelhi.

FB2. Clifford Geomez, Froancial Murkets Institutions and Fingneial Services, Peeiitice-Hall of Indin.

. 2UHIR.

B2 M.Y. Khan, Financial Services. 4th ed.. MeGraw-Hill Publishing Company. New Dethi 2008,

Reference Books:

BB MY, Khan, Indian Finuncial System, 6th ed.. MeGraw-ilill Publishing Company. New Delhi.
20,

A2, LM Bhole, Finoneiad Institutions and Markes? 4th ¢d., MeGraw-Hill Co.. Néw Delhi, 2008,

RB3. Economic-Surveys, Govt of Indin

Course Outcomes (COs)

COL | Ouilimng the Indinn financial system. its structure. Tunctioning and regulatory |

| framework.

CO2 | Assessing the operationn] mnnugement practices ol banking instilutions with

. ' relited h.*[.nl environment and enable them to take spproprate decisions as per
| the requirements within the legal boundaries of banking institutions.

CO3 | Assessing the Reeent Trends in Banking Fechnology.

CO4 | Exuinining the dynamics of risks for financial imermediaries and enable them 1o

tike approprinte decisions lor minimizing risks.

€CO5 | Ilustrating the managerial praciices of non- banking financial instituions o

ennble them to learn the environment.

CO6 | Creating a Sundard Operating Procedure Tor a bk to avoid NPAs

/
S \1 q /
e/
fa /
Approved as per (Agendn No.- por ™ Academie Cofln ”M‘:’JE ...;‘
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CO-PO Mapping

Course| POI| PO POY POS| POG_POT| POS| POSPOL0 POIT POIZ [FSOI I'S02 PS03
COY | 3 2 I 1 3

02 3| 3 2 3 A 1
cox | 2 | 2 2

COd 2 2 il 2 i -

cos | o 3 | ] > [ 1

Cle | 2 2 . 3 2 i)
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| Course Cotde : SAPM-305(F2)

Course Name

: SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

Semester /Year £ 3

L= Teeture T — Tutoral 1P — Peaetical C— Ceedit

Course Objectives

The aim of this course is 10 provide o conceptual framework for analysis from an investor’s
perspective of muximizing retum on investment - i sound theoretical hase with examples and
references related 1o the Indion Anancind svstem

Fundamental Analysis: (1) Economic Analvsis - Macroeconomic
activities and security murkets. The Cyelieul Indicator Approsch,
Monetary Variables (i) Industry Anulysis — Busingss Cveles and
ndustry sectors, Evaluating Industry life eyele, analysis of industry
comperition and industry mte of retums (i) Company Analysis,

SWOT Analysis, Amalysis of Financial Statements and  Stock
Valuation,

Technical Amilysis — Axsuthiption. Advaniages, Challenges, 1'vpes
of Charts, Techinical Trading Rules and Indicators.

Intrenfuction o Fifeient Marker Hypothesis. Random Walk Model.
Forms of EMH. Empirical Evidences.

Approved a8 per { Agendy No.- 1ol ™ Acudemic Co

Course Contents
_UNIT | DETAILS  LECTURES
I Introduction of Tnvestment 10 '
Investiment Ahernatives and  Ohjectives;  [nvestment  Decision
Provess, Catepoties ol Thvestment, Steps of Security  Anulysis,
Investment Avenues, Speculation and Gambling.
2 Introduction to Capital Market 5
Organization and  Functioning Sceurities Markels, Primury and
Secondary Muarkets,  Types  of Markets, Tyvpes of Orders,
roduction o Tndian Stock Murkets. Stock Market Indices, Indices
Caleulations,  Trailing of Secunvies, (Including BOLT)Y SEB)
guidelines  IPO.  Book Buwlding and  Quulified  Instiutional
Macemient.
|
X Analbysis of Securities
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4 Portfulio Analysis 1
Introduction 10 Porfolie Monagement - Svstematic  Risk  and
Unsysiematic Risk. Beta. Measuremem of Expeeted Risk and
Returns of Portfolio, Alternative measures of Risk

Muarkowite  Portfolio Theory, Capital  Assets Pricing  Maodel,
Overview  amd  Assumptions. Capital  Market  Theory,  Security
Market Line and Capital Market Line. Zemo Beta Model

Multifactor Models and risk Estimation — Arbitrage Pricing Theory,
Sharpe’s Single Index Model

5 Portfolio Revision and Evaluations 12
Fquity Portfolio Management Overview and Strutegies, Pussive und
Active Maragetnent, Index Portfvlio Construction téchnigues, Value
verauis Growlh Investing

Evitluation of Portfelio Performunce — Trevnor. Sharpe, Jensen an
Fama Net Sclectivity, Application of Portfolio  Performance
, Measures. Benchmarkimg portfolio to NIETY or BSE 100 or BSE30 index.
Totsl __ N W Wiy a8 |

Text Books:

I'BI. Fischer. Donald. E. and Ronald 1. Jordun, Security Analysis and Portiolio Mariagemetit,
Prentice Hull Tndia. New Delhi. 6"cd.

B2, Chandra, Prusanna. imvestmem Management. Tata MeGmw Hill, New Delhi

P83 Sharpe. William. F. Alexander. and Bailey. Investment, Prentice Hall of India. 5"

Reference Books:

REB. Kevin, S. Portfolio Manugement. Prentice Hall India. New Delhi Edition,

RBI, Avadboni, VAL Investment and Securily Murket in Indin. Himaloyvs Publishing House, Jad éd.
RB3, Pandey. 1M, Fluanem] Management. Vikas Poblications, New Delhi ed,, 2012,

Course Qutcomes (C0s)

CO2 | Deconstucting the capital market of Indis and the trading procedure.,
LCO3 | Appraising the technical charts and market conditions fis interpreting cupital markets.
l CO4 | Assessing e tools to design an optimam portfolio,

CO 1 | Outlining the investment progedure in India.

CCOSF | Implementing the varous wols 10 crente. evalunte and revise a diversifled postilio in
ki
CD6 | Creting a puttfolio as per elient's expectations of high returm and modetate risk

Approved os per (Agendn Noi- Yol ™ Acadeniis
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CO-PO Mapping

[Conrse| POL PO PO PO4 POS| POG POT| POS| POYPOL0 POTE [POIZ [PSOI PSO2 PS03
co1l 3 | | 2 5% 1
o2 2 2 [ 3 (72|
cox | 2 2 2 2 2 1
COd 3 2 | 2
(05 2 2 ] | 2 ]
CO6 1 2 | 2 2 3 2

3 Highest Correlated, 2: Medium Correlated., 1: Lowest Comelated
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MBA

Course Code  : CPTP-305 (F3)

CourseName  t CORPORATE TAX PLANNING

Secmester /Year 3

L. - Lecture T — Tutovial P — Pructical C — Credit

Course Objectives

o This conrse 15 designed 1o provide an understanding of
2, It helps the students 1o getan wsight of the various provisions of the corporate sxes and their

elieets on Tuture dijcision widking.

Course Contents

UNIT | DETAILS LECTURES
[ Hasic Concepls 10
Concept and Definition of Income. Receipts which are not income,
Exemption from Charge of Income Tax, Tax Planning: Tux Evasion:
aid Avoidance; Money Laundering: An overview of Taxation in
Indhia: Direct and Indireet Taxes; Customs Act; Central Excise Act
Service Tax: Sales Tax: VAT and Goods and Services Tax (GST;
{ | Toeaimie Tox: Wealth Tox: Gl Tax: and Central Gain Tox.
2 " Corporate Tax in India - 8
Residentinl staney of companies and tax incidence: Tax liahilin;
Facation of Not-for profit orgamisations: Tiec on distributed profits,

a Tax Planning ' 12
Tax Phoming with Reference to Setting Up of a New Business:
Locaion Aspect. Nature of Business. From of organization; Tax
Planning with Reference o Finunend Management Decision-Capial
Structure. Divided Including Deemed Dividend and Bopus Shaties:
Tax Plonning with Reference to Specific Manngement Decisions-
Make or Buy, Own or Lease, Repair or Replace; Tax Plunning with
Reference 10 Employess” Remumersiions: Tax Planning  with
Reference o Sale of Scientific Research Assets: Tax Plimning with
_ Reference 10 Receipt of Insutunee Compensatian,
1 Special Provisions Relating to Non-Residents 1]
Double Taxation Reliech Provisions Regulating Transter Priving:
Advanee Ruling Direct Tax Code 2009 and Tax Planning.

5 Tax Planning with Reference to Business Restructuring {_' )
| Merger.  Amalgomution.  Acguisibon.  Demereer,  Slump m!c.,?' .J-../‘

Approved as per{ Agenda No.- ) of ™ Acndemic O mWnk_ llutujj/ %1 '-':-.:
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Conversion of  sole proprctary  concem/partnership  firm  into |
compuny, Trnstfer of asssets between bolding and  subsidiary
| compunies. o

Toml -

Text Books:
I Ahup Ginsh, and Ravi Gupia. Corporate Tax Planming and Manogement, Bhara Law House.

2017, Dethi.

82, Smghonle, Vinod K., Kipil Singhania. and Monign Singhania, Direct Taxes Planning and
Maonagement. Taxmann Publications Pyt Lud. New Delhi

B3, Pagare. Dinkar. Direet Tax Planning snd Management. Sultan Chand and Sons, New Delhi

Reference Books:

KB SP Goyal. Threet Tax Planning. SahivaBhawan. Agra.

RB2. Prasad Bhagwati - Income Tux Law & Practice (VishwaPrakushon) 1997 25 ded

RB3, Bare Acts of relevant éhaetments,

Course Outcomes (COs)

COT | Oudining the Indian Taxation system, basic concepts. definitions ad teemts related 10
- dircel and indinect Faxes: -

CO2 | Assessing the corportz tax structure of [ndia and enable them W detetminge the
_resideninl stutus of @ company, Scope of total icome and Tax Hability of o ¢ompany_

i (03 Exaittining the different aspects of tax planning of company did enable them to mhke |

decisiviy of iy plannitie is per the requitements of’ a company !
co4 Implementing thi spiecil] tax provisions related ‘to the Non-Resident Company and

chble theim o take deciswits wegarding ox plming und management for the Non-
Residenn Compunm .

05 Appravsing the different sspedts of Busipess restrocturing oF & compans and enable them
to thke decivions of ts plapming s per the tature of restructuring of a companiy.

D6 | Develiping a plan of tay provisions 1o inceeise the tax collection in the country

CO-PO Mapping

(inzm-.m: PO PO3) PO POS| PO, POT] POS] POIPOLD POLL | PO2 [PSOI [PSOZ PS03
01 | 3 I 2 2 [E3CIy

Oz 2 212 2 3 1

CO3 > | 3 2 3 2 2T 311

04 3 3 1 2 2] 1

TCOs [ B 2 I 2ol 2

[cos 2 r | 3 5

3: Highest Correlued. 2: Medium Correluted. 12 Lowest Correlated
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MBA

Course Code : IFMG-305 (F4)

Course Name s INTERNATIONAL FINANCIAL MANAGEMENT

Semester : 3

S

—
i

¥R

L - Leclure T — Tiorial P— Practical € — Credit

Course Objectives

L. The objective of this paper is 1o equip the students with the technigues that can help them in

mataging the inancial issues in intemational environment.
2. This course will help them 1o manage MNCs in more elTéchve munner.

Course Contents

INIT | DETAILS

LECTURES |

Financial Manugement in Global Perspective

Development in the Imemational Monetiry. Svstett, Gold Standard.
Bretton Woods System of Exchange Rate, Exchange Rate Regime,
IME and International Liguidity. System of Exchunging Currencies
Exchange Rute Determination: Determination of Exchange Rute in
Spot and Forward Markei. PPP Theory, IR Theory, Moneury
Theories of Exchanpe Rule determination, Overshooting Models
Fisher s Eflect

1n

| B¥]

Foreign Exchange Market

Structure: Types of Transactioms, exchange mie guotation. Spor and
Forward. rmpsaction and sertlement dutes, exchange rute quititions
und arbitrage, forward (uotations, pricing of Short date und broken
dite  contrgets. exchange rate regimes, Parlicipants in - Foreign
Exchange Market- Arbitraging with and without transagtion costs,
cross-rates, Hedging end Speculation.
Risk Exposores and their Management

Translution,  Transaction  and  Opemting  Fxposures:  Their
| Measurement and Management, Political Risk.

International Long-term Financial Management

fitermunonyd Equity  Invesiment. Risk and rewmn.  Internitional
Capital Pricing Model. Equity Financing in' Internutiondl Markets.
FIIL  Itemuitional  Project Appraisal,  Adjusted  Present  Value,
Exchange rute risk and cost ol capital. FDI and International joint
SCALURes,

Internationsl Financial Markets
International  Equity Issues ond Longs et Bartowings. GDRs,
T ]

Approved as per'{ Agendn No,- ) of ™ Acadetnic Coimei
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A

Currency Financing by Indian Financial Institutions. Evromarkets,
Multimitionol Working Capital Management: Munngement of Cash.
Inventory and  Accounts Receivable in Global Context, Intér—
Company Fund Flow Meéchanism. Short Term Finsneing. Finuncing
of Intermutionmal Trale

DR it Burg Bonds, Internationi] Development Banks. Foreign

| Total

Fext Books:

TB1 P Apte & Sanjeevan Kapshe: International Financial Management. Me Graw TTHIL

TBI:V.,

Shitenn: Inernalional Financiad Management. Prentice Hall of India.

Reference Books:

RBI:Dr. MadhuVij; International Financiol Munagement: Text and Cases, Tuxmann.

Couarse OQutcomes (COs)

‘f‘ﬂl

Highlighting the [memational’ financinl system, its financing practices with the
process of determining exclhiange rates.

[cnz

Assessing the structure and opermtional practices af _fﬁm'ig?m;uhmg:! rharkel o
enuble them to experience o practical working environment of forcign exchange
marker

€03

Appraising the dynamics of risks in the foreign exchange market 1o enable them
o ft\rq:cqaj:_ MEASUTE nng manage (he impact of risks.

04

Appreciating the emerging tiends of infernational financial munagemmt 1o
cniible them o utilize finuncitl resources avarling in the imemational [nancind
miacket optimills

oS

Determining the available francing sources in the international financial murket
with the multinmional working capital management proctives to enable them 1o
procure finunetdl tesources avallable in the international financial market
aptimally and (0 munage multinationa! working capital efficiently

o6

Creating a stradegy for effective financial management for an internationa! firm

CO-PO Mupping

mzam..m: PO2| PO3| PO4| POS| POS] POT] POS] PORIPOI [POTI [POIZ [PSOI | PSO3] PSOS
01 3 i 2 2 2

02 2 2 | 2 2 l E | - 1
Co3 | 3 I 2 2 2 |

Cod | 3 i 2 1 3 3 [

05 [ E 2 2 [ 2
Co6 2 Z ] 2 3 [T

i Highest Correlated, 2: Medium Correlated, |: Lowest Comelated /7
. )
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Course Cade SECDM-306 (1)

Course Name 2 E-COMMERCE AND DIGITAL MARKETS

Semexter 3

- Ledture T — Tutorial — Prictical C — Credit

Course Objectives

I

Course Contents
UNIT | DETAILS

THe objéctive dl ths paper 1% to équip the students with the know how ghout emefuipg
c-commerce trends amd opportunitics _
s course will help them o manage digital matkets in more effective manner,

LECTURES

I

Introdoction 1o E-Commerce

Intramet. Extranet and Intermet, Differehee between Intgrnet &
web, Understnditg E-Commerce, Technology and growth of B
Commerce, Types of E-Commerce, Forces Effecting |-
Commerce. Information, Technology Act 20000, wvpes of attacks
O netwarks.

[ 2¥]

| advantages and disadvantages of SELY best practice in SEU

| Exolinion of Digital Morketing, Digitdl Consamer & Communitics.

Seurthing_int Muarketing: Concepts of Setirch Engine Marketing
(SEM, Prefinition of SEM, Search Engine Optimizntion (SEO

1

Introduction to Digital Marketing
Fundamentals of Digital matketng & Its Signilficance, Benefits off
Digital Marketing. Traditional marketing Vs Digid  Marketing,

Marketing, Digital marketing Plan.

Digital Advertising

The Digital users i India, Digitnl marketing Strateey- Cotisumer
Decimion journey. POEM Framework. Segmenting & Customizing
messages, Digital advertising Market in Indin, Skills in Digital

o

Mudels of Digital Marketing

Prsplay adverting Boying Models, different npe of md toclks, Display
alventising terminology. types of display ads, difforent ad formais, Ad
placeent techniques. Important ad terminology, Programmutic Digital
Aivertising

 Total

L}

12

G{T_. Z{jr
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Text Books:

TRI1: Kamiat & Kamar, Digital Marketing. Himhalaya Publishers Liited.

THI: D Eyan & Kelvin Jones, Marketing Strategies for Engaging the Dhigilal Generation.
Kugan Pags. '

B3V, Ahuioe Digital Marketing, OUP,

Reference Books:

RB: S, Gupta, Digital Marketing, MeGraw Hill,
RB2: H Annmarie, A Joanma, Quick Win Digital Marketing, Oak Tree Press.

Course Outcomes ((CQs)

€O L | Understanding the basics of dig digital ‘marketing and E-commerce concepis.
<oz  Assicssing thie virious uFllﬂm put forward by the digital marketing theories.
CO3 | Appraising the methodologies emploved in digital murketing,

€04 Appreciating the seope wnid limitations of e- commerce,
COS | Determining the new areas of expansion for digital marketing & C-COMmmerce.

CO6 | Creating the plan for e-commeree and digital marketing inititives of a small
| Eompany.

CO-PO Mapping

r:;:-mz-mr_m PO3| PO4| POS| PO6| POT| POS| POSIPO10 [POLL [PO12 [PSOH PS03
01| 3 | 2 2 i 3 | 2

oz 1 | 2 I ] 2] 2 2 U]l |
cox | 3 1 | 2 2 |

Cod | 3 1 2 i 3 ¥ 1

COS| 3| 2] 1 _ K 2 2 2
6| 2 21 2 3 i

3: Highest Correlimed. 22 Medium Correlated, 1@ Lowest Corrclated
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MBA

Course Code  :SOMM-306 (D2)

Coorse Name  : SOCIAL MEDIA MARKETING

Semester 3

| gTrir| c
Al - 4

L« Lecture T— Tutorjnl P'— Practical ' — Credil

Course Objectives

L, The objective of this paper is to cquip the students with the latest knowledse about socml
media trends ond how to use them for benelivol orginizations.

2. This course will lielp themt 1o manaee social media in more effective mddner.

Course Contents

UNIT | DETAILS | LECTURES |

I Fundamemals of Socinl Medin Marketing & 115 sigmlicance, Objectives of | ]
Soctal Medin, Preods in Social Media Marketing, Necessity of Social
miediaMirketng BuildingiaSuceessfilshategy Goal Setting, lmplementation,

el
=
=,
=
-
Ex
i
=T
a,
-3
2
=
=
-
E
g
=
=
=
=
=
i |
=
% |
=
a
£
5
8
=
a
&
E
o

Lanidscape and Platfiorims - An Oveiview | Facebiool Marketing: Facebook
for Business. Fucebook Insight. Different types of Ad formats. Setting up
Faccbook Advertising Accounl. Facebook audience & tvpes, Designing
Facchook Advertising compaigns, Facehook Avatar, Apps. Live,
Mushiugy.

3 Linked In Marketing: Importance of Lisked In presence, Linked In i L]
Stratepy. Content Strtegs. Linked fn anabysis, Torgering, Ad Campaign.

4 Twitter Marketing:-Busics. Building o content strategy, F'witter usage, 1
Twitter Ads. Twitter ad comprigns. Twitter Analviics, Twitter Towls and fips
for manigers, Instagram, Whits app & Snapehat basics,

Mobile Marketing. Trends in Digital Advertising— - Introdiction and need | 12
for SECK How o use internet &search cngjﬁua; search cngine and i
working pattern. On-poge and off=page optimization, SEO Tactics -
Introduction to SEM Web Analytics:- Google Analvtics & CGoogle Ad q
Words: dan collecnon for wieh unalytyes, multichannel  atigibuiion, '

o

Approved ax per (Agendn No.- ) of ™ Academic €
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Total 48

Universul :;mmm |'nh:|i'|rECLHh'. Google Pages for YouTube Channels.
Video Flow. Vierily Chaiinel. Content Créatiom.

Text Boals:

IB1- Kamat & Kamat, Digital Marketing, Himalava Publishers Limited.

IB2: D Ryan & Kelvin Jones, Marketing Steatepies for Engaging the Digital Generation, Kogan
Page

I'B3:V. Ahuju Digital Marketing, OUTP,

Referenee Buoks:

RBI: S Gupta, Digital Marketing. MeGirmw Hill,
RBZ: . Annmarie . AL Joanms. Quick Win Diginil Marketing. Oak Tree Press.

Course Quteomes {COs)

CO1 ! Understnding the basic concepts of social media muarketing.

02 Assessing the structure and operational practices of social medin market.

(CO3 | Appraising the dynamics of risks and rewards in social tiedio marketing.

CO4 | Appreciotimg the emerging trends of sociil t enable cutomers to utilize them for
| their benefit.

s ‘ihﬂtnnlrung the avanlahle sources of competitive advantage in social medin

COb6 | Creatunga siriegy Jor ellective social media marketing for o small fim

CO-PO Mapping

tﬂ:ﬁa r;m PO PO3| POY| POS| POG| POT| POS| POSTPOI0 POIT ﬁomml PS0O2 PS03
] 2 g3

coz 2 | 2 Ll 2.1 D 2 |

cO3x | 3 i 2 2 2 1

co4 | 3 | 2 I |2 2 |

COs | 3 2 [ 3 2 2 2

Cl b [ 3 2] 2 3 1

31 Highest Correlated. 2 Medium Correlnted. 1: Lowest Comreluted

bt &

Meeting. Dated o y ,_‘_\,______,J
[{1\;’ Sl 1P
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MBA

Course Code SEOP-306 (D3)

Course Name : SEARCH ENGINE OPTIMIZATION

Semister : 3

LT[P] ©

[ - Lecture T — Tutorinl P — Prietital C — Criadil
Course Objectives

L. The objective ol this paper is to make the students aware of seurch engine environmaent .
2. This course will belp them 1o nunage web in more effective manner.

Course Contents

_UNIT | DETAILS |  LECTURES |
I Introduction o SEQ. How Seurch engine works, SEO  Phases. 1 ’
History OF SEOQ, Tow SEQ Works, What s Goowle bor Google
Crauwler), Tupes OF SEOQ elhnigue, Keswonds, I‘;r:.v.mjd- Plamer tonls,
_ brestafhmg m plogm tor SECon e Word Proess websine B
z .ffn.'.l'lt'er.: posts and Basics of O Page Optimization (SEQ), On page 8
Ciptimization. Technical Elements, HIML rags. Schemiorg, R8S
Feeds, Microsiies, Yoast SEO Plug-in. Local SEQ, Mohile SECO, e
Commerce SEE
OfT page Optimization-About O page optimization, Authority & ]
hubs. Backlink. Rlog Posts. Press Refesse. Forums. Unnatural links
Used Intertoce. planning and contiol of kevwords, designing inuee ads,
| ercating animited ads, YouTube video promotive,
4 | Social medin Reach-Video Crestion & Submission, Mainletance- 10
SEQ tactics. Google Search Engine, Introduction 1o Google Ad words.
Ad TYPES. Pricing models. N cost Formfidln, Ad Page Rank, Billing amd

‘o]

| payineiis
§ Pastings in forums. Blogs, Guest Books. Classifieds for seo. 12
Identification of unigue visitors und return visits 1o websites,
| Total | 48
Text Bouks:

THI: Kamar & Kamat. Digital Marketinge. Himalava Pubflishers | imited.
TH2: DRyan & Kelvin Jones, Marketing Stratepies fyg Engaging the Digi

Pagee.

| ﬁﬂ!fﬁét-hm. Pﬁg?T Jv/

BIZ\_
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FB3:V. Ahuja, Digital Marketing, OUP,
Reference Boohs:

REBI: S, Gupte, Digital Marketing, MegGraw Hilk
[B2: 1L Anmmarie . AL Joannn, Quick Win Digital Marketing. Ook Tree Proess,

Course Outcomes (COs)

L CO 1| Understanding the busic convepts of SEO

{ CO2 Assessing the structure af web and the search engines,
CO3 | Appraising the SEO feaures und Timiwsions.

CO4 | Appreciating the tiends of SLOK

COS5 | Detenniming the available sources of SEO competitive advantage

. C06 | Creating a strategy for effective SEO Tor o smull firm.

CO-PO Mapping

Course | PO1| PO2] PO3] PO4] POS| POG] POT] POS] POSPOTI [PO11 POIZ PSO2 SOy
co1 | 3 I | 2 ! 2 2
cO2 3 | 2 | 2 2 2 i
CO3 | 5 I R 2 3
o4 3 | 2 I 2 2 |
Cos | 3 | 2 | 3 a 2 2
Ch o | [ 2 2 |2 3 ]
3 Hhghest Correluted, 2: Medium Correlaed, 1! Lowest Correlated
IL /
L] 821
Appraved as per | Agendn No.- ) of ™ Academic C) i ‘;j
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MBA

Course Code ATOP -306 (D4)

Course Name s ADVERTISING TOOLS & I'TS OFTIMIZATION

Semester < 3

L - Lecture T — Tulorig] P — Practical C — Credit
Course Objectives
I, The objective ol this paper is to equip the students with the tools thut can belp them in

managing the web environment,
2. This.course will help them to optimize and use these wols In more effective manner.

=4

Course Contents

_UNIT | DETAILS  LECTURES
] Advenising & its importance, Digital Advertising. Different Digital n
Advertisement. Performance of Digitdl Adveriising-Procéss & players,

_ Bisplay Adyertising Media, Digital mefrics.
2 | Buving Models- CPC, CPM. CPL. CPA. Fixed Cost/Sponsorship, 8
| argeting-Contextunl targeting. remarking. Demographics. Geopruphic

& Latesuape Targeting

3 IMsplay adverting. different type of ad tols, Display advertising 8
terminalogy, types of display dds, difTerent od fornars, Ad placement ‘
|teehniques, Tmpoptant ad terminology, ROL measwrement  fechnigues,

AdWords & AdSensc. :

¥ | You Tube Advertiving:-YouTube Chanoels, You 'ube Ads 10 _]

'3 ype of Videos. Buying T!-Im:lu'l:-l.uryuﬁng & oplimization, 1z |
Designing & monitoring Video Campaigns, Display campaigns ‘

 Total - 48 !

Text Bonks:

THE: Kamat & Kamat. Digiial Markering, [Hmalava Publishers Limited.

B2 D Ryand Kelvin Jones, Murketing Strategies for Engaging the Digital Gieneration. kogan
Pagee,

I'133:V. Ahuja, Digitdl Mirketing. OLpP

Heference Books: ' ) .
K31 5. Gupto. Dagital Morketing, MeGraw il / ‘1\_ //

RBZ0H Annmuarie - A Jounnn, Quick Win Digital Vkuling* Oak '|"-¢L.I. s

Approved as per { Agenda Noo= Yot ™ Academic Co
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Course Outcomes (COs)

CO1 | Understanding the husics ol sdvertising in web environment 1.
CO32 | Assessing the various options available for advertising on web,

L CO 3 | Appraising the various sirategics t.m]‘ﬁi._}_'lil‘._! in 1];]\ ertising on weh,

CO4 | Appreaiating the vanous aspeets of advertising in web enyironment

COS5 | Determining the key suceess fuctors in advertising on web,
Cﬂ 6 | Creating advertising plan for g small firm

CO-PO Mapping

t-‘;'?u PO1] PO2[ PO3] PO4] POS] POS] POT] POS] POYPOL [POLI [P0O12 IPSOI | PSOY PSOY
L 300 2 | 3 2

o2 3| 2 12 3 2 i

| €O3 | 3 1 2 2 Z 11

Cco4 | 3 1 2 [ 2 2 I

SR ENENE 3 2 2 | 2
o6 P 2 F. : Il |

3: Highest Correlated. 2: Medium Correlmed, 17 Lowest Comelates!

/
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MBA

Course Code JABM-30T (Al)

Course Name  : INTRODUCTION TO AGRI-BUSINESS MANAGEMENT

Semester < 3

.= leciure 1 Tutorinl P— Practieal C — Credil

Course Objectives

|- The objective of this paper is (o enable students to understand and apply the concepts of agri-
busitess.
Phis conrse will help them 1o manage value chains in agri business iy more effective munier.

-

Course Contents

UNIT | DETAILS - | LECTURES
I Nutare of Agri-Busimess. Evolution of Changing Dimensions ol | 10
Agri-Business i India. Application of management principles in

Agri-Business. Type. pattern and scope of Agri-Business.

2 Characteristies of Production. umnumplimf und Marketable 8
suplos of - Agri-Business  in India.  Rural - Marketing,
Distribution  system.  Marketing  of  Agriculture  inpuis,
Marketing by the Govi. functioning of selecied procurement
. T RIS I
3 Management of Agro industrics. Location factors and ofther 8
problems in processing of Agricultural products, farm power
and muchinery management. food technology management..
environmenal managemaent.
4 Nuture, Scope and (anctions of farm business managemenl, 10
wotking out existing and alieroative furm: plans, Fiarm: labour,

| tarm capitil and farm michinery. Decision making process in ‘

tamm manigement.

e—

5 Advanced  concepts  in Agricullurngl  production: Technology 12
| Management Tor Livestock products, Quulity Mamagement in food
inedustry,
' Total




Shri CGiuru Ram Rai University

Department of Management

Text books:
T3 kooniz, HLand Wechneh, Homcabure Management, 0" edition Mewyork, MeGirw i),
FH2:stonerd eteu omruliure Managementbthed. N Deli Prentice Hall OF India

Reference Books:
RB | Kenneth 1, Dull,Prnciples of Management in ApisBusiness. Western Publication,
Course Outcomes (COs)
Co1 ‘_ Understunding the busic concepts of agri-busingss management,
co2 | Asgsessing the structure and operational prctices of agn-business markels o
enuble them v devise the operationil plans of small as well os big aeri-business.
CO3 | Appraising the dvnamies of risks in the agri-business market 10 enible
lorecasting and rish mitigation. -
CO4 | Apprecaning the emerging tremlds of agr-business management to enable them w

wiilize finaniil resourees avalling in the market optimaldly.

@ cos

Petermining the avatlable financing sources in the agri-business market with the |

best munspement practices (o enable them 1o procure financial resources |
available in the niarket optimally and to manage working capital efficiently.

CO6 | Creaing asuiegy lor eifective management for an agri-business fitm B

CO-PO Mapping

Course | POL P03 ro4] PO3[ Po6] PO7[ POS] POSPO10 [POTI [POI2 PSOI | P8O PSOS
COL | 5 |1 S I 750 [
Oz 2 |2 | I o I
CO3x | 3 1 z 2 2 b |

|CO5 | 3] 2 | 3 2 : 2. 2

| Cug ) 2112 3 101

3: Highest Correlated. 2

Approved as per { Agendn No-~ yol ™ Academic
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Shri Gury Ram Rai University Drepartment of Management

MBA

Course Code  :AMSM-307 (A2)

Course Nameé  : AGRICULTURE MARKETING SYSTEMS AND MODELS

Semester 3

Lod
—
[l
s

L= Lecture T — Tutorial P— Practical € — Credit

Course Objectives

I The objective of this papdr is 1o equip the students with the technigues that cun help them in
munageing the agriculiural marketing.

2 This course will help them to mapage agrivoltural systems e more effective manner.,

Course Contents

UNIT | DETAILS = | LECTURES
| | Concept of Agriculiuml Marketing, Study of onganization and I 1]
furiction of sgricultisral marketing in India. Methods of Grading

tarm products, Magnitude and dimensions of murketing &
! | muirketable surplus i agriculturnl communities.
2 Efficiency of wmurketing storage. Transporiation and  Financial ]
Manngement in Agricolture, Channels used  for marketing  the
| agricultural products.
3 Marketing: Perishability, Seasonality and Provessing of agricultural 8
products. Cold Chain system and tts implicntions, I
4 | Various models und theéories of m_ui_-ﬁull;.sr_ﬁi-_nmrkﬂing with their 1
Centical evaluion. Prodaet mix and PLC of agricultiral prodicrs,
eomplexaty in brind creation.
5 - Murketing of agricultienl ihputs, lertilizers, seeds, trctors, dividing 12
| the markct. rural consumer hase and requirement.
Total L 48 '
Text Books:

P Joha N David and Ray, Concept of Agribusingss Manngement. Horwird University Press.

Lo Our

/ 87 FEE
T L
J “\‘*‘{Jw |

f P’ .r'" *
[} ; f
Q. 14
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Reference Books:
R :KepnethD .l Principles of Management in Agri-Business. Western Poblication

Course Outcomes (COs)

Ol }I1ghllhhimg and aligning the agricultural marketing pragtices with the ProCess |
of agri-husiness cyeles.,

€02 | [ Assessing the structure and éperational pructices of sgricultural markets.

{ 03 | Appratsing the dynamics of gpricultural marketing and its goals.

| COA | Appreciting the emerging trends of agricultural marketing management o

enlible themn (o utilize resources availible optimally.

COS | Determining the critical suceess factors und sources of competitive advantage | m

agricullural mrketing.

€06 | Creating u strateg eary for -:fﬁ:cmr: agricul iural murkc:mh for i i mid-sized firm. I

®  C0o-PO Mapping

rf:JT POL PO PO3| POJ] POS| POG[ POT] POS| POYJPO10 [POIL [PFOI2 [PSO1 [ PSOT PS03
2 3 [ 2 L | 2 [ 2

co2 2 1122 2 | |
CO3 [ 3 [ 2 2 2001

Co4 | 3 i 2 ] 2 2 1

COs| 3] 211 3 2 2 | 2
e | 2 2 [ 2 3 10

3: Highest Correlated. 2: Medium Corvelated. 10 Lowest Correlmed
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MBA

Course Code  :FAMG-307 (A3)

Course Name  : FARM MANAGEMENT

Semester ;3

e
-
i
e

Legtiime | Tatoridl P — Priactical C — Credit

Course Objectives

e

—

Mhe objective of this paperis to eguip the sudents with the Understanding of the role of farm

management in the productivity of agriculture.

This cotirse will help themn (o identifv the budgeting procedure and understand Indian

condittons and attitodes towards [arming,

Course Contents

UNIT

DETAILS

 LECTURES

i

Introduction, Definitions. Objectives of farm Management,
Scope of Farm Management. Economie theory' and farm
mianigement scicnee, Farm management  problems: under
[ndinn conditiving.

"Economic Principles applied to Farm management- Principle

of Variable proportion, principle ol factor subsiitation, luw of
equi-marginal retoms. Opportunity cost principle. prmciple
of  cambining  enlerprises,  Principle  of  compurmive
advaniage.  Time Companson  pringiple.  Limitations  of
principles of firm mgnngement.

Farm Planning. Budgeting  amd i'mg_rumming: Turm
planning. Farm budgeting, Steps of Complete budgeting,
Programming Techniques.

Svstems of Farm Orgunization: Pitlerent systems of I:m'l'llrlg
Peasant furming, Corporate Turming. State [wmming, Co-
operative famming. Collective farming. Critena for chojce o
Indin. Suirahility of allermative systens,

Farm Size and Practices; Measurement of size of furm.
Pattern of fami holdings in Indin. Factors ditermining
economic holdings, arm stee practices— Large seale and
small scale furming, Speciulized and diversilied farming,
Mixed farmime, Extensive and intensive farming.

Toial

ﬂ

Appraved as per (Agenda No- ol ™ Academic Co
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Department of Management

Text books:
B Dhondyal, 5., Farm Mandgement: An Econgmi¢ Analssis, Aman Publishers,

FEZ: Wroadway anid Broadway. Agri-Business Munngement: Kalyani Publishers.

Reference books:
RB | Johland Kapur, Fatm Business Management, Kilyvani Publishers,
Course Outeomes (COs)
01 | Highlighting and undérstanding the prictices and concepts of furm management.,
| CO2 | Assessing the strocture and ul:mmmnai practices of Farm in Indian context.
| (03 Appraising the dvnumies of T munogemient and devise uppropridie strategics
| inthis context.
CO4 | Appreciting the emerging wends of farm muanagement globally an demploy the
besl prachices ina given farm environment.
COS5 | Determining the available resources and crenting the best plung utilize them
ellectively.
L CO6 | Crenting a stratepic plan for managing & mid stzed farm,
CO-PO Mapping
Course f@lrﬂ@mﬂmm POG| P07 POS| PO9 rot1 Jpoiz Jpso1 | psod psox
Col1 | 3 | ! 2 I 2 2
o2 2 ] =2 i 2 2 2 I
CO3 | 3 I 2 2 2 ]
LCO4 | 3 | 2 | 2 '] !
[€O5[ 3 ]2 |1 3 2 X =2
L Cho 2 212 3 |

31 Highest Correlined, 2: Medium Comelited. |: Lowest Correlated
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Cu

MBA

urse Code RUMG-307 (A4)

Course Name  : RURAL MARKETING

Scmester @3

L - Lecture T— Titiorml P — Practical O — Credit

Course Objectives
1. This course would help students develop an understanding shout the role of rurl markeling

channels in the distribution of goods.

o 2 It also exposes the students 1o the ruml market environment and the enmerging clhinllenies in

the glohalization of the cconomics

Course Contents

_UNIT [ DE
]

Bl

DETAILS

Introduction to Rural Markets

Definition. Concept, Noture. Size and Scope of Indinn Rurml
markets, Rural Demand. Buying Charseteristics, Rurul Murker
| Structure: Demographic, Ph'--.m:u] Ldonomic E mmnnmcnl

LECTURES |

Ilmlenlnuding the Rural Consumer Rursl Cﬁmmnmn in Tndia
Profile of Rurl markets: Segmenting the Rural Market, Larget and
Positioning. Pricing Strategies. Rurnl Consumer Behavior. Rural
Buyer Characteristics. Rural éhics and socidl structure of Indian
rural Lonsumers.

10

Marketing Mix in Rural Markets Product
Significunce. Concept-and Product Mix Deeisions. Pricing Strutegy,
Objectives. Policies und Stmtegies, Promotion: Adventising. Sales
Prometions, Communicanion in Rural marketing: languuge und
cultural fctors. Manonging supply chnin 10 rumal markets. Role of
Coeoperalive Societics.

it

Innovation in Rural Markets

Significance of innovation in rurl markets, Intervention of 17 in
Rural Markets: Importimee and Initiatives. role of MSMEs for rural
ket Timetgence of Orgonized retailing in Rural Indin

Futare of Rural Marketing

Changing Role of Ruml Sector in India: Rusl ncome and Demind,
Prabigms in Marketng of sgricaltural inputs in Rurnd Indin
Emerging trends in Rury) economy of [ndia

Total

2 i/ |

| 3 [ ¥78,
Approved as per ( Agenda No.- ) of ™ Academic Colkic Ing, Dutéd l;i
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Text Books:
TRV Badi, NV Badi, Rural Marketing. 2008, Himalayva Publishing House.
I B2 Arorn, RO Integrted Rural Development. 8.Chand& Company.

Reference Books:
KRB Rajgopal: Understanding Rural Muorkeing, Vikos Poblishers:
RE2, Gopalaswamy, 1.0 Rurl Marketing Environment; Problems and Strategles, Vikas

Publishery.

Course Outcomes (C0Os)

o1 jﬂghlighl_i&g_ﬂ__w role of rirl marketing in Indian cconomy
€02 | Examining the rural buyving behuviour,
€03 | Deconstructing the mural product mix.
CO4 | Appreciating the role of I'T in rural marketing. |
COS | Appraising the role of marketing ol agriculturl inpuls. |
CO6 | Developing a marketing plan wtilizing the appropriate concepts and technigues in |
the aren of rural marketing.

CO-PO Mapping
Course| PO1| PO POI| POJ PO POY P 8 POIPOLO POTT PON2 [PSOI[PSO2 [PSO3
LG 6 1 O i i 2 | 3
coz | 2 [ i I 2 0
o3| 212 [ 1|1 2 | 2
o4 | 2 2 2 £ | 2
s . 3 1 | 2 3
CO6 | ] 2 [ 3 3 2
3= Highest Correlated. 2: Medium Correlated. 1: Lowest Carreluted
‘1 P
s L o,
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MBA

Course Codle JEMG-308 (1B1)

Course Name : IMPORT EXPORT MANAGEMENT

Semester 3

TP C

L - Lecture T — Tutorinl P — Practical C — Credit
Counrse Objectives

L. The ohjective of this paper is 1o introduce students 1o the impact of import und export palices
on the busingss,
2. Italso highlights the impact of these polices on trade and busingss,

Course Contents

UNIT | DETAILS LECTURES
1 Import Management in a Developing Feonomy 12
Objectives of Import Poliey, Types of lmpon Licenses, Forelgn
Ixchange Budgeting. Global Procurement. Conceptaal Frimmework,
Methods of Import Procurement, and Import Procurement planning
M corporate  Jevel,  identifying  souwrces of supply.  supplicr
identification, selection and evaluntion.
Impart Financing Purchase price analysis b
Canudisstion of imporl, and impon under counter trade, market
reseatch for import procurement monitoring and follow=up of |
| conris. .
3 Buving of Technology L
| Import procedire in Indi, custom clearatice of imponed Cargn,
Custom viduation of imported crges, import documeniation, matenal
| mumagenment for projects, and  procurement under World  Bunk
| Project -
| Export Management 12
Concept and Scope, Form of  Organisation, Expor Muarketing
Environment. Export Planning, Orginizing for Export, Urgamsation
| chart, Ruilding 3 team. Executive Action, and Management Control.,
Barriers and Bottlenecks in export with specitic reference 10 Indil. b
Total ' L4

et

)

]

Text Books:
TBL TAS. Balagopal. Export Monagemient, Tlinalavi Publishing House..

r
TBL B.S.Rathor & LS. Rathor, Expon Marketing. Himlgva Publishing Buse, e q N/,

VALY
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Department of Management

Reference Books:

RBI. P. Kumar and A K Ghosh, Expbn Manogemedt. Anmol Publisher,

RIB2. Alun Branch, Imernational Purchising and Munsgemint, Cenegage [eammg

Course Outcomes (COs)

3: Highest Correlated. 2: Medium Correlatéd, 1: Lowest Correlmed

O Hulf_li_l;ﬁ; T_Lh_c__[';nmws of import management and 1ts process. |
CO2 | Determining the import Maancing purchase price anglysis. '
CO3 | Assessing the impont procedure in Indls and procedures related 1o 1mpunr.~d,
CArEn, - _ o o
CO4 | Examining the export management and the entire procedure related 1o that,
COS5 | Deconstructing the barriers and bottlenecks in export with specific refercice 1o
- Indin. '
€06 | Crewting u suilable export import plan for the country, - :
CO-PO Mapping
Cours | PO1| PO2| PO3| PO4| POS| POG, POT POYIPO10 PO1L r"“m. PROZ] PSOJ
€
coi | 3 [ 2 2
Oz | 2 2 2 s | <
O3 2 | 2 2 2 3 I 2
04 2 2 X I e ] [
COs 21211 | 2 | I 1 3 [
Cos I 2 2 [ 3 = 1

[
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MBA

Course Code : MGMC-308 (1B2)

Course Name  : MANAGEMENT OF MULTINATIONAL CORPORATIONS

Semester : 3

[ = Lecture T — Tutoral 1 — Practical C — Credit

Course Objectives

I The objective ol this paperis w give an insight o students regirding the management of
multinational corporations @nd their impact on Indinn business,
; . 2. The course also provides an undersinding of the essentinl elements of Joint Ventures,
Mergers and Acquisitions.

Course Contents
UNIT | DETAILS | LECTURES |
B International Management 1
Imermationalization; Trends, Challenges and Oppartunitics:
Different Schools of Thought of Internationa) Muanagement:
Regionnl Trisde Blocs,

Growth and Development of MNCs ]
Role und Significance of MNC: Pattenn of Growth: Concept of
Country of Origin: Different Manngement Sevles.

o

3 ﬂrgnnlutimml I‘h:u:gn and Structure of International 0
Corporations
. ‘ Crlohal Organization Structure; Locus of Decision Making and
Controll Headguarier and Subsidiory Relitions it Iitermational
Firms: Managing the Pontfolio Composition
4 International Business Hlmlc&,}'— 12
Strategiv Allinnces: Acquisitions ond mergers. Manogement of
Joint-Ventures and othier Imemational Strategic Alliances: Assessing
| the Global Environment: Economical. Political. Lepal and
Technological Environment: Strategy Farmulation and
Implementation International Business: Political Risk Asséssiment
und Managément.

n

Indian Perspectives anyd Policy L]
Cieve Studies for Internationaltzation ol Iodian Business Fioms und
theit operativns abrosd: changing govermment policy on entry of Fls

and Flls -

| Total _ @y

-
VA ale
Approved us per (Agenda No- jor™ Academic ¢ “W‘E— Dated XJ’L
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Text Books:

81 Hodgetts, Richard M. and Luthans, Fred: Intemnational Management, Tatn MeGraw Hill. New
Delhi.

T2, Koomz and Wheirich: Management: The Global Perspective, Tata MeGraw Hill, New Delhi,

TH3, Nogandi, AnantR: Interational Management, Prentide Fall of Indin L., New Delhi

Reference Books:

RE1. Thakur, Manab, Gene = Bunon. and BN Srivastava: International Mansgement: Coneepts
and Cases, Tats MeGraw Hill, New Dethi,

RAZ. Christopher Banlett and Sumantra Ghoshal. Transnations) Management: Text and Cases. Tat
Me Ciraw Hill. New Delhi.

REB3Deresky, Helen: Tmernational Manugement: Managing

Course Outcomes (COs)

€O1 | Outlining the cancept of mh.mu:mnull.uum::l and the related concepts.

LCO2 | Appreciating the ole of MHL s und their management,

€03 | Examining the elements of é.lnh'ﬂ organization siruetures and desipns,
CO4 | Apprising factors far creative, innovative and entreprencurial mind-sel (o t-tlu.-
mianagerial decisions and better undesstanding of simtegies at infermational level
of blisinpes

—

L] €06 | Dy veloping an efegtive stritegy for the business to face inlermationalization.

COS5 | Exwnding the conceptual undersianding  of  government pulicies  and
intermationalization of Indwn Business w operate i multi-caltinl env ironment.

CO-PO Mapping

Course | POI]_P02] O rod| POS] POE POT] POS] POIPOID 011 [PO12 [PSO1 PS03
OOl | 3 | 2 3
02 | 2 | | [ [ 2 |
co3 | 2 3 N 2 |
cos| 2 | 3 3 3 C3 [0 [ 1
COs | I 2 | 2

| €06 2 [ 2] 2| 3 o0& s

A1 Highest Cartelated. 2: Medium Correlated. 1: Lowest Correlited

Approved as per (Agenda No.- ) of ™ Academic Coun Jued f)/ u""I::" -
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MBA

Course Code + INBL-308(1B3)

Course Name CINTERNATIONAL BUSINESS LOGISTICS

| Semester :3

L = Leetare T — Tutorial P— Praciical C — Credit

Course Objectives
I The objective of this puper i< 1o pive an insight w studetits tegarding the mantigement off

1

C ourse Contents

iternational logistics multingtional corporations and their impact on Indian business.

It aleo gives an insight of the Supply Chain Management and logistics network configuration.

UNIT | DETAILS LECTURES |
I (lohal Logistics fi

Concept. Objectives, Fundtions and Scope: Relevance of Logistics

in Intermationn) Murketing:  Evolution of Logistics:  Inegrated

‘ Logistics,

| 2 Components of Lng'_m-ir: 12 —
Customer  Service:  Warchousing:  Types.  Importance,  Facrors

‘ alfecting choice of o wirchouse facility; liventory; Types,
Functions, Control: Tramspontation: Modes, Routing and Scheduling.

Multi-Modal Transportation: Packaging and Material Handling

3 Ocean | ransportation N 12
Characterisiics; Liner fnd Tramp operations: Code of conduet for
. Liner Conferences: Freight structure and practices: UN convertion
on shipping; Maritime Fruuds; Comainerization: CFS and Infand
‘ Contamer Depots: Port Trusts: Role of Intermedianes: CONCOR;
| Indian Shipping Indigstry: Problems and Prospedts.

E ‘ Air Transportation - 1
Charncleristics: Advantages: Fotul cost concept: Freight Structure
and Operations: Carrier Consignee Liabilities: Indian Ajr Industry:
Problems und Prospects.

'S Supply Chain Management B
Meaning. Objectives, Imponance; Value Chuin Aanlysis: 3PL and

| APL: Push and Pull Strategies. Bullwhip Effeer: Supplier Sélection
and  Evalustion:  Demamd Forecasting: Use of 1T: Logisties

. | Informution System, MRP. DRP, ERP, PDM. and CPFR.

Fatal

ﬁ' Y

?

o

Approved os per { Agendn Now-) of ™ Academic Cotineil
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Text Books:

T, Asopi, VN Shipping Management: Cases and Coocepls, Macmillun, New Delhi.
THI Desai, FLP: Indian Shipping Perspectives, Amupam Publications, Delhi.

TR Khanme KK, Physical Distribution, Himalava Publishing, Delhi,

Relerence Books:

RBL Sople. V V: Logisties Manasgement, Pearson, New Delhi

A2 Agarwal, DV E: Text Book ol Logistics and Supply Chain Manasgement, MoeNillan, New

Dlhi

REB3. Muthiah. Krishnavenit Logistics and World Sea Borme Trade, Hitmaluva Publighing House,

Mumbal,
KB4 Chopra, Sunil. Memdl. Peter und Kalrw, 1DV: Supply Chaitt Monagement, Pearson, New
Dethi.

Course Outcomes (COs)

CO1 | Appreciating the relevance of logistics in internutionsl marketing environment.

CO2 | Examining the various pars of logistic and their interactions.
CO3 | Understunding the inticacics of oeean transportition

€04 Appraising the air trunsportation in the country, its prohlems and prospects.
€05 | Deconstructing the best practices in the supply chain management.
CO® | Creaing wsuitable logistics plan for a  hypothetical MNC |

CO-PO Mapping

cor | o2 ' i ‘E :
02 | 3

i
Pt
—
(%]

03

Do | B | ek | ]
—
b

CO4

O3 | 3 : 5T

O 1 = 1 l i

b -hh ) P

1 Highest Correlated, 2: Medium Comelated, 1: Lowest Correlaied

Qe

AL
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MBA

" Course Code  : CFMG-309 AT 1

Coursé¢ Name  : COMPUTER FUNDAMENTAL FOR MANAGERS

rT|¢P] ¢
3 7 4

Semester (Year ;3

| = Lectire T— Tutorinl " — Pragtical U — Credi
Course Objectives

I Fhe musin aim s to inteodoce the students with the computer, its applications. and logic
developmaernit for programming and application software used in the different offices.

Course Contents

UNIT | DETAILS LECTURES

I Computer Fundismentals 10
Hriet History of Compmers, Generation and  Its  Evolution.

‘ Charnctensties of Computers.  Tlardware, Software  with types
(Application.  Systert  und  Progrimming), Block  diagram  of
Computer.  Orgunizations and  Functions of different Units of
Computer. Advantages and Disudvantages of Computers,

2 Types of Computers R
Amalog. Digital, Hybrid, Generil Purpose and Specisl  Purpose
Computers, Micro Computers. Mini — Computers. Main-frame
Computer. and Super Compisters,

: 3 Input- Output Devices 12
. Storage Units (Disks, CD-ROM. DVD - ROM and tapes). Memory
. Twpes (Cache, RAM, RIOM).
Dty and Tiformation Coneepts: Definition, Muminl. und concept of
data und informanon, dats processing. dats mining and warchousing,
Fundamental of Data Communication. Introduction to internet and
s applications

4 MS Office - i 6
MS Windows, MS Office (MS Word, PowerPoint, Excel. Access
_and Outlook),

5 laformation Systems in Global Business Tm]‘m 12
I'he Role of Information Svstems in Business Tt'ﬂil}, Concepts of |
MIS; Components of MIS, Role of Managers. Foundation of
infbrmation Technology: Information Systems us & Competitive
Advantuge. Manogerial Challepges of information  Technology,
averview of DBMS.

Husiness Applicution of MIS: e<ommerce. F

Approved as per (Agenda No.-) of " Academmic Counci T L‘mtc'd f':"/
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Systems. Enterprise Resource Planning (ERP), Advantages of ERP,
Challenges of ERP. ERP and Related Technologios, Data
Warchousing, Do Minine. Business Information Svswem. Business
Ixpert Sysiems, Role of Expérd Systems in Complex Decision,
Introduction 10 SPSS,

 Total

= NN W - - — e |

Text Huoky:

P Lueas dr H G Intormation Techrology lor Management, Me GrawHill, New Yok, 1997

IHE Kemmeth C. Lgadon and Jané P, Landon (2004), Manigement Information Svstems, 8'F,
Pearsan Educntion.

P35 Saxenn' S, First Comrse m Computers: Vikas Publicanon. New Delhi 2003,
Heferenee Books:

L fames A, Braen (2000 Manogement Informmion Systems, S/E. TaraMegraw-Hill.
REZ Leaon, Alexis & Mathews- Informuion Technology, Vikas Publications 2006,

KB Sinha. P K-Fundamentals of Computers. BPB Publications. New Delhi. 2011,

Course outcomes (COs)

01 Familiarising with the history of' computers and the fundamental coneepts
| relating o that.

CO2 | Determimng the vanious types of computers.
(‘ﬂ 3 Cartipuring the concepts of Dt Infortmtion, Dats Mining snd Warghiusing. |
CO4 | Annotating the basics of MS Word. MS Excel and MS Power point.

[COS | Assessing how to solve common business problems  using appropriste
[ information technology apphcations and systems,
LCO6 | Developing o business model thil ised infbrmation techinology effectively

CO-PO Mapping

Cour, PO| PO| PO] PO| PO| PO| PO PO| PO| POI| POL| POIL| PSO|] PSO] PSO)|
se | 4| 2| 30 4| 8| 6| 7| &) 9] o] t] 2| 2| 2| 3
O] 3 | [ . 3 2
co2l 3 3 .
co3| 3 | 2 3 : 3 T i
I COd| 3 2 d i 2
[costs 22202 3 i i
i COo0 ] I 2 2 ¥ 2

0 L lighest Correlated, 20 Mediom Correlated. 1: Lowest Correlated

/0
V.77 ”
! J df 100 |
Appiroved as per {Agendn No.-) of ™ Academic Council Meetipu-Btiled . - 5
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MBA

Course Code = BPPG-309 (A1 2)

Course Name  : BASICS OF PYTHON PROGRAMMING

Semester 3

I = Lot T— Tuworiad P — Proetical C— Credit

Course Objectives
L Pathor s o genernd-purpose. versatle and popular programming [angoage. W's grear ss a first
langunge becanse 11 15 concise aml easy 1o nead. and it s slso 8 good lungunge W have m any
progrommer’s siick 45 1 can be used for evervihimg from web development 1o software developmen
anid scienufic applicamons.

Course Contents R —

_UNIT | DETAILS ! LECTURES
I Basics of Pythos Progrimming: History of python, mstallation n? python . | §

executiom of pyvthon  progeam, mthnn choracter set. token, data fype.

bt Tubctions an pyihon, opecafors  ad - expressions,  irasloting

mathematical formulue into equivalem python CAIEsaiONA,

Pvthon Program Flow Control : Conditional hll:q,.hq SInE if. ¢lse and t.h'f: i (1]

simple Tor loops i pvthon For loop using mnged, use of while [popi in

| python Loop, nested loops, break and gontinne

£ Functions: sywtax and hasics of o function, parameters and arguments in 4 | 12

Twaclion, Jocal o elobal scope of 4 variable, refurh statement, tecursive

Fwtion and by Bepetion

(3]

= " Strings and, Lists: Basic mbail python functions for string. immutable | 1)
stitgs, straies operators and  Gperations. credling  dnd  sccessing the
. _ chaments of the list, python inbullt funetions for fists.
. 5 - Tuples. sets and dictionnry: creating wiples, mbuih Tunctions for wples. | §

operations dn luples, creating dets and set opetations, efebting dictionary,
stmple program of diKtionary

Total 48

Test Books:

Fext Books: THI Budd A, “Exploring Pythen™, MeGrw-Hill Edueation, | st Edition. 2011,
THI Mork Lute, “Leasrning Python™, O°Reilly, 4 th Edition, 20073,

PR Y. Dhniel Lisng. ~Introduction to Programming Using Pithon™, Peaeson. st Edition, 2013,

Referonce Books:
RBTketmeth A Lamberl, = The Fuhduneniils of Pvthon: First Programs”, Cengaze Lenming | st Edition,
2001
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RBZ. Allen Downey, “Think Pythom: How 1o Think Like & Computer Scientibt”,

O Rellly, 2ndidition, 2015,

RB3, Reema Thareja “Pyibon Programming using Problem Solving Approach™, Oxford University Pross,
|t Edithon, 2007,

R Joel Girus, “Dats Science from Serateh”™, O Reilly, 2nd Edition, 2019,
REEE, Tony Gaddis, “Starting out with Python™, Pearson, 3 rd Edition, 2014

Course Outcomes (COs)

CO\ Baste representation and reasoning parndigms used in Alin both theory' nnd practice.

02 Have an understanding of the himitations of cumrent symbaolic Al paradigm.

CO3 | Understanding Python in Al

CO4 Uniderstanding the focts behind the sequences, functibns, modules, [les, dunbuse nod
| ubileet oriented elc. wied in Pyilion

(s Evaliate the progseamiming comstructs of Pvthan to provi :dr wu:dm on findings.

CO6 | Create python progmms using various progmmming constricts of Python.

CO-PO Mapping

Courde | PO PO2 PO3| PO4| POS| POG_PO7] POS mnpgg{pouum SO [PSO2 PS03
coy | 2 2

co2 | 2 2 |2 i 2 1

[CO3| 2 1 {1 | ] LI

Cod | 2| | 2 2 |

COS | 3 I > 2

COb I i 2 2 1 O

i Mighest Correlated, 2; Medium Correlated, |- Lowest Correlated
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MBA

Course Code 2 AISS - 309 (Al 3)

Course Name = ARTIFICIAL INTELLIGENCE AND MACHIN

E LEARNING

Semester : 3

LNIT | DETAILS

iy F
-

[P ©
=] 3 ¢

L - Lectute T — Tutoriad PP— Practical C — Crodit

Course Objectives

e abjective of this papet 1 W creute overview on Artificinl Intelligende,

Course Contents

2, The objective of this course 510 leam the approaches and rules 10 know ledge representatipn,

| LECTURES |

Al problems. Toandition of AT and hiswry of AT intelligent ogents: Apents

anid Environments, the concept of mtionality, the nature of enviconments.
STCre ¢ ul agenis; problgm mhmg agents, prohlem formulation,

6

[ =]

: *mun:hlrm- seirchine for solutions, unifotmed search striegivs — Breadth
first search, depth first Search. Search with pantinl information (Heuristic
search) Hill chimbing, A* JACQ* Algorithms, Problem reduction. Game
Plaving, minismax dlgorithm, optimal decisions in multiplover enmes,

12

A lph_nf_Hc:n preanmg
Knowledge representition issues, Predicate Logic: semontic nots- (rames

ind inheritinee. cdnstming propagation, repiicseriting  knowledpe using

| tulles, rules hused deduction systems, Reasoning under uncertainty .

4

First Ondfer Loge. Inference i first order |1-'T|;.h. propositional va. (st
urder inference. well forned Tofmul forward chaining and Backwand
chaimmng Resolution and unification

Lrll

Total

unsupervised leariing.  reinforcement  leamiing  pérceptron  learning.
suppart vector michines, KNN, leaming decision trees

Machine  |earmine: Lmnmm*nl.‘s of  learning.  supervised TcumirE'

48

Text Books:Ritch and Knight
FIA 1 Stuart Russell and Peter Norvig, Artificial Intelligence; A Modern Approuch. Pearson. Ird Edition.

20 2Mp,

FH ZEthem Mining Amificil Imelligence for Business Applicanions: Use Artificial Intelligence Tor Scaling
L Y oure Brusiness Using Al Marketing Eyverooks Lud, 2020,
T8 5. Bla kumar Artificial intelfigemee, . Drenmtech Press. 20210,

Kelvrence Books:

HE L Rich & Koight, Artificnd intelhigenee. Tata MeCirmw]
RE 2 Patterson, nirodvwchion o Ariificint Intellizonce &

1. Jrd Edition, 2019.
L Svsters L "DL

!

0£ )

2
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KE 3,1 Nilsson, “Artificial Intelligence: A new Svithesis™, Elsevicr Publishers,

Course Outcomes (COs)

' CO1 | Remember the overview on Artificinl Inrelligence.

Il Co2 Aniblyse the Seidrch strategies and tvpes ol searches,
CO3 | Analyze the Comstraints of Satisfaction Problems

04 Understand the approaches and rules 1o know ledue representation.

' COS5 Evaluwate thee compuonents of the piﬁlming swstiorn an &npm SVSICMS,
06 Apply the epncepts of Al muiuzl lile.

CO-PO Mapping

(Covrse | POI] PO POI] PO4] POS| POG_POT| POS| POIPOIN FOLL PO1Z [PSOI1 IPSO2 [PSO3
Cii 2 2
co2 | 2 2 r) | 2 I
Cox | 2 | | . 4 I
cod | 2|1 2 2 572
COs | 3 | 2 |2
CO6 | 2 2 | o [
At Highest Correloted, 2: Medium Correlated. 12 Lowest Correlined
/L
A
!
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MBA

Course Code _: BSIN - 309 (AT 4)

Course Name  :BUSINESS INTELLIGENCE

Semester _: 3

wl =

L - beetore T — Tutonal P— Practica) C — Credit

Course Objectives

3

I'ine ohjective of this paper is 1o crenre overview gn Ammificial Neyral Netwaorks.

Thiz objective ol this coursie is 1o bearn the upplications of Artificial Nearl Netwiorks.

Course Contents

[LECTURES

IT | DETAILS

Basics of Anmificinl Neural Networls: Chamctenistics of Neur|
mNatworks Histworcal Development of Neural Network Prociples,
Attificial Neural Networks: Terminology, Models of Nearon, Topologs,
Basic Leaming | aw.

.-"l

' Linear Networks:-Aduline - the odaptive Tinear clement. Lingss regression.

The Wiener-Hopl equation. The Least-Mean-Square  (Widrow-Hodl)
| learning algorithm. Maothod of steepest descent. Adaline as a linear
! nilaptive filer

Self-ehwpanising  Systema-Unpsupervised  Learning.  Pattern  clusiering,
Popolagical mupping Kobonen's: self-orgamizing map . Local leamning
lnws-Generalised Hebbian Adgorithn

12

Fewdhach neurul rictworks: Pattern storage and retrieval, Hopfield model,
Boltemuni machiine, Recurment peyrd netwarks.

i

Rodinl busts function nistworks: Rewulurization theary. RBF networks for
funclion approximation, RAF networks for pattem classification. Kemel
msethodds For pattern analysis:- Sutistical lenming theory.

Texi Books:

I3 1.

A Yegnanaravana, Anificis] Neural Networks, Prentice Hall of India.

I'B 2 Satish Kumir, Neuml Networks — A Classtoom Approach, Tata MeGirw-Hill

Relerence Books:
RIS Hayku, Newral Networks - A Compreliensive Foundation, Prentice Hull,

Approved as per (Agendn No.- o W Acmdemic Council ing. Dited Yj \-A'L_"
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Conrse Outcomes (COs)

O Remember the concepts s of Artificinl N Nnur:ﬂ 'ﬂcmnrlu |

Co2 Analvie the I"""'r‘"?‘“_“!-llnhﬂ ke i A S

€O 3 | Analyze lhc_ Linear Networks
CCO4 | Undersand the Seli-Organising Systems.

COs Fvaliine the Feedlbnek m:mru] u.-mmrh.u,

CO 'ﬁ__l_ Appls the conepts uf R-'Htlllil basis |ul'l'f..tu|l1 Betwirhs,

CO-PO Mapping
Ei('.nnmu rO1 PO2 PO3[ POJ| POS, POE POT] PO] POSIPOLD POLL [POIZ [PSOI [PSOZ PS03
o1 2 2 |
cO2 | 2 2 2 | 2 1
CO3 | 2 111 I 2 |
Cod | 2| 1 2 2 2
COs ] 3 [ 2 3
(06 1 2 2 1 | 2
3 Higlw<t Corrélated. 2: NMedium Cormelited. |: Lowest Comrelated
/ Le q
J A
L 106}
Approved as per {Ageada No.- 1 of ™ Academic Council N i Datled o _‘E
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MBA

Course Code  : SUTR-310

Course Name  : SUMMER TRAINING REPORT AND PRESENTATION

Semester  : 3

Lr[e] ¢
Summer Training Report and Presentation EERE

[. - Lecture 1 Tutorial I — Practical © — Credin

Lach student shall prepure report on the Summer Inlemship they have done. A detiled report will
be prepared for the sume under the guidamnee of an assigned faculty. Along with that o power point
presemtahion has to be prepared wnd presented in front of the audience of teachers and smdents
tefore the end of third semester:

Murks shall be awarded by intemal faculty on the basis of student’s performance judged on the
following emerin:

[V Sunier Training Report (50 Murks)
2) Communication {10 Marks)

1) Confidence (10 Mirks)

4 Content (10 Mirks)

5) Body languuge ( 110 Marks)

) Power Point Presentotion ( 10 Marks)
71 Externnl Vive-Voice ( 100 Marks)

Students evaluation will be done on the internal and extermil viva-voice and finally the marks
obtained will be converted imo grades

Course Qutcomes (COs)

col Developing un understundi uu, y of the way businiess works in the real werld.

C02 Anah*‘.mg_thl..ir miq, and h.apunv.lhlimm in 1h.r, of }__.Jmuumn

CO3 | Appreciating the intricacies of business and application of management u.nncept.s
there,

CO-PO Mapping

Course | POI| PO POI| PO4| POS| PO6| POT[ POR] POS] POIIPSOL | PSO2] PS03
oy 2 2 2 1

cCox| 2 1 2 I 1
03 1 2

3; ighest Coprelnted, 20 Medium Correlisied, |- Loyetst Comrelated P\

Approved as per t Agenda No- ) of ™ Academic Coungt Teeting. MIME '_. LJ_,\-:’._.J
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FOURTH SEMESTER - MBA

Course Code : ECSR-401

Course Name  : ETHICS AND CORPORATE SOCIAL RESPONSIBILITY

Semester ¢ 4

I« Lecture 1T — Tutonal P— Practical U — Credit
Course Objectives

I Vo lamilinneze (he students with the imderstanding of issues and proctices of comorate
governance in the global and Indian contexi.

Course Contents

fuurr DETAILS LECTURES |

1 Conceptus] Frumework of Corporate Governande: Menning; theoriis 8 |
und models of corporate govermance; various approaches to business
ethics: ethicsl theorids; «hical povemanee; eode of ethies: key
mmnageriad personnel (KMP) secretarial avdi: class acoon: NCLT;
nsider. frading; miing Agencies: green governancee-governance;
shurcholder agtavism,

2 Comporate Governance Framework in Indin: Corporate boards and its 8
posvers, responsibilines amd disqualifications: board commitiees and
their functions= remuncriion commiiiee. nominution commitice,
complinee committee. sharcholders grievance commines. investors
relotion  committee,  Investment  committee, risk  management
committee, and audit committee; regulmory framewoark of corporate
govermance in Indin; SEB) guidelines and chnse 49, reforms in the
Companies Act, 2013: corporate governance in PSUs and bunks.
1 An Imermational Perspective on Corporute Governanee: lq,tulutm. 7
frarmework of corporate governanee - United  Kingdom, USA,
Australin.  China,  Russie, Sowth Alric; Sir Adriun  Cadbury
Commutiee (LK), 1992, OLECD Principles of Corpomite Govemnance,
9,

4 Major Corporate Governonee Failures: Bank of eredit and commerce i
imernutivod] (UK LMaxwell communication corporation and Mirmor
group newspapers (LKL Enron (USA )Y World.com(1/SA ), Andersen
worldwide (USAEVivendi (France): News of the world (UKE
Sutyam compuier services ltd (Indiad: Sahara (Indin): Kingfisher ld
Chdiak: common povernunee problems noticed in varivus corpordle
Libilures.

5 Whistle-blowing and Corpornte Governance:  The Copeept of | I8
whistle-blowing; 1pes of whistle-bowers; whistle-blower policy.

the whistle-blower legisloiion across counines; developments in

Indie Corporme Socinl Responsibiliny (CSR): Mmmug carputate m

| phalunthropy; CSR-an overlapping concept; con ¢ sustainablity |

Approved as per (Agemnda No.- 1 of % Acodemic Council
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reporting: CSR through triple bottom line; relotion between CSK [
and corpormte  governance; environmental aspect of CSR: CSR
maodets: drvers of CSRummor codes on CSK: initintivesan Todin

Tuial

|

Text Rooks:

T Mallin. Christine A, Corporate Govetmanee (Indish Edition, Oniond University Press, New

e,

TH2. Blwfiekd, Michael, and Alan Mormy, Corpornite Responsibility, Oixford Uniiversity Press.

Drepartimrent of Commeroe. University of Delki

TH3, Francesco Perrini, Stefanm, and Antoniio Tencstl, Developing Comporate Socinl Responsibility -

A European Perspective, Edward Bl
Reference Books:

REV. Sharma, )P, Catporate Govermance. Busimess Ethics and CSR, Ane Books Pyt Ltd, New

Dhelhi,

REZ Sharma. 3P . Corpormte Governance and Social Responsibify of Bosiness, Ane Books Pyvi
Ltd, New Delhi.

Course Qutecomes (COs)

o1 Imbibing e ethical lssues in comporite goverminie wid o adbees o the ethicul code.
CO2 Examining business ethics of Indin and corporate govermnee framework in indis
CO3 | Appraisiog the bosic and broad Knowledge in intemanonal corporate govémiance.

| whistle-blivwing and CSR.

CO4 llighil;.ht:m. the ‘gwuaretess of colpbrate governahee and veasons of Iy Gilwres and
priblems norosd the plobe. B - ___|
COS | Cawegorizing various comornte socinl responsibility activities and pricticesparticyliels

COn: Crepting 2 standard opernting procedure for implementing ethical practices in the

compaty

CO-PO Mapping

Course [POL lema | POSPOS PUT1 ‘0 rtwmuihon.fdu-{l_rsm [PsO2PS03
COl 3 | 1 ] 2 ] 2
coz | 2 | > | 2 2

co3 | 2 12 | 2 3 (2] 1
CO4 2|2 ] [ 2 2 ]
COs | 2 | 3 2 T2 1
CO6 i 2 2 2 - 5 -

31 Vhighest Correlnted. 2-

Mediwen Correlated. 12 Lowest Correlated

2

M’

J I
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Shri Guru Ram Rai University

Department of Management

MBA

Course Code : EPDP-402

Course Name  : ENTREPRENEURSHIP DEVELOPMENT

Semester  :d

I - Leeture T — Tulorud P — Prctical © — Credin

Course Objectives _

1. The purpose of this paper is (o enable the students learn the importance of Entrepreneurship
ind understand the role of Entrepreneurship on environmental fwctors

Course Contents

DETAILS LECTURES |

1

Foundation of Entreprencurship Development 8
Concepl and need of entreprencurship: Churncteristics and Types of
Enmtreprencurship: Untreprencurship as a career: The changing role
of the entreprencur:  Entreprepcurial  trafts,  factors  affecting
| entrepreneur. FEntrepreneanal motivation. .
Theories of Entreprencurship 16
Schumpeler's  view  on emrepreneurship.  Walker's  view  on
entreprencurship Drucker’s view on entreprencurship. Influgnices on
entreprencurship  development:  External  influences . an
entreprengurship development: socio-colioral, political. ceonomieal.
persoral, ertreprencurial suceess and fidlure: reasons and remedies;
Women entreprencirs: meaning,  defimition,  function,  qualitics,
challenges und achiesements of women entreprendurs, B

Businesx Plunning Process 1

e business plun gs an entrepréncurinl tool: Elemems of business |
planting: Objectives; Market analysis: development of Prodiey
iden;  Muarketing.  Finante.,  Orgunisation  and  mansggement:
Ownership: Uritical risk contingencies of the proposul, Scheduling
and milestones.

Project Planning for Entreprencurs 8
Tethnical, Financinl, Marketing, Personpel, and - management
feasibility repons; Finnncial schemes offered by various financiil
institution like Commercial Banks. 1B 1CICL SIDIB)L SFCs.

Foreign curmency Frinmaing: Estimation of Finanem! requirements.

i

Entreprencurship Development and Government ' i
Role of Central Government und Ste Governiinent i promoting
chtreprencurship  with various  fncentives,  subsidies,  pgranis ‘

programmed, schemes and challenges. Governmen! inftiatives and
inclusive entreprencurial growth.

Approved as per (Agendy No- ) of ™ Academic CouncibEsting, Dﬁl?;"\/x '-'-_1-..
' =
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Text Books:

IB1. Khanna, 8.5, Entepreneunal Development. 5. Chand. New Delhi.

TRL Zimmerer W Thomas, Norman N, Scatboroigh, Essentinls of Entreprenetrship and Sl
Huginess Management, PHI, 4th ed.

Reference Books:

KRBT Holt H. David. Enrepreneurship: New Venture Creation, Prentive- Hall of Lindia: New Delh.
Lutest edition.

RB2 Kuratko, F. Ponald, Richard M. Hodgets,  Entreprencurship:  Theory. Process. Practige,
Thomson. Trhed.

RI3, Desan, Vosant, Dyaamics of Entrepreneurship: New Venture Creation, Preptive-Hidll ol India.
Mew Delhi. Latest edition,

Course outcomes (COs):

01 Outlining the busic concepts of entrepréneurship and its changing role in sogiety. |
| C02 Examining the vamous theories of entreprencurship and influences affecting
| entreprencurship.

| CO 3 | Appraising the process of preparing u business plan, |
‘ CO4 | Ceitically examining project plan on virfous parsmeters and  understanding
fimancial support availible [or entrepreneurship. a

i COS | Leaming the rle of cenml and  stale governments in supporting
il entreprencursiip.

!_Cﬂ:ﬁ. Dieveloping n buginess plan for o hvpothetical company.

CO-PO Mapping

Course | POI] PO PO POI[ POS 06 POT| POS] POSPOLD POTT [POI2 [PSOI PSO2 [PSO3

Ol | 3 1 2 2 |

COo2 2 2|1 3 > 2

Co3 2 || 2 ] | 2 2

04 2 |2 |2 T | 1 [ B |

COs || [ ] | 3 ]
2 | 2 | 2 2

3: Mighest Correlated, 2: Mediuny Correlated. 1= Lowest Correlated
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MBA

Course Code  : FIRAL-03 (H1)

Course Nume 1 HR ANALYTICS

Semester : 4

L = Lectire T — Ttordl P — Practical C — Credit
Course Objectives

1o To equip stdents 1o use anulytics in the Geld of humun resources for forecasting HR needs in
an organisation,

2. Toeffecnvely ulibize HR analyties for solving problems relating o human nesources in un
argunisgtion.

Course Contents

[UNIT | DETAILS - LECTURES |
i Introduction to HR Analytics 10 |

Basies of HR Ansalvties: Cotieept and Evolution of TIR Analyvtics &
dita spurces - HOM: 2IModel. Use of workforce analytics o |
improve decision making, Analstics and Prediction, Introduction 1o |
HR Metrics and predictive analytics. Importance of HR Analyiics:
Dty Analytic techmigues using sofiware packages. Future of Human
Rexouree Analvires R Metries and HR Analviies; Tntuition versus
anblvieal thinking
2 Creating Business Understanding for HR Initintives: Workforee 10
segmentation and search for ermical job roles; Statistical driver
analysis = associstion and causation: Linking IR mcdsures to
business results: chopsing the rght meastines  for  scorecands;
. - Idemtifying and using key HR Metrics.
3 I-nmusling Budget Numbers for HR Costs ]
| Workforce plonming meluding iternal mobility and eareer pathing:
trmming and development requirement forecasting and myasuring the
vidue and results of improvemienl initintives: uptimizing selection
| and promotion decisibng
4 Predictive Modelling in HR
Employee metention and. twmover:  worldoree  productivity and
performance:  scenano  planiingCommuaicating  with dotm and |
visuals: Data requirernents: Identifying dota heeds and oathering
daty, HR dute quality, validity and consistency. Using historical
dati: Dats explomtion: Data sisualization: Association h*tm. n , q

W;E ¢ g%l\

B AL
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variables; lisights from reports; Root cause anulysis of HR issues.

{0

s Communicating with Data and Visuals
Lt reguirements: adentifving daw needs snd gatherine doam: HR
| data qublity, validity and consistency: Usthe historieal dote: Dt
| explomiion: Dota viswdization, Association between  variables:
Insights from repons: Root couse analysis of HR issues
| Total o 48
Text Bonks:

FEE The Practicnl Guide o HE Analyties: Ulginge Date e Inform, Transfiom, and Eampower IR Decigions

b Shoma D). Walers

PhiD. Valerie Strects, Lindsay MeFarlane, and Rachpe! Johison-Murray

TH, Predictive HR Annlytics: Mastering the HE Metric by D, Martin Edwands and Kirsten Edwards

Helerence Books:

L

BB HE Aoalyvnies Understanding Theoros amd Appliconionshy Dipak Kumar Bhomaoharyya

RE2 Hwman Resource lirmation Sysiems: Rasles, Applications, and Futire Directions by Michael )

Kabvanash

Course

and Richard 1. Johnsan

Outecomes (COs)

CCO1__ Highlighting the concept of HR Analytics and its significance in moder fimes.

CO2 | Exomining how to use R Analviics in business
CO3  Tmplementing Rirecasts in business using FIR Analytics
CO4 | Hypothusizing predictive modelling for human resource needs using 1R
Analytics.
L COS | Appreciating the usage and communicition of duta in HR Asalytics in business.
[{:‘u.ﬁ Fivpothesizing  predictive modelling for humat resource needs vging HR
| Analytics

. CO-PO Mapping

(Course | POI| Fﬂg{ P03 rmjrmsi P07 POS POSPOILD PO [POI2 [PSOI PSO2 [PSO3
Col | 2 2 I 2
o2 | 2 1 2 2 [ 2 i 3 1 2
€03 212 2 |1 2
Co4 2 1 3] 2 3] 1 2] 2
CO5 | 2 2 [0 2
Co6 | 2 1 2 2 1L 3 )3 2

3: Highest Correlated. 2: Medivin Correlated, 1, Lowest Cortelated

¥ / J i
!Ij

|

A

N

i
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MBA

Course Code _: COMGA03 (H2)

Course Name  : COMPENSATION MANAGEMENT

Semester <4

L= Ledture T — Tutbrdl P— Proctical € — Credit

Course Objectives

%3

-

Ihe objective of this course is (o help the stidents to dévelop an understanding of the

concept & technigues of compensation management,

he course will use and focus on Indion experimecs. approaches and cases.

Course Contents

- ———

_UNIT | DETAILS | LECTURES
I Intreduction Conceptual aspects of compensation and reward | 10
mamngement

Monetary @l non- monetary compements: of compensation and
rewiirds: Perspectives and trends in compensation amd ' reward
mansgement.  Compénsation Philosophics,  Compensation
Approaches, Decision about Compensition. Pmployee’s acceptance
of wage level wage ind motiviators, Congept of wtal rewards,

b |

Jdob Evaluation N
Job Anelysis - Job Deseription, Job specilication Processes and
Schemes Salient feawrds of Job  Evdluation, Concept ol Job
etirichment and Job Enlargement — Analytical und non-analstical
technigies Point  fagtor  mting:  facwr  companson;  job
classification: ranking: Urwick Orr Profile Method; Moy Plun
method; Decision’ Band rhethod: job or role murching: micket
pricing: Computer sissisted job evaluation.

i e ko * — — |

Wages and Salury Administration : 12
Concepts of mimimum wage, living wage and fair woge: Wage
Beards: Pay Commissions; Pay survevs: Ecaromic and behavioural
theories relpted 10 wages. Determinants for lormulating  wage
structures: Pricing Jobs: puv levels; designing pay ranges and bamils:
Sitlury structures:  graded  salary  structures: salary  progression
curves: Poy structure m prsctice: Basic sodary, DAL Allownnces.
Bonus: Fringe benefiis and Ineentives: Incentive schemes and types
ol ncentive plans. Short term and long terrt incentives Spot nwirds.
Team incentives; Design of a puy 0l syvstem (using Accounting
seftware), Legal Constraints on Pay System. /) | ¢

Approved as per { Agendi No.- ) of ™ Academic Counti Dat :i? -._;_TL f:@,{f,
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Department of Managemen!

Compensation Strategics

Concept of Competéncy Mupping with pey scale. Rewarding

excellence: Creating the strategic reward system. Best pructices in
pay for performupnce’. Compensition us a reiention  strlegy,
Compedsation tor Expatriates and Repatriptes

1]

Rewarding Performunce and Executive Compensation

individual  based  compensation:  team-bised  compensution:
Commission svstem: Gain shaning plans: Scanlon Plan, Rucker Plan,
litipro share, Vulue added: Profit sharing plans and Cafcieria plan,
Employee benelits and pensions, Policies und practice of benefits;
Strategic Perspectives on Benefits, goals for Benelits, Benelits Need
Anglvsis, principal types of benefits: Stock option and purchase
plans using ESOP compensation. Pension-understanding Eunda- of
pension. Agency Theory and Executive Compensation: Prineiples of
xecutive Compenstion: Factorss alfecting Exdeutive
compensation:  Models  of  Exccutive Compensation:  Optimul
Contrseting Model; Managerial Power Model: Trends of Exceutive
compensation m Indin and abroad, Intemational  Compensation,
Fxecutive Compensation Puckuges — Compensating Excoutives -
Compensating the Flexible Workforee - Contingent Employees and
flexible work Schedules

0

| Total

Teat Books:
THIL. Compensdtion Management, P hoti Venkatesh, Oxlord Publication.

TH2. Compensation Managemen, Dipak Kumir Bhanacharyi, OO Indusirsd.
Reference Books:

WB1 . Righord [ Henderson | 2005), Compensanon Management m knowledge- based Workd Prontice-Hall
RA2 Thomas, P. Plannery, David, Ad-ofrichier & Paul B PMlanen (20025, Peaple, Performmnce & Pay:

Dwriaimie Compensation 1or Changing Chganizations. Free Press

Course Quteomes (COs)

Outlintng the difterent pupects of compensation and reward system

Dietermining the process and methods of ey aluntion of compensation: job evalustion. job

Assessing the varioqs compensation stralegics w ith rokpect 1o mmmlnhm milpping and

Rﬂu.mm_ b the \.III.!JI.'!I.'I.} rewarid and compensation | tuc-la u-md In ﬂfwnmuhnu

col
C02
enrichment and job enlaraement
CO3 | lmplementing the wages and snlary ﬂdmli'l}:ﬂ.rﬂ!mu
o4
| linked rewsid systém
COs
CO6

Cresting o mm.h.r phar with the best compensatian strategies mlplr.m:nmd in b

Approved s per i Agenda No- ) of ™ Academic Cor tng. Datedd X
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CO-PO Mapping

Course | POI] PO2| PO3| PO4 P08 10 JPO1L POI2 PSOIL [PSO2 [PSO3
col | 3 R 2 3 2
coz | 3 | 2 1 2 3 3 i
cos | 2| 2 [ 2 | 2 | =
i 2 [ | | | = |
Cos | 2 e Z T 2
COn 3 3 2 |3 bl |2

3: Highest Correluted. 2: Medium Correlated, 1: Lowest Correlisted
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MBA

Course Code : THRM-403 (113)

Course Name = INTERNATIONAL HUMAN RESOURCE MANAGEMENT

Semester =4

DT P
3 =

L - Leatire T — Tutorig) PP — Practical C — Credil

Course Objectives _
I The objective of this course is 1o help the students to develop an pnderstanding of the concept
& techmigues of intemationnl human resource minagement.

2. Vhe conrse will use and focus on Inditn experiences, approaches and cases.

Course Contents

CUNIT | DETAILS TLECTURES

| | Globul Business Environment and Human C omponent 8
Cilobal Business Environment. Introduction. Human and Cultural
viriblis, Cross culteral differences wnd Managerial Implication,
I'he scope of THRM. Varubles thar Moderate Differences hetween
domestic and International TIRM, Intérmational Human Resource
Muonagement Approuches — The Path 1o Global Status — Mode of
Operation
Cross Cultural Management ' 8
Role of culture n Internanonud HRM. Country and  Regional

Culwres. Country. Colture versus MNE  Culture.  Cullute and

employee mamngemint issues’ mpoct of Country culiure on [FIRM.

Cross Cultural Leadership and Decision muking. Cross Culfural
Communication and Negotimtion. Developing Intermational Staf! and
Multinational Terms. -
' International Humun Resource Management Approsches 12
LHRNM Stemtegies, Birmiers i elfective global HRM Internationy
Recruitment and Selection. Excoutive Nationality |ssues- Statting
Molicies — lssues in Staff Selection, Performance Management
Multmuional Performance Muanagement — Tacrors associoted with
Individunl TPerformance and Appraisal - Criterin Used  for '
Performance Appraisdl of Imernational Employees, | raining and
Developmenmt and Strategic HRM, Managing  global,  Diverse
I | Workloree. Human Resources ina C Comparative Perspective. |
[ 4 Intrrnutmnul HRM roles in Multinationul nrguni.zltinns 8 ‘
|

4

3

| | Ixpatriate problem. Internationa! Cormperisation. Repitrintiof.
I'S | Key issues in International Labour Relations
Imemitional compensition and imermutiong issignees. Forms of q

compensation. key  <omponents of int

dtional  Gompensafion .‘fL

!
Approved as per (Agenda No- pof ™ Acidemie Co aing. '
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"||1|'1TI".H.'|1L"H fs Illh"l'F1-iﬂIl'|'||-'l| t‘i"'111|1|.'1!5-»:i|1|'|r'l. 1.'1"'I'Il|'h:'ll'~1I1!i'rlI [!lﬁ['lli.‘l.‘j.‘q
aEross the cotmines, SImergmg Issues meampensation management,
International Loaboor Standards. Labour Unions and Internuional
Labour Relutions, HRM practices in other countrics, Trntermutional
Lubour Stundards, HRAR  issues in MNCs  Corporaie Social

| Responsibility.

Tainl

Text Books:

B Intemational Human Resource Management. Chris Rees: Tony Edwards, PEARSONS.

132 Internationil Human Resouree Management, MonirTuveb, Oxlord University Preds.

B3, Internutional Human Resource Management. P. L. Raoo, Excel Boaks India,

Reference Books:

BB Dowemng. P - Imernational Dimensions of Humon Resource Mansgement End Edition

Wotds Wewth.

B2, G, Holstede — Caltures Consexience: International Differénces in Work related Values, Sase.

Course Outcomes (COs)

CO1 | Oulining the Global business environment, growing presence of multinationals |

with expatrinte managers, cross cultural differences.

€02 | txamining the oross—culiural issues ond  understanding o internutional |

approdgchies to dealing with peaple i vrgamizations.

CO3 | Appraising the broader, comparative and intemutional perspective o deal with
complex issues und munifold risks through training and development.

CO4 | Dedncng the role of international HRM and methods 1o deal with peaple in

TP VTN

LCOS | Determining the ke issues in intermational libour relations.

€06 | Creating o human resource plan to spurce the best wlent across the globe.

CO-PO Mapping

E‘nu'n PO| PO{ PO POT PO POTPOT POTPO | POITPOT N‘nrm PSO[ PSO
1 j2 |3 |4 |5 e [7 |8 [9 [0 [¢ |2 B 2 |3

ooy 2 | i 3 1

0z | 2 [ 2 O I T 1 2 |

(x| 2 2 l | 2 | 1 2

RUEE 3 | 3 3 2 [ |

COs [ 2 |1 2 1|1 2

06 2 | 2 | 2 | 3T s

3: Highest Comelatisd, 2: Medium Comelated, 1 Lowest Correlated
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MBA

Course Code  : SGMG-404 (M1)

Course Name : SALES AND DISTRIBUTION MANAGEMENT

Semester =4

= _3._ X

L - Lecture T — Tutonal "'— Practical ¢ — Credit

Course Objectives

I

.

mansgement. miirketing channels and distribution.

Fhie course would agguamint the students with vanous coneeprs.

Course Contents

I'his course would help stidents develop i understanding ubout the role of sles

pa

DETAILS | LECTURES

Basic Concepts-Selling Functions, Tyvpes of Selling - Direel Selling.
Institutional Selling. Tele Marketing and other concepis. Nature of
Sales Management Sovation where Persanal Selling is more
eflfective than Advertising.

[E¥]

3

. Theories of Selling
| Process of Effecting Sclling

- of Successtul Sales Person.

‘ Recent Trends in Selling

ALDA Model. Right Set of Circumstances Theory, Buving Formula
| Thevries, Betavioural Equation Theary.

Praspectitig,  Pre-approdch,  Presentation  and - Demonsiration,
Hatdhing Objections, Closing the sale, Post sale Activities, Qunlity

11

1o

Sules Munagement
An overview. Sales plamning and control, Sales Forecasting,
Territory Allocation, Sales Quotae, Sales eost analysis

12

Ethical and Legal aspects of Selling: An overview. Corporate
Social Responsibility and irs impact on selling

Meisures for Making Selling an attractive Carcer.

Total

4%

Text Books:

PR Bochard B Still, Faward W Candifs, Nooman A Gosani Sth ed - Sales Manngement: Degision,
Strateities and Cases, Pearson Education. New Deélhi, 2009,
T82. Russel. BeachandBiukick -Selling

\pproved o per [ Agetida No- ) ol ™ Acaderdie Coundy
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Drepartment of Management

B3, K Patel- Sales,
Refervnce Books:
KBSl Cundiff. and Govoni- Sales Manusement.

RA2 Jahnson, Kirde and Schueing - Sales Management.

Course Qutcomes (COs)

(CO1 | Determining the features and concepts of selling.

_t'__‘-!.‘LJ_._ Examining the theories ol selling
CO3 | Evalumting the progess of effective selling _
€04 | Implementing concepts related to improving performance of sales managethent
COs Appraising the cconomic socinl and ethival aspects of selling.
CO6 | Creating 4 phan for the sales team !u-.mm!. an all the decision making aspects
and Irnrlcmcmmmn of these decisions in sales and distribution management.
CO-PO Mapping
(Course | PO1| PO PO3| PFOJ] POS] PO PO?] POS| POYPOTN [POTT [PO1I2 PSOI PSO2 PS03
Co1 | 3 2 I ! 2 |
co2 | 2 I | ! 2 1
co3 | 2 2 2|1 2 | A
jco4| 2 |1 2 2 1 ]
Cos || ] 20 3 [ 2
06 E 3 I

3: Highest Correlmed,

2 Medium Comelated. 1: Lowest Correlited

W7,

01
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MBA

Course Code : RUMG-404 (M2)

Course Name : RURAL MARKETING

Semester : 4

L-Leciure T'— Twtorind P*— Pracoicul £ — Credint

Course Objectives

1. This eotdrse would Help students develop on understanding abour the role of rural marketing
channels in the distribution of goods.
IV also exposes the students 1o the rural market environment aod the etierging challehges in

the glohalizstion of the eeanomies.

Course Contents

UNIT | DETAILS _| LECTURES |
I Introduction 1o Rural "F.lurkwu 8
Defimtion, Concept, Noture. Size and Scope of Indinn  Rural
markets. Rural Demond, Buyving Charscteristics, Rurml Market
| | Structure: Demographic. Physical, Feonomis Environment.
[2 Understanding the Rural Consumer Rural € smmunity in India 1
| Profile of Rural murkets: Segmenting the Rurul Market, Target and

‘ Positioning. Rural Congumer Behavior, Rural Buyer Chanictensticy.

Rurdl ethivs iund social strueture of Indian tural eotisumers,

Significance. Concept und Product Mix Decisions, Pricing Strategy;
Objectives. Policies and Strategies, Promation: Advertising, Sales
‘ Promotions  Communication in Hural nurketing,  language  and

3 ‘ Marketing Mix in Rural Markets Produet 10

Culture Distribution Hlnucglcx Chonnels of Distribotion. Koele of
| | & n-n[rermnm
4 | Innovation in Rural Markets 1]
Sienificance of nnovation in rural markets, nteevention of |1 in
Rumal Markets: Imporance and Initiotives, e-business for rural

| enterprises Emergence of Organised retailing i Rural India.
5 | Future of Rural Marketing I
Changing Role of Rurul Sector in india: Rural Ticorhe and Deinand,
Problenis: ih Marketing of puricultursl inputs in Rural Indin -

| Chemical fedilivers, Certified seeds and Agaguliuml Fguipments \
= happinny

e~
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Fext Books:
FEBL RV Hadic NV Badi, R Marketing, 2008, Himalaya Publishing House.
FBZ Arora, RO Integrated Bural Development. S, Clhand & Company .

Kelerence Boaks:

REL Rajgopil: Understanding Rural Markeang Vikis Poblishens

RE2 Copaleswamy. 11 Roml Marketing Envimanment: Problems and Strtegies, Vikas Publishers.

Course Outcomes (COs)

CO 1| Highlighting the role of rurl marketing in Indisn economy.
CO2 | Examining the rural buving behuviour,
CO23 lkcumimn.lmg. the rural product mix. -
COd | Appreciating the role of [T in rural mu.rh.unh
COS | Appraising the role of marketing of agriculwiml inputs.
CO6 | Developing s marketing plan uiilizing the approprinte coneepls wnd technigues in |
| the area of ruml marketing: |
CO-PO Mapping
lc':::m _Po1l po2| POY PO POS_POS POT] POS] POYPOI [POTT POI2 [PSOTIFSOZ PS03
3 2| I I 2 3o
co2 | 2 1 | 1 = 1 I
03| 2 2 1 | Py | 2
o4 | 2 - 2 2 1 i 2
cosT 113 2 I | T[22
COn | | | 2 | 2 3 2

1 Highest Correlated. 2: Medium Correlatesd. 1: Lowest Correlmed

w A4 O
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MBA

Course Cude : IMMG-404 (M3)

Course Name  : INTERNATIONAL MARKETING MANAGEMENT

Semester - 4

| LHT|P| C
3.

-
B
F

L = Legture T— Tworal P — Practicnl C — Credit
Course Objectives

|- This course would help stiidents develop an nderdtanding about the role of intermational
ntirketing concepts, strutegies und pricing decisions.

2. This course would make stwdents think about and undlyze decisions takien in marketing
domiain by iiltinationul comuomlions,

Course Contents.
UNIT | DETAILS | LECTURES
1 Introduction 6
The Maorketing Concept and  Its  Exlension (o Ihternation)
Marketing, Internanondl Marketing Tasks, Nature of International
Marketing,
1 - Sclection of Foreign Markets iz
The Coneept of Internimtionsl Marketing Mix, Implementution of
Murketng Strategies und Seven Ps, Organizatidin and Control for
Internationnl  Marketing. Idenlilving  Forelgn Markets-  Political
Considertions and Governmental Influences, Culturl and Social
Dynamics. Feonomic Development and Geographical Conditions,
. ‘ Bynamies: of Competitive Environment. Legal. Regulutory  und
| Financial Inftuences.
3 International Market Segmentation 12
Market oty and  Operation Simtégies- Export, Joint Ventuares,
IMrect Investment, Strategic Alliances. Multinational Operations.
[ntemutional Product Policies. Struregic Considerations id Moking
Prisduct Diecisions, Alterutive Strategies in Multi-Notiond] Produet
Planping,  Methodology  in Muking  Product  Decision  for
| Intemations! Markets, |
4 | International Pricing Decisions 8 ‘
Price Escalation. Inteenational 1ranster Pricing, Fuciors Influgneing
the Pricing decisions for Internationil Markets, Fxport peicing and

. - Diflerential pricing -
5 International Distribution Svstem and Logistics 10
Intermational Marketing Channel Decisions. Importance and Scope
of Channel decisions: Nawre of Interrational Disteibution (Harinels,
- Factors Infueneing Chutinel Deocisions. e
Totul : [~ Vil ek
L]
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Fext Books:

FRLRC Varshoey and .Bhatachana. Inermational Marketing- Indinn Perspective.

Sultan Chand & Sons New Delhi. 2006,

FIR2. Francis Chersnilizm - International Marketingg Vexts pnd Cases). Himaloyn Pubiishing House.
Reference Hooks:

REL Kotler. Armstrone - Principles of Marketing Peacson

RE2. Ikka Ronkamen& Michoele Cankota ~ Internationil Murketing. South Westérn College Publishing..

Course Outcomes (COs)

CO1L | Outlining  the concept of  intermational marketing  and  its extension 1o
. international market o

CO2 | Analysing the marketing sirategics and identifying  political, social and |
governmient considerations and financial influences on foreign markets

O3 | Examining the modes ol markel entry and  operition strategies as well as
methodology in making product decisions, N _
04 Apprecinting the pricing strategies adopied by firm and  factors: influencing
| priving decisions for internationdl kel
COS | lmplementing the framework of iemational distribution chaonel and factor
| | influencing chunnel decisiony. . -
CO6 | Developing a markel tesearch plan for a hypothetical product using the |
| | knowledge of the concepts ol nurket rescarch.

CO-PO Mapping
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MBA

Course Code : MGFS-405(F1)
Course Name  : MANAGEMENT OF FINANCIAL SERVICES

Semester 4

— o — =

3 4 =

L - Lectygre 1 — Tutorm! P — Practical C — Credit
Course Objectives

I The objective of this paper is w know the different aspects of Investiment hinking, merpers

. i oequisiticn and the détniled SEB guidelines on issue matagement.
Course Contents -
UNIT | DETAILS LECTURES
I Financial Services 10

Meaning and Concepts. Need for Financial Services. Regulatory
framewaork  for financinl  services, Various  Types of  Finaneiul
Services. Fund Based and Non-Fund hased, Charncteristics and Role
- of Financial Interinediaries. —_—
Depusitories and Financial Services n
Commerciul Bunks and their changing e, Functioning of Banks.
Financial Services and Banking Sysiem.
Non-Depository Institutions: Finhnee Companies and Mitual Finds
L | and Pension Funds. Housing finamce and Pricing (inancial services.
3 Merchant Banking and Venture Capital 10
Ihe Concept of Merchamt banking Services of Merchant bankers,
. Merchani Banking in Indis- Rules Regulmion Manogement of
Capial lssves, Fixed Deposis ond Debentute Issues, Venture
Capitul- The
Concept and Chamcteristics, Growth of Venture Capital Services in
L fclias: ol -
4 Leasing, Factoring und Forfuiting 10
Coneept. Types, Legal ond Tax Aspects, Fictoring in India, Hire-
Mirchiee, Leéase Structuring,
Factoring: Coneept and Charsgteristics, Types of Factoring in Indin
factoring and Bill Rediscounting.
) Forfaiting: Meaning and Mechanism of Forfaiting. i
5 - Credit Rating Servives 5
Concept.  Types und  significance, Function o' Credit  Rating
Agencies. Credit Rutimg Agencies in India,
) Process of Credit-Rating,
Total _ 48 |

i

Approved as pen (Agends No- ) of ™ Academic Counc
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Text Books:

P Bhole LM Finaneial Institations and Markets, 4th ed.. MeGraw: 1 Co, New Delhi; 2008,
TB2. Khan MUY Finaneidd Services and System (20083, MeGraw HIll Publishing Campany, New
Pelhi,

PR3 Clittord Gomez. Fmaneial Markers, Institutions mupagement-A Risk management Appronch.
ot ed - MeGirnw T Publishing Company New Delhi

Reference Books:

RBL MY, Khan Indian Fimancial System, 6th ed., McGraw Hill Publishing Company. New Delhi,
2008

B2, Blalla, VK Indian Finaneial Svatem, Anmol, New Delhi.

@ Course Outcomes (COs)

(€O ] Highlighting the concept and types of finaneial services

CO2 | Examining commercinl banks and their chunging role and various non-depositons
liashitutions.

{5_(_,.1_3 Analysing Metcdhanl Banking opd Ventuee capital services i lndia,
C04 Evaluating the coneept of le.wuu. Hire PIITLth‘Iil:'- 53 n-ﬁtnrmg and forfeiting
L COS | Assessing the credit mating servives in Indis.
| TG Dey cloping an moovative lioneinl sorvice requited in the modern times

CO-PO Mapping
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MBA

Course Cosde : MRAC-405 (F2)

Course Name  : MERGERS AND ACQUISITIONS

b
. i

i

I

[. - Leetgre T— Tutomal P — Practical C— Credit

Course Objectives

o This course is designied 1o provide sp understanding ol the essential elements of Mergers and
Acquisitions with the bisic methods of valuation. post-merger valuntion, methods of
payment and financing options available,

Course Contents

UNIT | DETAILS | LECTURES
| Introduction U
Introctuetion to mergers, Mofives Behind Mergers:  Theories of
Mergers-operaimg. Financial and Managerial Synergy of Merpers:
Role ol Industry Life Cyele-Development Stuges: Value Creation
throwgh Mergers: Agents Contributing to Mergers and Acquisition
Avtivities, Difference between Merger. Amalgamation, Absorpiion
Reconstruction and Takeover, Demerger. tvpes of demerger. reverse
rHerger: - ,
Corporate Restructuring ' 8
Method of Restructuring- Joim Ventures, Sell-Of7 And Spin Off=
Fguily Carve-{hms, Leveraged Buy Ows (LBO Management Buy
Outs- Master  Limited  Pwtnerships-  Emplovees Stock  Option
Plunst ESUPY.

3 Mergers and Acqguisition Process ]
Process of Merger Integration- Process of Merger Integmiion-
COrgamisational  and Floman aspects:  Muanogenial - challenges of
Mergers and Acquisition. Strategic it and the M & A decision,

3 Valuation-Benchmarks o Vilue:  Valuatlon  approaches- H
Discounted Cush Flow Valuation- Valuing relative Contribution -
Valuing Comparables- Valiation of the Target's Equitv- Precedent
Acquisition; Vahang Operating and  Finungial Synergy- Valuing
Corporate Control- Valuing of Levernged Buy Ous (LBORMethods
of Financing Mergers- Cash Offer, Share Exchange Rafio- Meroer
| as Capital Budgeting Decision.

bt

5 Defensive Strategies in Restructuring in
Accounting lor Amalgamation- Polling Interest Method- Purchase
Muthod: Regutaory frame work for Mergers and. Acquisitions: Indian

| Compunies: Act 2013, Compelition Agt 2002, edure [aid l]fht\ﬂ f_ /‘)
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| under Indisn Companies Act of 1936, Accounting Standard and

SEBI Cuiddelines, Takcover Defenses- Tupes and Technigues of
Raid: Advance Preventive Measures: Simiegies of Takeover b
White Knights-White Square- Crown Jewel-Pacnun’s Strategy-
Golden Parachute- Poison Pills Stentegy - Coercive Offers and
Delense-linsncinl Defensive Measuns- Anli taheover Amendmients.

Totul

Fext Buoks:

FBL. Weston, F, Chung. K, and Hoag. S, (2008), Mergers. Restructuring, and Corperute Control,
Prentice-Hall of Indian Py Ltd., New Delhi.

B2 Pumck A, Gaughan (20073 Mergers. Acquisitions and Corporate Restructurings. 4/¢ Wiley
Indii New Delhd

FB3. Nomyanon, PLbnd Vikeam, Nando (2003), Finatee for Strategic Decision Making- What fon-
Finhncinl munagers Need o know, Jossey- Bass, Wiley India

Reference Books:

K11 Robert Brown (2007), Applicd Mergets and Acquisitions: John Willey and Soins.
RB2 Gupty, Manju (20010): Contemporary [ssues in Mergers and Adquisitions. Himalay
Publishing.

Course Qutcomes (COs)

CO1 | Cutliming the nature and ivpes of mergers and learn the nomencloture for the
sae
IL‘{]I 2| Examining the various types off mﬂmulunngum:gglm open for large firms.
(03 Deconstructing the process of mergers and acquisitions and the dml!m:g,e«
imhiren)
CO4 | -iwrmjm;& thie coneepts of voluntion sighificant for mergers and analvse the best
out of the available options
COS | Assessing the various defensive strategies i takeover and pnalyse how 1o use
- them in different situations effectively
LCO6 | Creating u plan for the successtul merger 6f twa Ty tvpothetically famous brunds
CO-"O Mapping
Course| POI| PO PO3| PO4I POS] POS POT] POS] POU [PO11 PO12 | PSOL]| PSO2| PSO2
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UNIT | DETAILS.

MBA

Course Code : FIDVD5 (F3)

Course Name  : FINANCIAL DERIVATIVES

Semester: 4

.F]t

31

-

L - Lecture T — Tutorial P — Practical C — Credit
Course Objectives
Ihe objective of this paper is to know the different aspeets of security markets and their

functioning

Course Contents

It adso Highlights the working of differént sgencivs in the currency mirket.

[¥]

h

Total

| Financinl SWAPS

| Trading ond Hedping with options,
- Curry Trades and Speculative Derivatives

Introduction
Concept. Festures, Uises, Types, Criliques of Derivatives. Traders in

Derivabive Markets, Foctors  contributing 1w the growth of

Derivatives, Financinl  Derivatives Murker in Indin,  Denvitive
centrls pnd Murkel Liguidity,

Future

Introduction, Financial Futures Contracts, Types of  Finungial
Futures, Coniracts. Evoluiion of Futures Market in India, Opermors/
Traders in Future Markel. Fundiidng Maorket Growth in Future
Marker, Fuwre Margin, Market 10 Market, Cleaing  House,
Fheories of Future Prices. Hedging Concepts — Long. Shon, Cross,

Forward Contract, Feature of Forwand Conteact, Classificanon of

Forward Comtracrs. Forward Prices v Future Prices. Swode Tndex
Iiiluires.

2

Introduction, Coneept. types, Nature, Fvolution. Festures, and Types
| of Swaps.

- Finuneial Options
Introdiction. Concept, Types, Distinction  between  option and
futures comiraets, Option saluntion, Determinants of option pricing.
option premman. Greeks of option Contracts. Option Muodels-Bluck-
Stholes option pricing maodel, Binvmmal Option pricing model,

n

Eeunomic  Derivarives, Market Fxpectations. Carry trude as a
specufative  Investment Strategy:  Uncovered  [nterest  Paritv,
Myasuremem of Risk and Rewrns in carry Trades, Rupee Tnterest
Derivatives,  Convertible  Securities  and  Wartants,  Hedyging-

| objéctives and Process, A
(7

Approved as per | Apenda No.« ) of ¥ Acaderiic Co
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Text Bouks:

11, David AL Dubotsky and Thomas W Miller, LR Derivatives: Valumion and Risk
Munsgement. Oxtord.

T2, Vohra N.D. and Bagn. B.R.. Future and Options, TNMH

'3 Kumr, Finomeial Derivarives: AT

Reference Books:

KB Marshall & Bansal: Finupeiad Engineering, a complete guide o Financial Innovation, PHI
BB Mishre Bishoupriva, Debasis, S, Derivatives and Risk mansgement, Excel Books,

RE3, Bholla V.K, [Invesiment Management Secunty Analyvsis ond Porifolio Manngement —
S.Chand.

RHE4. Anthony Saunders. Financial Morkeis and Instututions. $ih ed.. McGraw Hill Publishing
Company, New Delhi

Course Outcomes (COs)

| CON Outlining the coneept & featurcs of Financial Derivatves and 1o et the. insight about
the mrket of Finaneinl Derivatives

1Coz2 Deconstructing tie working of the Foture Market and will analyze the theories of Futtire

| Prices will slso dnitlyee the varidus hedging coneepts.

003 | Evaluating the concept ul"_.'}"_.’l. APS, s Teutures & 1y phes
'L*ﬂil L-l..m'-nma; the convept of Pinancial Options, its determination & the application of

1 Ophivin Models

KOS Assessing the Economic Denvatives, Cary Trades & ils investment stratemy .

COB | Developing a high return portiolio comprising of the derivatives only

CO-PO Mapping
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MBA

Course Code : WHWP - db6 (D1)

Coorse Name  : WEBSITE HOSTING USING WORDPRESS.

Semester: 4

L-lLecture T — Tutonal P — Practical € — Credit

Course Objectives

I, The objective of this paper 15 to eniable students 1o create and run the Wehsite using Word
press wools:

20 1t nkso ennbles them 1o understand various aspects of funclioning of the website and its
hosting,

Course Contents

o

CUNIT | DETAILS [ | | LECTURES |
| Website Plunfing & Developmem-Website, Types of Wehsites, 8
Mhases o website deselopment, Keyworls: Selection process
2 Diomain & Web Hosting:-Domam, Types of Domoin, Where to Buy 12
Pomain, Web husting. How ro by Web hosting.
X Building Website using Word pressWhat is Word press, CMS. Poyt und 8
| Poiss:
4 Word press Plug-ins-DitTerent Plug-ins. socla) medii Pluge-ins. page )
| builder plug-ins: The elementor, hisw 1o isert a section, how 1o msert

logo. Google Micro sites. _
Plimmng For Engagemem Options Creating Bloeprini ol Every 1
L W ebpage Relevant exumples -
| Tuital . 48 |

|

Text Books:

FB1. Choosing Your Hosting and Website: 2019 (W' Web Genie Book 2) [Print Replica) Kindle
Fddition.

FB2. Alunnah Moore, Create your own website using word press in a weekend, (' Reilly.

Reference Books:

B1. Bran Patrick. How to Create A website using Word press, Create space Indepemndent

b hishedirs,

j&/} /)\n//
s g
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Course Quteomes (COs)

COT | Outlinmg the concept & features of website hosting and to get the insight about the |

| nrgel proups

T2 | Deécondtrocime (he wirklng of the Website markets und will mplyre the' thedries of

custorier ebavioun oo web.

| CO3 | Pvaliating the concefl of Tovalty anil retention, their fentures & rvpiy

co 4 Examining the cuncept of competitive advantape and s application in website space

s CO '.‘ ﬁz.m:;m;. the weh ﬁ-rrmngy and iM% imphicatinons.

| CO6 | Developing i website for vourséll or your orgianization.

. CO-PO Mapping
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MBA

Course Code : WEBA - 406 (D2)

Course Name : WEB ANALYTICS

e

“'.
.
=

L= Lecture T — Tltoeinl P— Practicd]l € — Credii

Course Ohjectives

¥

he objective of this paper is 1o know the dilferent aspects of web analytics and {heir

funectioning.

it also hizhlights the working ol different forces in website murket.

Course Contents

UNIT

DETAILS | LECTURES

b

Introduction-What's aalyties? s analyics worth the effort”. Small 8
husinesses, Medium and Large scale businesses. Analysis vs
mwition, introduction 1o web analyties. |
Google Analyties -Getting Started With Google Analvtics, How 12

Gioogle Amalytics works?, Accounts. profiles. and users navigiting |

toogle Analyvties. Basic metries. The main sections of Google

Amalvtics reports Traflic Sources Direcl. referring, and  search
witffic Campalgns Ad Words, Ad sepse

S

Content Performance Analysis- Pages and Landing Pages. b
Evenit Tracking and AdSense, Site Searcli, Visitor Analysis-
Unigue  visitors, Geographic and  language  information,
Technical meports, Benchmarking,

Social Media Analyties-F ocebook insights, Twitter unalvties, 1
YouTube annlyvtics, Souial Ad anulytics /RO measurement. Goals

and E-Commerce Tracking- Setting up goals, Goal reports,

Ecommerce Tracking.
| Actionahle Insights & The Big Picture- Recap of Google {1

Annlytics reports and 1ools, Finding sctionable insights, Gening

the organgzation invobved, Creuting o dun-driven culture. M\

20

Approved as per tAgendn No.- ) of ™ Academic € ﬁ}muys-’um%/ t_z—\'-iu—']
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Resources Common miistakes snalysts make Additions] Web
nnalytics wools, |
Total |

lNext Books:

IB1. Proctical Web Analytics for User Expenence. How Analyviies Can Help Yoo
U nddesstand Your Users. Michael Beasley- 2013,

Reference Books:
RET: Web Analytics 2,00 (SF), By A Kaushik . Avinush Kaushik Publisher: Svbex, 2009,
Course Outcomes (COs)

o1 Outlining the concept & featines of Web analytics.
CO2 Deconstructing the working of the web analytics.

CO3 | bvaliting the progesses cmploved in web anulytics

C04 | Examiming the concept of Crineil Sieeess Drivers and Wierr dpplicution.

€05 Assessing the risks and advantages of the web -H‘Iﬂl'a-'H-Lﬂ .J,ppm:rl.ll

COon Develipttig a weh :mn_':rlin:i r_mtdi:l for a l-;Triw_;smmmn

CO-PO Mapping
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Course Code  : CMKT - 406 (D3)

Course Name  : CONTENT MARKETING

Sumester 1 4

LT[FE
] ) I

.- Leetre T — Tutorial P — Practical € — Credit

Course Objectives

1. The objective of this paper is to aequaimnt the students of virious concepts atd working of
comtent marketing.

2. Tewill also enable the students to aptimive the content marketing sceording 1o given contest.

Course Contents

UNIT | DETAILS LECTURES |

lntfoduction to Content Marketing - Applving the Belwvioml Framework K

L2

within a content markéting content, A content imarketing busingss model.
Drefining Your Content Niche and Strategy - Content Maturity Maodel, Six 12

principles of contemt marketine. Trenting content as an assed, Building
antflince personas, Defining the engagdment cyele: Deseloping on-briyd
content, Creating brand ambassadors, Enbanced hending through content

marketing

Dreselivpinge and  Distributing Contemt-Analszing cutrent content assits, ]
Deseloping different tvpes of content, Finding pood conteni within spur
organization, Creating content sour sudience wants. Deselopinig an
effiective editprial calendir

4 Murketing Content und Evalunting Impact - Comtent Marketing 1
| Pyramid, Brief overylew analytics and tracking
5 Puttinge 1t All Together-Best pructices in conten) murheting. Applying 1
icpeineiples in real workd case stintits. ,
Fotal 48
Text Books:
I'BL Sameer Deshpantde. Philip Kotler, Naney R, Lee: Socinl Marketing in Indix, Pearsons, 2013

i
I

Reference Boaks:

RHB1. Michact R Solompn, Fresy | utens Socml Medio Ma

12 Linda Coles: Marketing with Social Media: 10 easy steps 1o sieeess for business, Adams Medin,
3. Do Zorrella: The Social Media Marketing Book, ShrotfO" Reilly.
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RHE2, Gy Kawasaki, Peg Fitzpatrick: The Art of Socin! Media: Power Tips for Power users, Portfolin
Iﬁ:hlishm.

Course Outecomes (COs)

lcon | I'Jutl]nin[h tlie concepl & featiifes of content marhéting.
' LH 3 | Lhwnurumng the working of the content markets
[ 0 3 | E quMmg the soncept of content driven comperinive wdvante
CO4 I Fxamnining the various types of content philosophics.
COS | Aksessing the various strategic options in comtent marketing.
[ CO6 | Developing o stnnegie plan for content murketing

CO-PO Mapping

011

PO12

Ol

o2

Course POL PO2 PO3 [PO4 POS P06 [PO7 | POSPOY
|

fadi | o

o gl

o3

- CO4

Tl

T

[| s

- CO3

b | === t—| 1:d

e L | 1o
= Ll |

)
Tl | P | —

PSOPSO3
3
2
2
1
2

(€06

J‘

3.

T

3; Highest C nmhifd 2: Medium Correlated, 1: Lowest Correlated

Approved us per( Agenda No.- yof " Academic Councl




Shri Guru Ram Rai University Department of Management

MBA

Course Code  : AMPA - 407 (A1)
Course Name  : AGRICULTURAL MARKETING AND PRICE ANALYSIS

Semester 1 4

UT|ric
EIDEK

L - Lecture T — Tutowial P— Practical C — Credit

Course Objectives

1. Ihe abjective of this piper is 1o Know the different aspects of input and output marketing and
their funciioning.

2. It also Highlights the working of costs and prices of agricultural inpus and outpurs,

Course Contents
UNIT | DETAILS - LECTURES |
1 Concepts and definition of Agricultural Marketing- its new role. b

Market and market  structure, Problems  in Agricultural
Marketing,  Characteristic  of agricultural  product  und
production- Tactors affecting demand for and supply of farm
products, Market intermedinries and  their role- Need  Tor
regulation in the present  context. Murketing  Integration-
¢lTiciency. costs. margins and price spread.
2 Mirketing  Co-operitives—APMC  Regulied  Markets-Direct 12

marketing. Contrngt farming. contraet marketing jmd retailing -
Supply Chain Management, Stite tiading, Warehousing and ather
Governmen! agencies -Perlomance and Strategies -

3 " .*‘rpﬂﬂ_ﬂ und temporal price relationship - price forecasting - (ime 8
series pnalysis - lime séries models—spectral  onalvsis, Market
segrmentition, metsurement and forecasting.

4 Introduction to commpditics markets and [lure tading-Basies of 10
| commaodity futures- Operation Mechanism of Commodity markels—
Price  discovery-lledging and Basis- Fundamental apalysis -
lechnicul Analysis, !
5 Market inlmstructure needs. performunce und Government role- I
Value Chuin Fioance. Marker information. Trade poliey for
agriculiure-Internarional trade agreemeits, Murkeling researcli.
Total 4 48
[
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T'eat Books:

TR Bailey Norwood & Jayson L. Lusk: Agricubural Morketing and  Price Annlysis, Peason

Prentice Full,

L. TH2Z: Agricaltural Marketing In India, by NL.

technalngy. 2021,

Reference Books:

Agarwal 88, Acharva (Author), Publisher scienee

RAT: Agricultural Marketing Trade Price Analysis and Rural Marketing in India by Sharma Amaod.
D C Kalito & K K Jhit. Today & | omomows Printers and Publishers, 2021,

Course Quteomes (COs)

o1 Onatlinuge the cotcepi & features ol costing and poi t..¥ng in agriculiural markets

CO2 Decopstructing (he wu-rhmg of the bargnining and hnlnncfng miechanismis of i.lHtt'Hm.rs
I and producers.

3 Evatlumting the concept of Price risk m itigation,

o 4 | Examining the concepl ol agricultural c-:h.:-pcrnru. ex
0S5 Assessing the strategle aly matives before the producers and consumers.
06 | Developing a roadmagp showing nect 10 vears warking of pricing and costing of one

| particular crop.

€ O-PO Mapping

[CoursePO1 [PO2 [PO3 PO [POS [PO6 [POT POUPOLD POLL PO12 IPSOL | PSO2] PS03
cor| o3 1 . 3
co2| 3 I [ 2 2 | 3 2 ]
co3| 2 | | L[ 112 2 2
cod | 2 v [ [ 1 [ 3 > [ 3 1 i
COS|[ 3 [1 |21 ]2 | 2 |
COn 3 3 2 | 3 2 I

1: Highest Comrelated, 2: Medium Cormelated. | Lowest Correlated
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Shri Guru Ram Rai University

Department of Management

MBA

Course Code  : AFPM - 407 (A2)

Course Name  : AGRICULTURAL FINANCE AND FROJECT MANAGEMENT

Semester : 4

T

"ric

4

I = Lecture T — Tutorial P — Practical C — Credit

Course Objectives

1. The ohjectivie of this paper is to know the different aspects of agricultural finance marhets,

2, Hoalso highlights the working of different factors in project marigenient.

Course Contents

UNIT | DETAILS

LECTURES |

Role amnd Importance of Agriculturl Finanee, Busic economic
principles invalved in finance. Financial Institutions A oredit
Mow to rural priovity sector. Agniculwral lending - Finanging
through Co-aperatives, NABARD and Commercial Bonks and
REBs. Micro-Financing and Role of MFI's - NGO's, and
S s:

The concept of 3 C's, 7 Psnnd 3 R's of eredit. Estimation of

Technical feasibility. Leonomiv viabiliny and repaying capacity
- of barrowers and appraisal of eredit proposals. Credit inclusions
— eredit widening and credit deepening.

Financial Decisions — Investment, Friancing, Liguidity and
Salvency, Preparation of fhancidl stitements - Bilunee Sheer
Cash Flow Stement and Profit and Less Account. Ratio
Annlvsis,

Project Approach in financing agriculture. Financial, ¢conomic
and  environmemtal  appraisal  of  investment  prijects
Identification,  preparation.  nppraisal.  financing  and
implementation of projects. Project Appraisul technigues -
Uindiscounted mensures. Time value of money — Use of

discounted measures - B-C ratio. NPV and [RR.
Risks in finaneing sgriculture, Crop Insumnce programmes—
review of different erop msuranee schemes - vield loss and

weather based insurance and their applicaions.

12

1

Total

48

Text Books:
181 K Selvinuyvagam, Fingnelal Anulysis in Agrnculiursl Project Preparation. Food & Agricultural

Oppanizaton. /

|

-

[l
Ir.'ﬁf.‘ JI." j

Approved as per (Agendis No- ) of ™ Academié CoundbMueeting, Diate
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B2 Agrcultura) Finance and Mantgement. by 8. Subbi Rededy P Raghu Ram, Oxford & 18H
Publishing Co Pvtlitd, 2018,

Keference Books:
RE3T: Agricubwrnl Finunee and Management, by Vikmum Sharma, Publisher Random, 2014,

Course Qutcomes (COs)

‘ 0 Ol the comeepi & fentwres of financial monagement and project managment Iu]

| dtrcu ] confext. !
C02 Deconstriicting the working of risk &nd returns in agriculisral projects.
03 Fvulunth:;a the concept of financial needs in an agricultural setting

. Co4 | Izdﬂumng the concept of solvency il repavment abilits af the profects undertahen,
{;‘{)‘5 Ashmn;.thn. viibility or otherwise of the ngrivultural projects.

‘f‘ﬂﬁ Dreveloping o rish mitigation plan for 4 mid-sized ngricuuunil project.

CO-PO Mapping

Conrse [PO1 [PO2 [03 PO4 [POS [PO6 PO7 | POSIPOY [PO10 PO11 POIZ[PSOL [PSO2 PS03
| CO1 | 3 [ | 2 3|
cO2 | 3 1 2 2 i 3 1
co3| 2| | ! | z 2
Cod| 2 |1 il | a 2 3 | 1
cOs| 2 0 I I 2 |
. ,-_ 06 3 2 2 3 2 I

3¢ Highest Correlated, 2: Medium Correlated. | @ Lowest Correlated




Shri Guru Ram Rai University Department of Management

MBA

Course Code = GBAP- 407 (A3)

Course Name  : GLOBALIZATION AND AGRICULTURAL POLICY

Semester : 4

- [ ee

I, - Lecture T — Tutorial P — Prictical C — Credit

Course Objectives

I, The ohjective of thix paper isto sequaint the studems about globalization and 1ts impac on
the functioning of sericulture all around the world.

3. 1t also introduces students o the world of agricultural policy making und the response w it bn
apound level,

Course Contents

UNIT | DETAILS | LECTURES |
I Copcept ol globulization and the relevance of agricultural 8
policies in Imfin. Role of sgriculture in economic development
Pevelopment  Isspes Population, Food Security. Rural
Poverty. Inequality and Environmental Congems, -
2 Internationnl  Irade- The role of trade. Free tade versus | 12

Prowectionism. Tanff Producer Subsidy, Export Subsidy, hmpon
Ouotn, Exchonge Rite, Terms of Trade and Trade Blocks, Trade
Models- Ricardian Model of Trade- Comparative Advantage
and Absolute Advantage,

3 International Trade agreements — Urtguay Round - GATT - 8
WTO — Agreement on Agriculture and Lessons for developing
cowttties International co-operation in agnculiure-IMF, World
. Bank. 1DAL I.l'{ ADB, CGIAR.
4 m._nc:utmml " Policies- Nationnl Agriculture  Policy,  National ([
Witer Palicy, Nationdl Seed Policy. National Fertilizer Pohey.
| Credit Policy, Price Palicy. Crop Insuranee Poliey, ete.
Estimation of Trade Gains-Estimation of competitive  and LU
comparative measures, Estimation of Effect of Tarifl, Export
Subsidy, Producer Subsidy. Import Quots and Export Voluntary
Restraints on National Welfare. Estimation of Ricardian Model,
| Terms of Trade and Fxchange rute, Gind-coefficient and Lorenz
L Clurve. ‘
Towl = 48

LT

Approved ns per (Agenda No~ ) of ™ Acadeniic Council
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CO1 | Oulining the coneept & features of |.=.1uhnlt1;|ih1n

Text Books:

1B Nguyen Cong Thanh, Baldeo Singh & G.S. Saini: Globalization of Agriculture and fis
implications. Jain Publishers.

TH2. Joseph Stiglive: Globalization and Tts Discontents, W.W.Norton & Company.

TR Globalization OF Agriculiure And Tts Implications, by Ngouyven Cong Thanh (Author), Baldeo
Singh (Author), G S Suini (Author), Jain Publication, 2006,

Relerence Books:
RIBT. M Tgbal Ali: WTO! Cilobalization amd Indian Agriculture, New Century Publications. 2011

Course Qutcomes (COs)

02 [ecabstructing the w orking of the .q.ncuhnn. n lndm and effects of _s,!uhnhmmn an it.

CO3 Fvalunting t th: voneept af Clobal Integration.

04 Examining rhc differential impaer of giobalization on Indian population.

Cos Assissing the busic needs of Indian agriculural community i o globalized world

CO6 | Developing & vision plan 2030 fir Indinn response 1> chinllenges of Globalization in
pgricultural seetor,

CO-PO Mapping

(Course [IPO1 | P04 [POs Pos | PO7 POY 10 [POILI PO12[PSO1 [PSO2 [PSO3
COol 301 2 3T ]
co2 1| 2] 372 | | 2 |
co3| 271 111 2 =2

Codl 2 1 | ] O T 1 ]
COs| 3 | 1 i i - | 2 ' 21 1
cool | 2 [ 23l =21 ¢

3 Highest Correlated. 20 Medium Correlated, |: Lowest Correluted
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MBA

Course Code. ILTH - 408 (181)

Course Name  : INTERNATIONAL LAWS AND TREATIES IN TRADE AND
BUSINESS

L - Lecture T— Tatonnd I — Practical C — Credi

Course Objectives

I The paper aims fo provide o thorough understanding of the basis lor intermational laws and
tennes.

2 The role of the global institutional structure and frade strategies of developing countties und

trade partners of tndia will be studicd.

Course Contents

_UNIT | DETAILS ~ |LECTURES |
1 Legal Framework of International Business 12
Nature and Complexities; Code and Common Laws and  their
Implications o Business: nfernational Business Contract o
Provigions; Poviients Terms:  lmernational  Sales Agreements:
Rights and Duties of Agents and Distributors.

Regulatory Framework of WTO 10
Basic Proncipuls and  Charter of GATT/WIO: GATT/WTO
provisions relating 1o Freferentinl  Treatment of  Developing
Cunitries; Regional Groupings, Subsidies. Technical Standards.
Antidumping  Duties and  other  Non-TariT  Barriers, (Custom
Vitlwation and Dispute Settlement
i " Implications of WTO to Important Sectors {1
GATS, TRIPs and TRIMS. Regulations and Treaties Relaning 10
Licensing: Franchising: Joint Ventures, Paterts and Trade Marks:
Fectinology Transier. Telecommunieations. Frame work selating 10
| Electronic Commierce.

4 Regulatory Framework and Taxation 8
Fleéctronic Commgree — Cross Border Transsctions. — (On-Line
Finnneinl Trinsfers — Legnl Salepuards — Internantional Business
Taxation - T'ax Laws — Multilateral and Bi-lateral treativs - Sharing

Lol Tux Resenues,

L]




Shri Gura Ram Rai University

Department of Management

Endangened Species and other Commodities

Indiun  Laws and  Hegulations  Governing  International
Transactions

FEMA. Taxation of Foreign Income: Foreign investmenis; Setfing
up Offices and Branches Abtoad: Restriclions on Trsde in

Text Booka:
P Lew, Jubon 12M and Clive Stand brook (e ), Intermational Trade Law and Practice, Lino
money Publications, London,
1132 Daniels. Johr Fmest W, Ogmm and Lee 1, Redebungh: International Business,
Envinmments and operations.
183 Schmoth off €.} Export Trade — The Law and Practice of Intemational Trade.

Reference Books:

BB Motiwal OFP. Awastha FHIHC: Tmerantional Trode

compiny. New Delhi.
P2 The Oxford Handbook of Inmernational Trade Law ( 2¢), Damel Bethlehem (ed. 1 Donald
MeRase (ed. ), Rodney Neuleld (ed.), Isabelle Vapn Daminie (¢d) Oxlord Univ
022
RE2 Subbamo: “International Business™ Himalisya Publishing House, New Delhi

Course Qutcomes (COs)

I'he faw and Practice; Bhowmik and

eheity Pross,

Evalusting the implications of WTO on the different ways business can be

athon in |

Exumtining the Indian faws and regulations governing mtemational transactions

(€O | Owilining the lepal framework of international Liws in business,
C02 Appreciating the regwlatory framework of WTO and relited mules.

CcO3

expunded globilly,

[ C04 Assessing the regulatory frumework for Rmmaial transactions and «
I intermnational business.

cos

o6

Iypothesizing o legal framework for safepuarding the intercsts of the country

CO-PO Mapping
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MBA

Course Code : FRMG-408 (1B2)

Course Name  : FOREX MANAGEMENT

Semester 4

w| =
-1 ql
-~

ﬁ

—
W
-

l. - Lecture T — Tutorial P — Pragtical C — Credit
Course Objectives
I 1t gives nit insigcht of the functioning of the Foreign Exchinge Markets and exchange rate

determination for multinutional Hrm will be the essential comporent of this course.

Course Contents

UNIT | DETAILS LECTURES |
| The Foreign Exchange Market Organisation 10 '

Spot Vs Forward Markets- Bid and Ask Rates- Interbank

netations- Imermationa] Market Quotations- Cross Rates- Merchant

| Rutes- FEDAT Regulations — Roles of RBIL | ‘

Fxchunge Rate System n ‘

-

Exchinge Rate Systiem- Gold Standard- Brettorn Woods- Fixed Ve
Floating Exchange Rate Systems-Determinants ol Exchange Rates-
Exehange Controls.
3 Forcign Exchiange Transuactions 10
| Purclinse and sales insactions — Spot vs Forwurd  transaciions-
Forward Margines- Interbank Deals - Cover dedls - trading- swap
L déals- Arhitruge operations — Faclors Determining Forvard masging, |
|4 | Exchange Rates 8
Principal types of Reudy Merchant Rates- rondy rates based on cross
rites; Forwird gxchange contracts
Execotion of Forward donmets - Concellation and Extensions -
Dealing position- Exchange Position — Cash position.
Currency Derivatives as Hedging Mechanism {1}
Currenicy  Forwards- Corrency  Futures — Cumrency . Uption -
Exichige traded trangnctions — Finsncinl Swops — Forwird Rate
B ugreements — Interest Rate Options.
| Total ' 48

i

7

__‘_'f/ \ﬂn/l' T 2
Approved ss per | Agenda No.- 1 of ™ Academic Council Meeting. lhllftl- \-’-\:-'-""" ‘er’




Shri Guru Ram Ran University Department of Managemaent

Test Bouhs:

T Alan C Shapire: Mudtinational Finameml Management. Prentice Hall, New Delhi,

132, Frangis Cherunilam: Internativingl Feonomies, Tas MeGraw Hill Pub Lid, New Delhi.

143, Foreign Exchunge & Risk Management. Jecvanandam (Awthor), Publisher: Sultm Chond &
Sons, 2016,

Reference Books:

RBI. € Jeevanundum, Foreign Exchunge: Practice. Concepts. Sulian Chand & Sons. New Delhis

RB2. Vijayabhaskar P and Mahapatra B.. Derivatives Simpliticd, Respose Books, Sage
Publications. New Delhi,

REB3. Apte .G — Global Financial System. TMH.

Course Qutecomes (COs)

LU0l Highlighting the !'r_unwwi:n!'h of mnritu[ug__uaui‘zmiun.

Co2 Examining the exchunge rte mechinisms and transpetions,
03 &p;!rﬂmhny_ the -..\nlulwrn m‘ contrmets in = |1I"r;h marhet.
CO4 Decunstiucting the ecotomic implicitions of forex trade on country’s ezongmy.
[ {05 Fvaluating the hedging mechanksms bt forex markets.
06 Deseloping o strategic plan to elfectively mannge changes in the forex marke

CO-PO Mapping
Course PO [PO2 PO3 [POY [P ¥ [PO7 POS POY POLD !n:aulm:m IPSO1 | PSO2| PSO3
0| 3 3
N I E i | | 3 3
03| 3 3 ] [ 3 3 3 3
o | 2 3 i i 2 ] 1 1
CO5 | 17 ‘] X i 2 1 1
00 i 3 3 i i 3
3+ Highest Correlated, 2 Medium Correlued, 10 Lowest Correlatied

\ 4 prmmiin WL
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MBA

Course Code : EE]]M:-W'[_IBE’}

Course Nume  : CROSS CULTURAL BUSINESS MANAGEMENT

Semoster 4

il |
-

Ll

F.

|- Leclure T — Tutorial P — Practical C — Credit

Course Objectives

I, The purposi of this puper is 1o provide an understanding of the impact the cufturl
differences have on global marketing.

2 he cross-cultural communication and management styles shall also be taught

Course Contents

LUNIT | DETAILS - LECTURES
i Glohalization and Culture 6
Globalization in Cross Cultural Contest, Factors that promioted
Glabatlization.
2 Introduction to Culture 10

Mesning: Levels of eolwre: Varables of culures: Culture and
Behavigr,  Dinensiotis  of  culiure:  Holstede's.  Attitudinul,
Frompenaar’s.  GLOBE  Project:  Managing  Multiculturalism:
. Problems and its Managenment )}
3 Cross Culture Communication 10
Cross Coltur]  Communication:  Dimension: of  Cross=Culturnl
f‘ummuni-.miun L"mtm (‘ulluml \IL.-_u.Juuliun Process and Style:

4 Internanunal HRM and f‘rm-':-{ n!turul Issues {1
international HRM: Selection, Training and Development for Global
Assiptments, Compensation. Reward Practices: Motivation and
Leudership Munaging Multiultiral Teams,

5 Comparative Mansgement 12
Methods of Comparmative Management: Management Styles and
Practices in US. Jupan. China, Korea, Indin Soudi Ambin. Other
contexts ke Work Timings: Styvle of Dressing., Nattonol Festivals
.| A Food Habiis
Total = =,

Wﬂ@

Approved as per (Agends No.- ) of " Academic Council Mﬁ"l’nb [}nh:%'
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Fext Books:

I'B1. Deresky Helen. Internutionnl Management: Mannging Across Borders and Culiures. 4th Ed.
Premtice Hall Indin

B2 Fsenn Drelarry, Rohildress John: The Seeret of o Winning Calwree - Building High-
Performance Teams, Prentice Hall India, New Delhi,

A3, Cross Coltuetl Management - Concepts and Cases, 2nd Edn, Shobhana Madhavan, Oxford
Limiversity Press, 2016,

Referenee Books:

R Cross-Culivesl Management: Essentinl Concepts, by David C, Thomuos (Abthor), Mark
Peterson ( Author) SAGE Publications. 2017.

RB2. Hodgens, Richurd M. and Luthans, Fred: Intemuotionsl Muanagement. Tata MeGraw Hill, New
[Dedhit.

RH3 Cullen, John B International Managenient o Strategic Perspeciive. Cengagee Learning, Delhi,

Course Qutcomes (COs)

QO T | Outlining the glubaliztion and deglobaliaaion phenomeron,
€02 | Apprecinting the cultural process and their levels,
CO3 | Byalusting the various methods to deal with multiculturalizm.

P

€04 A:waamb the cross- umuml comimunications J:I]"ld et | lm]'mcr_

CO6 | Creaning a standard ﬂpl.l'ﬂljﬂl.{ pr-.m:dun: for I.Flm.mu. ddaption of cross culral
differences:

CO-PO Mapping

Cu-:;a;eIPm po2 mgm PO3 PO6 [POT [POS PO PO10 [POIL [PO12 PSOIPSO2

L | I 3 i
€| 2 | 2

CO3| 2 [ [ 2 i 3 E 3 Y 3
COd] 2 | 1 | 2 2 I
COa| = [ I 1 3 ¥ |
06 2 i 2 L2 | & |NErvipe
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P s
e
o /f C(L{ 145
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Shri Guru Ram Rai University

Department of Management

MBA

Course Code :AIBS - 409 (AT 1)

Course Name  : APPLICATION OF Al IN BUSINESS

Lecture 1 Tuterial P — Practical C — Credit

Course Objectives
1Tie objective of this paper 1 discuss theoretical eoncepts of Al business;

2. Todiscuss applications of Al in marketmg: finmce and operations management.

Course Contents

| UNIT

' DETAILS

LECTURES

Al ethics and regulalions: examination of ethical considerutions and
lepal frameworks surroundings Al technologies (bias and fairness).
privacy cancemns and responsible Al developménts.

f

Al in business strategy- exploration of how: Al can be used 1o derive
btsiness innovation and competitive advantage. Steategic planning.
deciston support system and Al driven business models

._-.-.r------

Al applications in marketing and sales: analysis of  how Al
techniques can be applied 10 improve  markeling  campaigns,

customer segmemtation and sales forecusting

Al fort financinl analysis and rsk munagement: study of Al
applications . financial murkets including  algorithimic  truding.
credin seoringe andd fraud L[L*lm.tlml

12

|12
|

ny

| Total

Al In operabions manggement: - examination of how Al can upnrnur.-
operational  process,  supply  chain management and  resouree
allocanon.

! H

Text Books:

181 Elaine Rich and Kevin Knilght: Anificial ltelligence — Tata MeGiraw Hill.
T2 Do W Panterson, Introduction 1o Amificil Intelligence and Expert Svstems — Prentice Hall of India
Hefevence Books:

R Bliine Rick and Kevin koigh: Artificinl Intelligence = Tan MeGraw Hill
RHZ Don W Patterson, Introduction to Artificial Intellimence and Expert Systems
B3 Nilw ) Nifsson: Principles of Amificial Tnelligence - Narosa Poblication house.
BB, Artiticial thelligence . A Modigtn Approach, Stustt Rusell, Peter Nofving, Pearson Education 2nd

Eilitaiin

KB Arnifcial lnielhgence, W ington, Patmick, Feory, Pearson Fducation

. Artificinl Thielligence by Gopal Kreistimu Janakicman Westey, California, 2

Approved as per { Agendn No.+j of © Academic Coun€r
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Shri Guru Ram Rai University

Department of Management

Course Quteomes (COs)

CcO1

| Deseribe ﬂuw]'nme'mniﬁa'ur:t_un;ﬁm ﬁ‘_lﬁhi:rm} ol Al

CO2 | Apply basic principles of Al i solutions thit reguire problem solving. inference.
. | prrception,

O3 Premuonstrmbe wwareness and o fundaimental under ﬁ:und'mg-ul" vitricus applications of Al
CO4 | Toonalyse the Punerions of A1 in morketing.
L COS Taanalyvse prospects of Al in Financid] sector.

CO6 Vo analyse concepts of Al in Production sector,

CO-PO Muapping
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Shri Guru Ram Rai University Depurtment of Management

MBA
Course Code < IGAL-409 (A1 2)
Course Name < DATA MINING AND PREDICTIVE ANALYTICS
Semester 1 4
G 7 i 2 =
- 2% 1 &

L - Lecture T — Tutorial P — Practivad C — Credit

Course Objectives |
. The objective of this paper is-to gemerate high quality solutions tfor optimization problems
1. I provides u solution for o prohlem that improves over time.

Course Contents

UNIT  DETAILS LECTURES
| Data Monng: What s Diota Mining” Data Minmg: Defintions. KLY s 10
Dasta Mining. DAMS vs DML Other Related Areas. DM Technigues, Chher
Mining Technigties, Bsues and Challenges in DM, DM Applications- Case
| Studics - o
2 Decision Trees: What is o Decision Tree?. Tree Construction l‘numrﬁn 12

Best Splhit, Splitting Indices. Splitting Criterin, Decision Tree Construction
Algorithms. CART. 103, C4.5. Decision Tree  Conptrustion with
Presortine. Ramborest. Approximinte Methods, CLOUDS. BOAT, Pruning
Teahnifques, Intearation of I‘mnlma muil. onstruction, ldeal Algorithe

3 Web Mimingr Web Mining Weh Content Mmmg Web Structure Miming. 8

Web Usape Miming, Texe Mg Unstracwred. Toxn Episasde Rule

Discovers lor Texts, Hierirehy of Catégaries, Text Clusteiing

4 | Meural Netwarks: Leaming in NN, Unsupervised Leaning. Dats Mining | 10

Using NN: A Cose Sidy, Genetie Algorithms, Rough Sets. Support

Veutor Muchines

5 | Predictive Analytics: Imrodugtion to Prediction Technigues and its | 8
| applications in business.

Total 48

Text Books:
P81 Dt Mining Technigues, Arun K Pujar, University Press
TEZ Thata Mmang: Concepts ond Techmanei. 3ed Edioon; Jiawen Han, Micheline kamber. Jian Pe

REFERENCE BOOK: |. Margaret H.Dunbam, “Eate Minmg Introductors ind Advanced Topies™, Pearson

Fitucanion 20603,
’ {
."L . ,"Ll
| <Y

&

j y

Approved as per ( Agenida No~) of ™ Academic Coun Wﬂ od i '
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Shri Guru Ram Rai University Department of Management

Course Qutecomes (COs)
{”'."{:I'l To upndérsiand data mimlng CUTICOpLs.
CO2 For Jewrn Data mining techiiques and algonithms,

Coy 1 l'.'nmpp:-hl:nd the data numing eov ironments

' CO4  Application of Data Miving inproblem salvinge.

COs o up'p'l:.- hased machine leaming into practiee.

(O6 Evalugnon n?ﬁvdi:m;:_lcc_hnﬂ]un to real life problems,

CO-PO Mapping
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Shr Guru Ram Rai University Department of Management

MBA

Course Code  :DPLG - 409 (A1 3)

Semester 4

L - Leetane T — Tutorig P — Practical ¢ — Credit
Course Objectives _
I. Theohjective of this paper helps the smdents 1o develop intelligent machines to provide
solutions 1o reil world problems
2. The objective of this course is 1o learn the integration of soft computing theorelical and

. . practical results nto both every day and ndvanced applications,

Course Contents

UNIT | DETAILS _ | LECTURES
| History of Deep Learnine Deep Learning Success Stories, MeCulloch | 12

Pitts Newron.  Thresholding  Logde, Perceptivng,  Pérceptron |Lesrniing |

Algonthm, Muhilaver Perceptrons (MLPs), Representation Power of

MEPs  Sigmoid  Neurons, Gradient  Deseent,  Feeld  forward Newral

Netwarks, Representition Power' of Feed forward Newil Networks,
| FeedForward Newral Neworks, Buckpropagution. radiem Descent (GD), 10
Momentum Based  GEL Nesterov - Acceleraied G, Stochastie. G,
AdnCrrad, RMSProp, Adain, Eigetivalbes and  @igenvictons, Eipenvalue
Precompusition. Basis
Principal Componert Analyis and s iierpretations. Singular Vilue 8
Drecompanition.  Autoendisders and relation o POA, Regulirization in
autoencoders, Denoizmgaitoencoders. Sparse auloencoders, Contractive
aulcmooders,
4 Regularization: Bias Varumee Tradeol!, L2 repularieation, Eardy stopping, T
Duataset pugmentation, Parmmeter sharing and tving. Infecting noise o
input. Ensemble methods, Dropout. Greedy Laverwise Pre-mamimng. Bener
setbvution lunelione Botter weighl initlalizatuon othods, Balch

Mol iz oy
"I_uhrm'ng Vectorial| Representitions OF Words, Comvolutionn]  Netrnl 5
Nietwaorks, Lehet, Aledhet, ZF-Nel, VGONe UsozleNet, ResNet,
Visunlizmg  Cohvoliutional Neural  Networks, Guided  Backpropagation,
Dezp Dream, Deep An. Fonhing Convolutional Nearal Networks. Encoder
Diecoler Models, Atigntion Mechanism, Attention over iinases.

—p i

Total

|

l“|

n
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Text Buoks:
THT Dieep Leamning, An MET Press book. lan Goodlelow and YoshuaBengio and Agron

Coney et rswaw deepleamunghonk org

FBZ b andameniats of Deep Learing: Designmg Nest-Lrepertion Machioe Learming Algorithms by NithinBuduma,
MR Dheschamn il Joe Paga.

Hueference Books:

RB | Deep Leartiing From Serareh: Building with Python Trom First Principles by Seth Wetdman
prubilrshied by O Reilly

Course OQutcomes (COs)

. . __ﬁﬁi_ Remember the history of Deep Leaming,
02 | Analyee Percepioon Learome.
N3 Anlysis lind interpretation of Principal Componenl.
04 o apply the Distiset augmentation. - L
*[-:‘(Fj‘a:ﬁ To apply the concept of encodma. N
D6 To evalute the Neural Networks, LeMNet. AlexiNet.

CO-PO Mapping

Course

3
:
g
3
2
§
-
i

0l

02

L CO3

Pid | ol | ot | B i

i

e s I 3 [

- C6 | 2 2 |

3: Highest Correlated, 2: Medium Correlated. |- Lowest Comeluted
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Ceting. ij b _



Shri Guru Ram Rai University Department of Management

MBA

Course Code : FDRV-410

Cowrse Name  ; FINAL DISSERTATION REPORT

Semester 4

T

Dissertation Report =il=y

[ = Lecture T— Twatorial P — Practical C — Credit

Fach stident shall prepare 4 linal dissertation report on g givea Wpie from their Mujor
Specializtion subject under the puidance of an assigned faculty at the end of fourth semester.

Murks shall be awarded on the basis of student’s performance judged on the following erteria:
! Dissertation Report' (100 Marks) - Internal

Students evaluation will be done on the ghove basis and finully the marks obtained will be
converted into grades.

Course Outcomes (COs)

col Understunding all the mujor concepts of nanagement in  géneral - and
specinlization in particular,

CO2 | Developing an in-depth undesstunding of the topic of final dissertation report. |

CO3 | | Developing an ability w implement Tearnings o problems in business
arganisitions,

CO-PO Mapping

Course | POL| PO2| PO3| PO4| POS| PO6 PO7| POS| POY 'mlﬂ_F’ﬁO‘l. PSO2| PSOS
2 I

cot| 3 [
coz| 3 2 o =
coa| 2 i | | 0 2

_":'-‘_Hi.];‘}-lr.‘ﬁl Correlated. 2: Medium Correlated, 1: Lowest Correlited

@LZ %/
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Course Code s VIVO - 411

Course Name VIVAVOCE

Semester : 4

l Viva Voce

— [ T [P| c
— 1

L = Lecure T — Tworial P — Practical C — Credit

ach student shall ke o viva voce exam in the presence of an internal and externdl examiner at the
-~ end of tourth semester.

Marks shall be awirded on the basis of student’s performunce judized on the following ceiteria:
I} Vivie Voee {100 Marks ) - External

Studenits evaluntion will be done on the ahove basis and finally the marks obtained will be
converted o grudes.

Course Qutcomes (COs)

o1

Understanding  all the major concepts of rn.aﬁ:igﬁr?lcn] m zeneml and |
specialization in particabr. |

oz

Developing an in-depth understanding of the Specinfizntion studied.

‘EUI!

Develaping an ability w0 implement leamings to problems in  business

o CO-PO Mapping

Course

Ol

PO2| POJ| PO4| POS| PO6] POT| POS| POS] PO1OPSOL | P8O2] PSOS
2 m

Coz

of |l “ig
|-
Tt

Ol

il

= I I 1

1 Highest Correlated, 2: Medam Correloted. 1: Lowest Correlted
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